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(NAPSA)—Selling insurance
can prove to be a sure thing for job
seekers who want a steady income
and a flexible schedule. 

Insurance sales may appeal to
those with an entrepreneurial
spirit since the business lets peo-
ple grow their own business with
the support of a well-known brand
name. 

For example, AFLAC (Ameri-
can Family Life Assurance Com-
pany) provides career opportuni-
ties for nearly 60,000 sales
associates across the country. The
company offers an attractive com-
pensation package including elab-
orate incentives and trips; first-
year commissions, lifetime level
renewal commissions and stock
and cash bonuses.

Founded in 1955, the company
is a leader in employee benefits
offered on a voluntary basis at
work. With its broad range of
insurance products, AFLAC
insures more than 40 million peo-
ple worldwide, over 300,000 of
which are U.S. payroll accounts.
It’s the largest insurance company
in Japan, insuring one in four
Japanese households. 

AFLAC was named one of For-
tune magazine’s “Most Admired
Companies” in March 2004. In
June 2003, the magazine named it
one of the “50 Best Companies for
Minorities.” 

Working Mother magazine’s list
of “100 Best Companies for Work-
ing Mothers” included the com-

pany in October 2003.
The company provides contin-

ued hands-on training and men-
toring programs to help agents
promote and grow their own busi-
ness—classroom training includes
courses in product knowledge;
sales techniques; service technol-
ogy and a variety of work site
marketing principles.

There’s also a full-service mar-
keting department that continu-
ally creates services to help
agents grow their business. Train-
ing is reinforced with a mix of
both classroom and field support.

Initiatives assist minority asso-
ciates with developing their busi-
ness including a Diversity in
Action Newsletter, Minority Men-

toring Program and diversity
development grants.

Ninety percent of consumers
recognize the AFLAC duck from
its commercials, which have run
since 2000. The clever advertising
campaign has been featured on
several television shows and is
even well known in Japan. The
association of a well-known brand
name and a national advertising
campaign can give sales agents
credibility when approaching a
prospect.

AFLAC insurance policies help
supplement primary health plans
by providing direct-to-the-policy-
holder cash benefits, unless the
insured chooses otherwise, to help
fill gaps in traditional health
insurance coverage,  such as
deductibles, out-of-pocket expenses
and loss of earning power. They
include accident/disability insur-
ance, cancer insurance, a dental
plan, hospital intensive care insur-
ance, long-term care, life insur-
ance, hospital confinement indem-
nity, hospital confinement sickness
indemnity, short-term disability,
and coverage for specific health
events. All these plans take place
through payroll deduction.

Since the company offers train-
ing and support and rewards ini-
tiative, it has become a favorite
employer for those with an entre-
preneurial spirit. 

For more information about job
opportunities, visit www.aflac.
com.

Most Admired Company Seeks Entrepreneurial Spirit

Selling insurance for a nationally
recognized company can be a
lucrative decision.

(NAPSA)—If you’ve decided
to invest in a home gym, choos-
ing the right one for you might
seem like a daunting task. But
it doesn’t have to be difficult.

“The two most important things
to consider are your fitness goals
and available physical space,” said
Joy Antipow, store manager and
ACE-certified personal trainer with
The Fitness Experience, a specialty
fitness retailer in Chicago. 

• Your fitness goals: What do
you hope to accomplish with your
home gym? Do you want to build
strength or focus on toning? Are
you interested in performing stan-
dard exercises or do you want
more challenge and variety from a
home gym? The equipment should
suit your needs and interests. If
more than one person will be
using the gym, consider everyone’s
fitness objectives.

• Physical space: How much
room do you have for a home gym?
In addition to measuring the floor
space, note the height of your ceil-
ing, as some home gyms are tall.
Also, plan for open space around
the equipment, because most
home gyms require you to move
freely around them.

Finally, there’s the issue of
price. Keep in mind you get what
you pay for. High-quality equip-
ment that works reliably after sev-
eral years of heavy use is definitely
worth the up-front investment.

So, you know your fitness
goals, you have the space and you
have your budget: It’s time to go
shopping. The best place to look is
a specialty fitness equipment
store, which carries a broad range
of higher-quality equipment and
is usually staffed by certified fit-
ness professionals who can ex-
plain and demonstrate the gym’s
features. 

When you go shopping, wear
your workout clothes. One of the
best ways to determine if a gym
works for you is to try it out. Con-
duct three or four exercises on

several home gyms. To make sure
you make the right purchase, pay
attention to the following things:

• Comfort zone: Does the gym
feel comfortable and natural to
you? Are its press arm and seat
easy to adjust?

• Easy changeover: How easy
is it to go from one exercise to
another? You will want to change
from one exercise to the next in
just a few quick and easy steps.

• Number of exercises: How
many exercises does the gym
allow you to do? Look for a gym
that lets you do a wide variety so
you don’t get bored. Boredom
leads to diminished results. One
attractive option might be the new
G5 Cable Motion Gym from Life
Fitness (www.lifefitness.com),
which offers exceptional exercise
variety—you can do hundreds of
different exercises covering all of
the eight major muscle groups. 

• Quality: Cables and weight
stacks should move smoothly and
the frame should feel sturdy. Look
for equipment made by a rep-
utable manufacturer that comes
with a solid warranty. Also, note
the aesthetics and design of the
unit to ensure that it will look
pleasing in your home.

Once your home gym is in
place, commit to use it regularly.
The right home gym for you
should give you years of great
workouts.

Buying A Home Gym? Tips To Pick The Best One For You

One of the best ways to deter-
mine if a gym works for you is to
try it out.

(NAPSA)—According to the
American Diabetes Association, the
rate of diabetes increases with age.
In fact, half of all diabetes cases
occur in people over age 55. Approx-
imately 18.3 percent (8.6 million) of
the United States population age 60
and above has diabetes. 

Registered Dietitian Rachel
Agnew has a special interest in
working with seniors with dia-
betes. She has worked with many
patients and the disease has
touched her personally—her
grandmother struggled with Type
2 diabetes. 

Agnew stresses that Type 2 dia-
betes is quite manageable and has
some tips for seniors who suffer
from it or know someone who does.

There are two main “types” of
diabetes. Type 1 diabetics cannot
produce insulin and must take
insulin daily. Type 2, or non-
insulin-dependent diabetes, is
most common in people over 40.
In this type of diabetes you are
either insulin deficient or insulin
resistant. Type 2 diabetes can
occur in children and adults and
is frequently linked to obesity. 

To manage diabetes:
Maintain A Healthy Diet And

Get Regular Exercise
1. Make healthier food

choices—Eat more vegetables,
choose leaner meats, try low-fat
dairy products, eat fresh fruit and
keep the skins on for extra nutri-
ents and fiber, and choose whole
grains versus refined and
processed foods.

2. Control portions—This
goes a long way in keeping blood
sugars stabilized, which is key for
diabetics. 

3. Exercise—Exercise can
help people with diabetes normal-
ize blood sugars and facilitate

weight loss, which leads to better
blood sugar levels and lowers the
risk of heart disease. 
Consider Supplementing With

Vitamins and Minerals
Agnew is an expert on supple-

mentation. She’s a professional
education specialist for Phar-
mavite LLC, makers of Nature
Made brand vitamins, minerals
and supplements. Here are her
suggestions to lend nutritional
support to people with diabetes.

Multivitamin—Those with
diabetes may have lower levels of
nutrients such as vitamin C and
magnesium. A basic multivitamin
can help ensure adequate levels of
the essential vitamins and miner-
als to promote optimal health and
well-being. The multivitamin
should also contain lutein, which
helps maintain eye health.

Antioxidants—Antioxidants
such as vitamin E may help
boost the immune system and
help maintain red blood cells and
muscle tissues, such as cardiac
and skeletal muscles. Selenium
complements vitamin E and may
also supply important nutritional
support to people with diabetes.  

Chromium Picolinate—This
highly absorbable form of chro-
mium helps with normal metabo-
lism of carbohydrates, protein and
fat. 

Nature Made currently manu-
factures a Diabetes Health Pack,
which contains these ingredients,
plus additional vitamins and min-
erals that aid in diabetes health.

Learn More
For information on diabetes, as

well as general nutrition, visit the
American Diabetes Association—
w w w. d i a b e t e s . o r g — a n d  t h e
Nature Made Wellness Advisor—
www.naturemade.com/diabetes.

Seniors With Diabetes—It’s All About Good Management

(NAPSA)—Confused about bat-
teries? Aren’t we all? Low-drain
applications, medium-drain appli-
cations, high-drain applications,
camera applications—the list goes
on and on. Which is best, alka-
line? Zinc? Lithium? Nickel cad-
mium? Nickel metal hydride?
Lithium ion throwaways or
rechargeables?

Confusing, yes. Expensive,
very. However, there are a few
common denominators that we all
want when it comes to batteries—
quality, performance, reusability
and environmental friendliness.

Every year we purchase and
throw away over a billion batteries.
We want the convenience of imme-
diate power and reliability. Dispos-
able batteries give us what we
want. Rechargeable batteries are
inconvenient and often unreliable.

Fortunately, times have
changed and so has battery tech-
nology. There’s a whole new gener-
ation of rechargeable batteries
that not only provide the power,
convenience and performance of
disposables but also generate sig-
nificant savings for the consumer
and protect our environment from
overused landfills.

Winner International, makers
of “The Club” anti-theft device
that is designed to protect your
vehicle, is introducing a full line of
rechargeable batteries designed to

protect your pocketbook and the
environment—Juice Rechargeable
Batteries.

These batteries are available in
the three most popular and most
powerful chemical systems avail-
able in batteries today:

• Rechargeable Alkaline—For
everyday usage, ready to use right
out of the package and can be
recharged 100 times.

• Rechargeable Nickel Metal
Hydride—For high-drain applica-
tions, there isn’t a better product.
Plus, they can be recharged 1000
times.

• Rechargeable Lithium Ion—
For today’s high-drain 35mm and
digital cameras. They can be
recharged 300 times.

Juice batteries can provide
thousands of more photo opportu-
nities and hours of more MP3
playtime than regular disposable
batteries, for real power and real
savings. For more information,
visit www.juicebattery.com.

Squeeze The Most Out Of Your Batteries

New rechargeable batteries pro-
vide the power of disposables, at
a significant cost savings.




