
9

(NAPSA)—Whether you’re
walking down a street, attending
a social function or shopping in a
mall, pregnant women and new
parents pushing carriages are
everywhere. Or at least that’s how
it can seem to the nearly 6.1 mil-
lion American men and women
who suffer from infertility.

For many couples, being unable
to conceive a child can cloud their
enjoyment of everyday life—and of
each other. 

“Infertility can cause more
emotional damage than many
other medical conditions,” said
Eduardo Kelly, Vice President,
Medical Affairs, Reproductive
Health, Serono, Inc. “Often, cou-
ples feel isolated and begin to
avoid social settings, friends and
relatives—they suffer in silence.”
The stress can cause partners to
blame each other and can be
heightened by the difficulty of
choosing treatment from the
many available options. 

But couples struggling with
infertility can beat the “baby
blues” by communicating with
each other, seeking support from
others in the same situation, and
ensuring that they get the most
up-to-date information about the
causes, diagnosis and treatment of
infertility. Separating fact from
fiction can ease some of their
stress—and remind them that
help is available. 

“Recent medical advances can
help most infertile couples suc-
ceed in having a baby,” says Dr.
Kelly.

Myth: Infertility is a woman’s
problem. 

Fact: Infertility occurs equally
in men and women. Male factors
and female factors each account

for about a third of infertility
problems. The remaining third
are either a combination of male
and female factors or are unex-
plained. Both partners should be
tested to discover where the prob-
lem lies.

Myth: Age is not an important
factor in infertility. 

Fact: Fertility levels decrease
with age, especially in women. A
healthy 30-year-old woman has
about a 20 percent chance of get-
ting pregnant each month, while a
40-year-old’s chances drop to
about five percent a month.

Many women don’t realize that
their fertility begins to decline in
their late 20s or early 30s. Cur-
rently, 20 percent of women in the
United States have their first
child after age 35, which means
many couples are already fighting
the odds when they begin trying
to get pregnant. 

Fertility specialists recommend
that couples begin thinking about
their “fertility health” long before
they attempt to conceive.

Myth: Your fertility health is
not affected by your overall
health. 

Fact: Several risk factors may
affect your fertility. Smoking, obe-
sity, multiple sex partners, sexu-
ally transmitted diseases, surgical

procedures, polyps, fibroids, expo-
sure to chemicals, excessively
high temperatures, and side
effects from cancer treatments—
all can cause infertility. By avoid-
ing behaviors that put you at risk,
and voicing your concerns with
your physician, you may be able to
ensure your fertility health by
identifying potential issues early.
It’s important for women and men
to take stock of their fertility
health even before they begin try-
ing to get pregnant.

Myth: Treatment doesn’t work.
Fact: Scientific advancements

over the past three decades have
helped millions of men and
women overcome problems with
fertility. Treatments ranging from
drugs to advanced procedures are
achieving unprecedented success.
New, effective treatments are
individually tailored to the needs
of the patient and have eliminated
many of the consequences of ear-
lier treatments. 

Myth: Treatment isn’t covered
by insurance. 

Fact: A growing number of
insurers offer benefits for infertil-
ity treatments, and 15 states have
enacted some form of infertility
insurance legislation. More are
likely to follow. 

Contact your insurance com-
pany in writing and request writ-
ten determination of your cover-
age before starting any treatment
or procedure. 

If you’re concerned about your
fertility health, talk to a fertility
specialist to learn about your
options. 

To find out more about infertil-
ity treatments, visit www.serono
fertility.com or call Serono toll-
free at 1-866-LETS-TRY.
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(NAPSA)—New research indi-
cates there are a growing num-
ber of ways the seven million
Americans with coronary artery
disease (CAD) can manage their
condition.

Medical professionals believe
that many of the heart attacks that
kill more than 500,000 Americans
every year can be controlled or pos-
sibly prevented by changes in
behavior, diet or with appropriate
medical therapy or a combination. 

Risk factors for CAD include
high blood pressure, high blood
cholesterol, smoking, obesity and
physical inactivity. Consensus is
that people with CAD can benefit
from modifying their diet to one
that is low in saturated fat and
cholesterol, and adding exercise. 

Recent research has shown
that even moderate amounts of
physical activity can reduce death
rates from CAD. Medications—
such as beta blockers and calcium
channel blockers—have also pro-
ven to be beneficial. 

A new therapy is on the hori-
zon. Gene therapy introduces
DNA into the patient’s own cells
which apparently stimulates the
production of a natural protein
that seems to initiate formation of
new blood vessels. These new ves-
sels may nourish the oxygen
deprived heart muscle. 

Dr. Douglas W. Losordo, an
interventional cardiologist and
thought leader in the area of gene
therapy for the treatment of heart
disease at Caritas St. Elizabeth’s
Medical Center in Boston is evalu-
ating gene therapy as a viable
option for CAD patients. His stud-
ies, which will ultimately include
more patients, are testing a gene-
therapy formulation called Vascu-
lar Endothelial Growth Factor 2

(VEGF-2) being developed by
Corautus Genetics Inc.

VEGF-2 is a vascular growth
factor gene believed to stimulate
the growth and migration of cells
essential to the development of
new blood vessels. VEGF-2 therapy
proposes to treat severe coronary
artery disease through direct injec-
tion into oxygen deficient cardiac
muscle to increase blood flow back
to the heart.

“The therapy requires further
testing, but we are encouraged
that we may eventually be able to
help many severely ill patients,”
says Dr. Losordo. 

Recently, Boston Scientific Corp.
made a significant investment in
Corautus Genetics Inc. as part of a
collaboration to develop and com-
mercialize the therapeutic applica-
tion of VEGF-2. Boston Scientific
has obtained exclusive rights to
distribute Corautus’ VEGF-2 gene
products once regulatory approval
is obtained.

New Treatments For Coronary Artery Disease

Recent research shows that even
moderate physical activity con-
tributes to a healthier heart.

(NAPSA)—High school football
players are gearing up for football
season and this year ’s searing
heat isn’t playing favorites when
it comes to the well-publicized
cases of heat exhaustion. Foot-
wear and apparel leader Nike is
currently testing innovative solu-
tions designed to help keep ath-
letes at all levels comfortable and
performing at optimum levels
despite the heat. 

The company’s new line of Pro
Compression apparel is currently
available to consumers and in-
cludes moisture management fab-
ric which pulls moisture away from
the skin and to the outside of the
garment, aiding in evaporation.

Nike’s addressing heat-man-
agement issues with its techni-
cally advanced line of Nike Pro
Compression apparel.

“Our Nike Pro Compression
product represents a very impor-
tant area of development for Nike
because our mission is to provide
products that enable athletes at
every level of competition to reach
their full potential,” said Mark
Koppes, general manager for Nike
apparel. “While the ultimate solu-
tion is likely a couple years down
the road, athletes who are cur-
rently wearing Pro Compression

with ProVent certainly have an
advantage over athletes wearing
conventional cotton garments.”

Many of the NFL’s top athletes
including Michael Vick, Terrell
Owens, Marshall Faulk and Der-
rick Brooks are currently wear-
ing Pro Compression with
ProVent to gain a level of relief
from the heat while enhancing
their performance.

“In the competitive world of
professional football, I try to find
every advantage I can,” said Vick.
“Mentally and physically, Nike’s
Pro Compression keeps me com-

fortable and performing at an
optimum level which is critical to
my success.”

The roots of the compression
line began 14 years ago when
Nike pioneered Dri-FIT, the engi-
neered material responsible for
the moisture wicking capabilities
found in Pro Compression. Wick-
ing is achieved through a combi-
nation of fibers, the layer closest
to the skin pulls moisture through
the garment, to an outer layer
which spreads it out to enhance
evaporation.

“As a Nike athlete, you know
that you are going to have the
opportunity to wear products that
are on the cutting edge of technol-
ogy,” said Owens. “They are
always trying to find new ways to
give us a competitive edge.” 

Through constant evolution and
advancements made by Nike engi-
neers, properly fitting Pro Com-
pression products with ProVent
help slow the rise of core body
temperature and provide greater
support for muscles. The resulting
product is a lightweight, moisture-
controlling “second skin” for ath-
letes designed to contour and
encapsulate the body’s muscles.

To learn more, visit the Web
site at www.niketown.com.

Seeking Solutions To Help Football Players Beat The Heat

Terrell Owens in Nike Pro Com-
pression with ProVent.

(NAPSA)—For as long as Lisa
Lewis-Manrique can remember,
Florence Gunnarson’s Perfumed
Bathing Oils have been a part of
her life. From an early age, Lewis-
Manrique fondly remembers her
mother scenting her baths with
Florence’s No. 67 Bath Oil. Flo-
rence’s Perfumed Bath & Shower
Oils were a cult item, so coveted
that up until the 1970s you could
only purchase them if you were
privy to her private phone number.
When Lewis-Manrique acquired
the company, she began sorting
through box after box of Florence’s
formulas—No. 67 was not simply a
‘recipe card,’ it was a fully bound
manuscript with over 300 ingredi-
ents—and customer appreciation
letters. More information about
Gunnarson’s perfumes, which are
available in specialty stores is
available at www.florencegunnar
son.com. 

For the millions of American
vacationers that visit Great
Britain each year, the secret
ingredients of a memorable vaca-
tion are often timing and informa-
tion. For example, by visiting a
Web site that offers information
about traveling to Great Britain—
www.VisitBritain.com/2003—
consumers can find hundreds of

special offers this summer for
countrywide deals on accommoda-
tions, car rentals and special
prices on the Great British
Heritage Pass. 

One way to make your home
safer is to provide ample storage for
clutter in the form of toy boxes,
book shelves, baskets and cabinets.
Storage and toy chests need safety
latches. Don’t leave matches, can-
dles, fireworks, or grill lighters
within kids’ reach. If you are plan-
ning on buying any new upholstery,
make sure it has the Upholstered
Furniture Action Council (UFAC)
hangtag, which ensures it was
manufactured to meet the indus-
try’s voluntary safety standards.




