
10

(NAPSA)—In 2001, more people
visited theme parks and amuse-
ment parks throughout the world
than ever before. In the U.S. alone,
over 319 million people packed the
nation’s 450 amusement parks,
and millions more visited its
numerous other attractions.

According to the International
Association of Amusement Parks
and Attractions (IAAPA), families
will have even more exciting
places to visit this year, with the
opening of such attractions as:

• H2Oasis—Alaska’s first (and
only) indoor water park, complete
with a wave pool, pirate ship and
water coaster.

• Delirium—North America’s
first pendulum ride that will send
32 riders spinning deliriously—
their legs dangling freely—at the
end of a giant arm that swings 65
feet high. (At Paramount’s Great
America, Santa Anna, Calif.)

• Big Bad John—A runaway
mine train rollercoaster on a half-
mile of steel track that cuts loose
from its mine shaft and careens
through a newly wooded ravine.
(At Magic Springs and Crystal
Falls, Hot Springs, Ark.)

• Roller Soaker—An aerial
water ride with squirt guns, water
sprayers and squirting geysers.
(At Hersheypark, Hershey, Pa.)

• X—The world’s first fourth-
dimensional rollercoaster. Riders
race in prototype vehicles that
spin independently, 360° forwards
and backwards on a separate axis
for 21⁄2 minutes, at speeds reach-
ing 76 mph along a 3,600-ft. twist-
ing steel maze. (At Six Flags Cali-
fornia, Valencia, Calif.)

When traveling to these or any
other amusement parks or attrac-
tions, you can make your visit a
safe and fun one by following
these safety tips:

• Dress comfortably, but avoid
open-toed shoes, dangling clothing
and jewelry. Protect yourself from
the sun with sunscreen and head-
gear, even on cloudy days.

• Observe all rules that are
posted at each attraction, and fol-
low the verbal instructions given
by ride operators.

• Obey listed age, height, and
weight restrictions, as well as
those concerning health matters
such as heart conditions, back/neck
trouble, pregnancy, recent surgery
and high blood pressure.

• Keep your hands, arms, legs,
and feet inside the ride at all
times, and remain in the ride
until it comes to a complete stop
and you are instructed by a ride
operator to exit the ride. If a per-
sonal item falls outside the vehi-
cle while you’re on the ride, do
not try to retrieve it yourself,
instead, ask the ride operator for
assistance after you have exited
from the ride.

• Always use the safety equip-
ment provided on a ride and do
not attempt to wriggle free of the
seat belts or other restraints in
search of a “bigger thrill” or the
opportunity to show off.

• Parents must take an active
safety role with their young chil-
dren; observe the ride in operation
first to ensure that your child can
ride it safely and then explain to
your child about the appropriate
behavior on a ride.

• Don’t overeat or consume a
significant amount of alcohol prior
to riding. Stop riding before you
become excessively tired.

IAAPA is the largest interna-
tional trade association for perma-
nently situated amusement facili-
ties worldwide. The organization
represents over 5,000 facility, sup-
plier, and individual members
from more than 100 countries. To
learn more, visit www.iaapa.org.

Consumer Tips For Visiting An Amusement Park

“Safety first” is an important
rule to keep in mind when explor-
ing amusement parks.

Striking Out Is Fun
(NAPSA)—If you’re having

trouble pinning down what to do
for fun, you may want to join the
growing number of Americans
who let the good times “roll” by
going bowling.

Bowling is enjoying a recent
surge in popularity. In 2001 alone,
over 54 million Americans age 6
and older bowled at least once,
making bowling the top participa-
tion sport in America.

Teenagers now bowl in record
numbers (many are attracted by
Xtreme Bowling, a sport that com-
bines music, strobe lights and
bowling) and the fashions of the
lanes have hit the racks in the
country’s most fashionable stores
(two tone “bowling shoes” and
purses shaped like bowling bags
have become popular items). In
addition:

• A popular television show is
set in a bowling alley.

• A number of Hollywood and
sports stars—including Rosie
O’Donnell, Kurt Warner and Drew
Carey—work on their bowling
averages.

• Bowling has rolled over the
Web—a number of Web sites let
surfers virtually bowl, make lane
reservations and learn how to
keep score.

For more information, visit
www.amf.com.

An increasing number of
Americans now have a ball
spending their free time bowling.

Past Menopause?
Find Out Your Breast Cancer
Risk: Consider Joining Study

(NAPSA)—Researchers sup-
ported by the U.S. National Can-
cer Institute are offering  post-
menopausal women age 35 and
over a chance to find out their
breast cancer risk and join a pre-
vention study if they are at
increased risk.

So far more than 111,000
women have determined their
breast cancer risk at 500 research
sites across the county. More than
13,000 who found themselves at
increased risk for the disease
decided to join the Study of
Tamoxifen and Raloxifene (STAR).

This study will help determine
whether the osteoporosis drug
raloxifene (Evista) is as effective
in reducing the chance of develop-
ing breast cancer as tamoxifen
(Nolvadex). Another 9,000 women
at high risk for breast cancer are
needed for the study.

Risk factors include age and
family history of breast cancer.

Women deciding whether to par-
ticipate will learn about the poten-
tial benefits and risks of the drugs.
Once in the study, participants
obtain regular health exams.

To find a center offering breast
cancer risk assessment, call 1-
800-4-CANCER or visit the Web
site at www.cancer.gov/STAR.

Teaming Up To Fight Disease

(NAPSA)—A new foundation is
working to give all Americans
some of the same information
available to doctors by providing
them with the latest facts, figures
and findings on a group of dis-
eases that affect more than 70
million—or one in four—people in
the U.S. alone.

At the same time, the indepen-
dent, not-for-profit Kidney and

Urology Foundation
wil l  a lso  award
grants to patients in
need of organ and
tissue transplants—
including children in
dire need of new
kidneys—and fund
what’s described as

“large, breakthrough studies” on
kidney and urology disease in
order to elevate the urgency of
such research nationwide. 

Many experts believe the field
has  been  sore ly  lack ing  f or
research dollars. “Prostate cancer—
a type of urological disease—
accounts for 15 percent of cancer
deaths in men, yet receives only
five percent of federal funding for
cancer research,” says Robert Wald-
baum, M.D., Chief of Urology at
North Shore University Hospital
and chairman of the Foundation’s
Urology Medical Advisory Board. 

“Our overriding mission is to
provide leadership to the research
community to promote better
understanding, prevention and
treatment of kidney and urologic
diseases,” says Dr. Victor Schuster,
chairman of the Foundation’s Kid-
ney Advisory Council. “We want to
bring research and information to
the fingertips of patients.”

For more information, call 1-
800-633-6628 or visit www.kidney
urology.org.

(NAPSA)—New medical tech-
nology called Multislice computed
tomography (CT) can help physi-
cians diagnose heart disease in
its earliest stages without the
need for surgery or direct angiog-
raphy. Doctors believe this new
cardiac scanner can help slow
down the progression of Coronary
Heart Disease, a known cause of
heart attacks. Called the
SOMATOM Sensation Cardiac,
the new technology from Siemens
Medical Solutions can visualize
and differentiate coronary lesions
in early, possibly pre-clinical
stages. The technology could also
be used to complete follow-up vis-
its after surgery, eliminating the
need for additional invasive pro-
cedures. To learn more, go to
www.siemensmedical.com.

The fresh, fragrant, vibrant gift
of flowers or plants has always
been one of the most widely appre-
ciated gifts associated with any
special occasion. According to the
experts at 1-800-FLOWERS.COM,
some of the favorite plants pre-

sented to American moms include:
gardenias, mini roses and azaleas.
Topping the list of favorite flowers
are lilies, gerbera daisies, and
roses. To find an array of arrang-
ments, visit  1800flowers.com.

A recent study shows many
consumers have outdated images
of auto retailing. Automotive
Retailing Today is a coalition that
includes all major automobile
manufacturers and dealer organi-
zations. ART works to promote
better understanding of the indus-
try and to build stronger customer
relationships. For more informa-
tion, visit www.autoretailing.org.

(NAPSA)—A historic set of
postage stamps issued by the U.S.
Postal Service commemorates the
warm and friendly tradition of
postcard and letter greetings
exchanged through the mail. To
make stamp collectors and letter
writers feel even more like win-
ners, the Travel Industry Associa-
tion of America has joined the fun
with a national See America
Sweepstakes to “Win Your Ameri-
can Dream Vacation.” Fifty vaca-
tions will be awarded to 50 win-
ners. You can enter at www.See
America.org. To see the stamps,
visit the Collector’s Corner of the
Postal Store at www.usps.com/
shop. For official licensed products,
go to www.greetingsfromamer
ica.com. All current stamps and
other philatelic products, as well as
a free catalog, are available by call-
ing 1-800 STAMP-24.

Many delicious Greek foods,
such as Spicy Whipped Feta and
Pepper Spread or Chicken with
Tomatoes and Olives are eaten on
Greek Easter. Many ingredients
used in these dishes may be
found in Krinos Fresh Cup

imported premium olives, pep-
pers, marinated vegetables and
cheeses, which are contained in
safety-sealed reusable tubs. Kri-
nos Fresh Cups can be found in
the supermarket deli section or
ordered by calling (800) 333-5548
or online at www.3Emarket. com.
To order the free Greek Gourmet
Cookbook, send $2.99 for shipping
and handling to Krinos Foods,
Dept. #120, 47-00 Northern Blvd.,
Long Island City, NY 11101. Addi-
tional product information and
recipes can be found at www.Kri
nos.com.

The graham cracker is named
for Sylvester Graham, an Ameri-
can dietary reformer of the early
1800s.

***
We want our minds to be clear—
not so we can think clearly, but
so we can be open in our
perceptions.

—M.C. Richards
***

***
You can tell whether a man is
clever by his answers. You can
tell whether a man is wise by
his questions.

—Naguib Mahfouz 
***




