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(NAPSA)—Each year, more
than 5 million family vacations
include three generations, accord-
ing to the Travel Industry Associa-
tion. Multigenerational travel has
become a growing trend among
American families looking to forge
stronger family bonds while
effectively keeping expenses in
check. 
Finding an activity both time

and cost effective for the entire
family can be a challenge. Amer-
ica’s first baby boomer, Kathy
Casey-Kirschling, is a 15-year vet-
eran when it comes to traveling
locally with her children and
grandchildren. An avid boater, she
spends summers on local water-
ways with family and friends
aboard her boat, aptly named
First Boomer. 
“My favorite family vacations—

and my children would likely
agree—occurred only a few miles
from home aboard First Boomer,”
said Casey-Kirschling. “Each year,
I look forward to spending valu-
able time with my grandchildren
on the water and creating lasting
memories.”
With rising airport delays and

road traffic hassles, many Ameri-
cans are looking for family vaca-
tion options closer to home. Accord-
ing to the National Marine
Manufacturers Association, 90 per-
cent of Americans live within an
hour’s drive of a navigable body of
water. With this in mind, Casey-
Kirschling recommends families
interested in multigenerational
travel consider a boating excursion
for their next family vacation.
Here are some of her tips to

help plan a close-to-home vacation
that children, parents and grand-
parents can enjoy together: 

Get everyone in on the
action. Whether it’s watersports
during the day or a relaxing
cruise at sunset, propose different
activities for all ages to partici-
pate in. DiscoverBoating.com

offers a variety of fun activities
the entire family can do out on the
water.

Delve into details. Be sure
to discuss sleeping arrange-
ments ,  boat  and watersport
rentals and food preparation—
minor details can have a major
impact if overlooked.

Make memories. Use time on
the boat to share family stories
and document the trip through a
travel journal, digital camera or
video recorder.

Create committees. Include
all family members in the plan-
ning process to get everyone
involved (and excited) about the
trip. Assign duties to each person
to create an efficient trip itinerary.

Get onboard with a budget.
Multigenerational travel can be
very cost effective. Determine the
cost allowances for each family
member and build a budget to fit
everyone’s financial needs.
There are a number of boating

resources available online, includ-
ing www.DiscoverBoating.com, to
help families in their trip plan-
ning. This Web site offers a boat
selector tool to find the right boat
for every family’s needs, a budget
planner to outline trip costs, boat-
ing activity options for the entire
family and water access locations
for nearby navigable bodies of
water.

New “Wave” In Travel Brings Families Closer

Boating is gaining popularity in
multigenerational family travel.

(NAPSA)—Myth: People with
asthma shouldn’t play sports. Fact:
As a world-class swimmer with
asthma, Peter Vanderkaay is living
proof that having asthma doesn’t
mean a life of sitting on the side-
lines. This is just one of the myths
that Vanderkaay, a member of the
world-record-breaking U.S. 4x200-
meter freestyle relay team in 2004,
wants to help dispel through
ASTHMyths, an online resource for
people and parents of children with
asthma (www.asthmyths.com). 
Vanderkaay started swimming

competitively when he was 7 and
was diagnosed with asthma when
he was 10. He is among the 20 mil-
lion Americans, including about 6.4
million children, who are affected
by asthma. Asthma is a chronic dis-
ease, meaning that even if patients
do not have symptoms all of the
time, their asthma is still there.
“The diagnosis came as a

shock,” Vanderkaay said. “But
with support from my family, doc-
tors, coaches and friends, I have
been able to manage my asthma
and pursue my dreams.” Raising
awareness about asthma control
is what Vanderkaay is hoping to
do with ASTHMyths.
ASTHMyths.com is a Web site

developed by Merck & Co., Inc.
and is specifically designed to help
educate people with the condition
about some of the myths and facts
of asthma. For example:
• Myth: Asthma can be cured.
Fact: There is no cure for

asthma, but people can help pre-
vent symptoms by speaking with
their doctors so they can partici-
pate more in the activities they
enjoy.

• Myth: No symptoms means
no asthma. 

Fact: Even if people do not
have symptoms every day, their
asthma is there every day. By
partnering with their doctor, peo-
ple can learn about their trig-
gers, and about the treatment
that’s right for them so that they
can enjoy a more active and
healthy lifestyle.
• Myth: Asthma is a phase

that some people can outgrow.
Fact: Once someone has

asthma, he or she always has it.
But asthma doesn’t have to stop
people from working towards
achieving their goals. 
The Web site discusses the

facts about the disease, the impor-
tance of talking to a doctor and
understanding the myths vs. facts
about asthma. 
“It is important for families liv-

ing with asthma to understand
the disease, know their asthma
triggers, and realize what they
can do to help control their

asthma,” said Dr. Randall Brown,
M.D., MPH, Research Director
and Partner at Georgia Pediatric
Pulmonology Associates and
Adjunct Associate Professor of
Health Behavior and Health Edu-
cation at the University of Michi-
gan School of Public Health.
“ASTHMyths.com offers tools and
information about asthma which,
in my view as a clinician and
asthma researcher, clearly allow a
better understanding of the dis-
ease—enabling a better conversa-
tion between the patient, family
and physician about optimal
asthma control.”
ASTHMyths.com includes use-

ful facts, tools and information
such as: 
• Information about the myths

vs. facts of asthma;
• An asthma symptom tracker; 
• A checklist to determine

whether a daycare or school is
asthma friendly;
• A step-by-step Asthma Action

Plan that can be developed
together with a doctor.
Also included in ASTHMyths.com

is a “Poolside with Peter” section
where visitors can track Van-
derkaay’s progress and training as
he prepares for the biggest swim-
ming event of the year that will
take place this summer in China.
Vanderkaay hopes that his

story will encourage others like
him to keep their asthma under
control  in order to continue
working towards achieving their
goals. 
To learn more about Van-

derkaay’s experience and get addi-
tional facts about asthma, visit
www.asthmyths.com.

Dispelling Common Myths About Asthma With 
World Champion Swimmer Peter Vanderkaay

(NAPSA)—While there’s no short-
cut to avoiding rising gas prices, you
can steer toward fuel economy with
these tips from the experts:
• Lower your highway speed

and you’ll find yourself on the
road to fuel economy. As a general
rule of thumb, you can assume
that each five miles an hour you
drive over 60 mph is like paying
an additional 20 cents per gallon
for gas.
• When you avoid keeping

unnecessary items in your vehicle,
you’ll be driving more efficiently.
An extra 100 pounds in your car
could reduce your mpg by up to 2
percent.
• Keep your car well main-

tained. When your car is tuned
up, it can improve gas mileage by
4 percent. 
Interestingly, the most impor-

tant fuel economy decision you’ll
make is selecting the car you
drive. The new USA Hyundai
Sonata, for example, is now more
fuel efficient than the Camry and
Accord four-cylinder engines,
delivering an impressive 22 mpg
city/32 mpg highway fuel economy
with the standard five-speed man-
ual transmission or the newly
available five-speed automatic
transmission with SHIFTRONIC.
Surprising to many motorists is

that the difference between a car
that gets 20 mpg and one that
gets 30 mpg amounts to $1,125 a
year, when you assume 15,000

miles of driving a year and a fuel
cost of $4.50 per gallon.
Interestingly, Sonata’s 3.3-liter

V6 engine has also been improved
for more performance and effi-
ciency. It now pumps out more
horsepower. The mileage figures
for the V6 Sonatas are 19 mpg
city/29 mpg highway. This repre-
sents unsurpassed V6 fuel econ-
omy in the midsize sedan driving
segment. 
One of the pleasant surprises

in the Hyundai Sonata is that
designers have thoroughly
revamped the cockpit to create the
ambience of an upscale, premium
sedan. The sophisticated look is
achieved thanks to a completely
new center console and instru-
ment panel, which borrows design
cues and rich materials from the
premium Hyundai Veracruz. 
Motorists have always liked

the idea of fuel economy, espe-
cially when seated in a luxurious
interior.

Motorists Turn To Gas-Saving Ideas

Fuel Economy—A gas-efficient
car can help you put the brakes
on rising fuel prices. 

(NAPSA)—Field trips always
get good grades with students
because they’re lots of fun and
give them a chance to bond with
friends outside the classroom.
Parents and teachers like them,
too, because they usually involve
learning something interesting
while getting everyone outdoors. 
But with field trips, like every-

thing else, safety is no accident.
Here are some field trip safety
tips that parents, students and
teachers should keep in mind:
•Children should be in structed

never to leave their buddy or the
group, even when making a trip to
the bathroom. The rule to follow is
safety in numbers.
•If a child is very young, pa rents

should put his or her name and
phone number in the child’s pocket
so that in case of an emergency, he
or she has the information. 
•Parents should also ask

teachers if they will give their
child a special meeting place in
case he or she gets separated from
the group. 
•School uniforms or spirit wear

should be worn on the field trips so
that anyone separated from the group
is easier to spot. Schools that have no
uniform policy might have the chil-
dren all wear the same-color shirts.

Interestingly, uniforms are not
only helpful on school field trips.
Studies show that dress codes in
school build confidence and self-
esteem and help behavior, while
they create a sense of equality and
unity among students regardless
of their economic status.
Fortunately, school wear for

uniforms, dress codes or spirit
days can be stylish, easy to care
for and comfortable. For example,
there’s a large selection of IZOD
school uniforms at JCPenney in
both regular and special sizes.
The line is available in many
stores and online, 24-7, at
www.jcpenney.com/uniforms.

Safety Tips For School Trips

When school uniforms are worn
on field trips, anyone separated
from the group is easier to spot.

***
Most games are lost, not won.

—Casey Stengel
***

***
It is impossible to imagine
Goethe or Beethoven being good
at billiards or golf.

—H.L. Mencken
***

***
Sports is human life in microcosm.

—Howard Cosell
***

***
If winning isn’t everything, why
do they keep score? 

—Vince Lombardi
***

***
I was called “Rembrandt” Hope
in my boxing days, because I spent
so much time on the canvas.

—Bob Hope
***

***
All sports are games of inches.

—Dick Ritger
***




