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(NAPSA)—Whether your child
is starting kindergarten or head-
ing off to college, getting them
organized can help them make the
grade.

“A place for everything and
everything in its place” is much
easier if you can get them started
with the basic equipment. For
example:

• Elementary school-age chil-
dren need a quiet place to work
with good lighting, shelving to
organize their possessions, stor-
age space, and such basic equip-
ment as pencils and crayons. 

It can be a good idea to teach
children the importance of taking
the time to clean out book bags
and clean off desks so they can
easily find what they need for
school.

• Teens may benefit from hav-
ing an agenda, calendar or elec-
tronic organizer, so they can write
down assignments and important
dates. A bulletin board can serve
as storage and a visual reminder
of important pieces of paper.  

One way to encourage teens to
keep their rooms organized may
be to ask them to devise a system
of their own, such as using stack-
able organizers to separate or
store possessions.

• College-bound students have
to create a new working environ-
ment from scratch and one good
place to start is the computer
desk. 

For example, The Adjustable
Computer Desk, found in the
Home Focus catalog, is a sturdy
desk system that includes an

angle-adjustable monitor shelf
that puts the screen just above
the keyboard line of sight to help
eliminate neck strain. 

CPU shelf and swing-out
mouse table can attach on the
right or left side. Storage shelves
offer easy-access storage for CDs
or Zip discs.

Stackable organizers and
under the bed storage systems for
dorms or apartments help keep
more stuff in less space. 

College students may also
appreciate shelving that leaves no
marks on the wall. 

Laundry and bath organizers
such as the Home Focus Bath-
room Basics Basket Set can be a
helpful housekeeping gift for a col-
lege student as is a bike rack to
hold bikes off the floor. 

For more organizing basics,
call 1-800-221-6771 or visit
www.HomeFocusCatalog.com.

A Quick Course In Getting Organized For School

Stackable organizers can help
college students keep more of
their stuff in a limited space.

Education & Entrepreneurs
(NAPSA)—According to a recent

study, education is a significant pre-
dictor of new entrepreneurship ven-
tures, particularly for African Amer-
icans. In fact, African-American men
with graduate degrees are 2.6 times
more likely to start businesses than
their white counterparts.

For this reason, explains Steph-
en M. Spinelli, director of the
Arthur M. Blank Center for En-
trepreneurship at Babson College,
Babson and four other historically
black colleges and universities
(HBCUs)—Clark Atlanta Uni-
versity, Spelman College, North
Carolina A&T and Southern Uni-
versity—have formed a partner-
ship to support several key entre-
preneurship initiatives:

• Creation of innovative curric-
ular materials focusing on Afri-
can-American entrepreneurs and
minority-owned businesses. 

• HBCU and Babson faculty
development through teacher
exchange program, and participa-
tion in symposia for entrepreneur-
ship educators.

The effort is supported by a
$40,000 matching grant by the Ewing
Marion Kauffman Foundation.

To learn more, visit the Web
site at www.babson.edu.

A new collegiate partnership focus-
es on minority entrepreneurs.

(NAPSA)—Increasingly, profes-
sionals in the Information Tech-
nology (IT) field are pursuing pro-
fessional certification for very
personal reasons.

That’s one of the key findings
of a study of IT professionals that
found that the top reason individ-
uals pursued IT certification in
2002 was to enhance professional
credibility. 

Survey respondents pointed to
the increase in confidence and
perception of competence that
comes with certification as a rea-
son for pursuing it.

For managers, the benefits of
certification can increasingly be
found in the value that it brings to
the organization. Organizations
are still looking to IT certification
as a tool to evaluate their current
staff and screen prospective job
applicants. Hiring managers ap-
pear to perceive certification as a
price of entry and may find it con-
spicuous if contenders do not cite
certifications on their résumé.

Ninety percent of managers
surveyed indicated that some per-
centage of their staff had taken a
certification test for training pro-
grams where certification was
available.

In general, the survey results

show an increased focus and will-
ingness to prove credibility among
candidates and already certified
respondents.

Thirty-two percent of candi-
dates and 34 percent of already
certified respondents report credi-
bility as the top reason for certifi-
cation last year, compared with 27
percent and 12 percent, respec-
tively, in 2001.

Additionally, demonstrate know-
ledge and skills, increase compen-
sation and increase productivity
followed credibility as the top rea-
sons to pursue certification among
candidates and already certified
respondents.

A company called Prometric—
described as a global leader in the
technology-enabled testing and
assessment industry—has been
conducting these studies for the
past five years as a means of mea-
suring the perceived value of and
attitudes toward training and cer-
tification among worldwide IT
professionals.

In total, more than 8,000 IT
professionals from more than 50
countries participated in this most
recent survey.

To learn more about the survey
and the company, visit the Web
site at www.prometric.com. 

IT Pros Say Certification Is Its Own Reward

According to a recent survey, professional credibility is a driving
force for IT professionals who are pursuing certification.

(NAPSA)—A growing number
of people looking for an exercise
program with lifetime benefits are
discovering rowing.

To promote the benefits and
pleasure of starting a rowing pro-
gram, the United States Rowing
Association (USRowing) and
equipment manufacturer Con-
cept2 have announced their 3rd

Annual National Learn To Row
Day, which will take place Satur-
day, May 31st, in rowing clubs
and health clubs nationwide.

Over 125 clubs and 6,000 people
participated in last year’s program,
and an even larger turnout is
anticipated this May 31st as all
rowing and health clubs are
invited to open their doors and give
people a taste of rowing firsthand.

In addition to strengthening
both the upper and lower body,
rowing promotes flexibility in
muscles and joints. 

Plus, the variable resistance
offered by some indoor rowing ma-
chines, such as the equipment
produced by Concept2, allows peo-
ple to row as easily or as hard as
they wish. 

According to Margot Zalkind,
Director of Member Services for
USRowing, “Once you try row-
ing, you realize that it provides
an amazing low-impact, total
workout.”

The Association is a nonprofit
membership organization recog-
nized by the United States Olym-
pic Committee as the national gov-
erning body for the sport of rowing
in the United States.

Said Zalkind, “Best of all, you
are never too old to learn to row.

And, with athletes competing
into their nineties, rowing is
clearly a sport you can stay with.
Rowing offers camaraderie, in-
tense workouts, coached sessions
or solitude, and a wonderful
chance to be outdoors.”

The range of activities avail-
able on National Learn To Row
Day includes ergometer demon-
strations—that’s another name for
a rowing machine—as well as
hands-on lessons in tanks or on
dock-boxes, on-the-water instruc-
tion with experienced rowers and
a club open house.

“We’ve been really pleased with
the response from rowing clubs. If
you never had the opportunity to
try rowing at school or college—
here’s your chance to try rowing
now,” states Judy Geer from Con-
cept2’s marketing team.

To learn more, visit the Web
site at www.usrowing.org or go to
www.concept2.com/row. 

Rowing Clubs Invite Public To Get Involved

Third Annual National Learn
To Row Day gives a chance for
everyone to get out to exercise in
a way that can be as easy or as
hard as they wish.
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(NAPSA)—While vacations are
primarily thought of as “down”
time, days filled with relaxation
and fun, there are destinations
that allow travelers to combine
those activities with a touch of
education. Pigeon Forge, Ten-
nessee, is one of those locations
where education mixes quite
nicely with traditional vacation
activities. The city is home to two
major museums that offer some-
thing of interest to all ages. More
information on this East Ten-
nessee community is available at
1-800-251-9100 or online at
www.mypigeonforge.com.

Few outdoor activities can offer
families a more relaxing and fun
day together than fishing. Fish-
ing, a sport quickly gaining in
popularity, not only provides chil-
dren with a sense of accomplish-
ment and time away from the
television, but is also an excellent
forum for adult-child bonding and
discussions. Wal-Mart Stores, Inc.
has partnered with FLW Outdoors
to create an annual event at their
stores—“Take a Kid Fishing”—to
offer kids and parents tips on how
to make the most of their time
together. Visit www.takeakidfish
ing.com, www.walmartstores.com,
www.walmart.com and www.flwout
doors.com for more information

about “Take A Kid Fishing,” Wal-
Mart and FLW. 

Each day, six days a week,
Postal Service employees deliver
650 million pieces of mail to 140
million addresses. No other enter-
prise in the world can make that
claim. For just 37 cents, your let-
ter can go from the top of the
Empire State Building to the bot-
tom of the Grand Canyon, from
Nome, Alaska to Naples, Florida.
When adjusted for inflation,
postage for that letter costs you no
more than it did 30 years ago, say
experts at the U.S. Postal Service.
No private company would be
willing to provide universal ser-
vice at such a uniform rate.

***
True courage is not the brutal
force of vulgar heroes, but the
firm resolve of virtue and rea-
son.

—Alfred North Whitehead
***

***
Children aren’t happy with
nothing to ignore, And that’s
what parents were created for.

—Ogden Nash
***

***
Men may second fortune, but
they cannot thwart her—They
may weave her web, but they
cannot break it.

—Niccolo Machiavelli
***




