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(NAPSA)—According to
Healthy People 2010, a national
initiative to improve the health of
all Americans, only 64 percent of
America’s mothers breastfed their
babies in early postpartum in
1998—despite breastfeeding’s
many positive benefits. 

One goal of Healthy People
2010 is to see that percentage
increase to 75 percent by 2010. 

“There are three components of
a successful breastfeeding experi-
ence for all moms,” said Irene
Zoppi, clinical education specialist
at Medela, maker of the No. 1
choice of breastpumps for hospi-
tals and health care professionals.
“Moms need support from family
and friends, a trustworthy lacta-
tion consultant, and a high-qual-
ity breastpump to make sure that
they get off to a good start.”

According to Zoppi, whether a
mom chooses to work or stay
home, she should be aware of the
significant benefits of breastfeed-
ing for her health as well as that
of her infant. “With an established
breastfeeding regimen, the health
rewards are numerous and the
bond created between mom and
baby is like no other.” 

World Alliance for Breast-
feeding Action (WABA), a global
network of individuals and orga-
nizations in 120 nations, desig-
nates a World Breastfeeding
Week every August to remind
people of the health benefits
that early and exclusive breast-
feeding provides for both moms
and their babies.

For more information about
breastfeeding and breastpumping,
log on to www.medela.com.

Breastfeeding Benefits Mom And Baby

Breastfeeding Benefits for Mom 
Increases post-pregnancy rate of weight loss 
from 3 -12 months postpartum

Lack of breastfeeding increases risk of 
mothers for urinary tract infection, pre- and 
postmenopausal breast cancer, ovarian 
cancer and osteoporosis

Offers some protection against early return 
of fertility

An increased level of oxytocin stimulates 
postpartum uterine contractions, minimizing 
blood loss and encouraging more rapid 
uterine toning

Breastfeeding women report psychological 
benefits such as increased self-confidence 
and a stronger sense of connection with their 
babies

Breastfeeding Benefits for Baby
Appears to reduce the risk of obesity and 
hypertension

Delays onset of hereditary allergic disease 
and lowers the risk of developing allergic 
disease 

Reduces risk for preemies of infectious 
diseases and future health problems such as 
obesity and asthma

Helps a baby’s immune system mature, 
protecting in the meantime from viral 
bacteria and parasitic infections

Increases effectiveness of immunizations, 
increasing the protection against polio, 
tetanus and diphtheria 

For more information about these and other breastfeeding benefits and for infant and maternal health resources, go 
to www.medela.com/NewFiles/faq/benefitsbfdg.html

Capturing Summer Memories
(NAPSA)—Every summer,

there is one memory that lingers
more than any other and keeps us
anticipating the sunshine and
lemonade stands of next year ’s
school break. 

Sometimes that memory in-
volves a vacation, but more often
than not, it comes from the in-
between times enjoyed at home. 

A new informational Web site
from Shutterfly, www.Summer
Memories.com, gives visitors a fun
and engaging way to identify the
celebrations and everyday outings
that will become this year’s sum-
mer-defining moments; for exam-
ple, hosting a backyard BBQ,
making homemade ice cream or
planting a garden. 

After answering a short series
of lighthearted questions, visitors
are matched to a personality style.
This informs users of the types of
fun ideas and events they can con-
sider, along with helpful planning
tips and additional online re-
sources. (All suggestions can be
saved or printed out.) 

How did you spend your sum-
mer vacation? See how families
across America spent theirs by
visiting www.SummerMemories.
com and clicking on their summer
stories. 

It’s not too late to have the per-
fect summer.

(NAPSA)—Greeting cards have
long been used to connect with
friends and family, but what if
they let recording artists sing
your loved one’s praises, too?

That’s the idea behind a unique
line of cards that play original
music from Tim McGraw, Bare-
naked Ladies and other contempo-
rary artists when the recipient
opens them up. 

“I’ve always loved expressing
myself through song. Now with
three of my songs featured in the
cards, other people can use that
music to express themselves, too,”
said Tim McGraw, whose songs “I
Like It, I Love It,” “Down on the
Farm” and “Just to See You
Smile” are featured in some of the
new “Cards with Sound” from
Hallmark. 

The cards are featured in a
seven-city “Use Music Summer
Tour” that began with Tim
McGraw’s concert in Atlanta, Ga.
It’s now traveling to music and
summer festivals across the coun-
try, ending in Las Vegas on Sep-
tember 9. 

Concertgoers will have an
opportunity to check out hundreds
of these cards at a listening sta-
tion, play cover model by taking
pictures with an Entertainment
Weekly magazine cover, rock out
by playing “Guitar Hero”—an
interactive music game—and par-
ticipate in the “Summer Sing-Off”
challenge to compete for a $5,000
grand prize. Finalists’ videos will
be posted to Hallmark.com.

Additionally, consumers will be
able to purchase a range of popu-
lar iTunes gift cards at the major-
ity of Hallmark Gold Crown stores

nationwide. Also, shoppers who
buy one of the Cards with Sound
before September 9 will get a free
song download from the iTunes
Store. 

Trend watchers say the musical
activities are an extension of Hall-
mark’s long history with music. In
fact, the company is the only spe-
cialty retailer to achieve Platinum
and Gold RIAA certification of CDs
sold only at their outlets. Six sea-
sonal CDs released by the card
maker, by artists such as James
Taylor, Michael Buble, George
Strait and Martina McBride, have
been certified Gold or Platinum. 

For more information, visit
www.Hallmark.com.

Greeting Cards Strike Chord With Fans

Tim McGraw backstage at his
Atlanta concert seeing his three
Hallmark Cards with Sound for
the first time.

(NAPSA)—Often, the key to
finding the right used car for the
new driver in your house is doing
your homework. These tips will
help steer you towards a pre-
owned car that fits the bill without
breaking your budget:

• First, determine how the car
will be used. If it’s for commuting
or trips to college and back, then
gas mileage and comfort may be
your biggest considerations. With
gas prices high, fuel economy is an
important consideration.

• Make a list of some vehicle
safety features you’re looking for.
For example, are you interested in
anti-lock brake systems and inte-
grated seat belt systems?

• Always test-drive prospective
cars on city streets and highways.
This will give you a chance to
thoroughly examine the car. Have
your teenager drive it if you can.
Make sure everything on the car
works properly—brakes, gauges,
lights, windows and locks. Also,
have a mechanic you trust check
it out.

• Finding a safe and reliable
vehicle for your teen is top prior-
ity. You can purchase unlimited
Carfax Vehicle History Reports for
30 days by entering the vehicle
identification number (VIN) of
any used car at www.carfax.com.
Among the things the reports
indicate are:

• If a car has been in an acci-
dent—more than 5 million cars
are considered total losses from
wrecks each year;

• If the car has been in a flood;
• The number of previous

owners;

• If the odometer has been
rolled back and if the mileage
reported on the car is truthful;

• If the car has ever been
turned in under the lemon law;

• If there are open recalls on
the car.

The reports also tell you when
a dealer took ownership of the car,
making it easier to haggle over
price (the longer a dealer has held
a car, the less leverage he has).
Additionally, they include a free
Safety & Reliability Report, which
provides useful information on the
car you are considering—includ-
ing facts about crash tests, safety
recalls and reliability ratings. 

• In addition to the above, you
should take a look to make sure
the body parts line up, the paint
matches, doors open and close eas-
ily and the tires show even wear. 

By doing your homework, you
will be able to negotiate a good
price for a reliable car. For more
tips and information, visit
www.carfax.com.

Buying A Used Car For Your New Teenage Driver

So you won’t get taken for a ride,
get a vehicle history report on
the car you’re interested in. 

(NAPSA)—Sensodyne ProN-
amel can help reharden tooth
enamel that softens due to acidic
foods and beverages. By brushing
twice a day with ProNamel, you
can help protect your teeth from
the effects of acid erosion as well
as painful sensitivity. 

**  **  **
There’s no need to spend a for-

tune to enjoy a great glass of
wine. Gallo Family Vineyards
offers inexpensive Twin Valley
187 mL four-packs. To learn more
about these wines, serving and
pairing suggestions and locate 
a Twin Valley retailer, visit
www.GalloFamily.com.

**  **  **
New school buses from IC Cor-

poration, the nation’s largest
school bus manufacturer, feature
diesel engines that meet or exceed
EPA regulations for cleaner air.
Details on how this new technol-
ogy works are at www.Green
DieselTechnology.com.

**  **  **
Throughout MAP Brake Safety

Awareness Week, Aug. 26 through
Sept. 1, 2007, the nation’s leading
consumer auto service nonprofit
organization—the Motorist
Assurance Program (MAP)—
wants you to stop at any MAP-
participating repair shop for a
free brake and related undercar
inspection. 

**  **  **
Aging bridges are developing

growing cracks and can become

disasters. Fortunately, a new
technology can find growing
cracks early enough to save lives
and save millions of dollars: the
Electrochemical Fatigue Sensor
(EFS), developed by Material
Technologies. For more informa-
tion, visit www.matechcorp.com.

**  **  **
The Plantronics CS55H Home

Edition is a wireless headset
offering one-touch controls,
hands-free mobility and the range
needed to walk around the house
and even go outside while on a
call. It’s at office superstores
nationwide and at www.plantron
ics.com.

**  **  **
ApplyWise offers college

admission counseling in an
online, affordable and easy-to-use
format that keeps parents
informed and provides privacy to
students. The goal is to help stu-
dents get into the college of their
choice. For more information,
visit www.ApplyWise.com.

***
The pen is mightier than the
sword.

—Sir Edward Bulwer-Lytton
***

***
The reality of the other person
is not in what he reveals to you,
but in what he cannot reveal to
you. Therefore, if you would
understand him, listen not to
what he says but rather, what
he does not say.

—Kahlil Gibran
***

***
The way we communicate with
others and with ourselves ulti-
mately determines the quality
of our lives.

—Anthony Robbins
***

***
There is always hope when peo-
ple are forced to listen to both
sides.

—John Stuart Mill
***




