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(NAPSA)—So, what did you do
today? If the answer is “fed the
homeless,” “provided expert testi-
mony to congress,” or “designed a
national business plan,” you
might be an emerging world
leader. Or you might be a 12-year-
old Girl Scout. 

After learning that people
have a limited view of what Girl
Scouts do, the 98-year-old Girl
Scout organization has launched a
campaign to show girls all the
opportunities it offers today. Girl
Scouts today build robots, go rock
climbing, study fashion design,
consult with the United Nations
and meet with legislators to advo-
cate for themselves and others. 
• They use a brand new pro-

gram to instill leadership skills
and to help girls take action to
make the world a better place.
From the Girl Scout Brownie
troop that convinced City Hall to
install a sidewalk on a dangerous
road, to the teen Girl Scouts who
recycled hundreds of cell phones
and batteries. And they tackle
tough issues from cyberbullying to
body image. 

While cookies and camping will
still be around, camping now also
can mean Space Camp or Camp
CEO, which teams girls with lead-
ing women executives from local
businesses for a mentoring experi-
ence in a camp setting. 

What Parents Can Do 
Helping girls become leaders is

all about increasing their confi-
dence, which is the most impor-
tant factor in whether girls decide
to pursue leadership actively,
according to a 2008 study from the
Girl Scout Research Institute.
Here are some tips from the Girl
Scouts on fun ways parents can
encourage leadership qualities: 

• Talk with your daughter
about the accomplishments of
extraordinary people from history
and about family members who

showed leadership at crucial
moments. Discuss the options
they had and how making the
right choice influenced others. 

• Encourage girls to get
involved in planning and oversee-
ing family, school and/or commu-
nity events. 
• Give girls the opportunity to

practice speaking in front of oth-
ers. Only 24 percent of girls con-
sider themselves a good speaker,
according to Girl Scout research. 
• Do your best to be an inspir-

ing role model. Parents, especially
mothers, are a primary influence
on the lives of their daughters. 
• Volunteer together. Girls

especially are interested in mak-
ing a difference in the world
around them. Partner with your
daughter to show your support for
her desire and ability to change
the world. 

Learn More 
To learn more about Girl

Scouting and the “What Did You
Do Today?” campaign, visit www.
girlscouts.org or call (800) 478-
7248.  

What Did You Do Today?

Every day a girl has the potential
to change her life and the world
through Girl Scouting, which pro-
vides the access and opportuni-
ties to do that in fun and enrich-
ing ways. 

(NAPSA)—In addition to being
a son or daughter, a wife or hus-
band, an employee or retiree, many
could claim another title and don’t
even realize it. They also proudly
call themselves a caregiver. 
You are a caregiver if you pro-

vide social or physical support to
an aging relative or friend or to a
person with a disability. Care-
givers may make weekly visits to a
sick mother still living on her own.
They may bring a frail father into
their home for care. They may
arrange for services for a relative
who lives hundreds of miles away.
What caregivers share in com-

mon is that they take time and
energy from their lives to care for
someone who needs their help.
According to Lisa Peters-Beumer,

assistant vice president, adult and
senior services, Easter Seals,
“Some of the benefits of being a
caregiver are knowing you’re giving
back to a loved one and developing
a stronger relationship with the
person receiving care.”

A Primary Source Of Care
According to the experts at

Easter Seals, informal or unpaid
caregivers are the primary source of
care for nearly three-quarters of the
older adults with limitations who
live in the community. These care-
givers are usually family members.
The most common type of an infor-
mal caregiving relationship is an
adult child caring for an elderly
 parent.
Other types of caregiving rela-

tionships include:
• Adults caring for other rela-

tives, such as grandparents, sib-
lings, aunts and uncles;
• Spouses caring for elderly

husbands or wives;
• Middle-aged parents caring

for adult children with severe

disabilities;
• Adults caring for friends and

neighbors; and
• Children caring for a parent

or elderly grandparent with a
disability.

Long-Distance Caregiving
Long-distance or remote care-

giving is becoming a reality for
many. Long-distance caregivers
are usually family members who
provide support, care or care coor-
dination for an elder who lives at
least an hour away.
Although the distance may

change, the responsibility and
dedication remain the same.
These caregivers still provide

help such as handling money,
making appointments, offering
re minders, checking in regu-
larly,  coordinating care and
meals, and traveling, often to
visit and provide respite care for
local caregivers.
Easter Seals provides services,

support and choices for older
adults and their caregivers so
they can continue to live with dig-
nity in their communities.
To learn more, visit the website

at www.easterseals.com/caregivers.

Caregivers: Giving Help To Those Who Need It

What caregivers share in com-
mon is that they take time and
energy from their lives to care for
someone who needs their help.

(NAPSA)—An all-female off-
road race is ready to roll and raise
mon ey to fight a disease that
endangers women.
A record number of participants

are expected for the fifth annual
Powder Puff Race for the Cure
presented by Mojave Off-Road
Racing Enthusiasts (M.O.R.E.),
with high-performance synthetic
lubrication manufacturer Royal
Purple as title sponsor. 
The Powder Puff Race for the

Cure is the largest off-road all-
women driver event. Women driv -
ers, co-drivers and their teams
from across the country will head
to Barstow, Calif., where the action
will take place October 8 and 9. 
The track is a 20-mile Mojave

off-road loop with vehicles split
into two different heats. Proceeds
and donations acquired from the
event will benefit Cedars-Sinai
Breast Cancer Research Center. 
“With the increasing number of

women racers and spectators at
each race, we’re anticipating this
year’s event to be the biggest and
best yet,” said Patrick Burris,
Royal Purple Motorsports Coordi-
nator. “The Powder Puff is not
just about winning the race. It’s
also about supporting the re -
search to find a cure for breast
cancer. We are honoring those
who are currently in the fight for
their lives, survivors and remem-
bering those who have succumbed
to the disease.”

Last year, the race eclipsed
previous numbers with more than
10,000 spectators and 180 teams
participating. Their combined
efforts raised $120,000 for the
Cedars-Sinai Breast Cancer
Research Center. 
For this year’s event, the bar

has been set even higher, with a
goal of $150,000 to continue re -
search efforts. Royal Purple has
pledged $50,000 in support of this
year’s funds drive. 
Breast cancer is the most com-

mon form of cancer among women
in the United States. Breast can-
cer does not just affect women,
but also men. 
Nearly 200,000 women and

2,000 men will be diagnosed and
about 40,000 women and 400 men
will die from breast cancer this
year. 
For more information, visit

www.powderpuffrace.org or
www.moreracing.net.

Ladies Only Off-Road Race On Track For A Cure

With an increasing number of rac-
ers every year, one race is setting
the bar higher, to raise money for
breast cancer research.

(NAPSA)—Renowned derma-
tologist Jeanine Downie, M.D., of
Image Dermatology has some
advice for Hispanic women on
keeping their skin soft, smooth
and protected. 
“Hispanic women have specific

skincare needs,” says Dr. Downie.
“My patients always want to know
how to achieve an even skin tone
without overdrying their skin or
further darkening brown skin
spots.”

To achieve flawless-looking skin,
she suggests choosing skin care prod-
ucts with at least one of the follow-
ing key ingredients: glycolic acid,
SPF 30 and hydroquinone.

• “Patients are always asking
how they can get Salma Hayek’s
and Jennifer Lopez’s smooth skin
tone and even texture,” Dr.
Downie reports. She recommends
washing your face with a gentle
exfoliator that contains glycolic
acid, which helps improve the
skin’s appearance by evening tone
and texture. Another easy trick?
Use a warm, damp washcloth to
softly remove dead skin cells.

Follow cleansing with both a
facial and a body moisturizer to
keep skin hydrated and looking
soft. It’s a good idea to look for
products that provide 24-hour
moisturization and contain nour-
ishing natural ingredients such as
shea butter, which helps restore
skin’s elasticity, and olive oil,
which attracts and retains mois-
ture. Dr. Downie recommends the
award-winning AMBI® SOFT &
EVEN™ Creamy Oil Lotion, which
was recently named “Producto Es -
trella” in People en Español’s
“2010 Star Product Awards.” 

• Forgoing sunscreen puts His-
panic women at risk for skin can-
cer, increases the effects of aging
and further darkens dark spots.
Always look for products that con-
tain SPF 30 or higher; they’ll not
only protect your skin from burn-
ing but also keep skin looking
beautiful and even toned. “You
should wear sunscreen through-
out the year, rain or shine, regard-
less of how light or dark you are,”
cautions Dr. Downie. 

• Finally, hydroquinone is the
smart woman’s secret weapon for
battling brown spots due to hyper-
pigmentation. “Hydroquinone is
the ‘gold standard’ in effective
skin lightening and safely fades
dark spots,” explains Dr. Downie.
“The highest percentage you can
get over the counter is 2 percent,
which you can find in products
such as AMBI® Fade Cream.”

Protecting And Perfecting Your Skin

Beautiful skin may be easier to
achieve than many women realize.

(NAPSA)—Lawmakers want to
replace the Medicare bidding pro-
gram with a measure to reduce
payments for home care but pre-
serve access to home medical
equipment. Learn more from the
American Association for Home-
care at www.aahomecare.org/com
petitivebidding. 

**  **  **
The Kenmore Elite Trio 28-

cubic-foot refrigerator can store an
impressive 465 cans of soda—51
more cans than the competition’s
29-cubic-foot refrigerator and more
than any other leading brand of ice-
and water-dispensing bottom
freezer refrigerator. You can learn
more online at www.kenmore.com.

**  **  **
Trick-or-Treat for UNICEF has

raised nearly $160 million for
UNICEF’s lifesaving programs
worldwide. For more information,
visit www.trickortreatforunicef.org.

**  **  **
The National Broadband Plan,

currently being considered, would
create a digital divide, setting
speed goals for rural areas that
are 25 times slower than urban
areas. For more information, visit
the National Telecommunications
Cooperative Association at
www.ntca.org. 

Guidebooks for travelers in
Greece became available as
early as the 4th century B.C.
They described destinations
such as Athens, Sparta and Troy. 

The sousaphone is a wearable
tuba that was developed in the
1890s by C.G. Conn. It was
named for the man known as the
“March King,” John Philip Sousa,
because it was created at his
request.




