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(NAPSA)—Many people who
fear they’ve been looking for
love—or at least a good time—in
all the wrong places are turning
over a new leaf. They’re leafing
through the pages of a handy
guide to the playing fields of
nightclubs and bars.

Written by a successful profes-
sional salesman and 15-year club
insider who has observed, experi-
enced and documented club goers’
behavior, the book, Night Games!
A Guide to Understanding &
Enjoying the Nightclub & Bar
Scene (Brown Books, $19.95),
applies selling skills to forging
relationships and communication
with others in almost every con-
ceivable situation. The author,
readers say, understands the true
art of closing the deal, because it
involves people—and little else.

Over the past quarter century,
since the days of Studio 54, author
Rodney A. Battles has seen how
some men and women behave
poorly while others say and do all
the right things. He wants to help
enable relationships to bloom from
chance encounters. With his new
book, Battles hopes to help others
explore the dynamics of the club
and bar scene and he has a lot to
say based on his first-hand experi-
ence, random interviews, anec-
dotes and a nationwide survey.

“Despite the negative connota-
tion of nightclubs and bars, they
continue to provide more opportu-
nity for women and men to meet
and have fun on Friday and Sat-
urday nights than do any other
venues,” Battles explains. 

“Contrary to popular belief,
these places don’t have to be the
‘meat markets’ they are purported
to be.”

Too many people, however,
Battles warns, are getting it
wrong and repeat their mistakes.

They’re using the same lines and
dressing the same way week
after week, and they’re not hav-
ing any fun. His book, he says,
can reverse that and enhance
their social experience.

The book divulges techniques
that can give men and women
the edge in communication with
each other. “The qualities that
women find appealing in men
can be seen only if men know
how to approach and interact
with women,” Battles says. “In
the absence of this interaction,
women will base their opinions
only on what they see.”

Men and women who follow
the principles, tips, techniques
and rules of thumb outlined by
Battles can f ind themselves
more comfortable in club set-
tings and more successful in
meeting others. 

You can find the book at local
s tores ,  order  i t  on l ine  f rom
www.rodneybattles.com or by
calling 1-800-462-6420.

Winning Dating Strategies Revealed By Nightclub Insider

“The nightclub and bar scene is not for everyone, but neither is bungee jumping or 
eating sushi. Clubs and bars are playing fields. As such, the interaction between men 
and women involves some gamesmanship. Like any game, there are obstacles, 
offensive and defensive players, time limits and penalties. Knowledge, skill, conduct, 
attitude, appearance, a good game plan and conditioning separate those who enjoy 
the experience from those who don’t. Keep in mind that everyone in a club or bar is 
there for one or more reasons. If you understand the reasons particular men and 
women are there on a particular night, the object of ‘the game’ is to overcome the 
obstacles, create interest, meet, interact, and have fun.”

—excerpt from Night Games! by Rodney Battles.

(NAPSA)—The golf community
has teed off with a new Web site
in an effort to increase young peo-
ple’s interest in the game. The site
will receive promotional and con-
tent support from the entire
industry.

JuniorLinks.com was devel-
oped under the World Golf Foun-
dation’s GOLF 20/20 initiatives
and led by the United States Golf
Association (USGA) Foundation.
The site’s primary objective is to
build a master database of junior
golf  programs in the United
States. Junior programs can reg-
ister on the site, and youngsters
and their parents will be able to
search the database for the most
appropriate program in their
area.

“There is a tremendous amount
of good work being done in the
area of junior golf, and as an
industry we should get our arms
around that and enable people to
more easily find the most suitable
program for them,” said Ruffin
Beckwith, World Golf Foundation
senior vice president. “The re-
search we’ve undertaken this year
confirms how vital structured
junior programs are to the future
of the game, and we hope that this
Web site represents a renewed
commitment by the industry to
improve communication and to
focus on the potential for introduc-
ing golf to every kid in America.”

JuniorLinks.com has recently
released feature information on a
wide range of subjects, from rules
and the environment to swing tips
and college scholarship informa-
tion. This content will be provided
by many of the organizations par-

ticipating in GOLF 20/20, includ-
ing the USGA, PGA TOUR, LPGA,
PGA of America, Golf Course
Superintendents, National Golf
Course Owners, The AJGA, and
others.

“The USGA is dedicated to the
game’s future and to complete
inclusion. Through our Founda-
tion’s efforts, we recognize that
passing on opportunity and tradi-
tion does not happen in one fell
swoop. Continued innovation and
collaboration on a national and
local level is a must,” said USGA
President Reed Mackenzie.

Future phases of the Web site
will include content for kids, par-
ents and program directors,
including “best practices” from
junior programs around the coun-
try and a forum for junior golf
administrators to communicate
with each other so their programs
can improve and grow.

Golf 20/20 is a World Golf Foun-
dation initiative whose mission is
to align the golf industry behind
programs that will enhance the
game’s growth significantly over
the next 20 years.

Junior Golf Web Site Sponsored By Industry

Young people with an interest
in golf can take a swing with the
help of a new Web site.

(NAPSA)—If you think your
favorite song is “out of this
world,” you just may be right.
Satellite radio is quickly becom-
ing a popular way for people to
tune into a broad variety of
music, sports, talk and entertain-
ment programming. 

The technology works by trans-
mitting digital quality sound via
satellite to special radios. The
result is 100 channels broadcast
with a clear signal coast-to-coast.
Satellite radio represents the first
major change in radio technology
since FM was introduced nearly 40
years ago. 

“There are even fewer choices
on the radio away from the big
cities,” said Hugh Panero, presi-
dent and CEO of XM Satellite
Radio. “We understand millions of
music fans may not live near a
mall or major retailer, which is
why satellite radio is important
for local, smaller markets.”

XM’s programming lineup fea-
tures 100 coast-to-coast channels:
71 music channels (many of which
are commercial free) from hip-hop
to opera, classical to country and
bluegrass to blues. XM also fea-
tures 29 channels of news, sports
(including ESPN Radio and a 24/7
NASCAR Radio Channel), talk
and entertainment. For $9.99 a
month, XM brings to the car, for
the first time on radio, the same
diverse selection of 24-hour news
sources available in the home on
cable and DIRECTV.

The service is beamed into cars
or homes through XM radios, man-
ufactured by companies such as
Pioneer, Alpine and Sony, which
can be bought at consumer elec-

tronics stores nationwide. These
radios also receive AM and FM.
General Motors recently rolled out
factory-installed XM radios in
Cadillac DeVille and Seville mod-
els, and will expand to 25 Buick,
Cadillac, Chevy, GMC, Oldsmo-
bile, and Pontiac models this year.
Nissan, Infiniti, VW/Audi and
Isuzu also will offer XM.

“With thousands of subscribers
signing up for XM every week, the
XM ‘car potato’ phenomenon is
quickly catching on—people
across America finding excuses to
drive around or sit in their drive-
ways just to listen to XM,” Panero
added.

XM was named “Product of the
Year” by Fortune magazine, and
“Invention of the Year” by Time
magazine and won Popular Sci-
ence’s 2001 “Best of What’s New”
Grand Award in the electronics
category. For more information or
to locate an XM dealer near you,
visit www.xmradio.com or call 1-
877-XM-RADIO.

Tuning In Technology

Satellite radio technology can
“beam” CD-quality sound to peo-
ple across the country.

(NAPSA)—One of the best
ways to update the kitchen or
bath, without the time, expense
and inconvenience of a full-scale
renovation, is to change your
faucets. Faucets are like the jew-
elry of the kitchen and bath. New,
stylishly designed fixtures and
matching accessories can change
the look of these important rooms
much the same way a pendant or
a strand of pearls can enliven last
year's dress or a new tie can
spruce up an old suit. 

However, a lot of people are intim-
idated by the thought of replacing
their own faucets. According to
Charlie McTargett, Director of
Product Development at Delta
Faucet Company, there is really no
need to be. “With a little forethought
and preparation, and by taking
advantage of available new tech-
nologies such as Delta’s Quick Snap®,
installing a stylish new faucet can
be relatively simple,” says McTargett.

Below is a list of installation
tips designed to take the apprehen-
sion and a lot of the labor out of
replacing faucets. These simple
steps will also help give a new look
to a kitchen and/or bath in no time.

•Allow plenty of time to in-
stall your new faucet. Don’t rush
yourself.

•Assemble the appropriate
tools listed on the installation
sheet included in your faucet box.

•Shut off the water supplies
from the valves located under
your sink, then turn on the faucet
to release pressure.

•Disconnect the tubes attached
to the water supply valves. You may
need to use a tube cutter if the water
supply pipes were soldered.

•Loosen and remove the old
faucet and all faucet parts from the
sink. You will likely need to use a
basin wrench plus a little extra
muscle power. (Keep in mind,
removing your old faucet will be
the toughest part of the job.)

•Thoroughly clean the sink
and counter area where the exist-
ing faucet was removed before
inserting your new faucet.

•Follow the step-by-step
instructions provided with your
new faucet to properly install the
product.

•After the faucet is installed,
don’t forget to remove the aerator,
and turn on the hot and cold
water supplies for one minute to
flush the water lines. This will
remove debris that could cause
damage to internal parts.

If you need help while installing
your faucet, call 1-800-345-DELTA
(3358), Monday through Saturday, 8
a.m. to 8 p.m. Or, e-mail customer
service@deltafaucet.com. 

Beautiful New Jewelry...For The Kitchen And Bath

GOING WITH THE FLOW—This
Victorian Kitchen Faucet in
Venetian Bronze features a new
technology that makes it easier
to install.
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The earliest stop watches
were known as pulse watches.
Made in the 1680s, they were
used by doctors.

The population in Denver, Col-
orado, is among the youngest in
the nation.

***
Those who bring sunshine to
the lives of others cannot keep
it from themselves.

—James M. Barrie
***




