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(NAPSA)—A baby shower is an
e x c i t i n g  m o m e n t  f o r  e v e r y
mommy-to-be, especially for first
time moms in need of all the baby
essentials. But for the gift-giver,
the many choices of baby prod-
ucts, from booties to bouncers to
bottles, can make selecting the
perfect gift overwhelming! To find
a great gift for the new bundle of
joy, here are a few gift suggestions
that will help you stand out in the
crowd:

Soft carriers keep newborns
“safe and Snugli”

While “traditional” Snugli car-
riers are very popular products on
baby registries, the new Snugli
Early Care is an excellent shower
gift for moms-to-be. The Early
Care looks like a sling, but has a
unique internal harness system
designed to cradle and support
newborns in a comfortable posi-
tion. It is also great for breast-
feeding. With a price around $29,
it makes a great shower gift that
won’t break your budget.

Activity centers provide
360° of fun

Activity centers have become
hugely popular in the last few
years. These centers look similar
to traditional walkers, but remain
stationary for added safety. Activ-
ity centers, such as the Mega-
saucer, allow kids to rock, spin,
bounce and play with a variety of
mounted toys. Or, if you want your
baby to have more mobility, try the
new WalkAround safe walker. This
walker has a weighted stabilizer
leg that keeps children out of dan-
gerous areas while still allowing
them a 360° radius of activity. For
4-month-olds to toddlers, these

centers provide a wonderful source
of exercise and entertainment,
ranging in price from $30 to $80,
depending on the number of toys.

High chairs go high-tech
Although usually considered a

“big ticket” item, a high chair
makes a great group gift. Today’s
high chairs come in a variety of
options and patterns. The Evenflo
Easy Comfort High Chair is a very
popular choice, featuring wheels
that allow smooth movement of
the chair, a snack tray that stays
on the chair after the main tray is
removed for cleaning, vinyl pad-
ding for quick and easy clean-up,
eight height & four recline adjust-
ments and it folds easily for stor-
age—all for a reasonable price.

At this exciting point in a par-
ent’s life, toys, clothes and nurs-
ery decorations still make excel-
lent gifts. But if you’re looking
for something a little unique and
very appreciated, one of these
presents is sure to delight new
parents-to-be. For more informa-
tion on baby products, please
visit www.parentlink.com or
www.snugli.com.

Be The Hit Of The Party With Great Shower Gifts

Today, there is an impressive
selection of shower gifts for
babies and parents-to-be.

Why Yucca Mountain?
(NAPSA)—The advent of the

nuclear age created a compelling
environmental and safety chal-
lenge for the nuclear industry:
where to store high-level waste.
This year, a solution may finally
be at hand if Yucca Mountain,
Nev., is approved as the nation’s
first geological repository.

Today, high-level nuclear waste
is stored at power plants across
the country. In 1982, Congress
mandated the Department of
Energy to find a permanent stor-
age site.

For decades, the National Acad-
emy of Sciences has recommended
disposing waste in rock deep
underground to ensure the protec-
tion of public health and the envi-
ronment. Nuclear scientists and
engineers, after carefully scruti-
nizing peer-reviewed data and
analysis, have concluded that the
DOE’s selection of Yucca Mountain
more than meets this criterion.

The repository at Yucca Moun-
tain would be located 1,000 feet
below the earth’s rocky surface,
1,000 feet above the water table
and in a remote area of the
Nevada desert. The unique combi-
nation of rock characteristics and
the deep water table make the
Yucca Mountain site capable of
isolating the spent nuclear fuel
and high-level radioactive waste.

For more information, visit
www.ans.org/pi/np/Yucca or call
the American Nuclear Society
Outreach Dept. at 708-352-6611.

Yucca Mountain, in the Nevada
desert, is considered by leading
nuclear scientists as suitable for
storing waste.

Game, Set And No Match
(NAPSA)—While there is no

confirmation that Picasso had a
wicked backhand, his creative phi-
losophy—to break away from tra-
ditional methods—plays well on
the tennis court. Proof of this non-
traditional approach is a new rev-
olutionary tri-component racket
design that has surpassed the
one-piece racket design as the top
selling tennis racket in the world.

Called the TRIAD 3.0 and
designed by Wilson, the racket is
made up of three parts—the head,
handle and a material that joins
the two together called Iso.Zorb.
This material isolates shock and
eliminates up to 60 percent of the
vibration that all one-piece rack-
ets still deliver. The three compo-
nents are bonded together with an
adhesive that holds up to two and
a half tons of force and acts as a
mechanical locking system.

According to experts, what pro-
duces TRIAD’s power is Wilson’s
patented Hammer weighting sys-
tem, reported to be the number
one technology for the past 10
years. The system also affords
greater maneuverability and a
larger sweet spot.

Few tennis players can find
fault with that.

Scoring well with tennis play-
ers is a new racket that is made
up of three parts, helping it to
isolate shock and eliminate up to
60 percent of the vibration one-
piece rackets still deliver.

Letters of Reference
by Christopher Jones

(NAPSA)—The humble letter
of reference remains a powerful
tool, especially in a tough job mar-
ket. Supervisors move on. They
change jobs and cities. However, a
good letter of reference lives qui-
etly in your portfolio, regardless of
what destiny has in store for your
former bosses.

The  idea l  t ime  t o  ask  an
employer to write a letter of refer-
ence is after you’ve given notice
that you’re leaving.

If you ask for the letter before
you ’re ready to move on, your
employer may suspect you’re look-
ing for a new job.

Wait too long after you’re gone
and the employer may not remem-
ber you well enough to put
together a convincing letter.

Wait a couple of days after giv-
ing notice to request a letter from
your current supervisor. 

If you’re approaching a former
supervisor, provide a copy of your
current resume along with some
concrete examples of your career
achievements.

• Mr. Jones oversees content at
HotJobs.com (www.hotjobs.com). For
more information about HotJobs,
contact pr@hotjobs.com.

It may be a good idea to wait a
few days after giving notice to
request a reference letter.

(NAPSA)—Interest in, and ac-
cessibility of, the ultimate Broad-
way experience has just gotten a
bit of juice—thanks to the corpo-
rate sponsorship of the national
tour of an award-winning musical
extravaganza.

Tropicana Pure Premium will
sponsor the first national tour of
Disney’s The Lion King. This com-
mitment brings the show—which
picked up Tony awards for its
direction, scenery, lighting, cos-
tumes and choreography—to cities
across the nation.

“Through our partnership with
The Lion King, we expect to reach
the lion’s share of the 20 million
American families with kids,” said
Brenda Copple, vice president of
marketing, Tropicana Products, Inc. 

Nearly 75 percent of those who
make ticket-buying decisions for
touring Broadway shows are
women—making the company’s
sponsorship of The Lion King a
natural fit. And while this spon-
sorship represents Tropicana ’s
“Broadway debut,” it builds on
the company’s increased efforts to
target the important market of
families with kids. 

“Tropicana Pure Premium is
the perfect partner for The Lion
King,” said Ron Kollen, vice presi-
dent of sponsorship marketing,
Disney Theatrical Productions.
“Both of us share the same values
of families being together, which
will be reached by bringing The
Lion King on tour across America.”

The following additional activi-
ties are planned to mark the
show’s first national tour:

•National Sweepstakes: A chance

to win one of 25 trips for four peo-
ple to see The Lion King on tour.
Promoted on 64 oz. cartons of
Tropicana orange blend products,
this provides families not near the
tour cities a chance to see the show.

•Tour City Prizes: In each
tour city, Tropicana will hold pro-
motions with local retailers giv-
ing consumers the opportunity to
win exclusive prizes such as
backstage tours, opening night
party tickets and brunch with
the cast. 

•Breakfast At The Box Office:
While die-hard fans are camping
out for the first-day ticket sales at
the box office, they will get their
daily dose of nutrition as Tropi-
cana Pure Premium serves free
breakfast.

Tour dates have been announced
for Denver, Colo.; Houston, Fort
Worth and Dallas, Texas; Tampa,
Fort Lauderdale, Fla.; Atlanta, Ga.;
Cincinnati and Cleveland, Ohio;
Charlotte, N.C. and St. Louis, Mo. 

F o r  s c h e d u l e  a n d  t i c k e t  
information, visit www.disneyon
broadway.com.

Lion King Tours America

Can you feel the love tonight?
An award-winning musical may
soon be coming to town.

(NAPSA)—This year, more cou-
ples are expected to depart from
tradition to create weddings
shaped by their own individuality.
Flowers, considered the second
most important wedding element
can help estbalish a theme. For
more information, visit the Cali-
fornia Cut Flower Commission at
www.cfcc.org. You can also write to
CFC and request their free Easy
Steps to Flower Arranging
brochure. Simply send an SASE to
Easy Steps, CCFC, 73 Hangar
Way, Watsonville, CA 95076.

The next time you move, you
may want to ask your mover for a
copy of the free Federal Motor
Carrier Safety Administration
Booklet: Your Rights and Respon-
sibilities When You Move. You can
learn more from the FMCSA, 400
Virginia Avenue, SW, Washington,
DC 20024; (202) 358-7028/9 or
online at www.fmcsa.got.gov. To
register a complaint about a
mover, call 1-888-DOT-SAFT.

Proper footwear, insulated,
waterproof boots or shoes, and
socks are essential to protecting
feet from the ill effects of winter
weather. The American Podiatric
Medical Association recommends
a single pair of thick socks made
of acrylic fibers that wick away
moisture caused by perspiration
in the boot. Feet soaked in snow
should get back indoors quickly to

avoid the danger of frostbite. For
more information on foot care,
visit www.apma.org or call 1-800-
FOOTCARE (366-8227) for a free
brochure. 

National PTA has developed
“Respecting Differences,” a free
Web-based resource guide for par-
ents and teachers that promotes
diversity, encourages understand-
ing and inclusiveness in schools
and provides resources and action
steps to help children respect dif-
ferences and cope with prejudice.
To read “Respecting Differences”
and to find more information on
how to help your children succeed,
visit National PTA’s Web site at
www.pta.org or call 1-800-307-
4PTA.

***
Travelers are always discover-
ers, especially those who travel
by air. There are not signposts
in the sky to show a man has
passed that way before.

—Anne Morrow Lindbergh
***

***
November is nature’s way of giv-
ing you time to eat the leftover
Halloween candy before you
have to start heating up the left-
over turkey.

—Bill Tammeus
***

***
The best way to keep children
home is to make the home a
pleasant atmosphere—and let
the air out of the tires.

—Dorothy Parker
***


