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(NAPSA)—Parents and students
looking for help answering the con-
fusing questions surrounding stu-
dent loan financing now have an
easy-to-use resource center to turn
to for step-by-step guidance. The
Smart Borrowing campaign,
launched by The First Marblehead
Corporation, offers information about
the lowest-cost ways to finance a col-
lege education.

The campaign begins with
www.smartborrowing.com, a new
Web site that serves as a “study
guide” for anyone seeking to
undertake a self-education in
higher education financing. The
site is divided into five sections
that focus on smart financing
moves:

Start Early: A recent survey
by First Marblehead revealed that
less than one in five families (18
percent) had saved more than
$25,000 in total for college by the
time students had entered their
freshman year. That statistic is
startling when considering the
average cost of tuition and fees at
a private, four-year college is over
$22,000 per year, excluding room
and board. Start family discus-
sions about how to pay for college
as soon as you begin to talk about
academic and career goals.

Estimate Your Share: The
survey found that more than one-
quarter of students (26 percent)
said they would be solely responsi-
ble for paying for college, while
just over one in 10 parents (11
percent) said their children would
be carrying the full load. To en-
sure that families are not borrow-
ing too little or too much, it’s
really important that students
and parents talk about—and
agree on—how much they’re going
to need and who is going to be
responsible for the financing.
Remember that college costs

include educational expenses like
books, lab fees, materials or a lap-
top. The time for families to think
about these costs is well before
applying for financing.

Federal Aid First: Students
and parents both felt that scholar-
ships (95 percent), grants (81 per-
cent) and savings (47 percent)
were the top three ideal sources of
college financing. Yet in reality,
scholarships (65 percent), savings
(63 percent) and federal loans (58
percent) are the top sources. The
gap indicates many may not be
considering the full range of
financial aid options available.

Loan applicants should avail
themselves of free and low-cost
aid sources first, using private
loans to supplement when neces-
sary, not supplant, federal loans to
cover the full cost of education.

Filling the Gap: Although fed-
eral loans generally offer more
favorable rates, private loans offer
a possible solution to those needing
to fill a gap between the amount of
scholarships, grants and federal
loans they receive and the ultimate
cost of their education.

Also, many don’t fully under-
stand that factors such as credit
scores, co-signers and the loan
amount can affect the amount
they’ll pay. For example, asking a
parent, other relative or trustwor-
thy friend to co-sign a private stu-
dent loan can help to secure the
best possible terms.

Borrowing Smart: According
to the survey, students and par-
ents were not aware of many stu-
dent loan benefits. Less than half
were aware that loan payments
can be made electronically (47
percent) and that payment can
begin before graduation (47 per-
cent). When you do take out a
loan:

• Make sure your lender pro-
vides you with loan documents
written in clear, simple language.

• Know that interest rates can
and do change over time. Make
sure you can afford monthly pay-
ments should your rate go up.

• Make sure you are not penal-
ized if you pay off your loan early.

• Know that if you make a loan
payment electronically, you may
be entitled to an interest rate
reduction.

• You may be able to defer pay-
ments until you graduate.

“More Americans than ever
before are going to college and
studies show the earning potential
of a college graduate is about dou-
ble that of someone with just a
high school education,” said Jack
Kopnisky, Chief Executive Officer
and President of The First Mar-
blehead Corporation. “At the same
time, costs are rising and the gap
between what people have and
what they need is growing.
Through our Smart Borrowing
campaign, we want to help edu-
cate students and parents on how
best to fill that gap and, ulti-
mately, achieve their dreams.”

A Study Guide For Student Loan Literacy

A new, easy-to-use Web site,
www.smartborrowing.com, is a
resource for finding the lowest-
cost ways to finance a college
education.

(NAPSA)—The colors red and
green have always symbolized
Christmas—green holly with red
berries, a green Christmas tree
decorated with red ornaments,
and even Santa’s red suit. But
there are more options for deco-
rating today and a rainbow of col-
ors can still represent the tradi-
tional sentiment. 

Traditional decorations include
real or artificial Christmas trees
in natural green styles, red and
green wreaths, poinsettias, gar-
lands and mistletoe. For a modern
twist, add sequined stockings,
feathered wreaths or colored tin-
sel trees. Carrie Chen, VP of
Marketing for Treetopia, which
specializes in colorful holiday
trees, offers these tips for intro-
ducing a few new ideas into holi-
day decorating:

1. Decorate an Extra Tree—
Keep the traditional green tree
with white lights in your main
room and add a silver or pink tree
as your second tree. “We know
that a lot of people buy the fun
fashion colors at treetopia.com for
their children’s rooms,” says
Chen.

2. Try Winter White—“White
is a good color if you’re feeling
timid about decorating with colors
other than red and green,” says
Chen. Pre-lit white trees are
increasing in their popularity.
Even traditional artificial tree
retailers such as Balsam Hill,
known for its lifelike varieties,
offer a white tree.

3. Follow the Fashion
Trends—“Last year we saw stark
contrasts,” says Chen. “Black artifi-
cial trees decorated with all white
or red decorations, for example.” 

This Christmas, the anticipated
must-have color is purple. Look for

Christmas stockings, garlands and
even tinsel trees in this not-so-
iconic color. “As with fashion, we
look to Europe to interpret the
trends for decor,” says Chen. “Based
on what we saw there in 2006, we
know that our Purple Groove tinsel
tree is the hot colored tree for this
holiday season.”

4. Celebrate Your Surround-
ings—Finally, if you’re celebrating
the holidays in a warm climate,
decorate accordingly. “If you are at
the beach, you can set up a pre-lit
artificial palm tree in the garden
or even inside the house,” says
Chen.

Have a little fun with your
holiday decorating this year and
try something new, whether it 
is a brightly colored tree from
treetopia.com or just a few pur-
ple accents to your home. For
information on ordering or to
view the entire collection, visit
www.treetopia.com. 

New Ideas For Holiday Decorating

Purple Groove—Christmas is get-
ting a modern twist, and purple
trees are in vogue.

(NAPSA)—If your toaster is
toast or your iron has seen better
days, you may want to think twice
before tossing them. 

A number of cities have ex-
panded their curbside recycling
programs to include such items as
toaster ovens, hangers and irons.
Steel—the common metal to all
the newly included recyclable
items—is already the world’s most
recycled material, with a recycle
rate of 68 percent. But these new
efforts could boost that number
even higher, helping to divert
more than 72 million tons of steel
from landfills each year. 

Why the new recycling push?
Worldwide demand for scrap steel
has grown significantly, causing
steel prices to climb as warehouse
supplies dwindle. In fact, the Steel
Recycling Institute (SRI) says
America’s inventories of steel
scrap are at their lowest levels
since World War II. To help, the
group will work with communities
to increase the volume of steel
being recycled.

“We are actively working with
recycling coordinators to educate
them about the benefits of addi-
tional sources of steel scrap in
their recycling programs,” says
Bill Heenan, president of SRI. “At
the same time, we are increasing
public educational efforts to maxi-

mize the volume of steel recycled
so it gets back to the mills where
it’s needed—and stays out of the
landfills.”

Steel continues to be recycled
at a volume higher than all other
recyclables combined—helping
drive consumer costs down and
limiting the environmental foot-
print left by the metal. 

“As we continue to work with
recycling coordinators to increase
the flow of steel scrap to meet the
demands of the scrap-hungry steel
furnaces, we’ll all continue to ben-
efit from the environmental bene-
fits of recycling scrap steel,” says
Heenan. 

For more information, visit
www.recycle-steel.org.

Improving Recycling Programs

Steel is recycled at a tonnage
higher than all other recyclables
combined. 

(NAPSA)—Sometimes visiting
a restaurant helps feed your fam-
ily and a family in need. 

While largely invisible, hunger
remains the world’s largest cause
of death, killing 25,000 people
each day—more than wars, AIDS,
tuberculosis and malaria com-
bined. The United Nations’ World
Food Program (WFP), the front-
line agency combating hunger in
80 poor countries, estimates the
cost to fight hunger will increase
35 percent this year due to in-
creased fuel and grain costs, as
well as climate change. 

Yum! Brands, Inc.—parent to
KFC, Pizza Hut, Taco Bell, Long
John Silver’s and A&W All-Ameri-
can Food Restaurants—has a his-
tory of donating $50 million in
prepared foods annually. Now the
company is joining the WFP’s
global efforts to rally awareness
and action on hunger. 

The company’s one million
employees are volunteering in
local hunger-relief efforts while
reaching out to 125 million weekly
customers in 35,000 restaurants
in 112 countries about global
hunger.  

Additionally, a new Web site,
www.fromhungertohope.com, pro-
vides startling facts as well as
solutions to fight hunger. 

“This campaign will raise
awareness among tens of millions
around the world,” said Josette
Sheeran, executive director of
Rome-based WFP, adding that
innovative approaches to public

awareness and fund-raising are
critical as needs increase.

The company’s restaurant
employees are hosting fund-rais-
ing events, volunteering at local
food banks and encouraging cus-
tomers to participate. National
and local celebrities, including
actor Mario Lopez, have joined in
raising awareness, too.

“We truly believe we can make
a difference and move from
hunger to hope,” said David
Novak, the company’s chairman
and chief executive officer. Novak,
who recently visited Guatemala
on a humanitarian relief trip, is
donating proceeds from his new
book, “The Education of an Acci-
dental CEO—Lessons Learned
from the Trailer Park to the Cor-
ner Office” (Crown), to hunger
relief efforts.

Helping In The Fight Against Hunger

Actor Mario Lopez lends a hand
as part of a new hunger-fighting
initiative.

***
Everybody needs beauty as well
as bread, places to play in and
pray in, where nature may heal
and give strength to body and
soul.

—John Muir
***

***
I owe my solitude to other 
people.

—Alan Watts 
***

***
Sleeping is no mean art: for its
sake one must stay awake all
day.

—Friedrich Nietzsche
***

***
If you can’t sleep, then get up
and do something instead of
lying there worrying. It’s the
worry that gets you, not the lack
of sleep.

—Dale Carnegie
***
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