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(NAPSA)—Today’s women are
playing an ever-increasing role in
government and the shaping of pol-
icy. Once denied things like voting
rights and executive roles, women
are now holding positions of signifi-
cant power, ranging from CEO to
senator. Recent generations of
women have found themselves free
to express themselves personally,
professionally and politically—a
freedom that has led to a larger
percentage of women voting than
men in past elections.
You might wonder what has

changed to make women one of the
most coveted demographics for
political candidates. Academy
Award®-nominated actress Virginia
Madsen believes it’s the confidence
that comes from having choices
unavailable to previous generations
that allows women the freedom to
express themselves. That is why
Madsen has teamed up with the
League of Women Voters and
BOTOX® Cosmetic (botulinum toxin
type A) for the Freedom of Expres-
sion through Film public aware-
ness campaign. Women have many
ways to express themselves—from
roles in the political arena to over-
all approaches to managing a
healthy lifestyle, including every-

thing from eating right and exercis-
ing to new approaches to beauty
and aging gracefully. Through this
campaign, Madsen is encouraging
women to express themselves in
life, politics and beauty by voting
for what they believe in and
approaching a healthy lifestyle in
their own way.
“I am thrilled to be partnering

with BOTOX® Cosmetic and the
League of Women Voters on this
important initiative,” Madsen
says. “The Freedom of Expression
through Film campaign encour-

ages women to express themselves
openly and honestly and under-
scores the importance of making
educated, informed choices about
life and beauty.” 
Madsen is one of the few

actresses to go against the Holly-
wood grain and discuss her treat-
ment with BOTOX® Cosmetic. She
says, “For me, the decision to share
my experience and beauty insights
was one I made for myself and not
something I felt I should have to
defend or hide. I approached it as I
do all things in my life—I informed
and educated myself, and made the
right decision in partnership with
my doctor.”
Coinciding with a public service

announcement from the League
featuring Madsen, the campaign
includes a series of educational
events around the country offering
on-site voter registration where
Madsen and the League urge
women to “get out the vote.” 
For more information about

voter registration, visit www.
VOTE411.org.
For more information about

BOTOX® Cosmetic or to find an aes-
thetic specialty physician near
you, visit www.BOTOXCosmetic.
com.

Encouraging Women’s Freedom Of Expression

Women are expected to speak
their minds about politics, health
and beauty this year.

Note to Editors:
BOTOX® Cosmetic is approved for the temporary treatment of moderate to severe frown lines between the brows in people

ages 18-65.

Important Safety Information
Serious heart problems and serious allergic reactions have been reported rarely. If you think you are having an allergic

reaction or other reactions, such as difficulty swallowing, speaking or breathing, call your doctor immediately. The most
common side effects following injection include temporary eyelid droop and nausea. Localized pain, infection, inflamma-
tion, tenderness, swelling, redness and/or bleeding/bruising may be associated with the injection. Patients with certain
neuromuscular disorders such as ALS, myasthenia gravis or Lambert-Eaton syndrome may be at increased risk of serious-
side effects.

For more information on BOTOX® Cosmetic, visit www.BOTOXCosmetic.com.
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(NAPSA)—If you’ve been look-
ing for ways to cut back your
household budget, it might be
time to talk cell phones. 
More than 160 million of us

own one, and mobile phone users
spend more than $143 billion
each year on service, according to
CTIA, the wireless trade associa-
tion. But experts say prepaid cell
phone services might help you
take control of that spending and
take the sting out of fluctuating
monthly bills. 
According to the nonprofit

Telecommunications Research
and Action Center (TRAC),
switching to prepaid services can
produce one of the most dramatic
savings for cell phone users. And,
as economists have been advis-
ing, moving from a credit to cash
mentality can be a good cost-con-
trol idea that helps ensure con-
sumers can afford the lifestyle
they are leading. 
Justin Brennan, a director for a

leading prepaid provider, Boost
Mobile, offers these additional tips
for finding value and simplicity in
a mobile phone service:

1.Pay as you wish—Prepay
customers don’t receive a bill.
Instead, they purchase minutes
up front, then the cost of calls sent
or received are deducted from
their account balance. Because
costs are paid in advance, prepaid
cellular services require no credit
check, no contract and no monthly
charges. And now, most prepaid
wireless providers let you pay for
service by minute, day or month.
Knowing exactly how much you
are spending on your mobile
phone service is helpful.

2.Choose a phone that will
last—The average U.S. cell phone
is replaced every 18 months,
according to the EPA, and replace-
ment-phone sales average more
than $100 million every year. The
lesson here: Consider purchasing a
durable phone that can withstand
dust, shock, drops and spills.

3.Take advantage of unlim-
ited calls—If you’re a heavy user,
look into prepaid wireless plans
that offer unlimited services, such
as unlimited text messaging,
unlimited mobile to mobile calling
and unlimited night and weekend
calling, or let you make unlimited
local and nationwide long-distance
calls for a fixed monthly price.

4.Cut your costs in half—
Eliminate your landline service
altogether and go all mobile.
According to a recent study by the
Pew Research Center, approxi-
mately a quarter of all landline
phone users in the U.S. say they
are very likely or somewhat likely
to convert to being only cell phone
users.

5.Save Your Minutes—With
walkie-talkie services, customers
don’t have to use their cellular
minutes. Instead, they can con-
nect at the push of a button with
push-to-talk service. For example,
Boost Mobile Walkie-Talkie is
compatible with many millions of
users at Sprint and Nextel as well
as providers in Mexico and South
America. Their prepaid service
costs just a dollar a day for unlim-
ited nationwide usage and the fee
is only charged on days when the
walkie-talkie service is actually used. 
For more information, visit

www.boostmobile.com.

Cutting Cell Phone Costs

Prepaid mobile phone service
could help you take control of
cell phone bills.

(NAPSA)—Despite the shaky
state of the economy, a recent
Roper report found that more
than 60 percent of Americans still
plan to get what they need if they
can find it for less. 
According to the National

Retail Foundation (NRF), most
Americans have adapted their
purchasing strategy to focus on
price and value. Fortunately, a
strict spending budget doesn’t
mean you have to sacrifice quality. 
“Shopping on a budget is do -

able, if you know where to shop,”
says Laura McDowell, T.J. Maxx
and Marshalls spokesperson. 
She recommends off-price re -

tailers, which offer smart spend-
ing options on fashion, home decor
and entertaining items for half
the price of other retailers. 
By changing your buying strat-

egy and shopping at off-price
retailers, you can find the same
high-quality, designer goods for 20
to 60 percent less, meaning you
can really stretch your budget. 
According to McDowell, shop-

ping at off-price retailers is “about
being a smart shopper and not
having to sacrifice the designer
labels you love while shopping on
a budget.” 
Unlike other stores, off-price

retailers are able to get fresh,
new merchandise throughout the
year. 

When department stores and
other retailers cancel orders, off-
price buyers swoop in to take the
merchandise for less and pass on
the savings to shoppers. 
For more information, you can

visit www.tjmaxx.com or www.
marshallsonline.com. 

Smart Shoppers Score Big On Bargain Buys 

Shopping at off-price retailers is
a smart way to extend a budget
without having to sacrifice qual-
ity and value. 

(NAPSA)—Keeping your feet in
fashionable shoes need not hurt
your pocketbook.
There are many chic choices for

budget-conscious fashionistas and
that’s good news, because a recent
survey shows shoes are essential
to a woman’s happiness. According
to the survey, the average shoe
addict has about 40 pairs of shoes
and even the pragmatic buyer has
20.
Fifty-six percent of women

would give up chocolate and
dessert for a month for the perfect
pair of shoes. But price does mat-
ter. Sixty-eight percent said they
would rather find a favorite pair
of shoes at the right price than go
out on a hot date.
Fortunately, the kind of shoe

therapy required to lift your spirits
doesn’t have to cost a lot. Nine
West, known for its stylish glamour
favored by star customers Halle

Berry, Eva Longoria-Parker and
Blake Lively, has many reasonably
priced footwear finds under one
hundred dollars.
Two of the season’s most sought-

after trends are the exotic square-
toe pump and the highly sought-
after Gladiator sandal. These
trends represent just a few of the
must-have looks of the season.

Pair your favorite footwear
finds with the latest trends in
bags, including exotic python
prints, studded details, fringe and
more, all at affordable prices.
Lucky magazine previously

awarded Nine West the best retail
source for chic and affordable
footwear for its runway-worthy styles
that don’t put a dent in your wallet.
All styles are available in-store
and online at www.ninewest.com.

Fun Shoe Trends Can Walk Your Wallet Farther

Give your legs a lift with this
exotic-skin, square-toed pump
called the Mane. 

Make a fashion statement in this
stunning open-toe gladiator san-
dal called Jamil.

For a brief time in 1998, Lake
Champlain—on the border of Ver-
mont and New York—was offi-
cially designated as the sixth
Great Lake.

The impala is a swift, graceful
antelope that can leap up to 30
feet in a single bound.




