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(NAPSA)—It’s a good call to
learn about cell phones before
going wireless. Service providers’
plans change constantly, making
it important to shop around, con-
sider each offer carefully and ask
these basic questions:

• How will  I  use my cell
phone? For emergencies or more
frequently?

• When will I make most of my
calls? During the day, at night or
on weekends?

• Where will I be making and
receiving calls? Close to home or
far away?

• How much can I afford for
telephone service,  including
wireless?

Wireless plans vary. Some
provide a specific number of min-
utes each month—with these
plans you may lose minutes you
don’t use and pay extra if you
use more. Other alternatives
include prepaid and preset
spending plans. These plans may
let you use your minutes any-
time, or there may be limits for
use during “peak time” (usually
weekdays) and “off-peak” time
(nights and weekends).

Where you use your service
matters, too. The phone may not
work in all geographic locations.
Weather, tall buildings and other
factors can also affect service.

Some wireless plans are based
on “home areas”; others offer
nationwide service. If you make
or receive calls while outside of
your home area, there may be a
“roaming” charge on top of the
minutes you use. Even within
your home area, some calls may
be long distance. Wireless plans
may include long-distance calls at
the same rate, or charge more for
them.

Many wireless companies pro-
vide Internet access. Some offer

unlimited service, while others
charge by the minute or the kilo-
byte. Another popular service is
text-messaging, which lets you
send small notes to other wireless
users.

It’s important to know all the
terms for wireless service, includ-
ing the costs, the cancellation pol-
icy, and if there’s a penalty for
breaking the service contract (if
you have one). 

For more advice on choosing
wireless service and phones, con-
sumers can order up to 10 copies
of NCL’s new Going Wireless
brochure by calling, toll-free, 888-
8-PUEBLO (M-F 8 a.m.-8 p.m.
ET); by faxing 719-948-9724; by
writing to FCIC-03B, P.O. Box
100, Pueblo, CO 81002; or by visit-
ing www.pueblo.gsa.gov.

Straight Talk On Going Wireless

No Strings Attached—Cell
phone consumers should be sure
to understand the terms of their
service contracts.

National Craft Month
(NAPSA)—Since crafting is

such a well-liked pastime, the
Hobby Industry Association (HIA)
has dedicated the entire month of
March to celebrating all that it
has to offer. All month long, craft
retailers around the country will
offer special classes, demonstra-
tions, tips and projects to get
customers involved.

That’s good news for the esti-
mated 58 percent of U.S. house-
holds that participate in crafts
and hobbies. These activities help
reduce stress, build children’s self-
esteem and learning skills, are
emotionally pleasing and—most
importantly—fun.

National Craft Month will cul-
minate on Saturday, March 29
with a one-day happening entitled
Look! I Made It Myself...A Kids’
Craft Day. Craft and hobby retail-
ers will offer a variety of fun-filled
craft activities to introduce fami-
lies and kids to the joys of crafting.

To find out what is going on
during National Craft Month, call
your local craft store or visit
www.i-craft.com. The Web site
also sponsors a weekly contest;
four winners will be awarded a
$100 gift certificate for their
favorite craft store.

Crafting is something more
families are doing together.

(NAPSA)—When it comes to
choosing an exercise, indoor row-
ing is enjoying a wave of popular-
ity. One of the reasons for this is
that Concept2, the premier manu-
facturer of indoor rowers, recently
posted a challenge to all folks who
work out on indoor rowers. The
challenge encouraged them to
train and hit a qualifying time for
a 2,000 meter sprint. The top 20
qualifiers would comprise the
first-ever U.S. Indoor Rowing
Team with an all-expenses-paid
trip to the British Indoor Rowing
Championships in Birmingham,
England this past November.

The selected team represented
a highly diverse group of athletes,
ranging from U.S. National Row-
ing Team Members to seniors who
are incredibly dedicated to their
overall health and well being.
After a U.S. medals sweep at the
recent international competition,
we asked some of the U.S. Team
Members why they rowed indoors.
Following is a compilation of why
these amazing individuals climb
onto a Concept2 ergometer (ERG)
regularly.

“I’ve rowed for 28 years. On
days when I feel lazy or tired, I
think of my father who died of a
heart attack 35 years ago. He had
been a track star and football
player in college, but stopped
exercising when he graduated.
When I’m uninspired, I remember
being 10 years old, walking out to
the driveway and kissing him
goodbye. I never lack for inspira-
tion. Row. It’s good for your
heart.”—Mary Perrot, 45, Assis-
tant Professor, Long Beach City
College.

“The C2 erg is the best tool

available for physiological training
to prepare for international rowing
competition. The coaches fre-
quently use the C2 erg for select-
ing athletes for the world rowing
championship boats.”—Steve
Warner, 24, National U.S. Rowing
Team member.

“I erg because I feel that I have
had an overall workout when I am
done. My math skills are improv-
ing also, as I keep track of meters,
seconds and tenths of seconds for
time.”—Luanne Mills, 63, school
teacher, whose husband, John,
just completed a million meters on
a Concept2 indoor rower. 

“Having an erg in my living
room is the best piece of furniture
I have.”—Loretta McCarthy, 52,
Masters Rowing Champion.

The reasons for working out
and rowing are as diverse as the
people who pursue them. But they
all share a common motivation.
Log onto www.concept2.com/row
and find out why rowing has
inspired so many people to be
their best.

Loretta McCarthy rows her
way to a silver medal.

A Reason To Row

by Steve Mills
(NAPSA)—Conflicting news

about Internet security does not
always compute. Online commerce
is the fastest growing marketplace
on earth and online fraud accounts
for less than 1.2 cents out of every
dollar spent online. Yet credit card
fraud is reported to be 12 times
higher online than in-store and
online fraud occurs four times more
frequently than the “old-fashioned”
kind.

However all technologies—
from phone to Internet service—
have risks that need to be man-
aged against their business
impact. The trick for business is to
find a way to maintain security
and a company’s bottom line. Try
these tips to get the most out of
the Web for your business.

• Focus On The Opportunity—
It’s important that IT profession-
als don’t focus only on the security
challenges in front of them while
ignoring the business opportuni-
ties they can represent. The job of
an IT professional is to identify
then minimize risk in a way that
lets business still introduce new
technology.

• Remember Integration—
Companies should be sure any
added security they use integrates
easily and flexibly across the busi-
ness and is easy to deploy and
manage. For example, as employ-
ees enter and leave the IT busi-
ness, administrators need to be

able to update online access rights
without having to recode multiple
applications for each employee. 

• Web Commerce—Ease-of-
use, flexibility and economy need
to be built in to the way a com-
pany handles Web commerce risk.
Currently, consumers are asked to
enter several levels of information
(date of birth, Social Security
number, etc.) before they can use
a credit card online. It’s important
any additional protections weed
out any would-be bad guys, but do
not limit ease-of-use.

With the right ideas, compa-
nies can improve online security
without getting their business
goals caught up in the Web.

• Steve Mills is senior vice
president for IBM Software Group.

Weaving A More Secure Web
(NAPSA)—For eyeglass wear-

ers, the overhead lighting com-
mon in offices becomes a problem
when light bounces off the surface
of the eyeglass lenses instead of
passing through, compromising
vision and contributing to
headaches. The cutting-edge tech-
nology in today’s non-glare lenses,
such as Crizal, can help restore
crystal clear vision and prevent
this kind of daily fatigue. Outside
the office, the lenses also help
reduce the effects of glare during
night driving, reading or other
daily activities. For more informa-
tion, visit www.crizal.com.

According to Dr. Judy Kurian-
sky, the best way to ease the tran-
sition from independence to
assisted living for aging parents is
through communication. Despite
the comforts afforded by assisted
living, varied feelings arise when
an older person moves into a facil-
ity. By this time in their lives,
adults usually have set patterns
and are accustomed to being self-
sufficient. It is important to coun-
teract the negative feelings asso-
ciated with the move with positive
emotions. For more information,
visit www.matureamerica.org/. 

Power and grace are words
that could often be used to
describe a championship figure
skater. For one champion, they
aptly describe a battle for more
than medals and recognition. For
Scott Hamilton, these words
describe the spirit with which he
faced the battle for his life—
against testicular cancer. Scott’s
will to live and the poise with

which he fought cancer would be
exemplary on their own, but as
with his skating, Scott gave more.
His commitment to “giving back
to the cancer community” has led
him to establish www.Chemo
care.com, a new Web resource to
help newly diagnosed cancer
patients deal with the emotional
and physical challenges associ-
ated with chemotherapy treat-
ment and its side effects.

Stress is often mentally
“brushed off” as a normal part of
life. Yet just as one would not let
a machine continue operating
under extreme pressure, neither
should one do that with the mind.
In his popular book, Dianetics:
The Modern Science of Mental
Health, L. Ron Hubbard provides
techniques one can apply to gain
control and operate without the
hindrances of stress, anxiety and
depression. To learn more, visit
www.dianetics.org.

Book matches were invented
by Joshua Pusey, a Philadelphia
patent lawyer, in 1892.

In its pure state, iron is silvery
white.




