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(NAPSA)—For the ever-grow-
ing number of people who play
them, video games have become a
primary source of entertainment
in their everyday lives. As the
popularity of software continues
to shape this industry, video game
publishers are committed to man-
ufacturing quality games for this
burgeoning market. They’re also
expanding the value of their prod-
ucts by delivering overall enter-
tainment to consumers with new
CD, DVD and online capabilities.

The big business of games has
become even brighter this year at
Sony Computer Entertainment
America Inc. With an upcoming
anniversary at the end of 2001,
PlayStation®2 has a lot to celebrate.
It was just one year ago that
PlayStation 2 exploded on to the
consumer market, sparking a holi-
day season buying frenzy that
quickly established the entertain-
ment console as an American cul-
tural phenomenon. The excitement
created last year has greatly con-
tributed to the rise in popularity of
games as a key source of entertain-
ment in today’s American homes.

PlayStation 2 certainly has rea-
son to celebrate the success of its
first year, with more than 20 mil-
lion units shipped worldwide,
including more than five million
units sold in North America alone.
New features, functions and capa-
bilities will ensure that PlayStation
2 continues setting new standards
in interactive entertainment. With
the widest variety and the largest
number of games of any system,
Sony Computer Entertainment
America Inc. will deliver more than
280 titles for the PlayStation 2 by
the end of 2001. Ranging from
adventure to racing to music expe-
riences, these new games include
popular titles such as Frequency™,
Jak & Daxter: The Precursor
Legacy™ and Kinetica™. Consumers
have also found great value in the
bundled package which includes
the latest game title, Gran
Turismo™ 3 A-spec.

PlayStation 2 offers consumers
even more than a great gaming
entertainment value. With its
DVD and CD capabilities, con-
sumers can enjoy music, movies,
games and more in one home
entertainment center. In the near
future, Sony Computer Entertain-
ment America Inc. plans to add
online capabilities that will
greatly expand the functionality
and features of the PlayStation 2,
promising to revolutionize not
just gaming but the entire enter-
tainment experience as we know
it.

Everyone remembers the holi-
day shopping frenzy that was
sparked last year when the
PlayStation 2 debuted. Even
some of Hollywood’s most famous
celebrities became addicted to
their PlayStation 2 and installed
the system in tour buses and
vacation homes so they never
have to be without it and their
favorite games. And this holiday
season you can do the same. With
all the recent changes in our
world, many people are looking
towards relaxing and safe home
entertainment. Offering a range
of products and capabilities,
PlayStation 2 is once again this
holiday season’s best choice for a
complete family entertainment
system.

Not Just Games Anymore

Video games represent a
multi-billion-dollar industry in the
U.S.

(NAPSA)—Feel like a landlub-
ber when trying to find a terrific
gift for your favorite old salt?
Here are a number of suggestions
from the National Marine Manu-
facturers Association (NMMA):

• Jesse knows jet-skiing.
Catch the wave, just like the gover-
nor of Minnesota. Jet Skis, Wave-
runners and Sea Doos are afford-
able, and certain models are roomy
enough to carry an entire family. To
check out some of the latest models,
visit the Web sites at www.
seadoo.com, www.kawasaki.com
and www.yamaha.com.

• It’s a boat, yada, yada,
yada. Want a boat like Jerry
Seinfeld? He just bought a 26’
Boston Whaler for his family. To
find a dealer near you, go to www.
bostonwhaler.com.

• The second sexiest sport?
That would be sailing, according to
Dr. Ruth Westheimer. The Walker
Bay 8 (www.walkerbay.com) is an
excellent two-person starter boat
for under $400, but sailboats come
in all sizes and prices. To find the
sailboat that’s right for you, visit
www.discoversailing.com.

• Get your feet wet. Looking
for a great weekend getaway?
Best buys on sailboats, motor-
boats or yachts? The latest and
greatest in toys and accessories on
the water? A great gift is a sub-
scription to a boating magazine,
such as Boating World , Great
Lakes Boating, Southern Boating,
Sailing World, Yachting and Pon-
toon & Deck Boat and Boating.
Look for the magazine that’s cus-
tomized for your area of interest.
Subscriptions are relatively inex-
pensive and the gift lasts all year
long.

• Dive in. What about the
smallest and brightest dive light
in the world? The new NEMO 8C
produces 100,000 peak candle-
power with “no leak construction.”
It’s submersible to 500 feet and
backed by Pelican’s lifetime guar-
antee. Retail price: $79.95. For
more info, go to www.pelican.com.

• You’re all wet. Wet-Notes
allow you to write in wet condi-
tions and even underwater. This
waterproof notebook fits neatly in
a shirt pocket. For more info, see
www.ritchienavigation.com.

• Glassy gifts. Joe’s jug,
Mary’s mug...what about custom
glassware for a gift? Choose from
a wide selection of glassware,
pitchers and mugs; select a design
or create your own—at www.glass
boutique.com.

• Hook, Line & Printer. A
CD-ROM for the fishing and out-
door enthusiast, with nearly 400
fishing and outdoor images. Easy-
to-use, ready-made templates help
you create your own greeting cards,
letterhead and calendars with a
fishy theme. For more information,
go to www.weems-plath.com.

• Chart your getaway. For a
unique gift, check out www.us
charts.com, the nation’s largest
private publisher of nautical
charts and guides. U.S. Charts
manufactures affordable lami-
nated charts, chart paks and
charting products. Plus, they offer
many charts free online.

Finally, if you’re thinking about
taking the plunge and buying a
boat—any kind of boat—the site
www.discoverboating.com can
help you find one that’s right for
your family and your budget. The
site delves into the various kinds
of boating and provides lists of
dealers, boat shows and a useful
nautical glossary. You can even
submit questions for Steve, the
Discover Boating guy.

Remember, when shopping for
a boat, to look for NMMA-certified
models, which receive top marks
for safety.

Boating: Now Is A Great Time To Catch The Wave

Jerry Seinfeld just bought a
26’ Boston Whaler for his family.
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Celebrate With A
Festive Cocktail Party

(NAPSA)—To make your next
party more memorable, select one
or two special cocktails that will
go great with your holiday good-
ies. Toast the season with a few
crowd-pleasers including:

Kahlúa Hot Nog
It’s eggnog with a little extra

holiday spirit. Stir hot water into
eggnog mix. Spike it with 3⁄4 part
Kahlúa and stir some more. Goes
down best with nutmeg and
whipped cream. Bring eggnog to a
whole new level!

Kahlúa White Russian
Pour 1 part Kahlúa and 11⁄2

parts Stoli Vodka over ice. Top
with 11⁄2 parts cream or milk.
Then join the party.

Kahlúa Black Russian
Pour 1 part Kahlúa and 11⁄2

parts Stoli Vodka over ice. Stir.
Then immerse yourself.

For more holiday cocktail ideas
log onto www.kahlua.com.

A bright idea for holiday cheer
may be to serve a Black Russian
cocktail.

(NAPSA)—New research from
Brigham and Women’s Hospital
and Harvard Medical School has
found that a moderate-fat diet (35
percent of calories from fat) may
be more effective than a low-fat
diet (20 percent of calories from
fat) for people who wish to lose
weight.

The moderate-fat diet is based
on the benefits of the traditional
Mediterranean diet, where obesity
levels are far lower than they are
in the United States. In addition
to having better weight-loss
results, people on a moderate-fat
diet are also more likely to stick
with the program, as it allows for
better-tasting foods like bright
vegetables, fruits and monounsat-
urated fats such as those found in
olives.

A flavorful example is Califor-
nia Black Ripe Olives, which make
a terrific, healthful anytime snack.
Four large olives have just 25 calo-
ries, with 2.5 grams of fat. You can
keep a chilled can in the refrigera-
tor for when you want a quick
nosh, or dress them up to serve at
a party. This tasty recipe is great
for entertaining, providing a sim-
ple and fast appetizer. All you
need is a can opener and a couple
of minutes.

Tomato Citrus
Marinated Olives

4 oz. oil-packed sundried
tomatoes, drained

1 clove garlic, minced
1⁄4 tsp. salt
1 can (6 oz.) California

Black Ripe Olives, drained
11⁄2 Tbsp. balsamic vinegar

1 Tbsp. rosemary, chopped
1 Tbsp. thyme, chopped
1 tsp. orange zest

1⁄4 tsp. red pepper flakes

Chop tomatoes and mix with
garlic and salt in a large mix-
ing bowl. Add olives, balsamic
vinegar, orange zest, rosemary,
thyme and red pepper flakes.

Marinate for at least 3 hours
before serving. Serves 6.

Nutritional Analysis (per serv-
ing): Calories 77, Fat 5.5g, Choles-
terol 0mg, Sodium 353mg, Carbo-
hydrate 6.2g, Protein 0.8g.

For more information and
recipes, visit www.CalOlive.org.

Successful Dieting With Moderate Fat

This tasty dish can be pre-
pared in minutes. Just marinate
and serve.

(NAPSA)—The TeenH.I.P.
(Teens Helping Influence People)
Program rewards teen role models
who talk to their peers about not
smoking. The TeenH.I.P. Grant
Program will award $10,000 each
to five teens who team up with
their school or another organiza-
tion to create a youth smoking
prevention program or fund an
existing one in their hometown.
For more details on these pro-
grams, plus entry materials, log
on to www.buttoutnow.com.

For a hauntingly good  Hal-
loween decoration that instantly
becomes a sweet, scary snack, use
white napkins, rubber bands and
lollipops to make these Halloween
treats. Open the napkin to its full
size and lay flat with the inside

facing up. Place a lollipop in the
center of the napkin. Pull the nap-
kin over the lollipop and use a rub-
ber band to cinch the napkin, cre-
ating a head for the ghost. Visit
1800flowers.com on the Web for
the boo-tiful Frights and Flowers™

arrangement and for more Hal-
loween treats and fun.

(NAPSA)—More often than
not, when American wineries are
allowed to compete against the
world’s best producers on an
international stage, they come
out on top. In the last two years
alone, Gallo of Sonoma Winery
has been awarded the Prize of
Excellence at VinExpo in France;
Best Chardonnay Worldwide at
the London-based International
Wine & Spirits Competition; and
International Winery of the Year
at VinItaly in Verona, Italy.

While frustration with acne is
nothing new, it may surprise
some to find that teenage girls
take it significantly harder than
teenage boys. However, a new
study by Clearasil shows teenage
girls are twice as likely to be mis-
erable (19 percent vs. 8 percent)
because of acne, and more likely
to shine when their skin is fine
(57 percent vs. 41 percent). The
survey also revealed moms aren’t
as sensitive to teens’ acne frustra-
tions as they think.




