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(NAPSA)—A mutual fund might
not be at the top of holiday wish lists,
but giving your child the tools to be
smart about money is priceless. So
before you hit the mall for a must-
have toy or electronic gadget, con-
sider stuffing stockings with money-
smart gifts that will keep giving for
years to come.

“Shoppers spend an estimated
$400 on holiday gifts for the fam-
ily,” says June Walbert, financial
planner with USAA Financial
Planning ServicesSM. “By using
just a small portion of that bud-
get, you can start your child on
the road to building financial
security and responsibility.”

Walbert offers these four fiscally
fit gift ideas for kids, tweens, and
teens:

Birth-5 Years Old: 
A Tuition Tradition

In a recent survey by USAA
(www.usaa.com), parents of col-
lege-bound teens estimated that
they have saved an average of
$10,570 for their children’s college
education. Today, that would pay
for only one year of costs at a four-
year public university.

Thankfully, parents of young
kids have time on their side, along
with savings tools that allow family
and friends to help save. For exam-
ple, state-sponsored 529 plans allow
grandparents and family friends to
contribute funds for college, and
some state plans can be opened for
as little as $250 with $50 per month
contributions. While your children
may not ask Santa for a college sav-
ings plan this year, it’s sure to be on
their wish list as they get older. 

6-10 Years Old: 
Savings From Santa

A piggybank may seem old-
fashioned, but it’s a gift that can
help teach kids one of the most
valuable money lessons—saving.
Start with a small contribution in
the bank, or a savings account for
older children. Some financial
institutions offer savings accounts
specifically for children that can
be opened for just $1.

To help your child get excited
about saving, consider matching
your child’s contributions dollar
for dollar throughout the year. 

“Waiting until there’s enough
money in the account to buy some-
thing new teaches kids the impor-
tance of buying what they can
truly afford,” says Walbert. “That
mindset will stay with them and
help keep them out of debt when
they’re older.” 

11-15 Years Old: 
Pre-paid Present

If winter break plans include
malls and movies, your tween
might prefer to receive holiday
cash. If so, consider introducing
your child to a pre-paid spending
card, which is a reloadable spend-
ing card that can be used anywhere
major credit cards are accepted.
Many cards can be funded starting
with just $10 and can be replen-
ished online throughout the year. 

“Your child gets the gift of more
financial freedom while learning
at an early age to manage money
responsibly,” says Walbert. “And
using a pre-paid spending card is
safer and more convenient than
carrying around holiday cash.”

16-20 Years: 
Merry Mutual Funds

In place of yet another gift cer-
tificate, think about using those
funds to invest in the future. Par-
ents can open some no-load mu-
tual fund accounts in their names
and their teen’s name for as little
as $20, with a $20 per month con-
tribution. Look for investment
accounts specifically designed for
teens, with the funds invested in
companies they are likely to know.

Walbert notes that “learning about
the importance of long-term invest-
ing can have a big impact at an early
age. And getting your child in the
habit of making regular investments
each month can have huge benefits
for their financial future.”

From birth to bachelor ’s de-
gree, the power of financial know-
how will be one gift your children
never outgrow. 

Four Holiday Gifts Kids Want (Even If They Don’t Know It Yet)

Four Money-Wise Stocking Stuffers
Recommended Age Gift Idea
Birth-5 College Savings Plan
6-10 Savings Account
11-15 Pre-paid Spending Card
16-20 Mutual Fund

USAA Financial Planning ServicesSM refers to financial planning services and financial advice provided by USAA Financial Planning Ser-
vices Insurance Agency, Inc. (known as USAA Financial Insurance Agency in California), a registered investment adviser and insurance
agency and its wholly owned subsidiary, USAA Financial Advisors, Inc., a registered broker dealer. 

(NAPSA)—It’s that special time
of year again, when holiday get-
togethers, overindulgence and
last-minute shopping can conspire
to raise stress levels to new
heights. While a massage or other
professional spa treatments might
provide relief, at an average of $75
per treatment, 44 percent of con-
sumers say “they are simply too
costly,” according to a recent study
from TSA. 

So what’s a thoughtful gift
giver to do? Give your family and
friends the tools to create a spa in
the comfort of their own home.

“Everyone loves going to a spa;
however with today’s busy life-
styles and the rising costs of treat-
ments, it’s difficult for most people
to enjoy this luxury,” said Marie
Scalogna, noted spa expert and
owner of Spa Chicks, a mobile spa
service featured on “The Appren-
tice.” “This holiday season pamper
your pals and relax your relatives
by giving them gifts to create
their perfect home sanctuary.”

Scalogna suggests these five
simple tips for creating a relaxing
and affordable home spa:

• Set the mood. Use soft
lighting and gentle music or a
sensory candle fountain to create
the perfect ambiance.

• Put your best foot for-
ward. Don’t forget about your feet
when trying to relax! Soothe tired
toes by dipping them into a warm
and bubbly footbath. Scalogna
notes that some new footbaths are
super quiet and now come with
carry handles to make spills a
thing of the past.   

• Invigorate your senses.
Choose bath and massage oils that
contain revitalizing scents such as
lavender or eucalyptus. Aro-
matherapy increases relaxation

and allows you to find true bliss.
• Untie the knots. Everyone

likes a massage, but they are not
always convenient or affordable.
Scalogna suggests the HoMedics
Shiatsu Massaging Back Cushion,
which feels just like a professional
Shiatsu massage, melts away
stress and soothes muscles in both
the upper and lower back. 

• Find inner peace. In today’s
hectic world, it’s more important
than ever to set aside plenty of
time to relax and meditate. Cuddle
up in a fluffy robe with a cup of
chamomile tea and let tension fade
away in your home spa.

“With a plethora of quality
home spa products on the market
today,” concludes Scalogna, “it’s
easy to give family and friends the
gift of relaxation with home spa
products. These items will help
consumers enjoy moments of calm
after the blizzard of holiday
stress.”

For more information about
HoMedics’ line of wellness and per-
sonal care products, including mas-
sagers, footbaths and home spa
products, visit www.homedics.com.

Bring The Spa Home For The Holidays

Give the gift of relaxation this
holiday season with home spa
products designed to bring con-
sumers comfort and joy.

(NAPSA)—Americans are
speaking out against a proposal
that some say could raise millions
of people’s phone bills. 

The proposal has to do with a
program called the Universal Ser-
vice Fund (USF). The fund was
established to help ensure that
low-income and rural consumers
have access to affordable phone
services. It also provides Internet
access at discounted rates to
schools, libraries and health care
providers in rural areas. 

Currently, USF money is col-
lected on a “pay-for-what-you-use”
system—meaning a percentage of
a monthly phone bill to the Uni-
versal Service Fund is based on
how much long distance a person
uses. The less people use long dis-
tance, the less they pay into the
fund. However, the Federal Com-
munications Commission (FCC) is
considering changing the “pay-for-
what-you-use” system to a
“monthly flat fee.” 

Opponents of the change say it
means that a person’s monthly
phone bill (or bills) could reflect a
USF charge that isn’t proportion-
ate to the amount of long distance
used. The Keep USF Fair Coali-
tion has called the proposed
change unfair and has said it dis-
criminates against Americans with
low or fixed incomes, residential
consumers or those who use little
or no long distance a month.

The group is encouraging con-
sumers to visit its Web site
(www.keepUSFfair.org) to sign a

petition that will automatically be
sent to the FCC and to a represen-
tative in Congress.

According to the Keep USF
Fair Web site, a monthly flat fee
shifts the burden of the USF to
those it was created to help. The
group says the changed policy
would affect millions of people,
including:

• Consumers who use little or
no long distance a month 

• Consumers with low monthly
incomes 

• Consumers with fixed incomes 
• Residential consumers 
• Consumers with multiple

phones 
• Consumers who use prepaid

wireless plans.
For more information or to

send a letter to the FCC and your
representative, visit the Web site
www.keepUSFfair.org. 

Americans Call For Lower Phone Bills

Americans are speaking out
against higher phone bills.

(NAPSA)—Any parent will tell
you that running a household is
tough. With shuttling the kids
from school, to play dates and to
sporting activities, it is no wonder
that some forget to get a flu shot
for their children. But once
influenza hits your home, you
might wish you had taken the time
to get your child vaccinated. “When
our son, Tim, was a toddler, the flu
went through our house, and he
was in the hospital for three days,”
says his mother, Lyn, of Alexan-
dria, VA. “Ever since then, we all
get the flu shot every year.” 

Most of us know what it’s like
to miss work to stay home and
take care of a sick, miserable
child. You know the hallmarks of
flu—high fever, coughing, and
aches and pains all over. But
maybe you do not know that flu
can cause serious problems, espe-
cially in children under two years
of age and in all children with
health conditions such as asthma
and diabetes. Recent studies have
shown that kids younger than
two, even if they are healthy, are
more likely than older ones to end
up in the hospital if they get the
flu. In some cases they can even
die. Each year, on average, 178
children die from complications of
the flu, and about one child in
every 1,000 is hospitalized. 

In 2004, the Centers for Dis-
ease Control and Prevention
(CDC) advised that all children
from 6 to 23 months of age and
people in close contact with them
get a flu shot each year. To pro-
tect infants younger than 6

months old, their parents and
other family members should get
vaccinated. 

CDC recommends that all chil-
dren (and adults) get a flu vaccine
in the fall, before flu season really
gets under way. If you did not get
your flu vaccine last year due to
shortages, do not hesitate to get
one this year. Even if you were
vaccinated last year, it is impor-
tant to get a flu shot annually,
since there is a new flu vaccine
each year.  

Flu shots are safe and effective
and cannot cause the flu. If you do
not know when or where to get a
shot, ask your doctor or call your
local health department. You can
also find a clinic near you by going
to the Web site, www.fluclinicloca
tor.org and entering your zip code. 

To learn more,  cal l  CDC 
at  1-800-CDC-INFO or visit
www.cdc.gov/flu. 

Beat Winter Ills by Getting Your Child a Flu Vaccine

Flu shots are safe and effective. If
you did not get one last year, get
one this year.

(NAPSA)—Any time ground is
broken, whether by construction
or otherwise, its natural inhabi-
tants, mice and rats, will begin
traveling indoors seeking food,
water and shelter. If you squirm
at the thought of removing a dead
rodent, try the d-CON No View,
No Touch™ Mouse Trap. For more,
call d-CON at 1-800-395-3266.

The U.S. Department of Energy
endorses NATE for raising quality
standards and energy efficiency.
North American Technician Excel-
lence, or NATE, is the nation’s
largest nonprofit certification
organization for heating, ventila-
tion, air conditioning and refriger-
ation technicians. For a contractor
with NATE-certified technicians,
go to the Consumer Contractor
Connection at www.natex.org.




