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Look To The Labels
(NAPSA)—Many savvy shoppers

choose healthy foods by reading the
nutrition labels. Now, experts say,
it’s smart to check the labels on skin
care products, too. After all, since
moisturizers and other topicals are

absorbed into the bloodstream, it
makes sense to replace products
with unnecessary chemicals, animal
ingredients and artificial colors
with natural and organic products. 

Just as chefs add natural ingre-
dients to recipes, many women are
adding natural moisturizers made
of herbs and flowers, such as sage
and aloe vera, to their skin care reg-
imen.

To get the most out of your mois-
turizer, consider these tips from a
leader in natural and organic per-
sonal care products:

• Mixing scented products may
leave you smelling like fruit salad.
If you use lavender soap, use laven-
der or fragrance-free moisturizer.

• Use a moisturizer with sun-
screen outdoors, in any weather.

• If dry, chapped skin is a prob-
lem, the flower, marigold (also
called calendula), may help. It’s in
Kiss My Face Honey & Calendula
Moisturizer, available at select Tar-
get stores and kissmyface.com.

It makes sense not to mix scents.
Soap, moisturizer and cologne
should not compete.

Michelangelo Visits D.C.
(NAPSA)—An exhibit featuring

Michelangelo’s original 18-foot
model of the dome of St. Peter’s
Basilica in Rome is on exhibit
through May 2005 at the Pope John
Paul II Cultural Center in Washing-
ton, D.C. The “Creating St. Peter’s:
Architectural Treasures of the Vati-

can” exhibit includes more than
140 original architectural draw-
ings and other artifacts on loan
from the Vatican. Tracing the
design, construction and evolution
of St. Peter’s Basilica, the exhibit
tells the story of the generations
of artists and popes who left their
mark on it.

Admission to the center is by
donation. For group information,
call 202-635-5475. Hours are
Tuesday through Saturday, 10
a.m. to 5 p.m. and Sunday noon to
5 p.m. Parking is free. For more
information, call 202-635-5400 or
visit www.jp2cc.org.

A new exhibit tells the story of
the people behind a masterpiece
of Renaissance architecture.

(NAPSA)—Over 50 million peo-
ple work from two computer loca-
tions or more. They travel on busi-
ness, take work home or consult
with clients in their offices. Many
of these people long for a produc-
tivity tool that will let them leave
their laptops in the office.

One such person is Jonathan
Segal, a hotel, restaurant and club
owner. Segal spends as much time
working outside of the office as in
front of his desk. He often carries
his work home to finish in the
evenings and considers lugging a
laptop around a major pain.

Fortunately, Segal found an
answer in Migo: innovative soft-
ware for the iPod that captures
the essence of his computer and
allows him to work seamlessly
from any Windows computer in
the world.

Plugging his Migo-enabled
iPod into a Windows computer
converts the machine into a vir-
tual copy of his PC. His Outlook
e-mail appears, along with data
files, Internet Explorer favorites
and even his desktop wallpaper.
The software also means he
always has the most current data
with him and keeps that data
synchronized with his primary
computer.

“Migo definitely makes my life
easier,” said Segal. “It’s not just
about the portability of data any-
more. It’s about the ability to take
my entire work environment with
me so I don’t miss a beat. It’s
great to know that I can work
where I want and when I want by

simply connecting my iPod to any
PC. It couldn’t be easier.”

The software also lets users
surf the Internet without leaving
a trace. All browsing history, cook-
ies and temp files are stored on
the iPod, so nothing is left behind
for prying eyes.

Explained Jay Elliot, CEO of
PowerHouse Technologies, which
created the product, “Millions of
people already carry iPods with
them on the go. With Migo, these
people can carry more than music.
They can carry their complete
computing environment. Migo
makes the iPod a productivity
tool.”

PowerHouse Technologies also
offers Migo USB flash drives and
a Migo-enabled wristwatch. You
can learn more at http://www.
4Migo.com.

The End Of Laptop Lugging

New software called Migo lets
you upload your computer onto
your iPod and take it wherever
you go.

Electricity Powers Progress,
Healthier Air

(NAPSA)—The electric light-
bulb Thomas Edison first demon-
strated 125 years ago started a rev-
olution that continues to benefit
the world today. Every year, homes
become more comfortable and con-
venient, industry more productive,
thanks in part to electricity and
new electric appliances. These are
helping to improve the country’s
air quality, too.

Even though the demand for
power has grown 75 percent since
1980, key power plant emissions
have dropped by 40 percent,
according to the U.S. Environ-
mental Protection Agency. New
regulations by the EPA and fur-
ther efforts by electric utilities
will lead to much greater emission
reductions.

Electric appliances help the
environment, too. For example,
compact fluorescent lightbulbs use
up to 75 percent less electricity to
produce the same light as regular
lightbulbs. New refrigerators use
less than half the power of those
built just 10 years ago.

Learn more at www.eei.org/air-
quality.

Keeping Abs Fit
(NAPSA)—Five tips from Sarah

Ferguson, Duchess of York, may help
you stay in tip-top shape—even dur-
ing winter months.

• Don’t break the habit. Stay
focused and make an abdominal
workout part of your daily routine.

• Layer workouts for maxi-
mum results. Combine strength
and flexibility training such as
Pilates; cardio exercises such as
running and abdominal workouts.

• Don’t let a busy schedule get
in the way. Equipment such as
FLEX from Compex can help you
fit in a great ab workout while
doing other things.

• Do something you enjoy.
Choose fitness activities that are
pleasant and match your fitness
level and lifestyle.

• Reward success. Buy yourself
clothes to show off your new form.

For more information, visit
www.compexflex.com.

Having firm abs keeps me ener-
gized year-round, says Sarah Fer-
guson, Duchess of York.

(NAPSA)—In general, life
insurance comes in two basic
types—term and cash value. Term
life insurance insures a person for
a specified period of time, typi-
cally ranging from five to 30
years. If you die within the term
of the policy, your beneficiary will
receive the defined death benefit.
Sometimes called “straight” term,
this policy is the most basic type
of life insurance. Cash value poli-
cies are just what they sound like.
They may build cash value over
time in addition to providing a
death benefit to your beneficiary.
For more information about life
insurance, visit www.ing.com/us.

Video games immerse people in
complex worlds and make them
rely on problem-solving skills to
reach defined goals. One PC game
in particular promises not only
hours of entertainment but hours
of education as well. “Medal of
Honor: Pacific Assault” (Elec-
tronic Arts, $49.99) is a meticu-
lously researched WWII game
that gives players a sense of the
courage it took to fight the Imper-
ial Japanese Army in WWII’s
Pacific Theater. Authentic loca-
tions, weapons, vehicles and uni-
forms bring the experience to life. 

The Great Gifts program was
designed by American Eagle Outfit-
ters (AE) to encourage customers
and employees to volunteer. About

4,000 AE employees are expected to
donate a total of 12,000 hours of
time to teen-related charities
including Jumpstart, YMCA Na-
tional Safe Place, and Big Brothers
Big Sisters of Canada. In addition to
making their own contribution,
these volunteers will act as role mo-
dels and resources for young people
interested in getting involved but
who are unsure of where or how to
start. To find out more about the
program, visit an American Eagle
Outfitters store or go to ae.com.

The right siding can color
someone’s opinion of your home.
The good news is that recent
years have brought advancements
in material science that have
allowed siding manufacturers
such as CertainTeed to introduce
more colors, including darker and
bolder hues, to their color palette.
They also offer color selection
tools to go from color chaos to art.
For more information on vinyl
siding products and trends, call
CertainTeed at 800-782-8777.

(NAPSA)—Pop up software pro-
grams are growing at an alarming
rate. A recent survey conducted by
the National Cyber Security Alliance
found that nearly 90 percent of all
PCs could be infected with at least
one form of spyware resulting from
a pop-up. Wells Fargo, along with
several other corporations, has
adopted a corporate policy against
engaging in pop-up advertising. For
more information, visit www.getnet
wise.org, a nationwide program to
educate consumers on safe and pro-
tective Web behavior.

How can parents spot a high-
quality school? The National As-
sociation of Independent Schools
and more than 30 partner associa-
tions have identified five ques-
tions that parents should ask to
assess the quality of their child’s
educational experience. 1. Are
there high-quality and committed
teachers? 2. Are classroom lessons
innovative and engaging? 3. Do
students get clear value from
their education? 4. Does the
school hold itself accountable for
its students’ academic perfor-
mance? 5. Are parents an active
part of a student’s educational
experience? To learn more about
successful schools, visit www.
nais.org. 

One Internet Service Provider
(ISP) is taking the lead in offering
something more secure than the
single password. America Online,
Inc., has introduced a new pre-
mium service—AOL PassCode—
that offers members a second
level of account protection
through the use of a key chain-
sized device that generates and
displays a unique numeric code
every 60 seconds. To log on to the
service, a customer needs to enter
his or her user name and pass-

word and then the rotating
numeric “passcode.” To learn
more, consumers can log on to the
AOL service and visit keyword:
PASSCODE or call 866-568-6843.

Today, homeowners use home
spas to wash away the rigors of
everyday life, and as a way to add
value to their houses. Whirlpools
can provide relaxation and rejuve-
nation. They’re available in a vari-
ety of sizes, colors and with differ-
ent settings to suit individual
tastes. Kohler makes whirlpools
that can be customized at the
touch of a button. Showering sys-
tems provide massaging jets and
multiple showerheads. Kohler’s
BodySpa has been described as
the equivalent of a whirlpool
standing up. For more informa-
tion, visit www.kohler.com.

Some shippers, such as UPS,
offer Internet shipping that lets
you charge shipping on your
credit card and print a shipping
label right from your computer.
Get your shipment to UPS by
handing it to a driver, arranging
for a special pickup, or taking it to
The UPS Store or any other ship-
ping outlet. You can get help from
the trained professionals at The
UPS Store. For packing hints, go
to www.theupsstore.com or www.
myups.com or call 1-800-Pick-
UPS.




