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(NAPSA)—While they express
anxiety about aging, America’s 75
million Baby Boomers are only
taking baby steps to good health.
Half of them confess they aren’t
eating as well as they should, and
one in three say they will act to
alter their diets if diagnosed with
a disease. 

A startling 43 percent claim
they would rather eat what they
want and live just 10 more years,
suggesting a level of frustration
when it comes to managing their
own health.

These are findings from “A New
Age of Aging—A Study of Baby
Boomer Behaviors on Growing
Older,” a survey released today.

The study was conducted by
the Alliance for Aging Research, a
Washington, D.C.-based not-for-
profit group, that promotes med-
ical research into aging, and spon-
sored by an educational grant
from Quaker Oats, a leader in
heart health research. In addition
to Boomers, the study surveyed
“Matures,” Americans 57 years
and older. 

“The Boomers are filled with
denial about aging and are over-
whelmed on how to translate
nutrition information to benefit
their own health,” says Daniel
Perry, the Alliance’s executive
director. “Unfortunately for many
Boomers, they are about to have a
close encounter of the most seri-
ous kind with diseases associated
with aging. Mentally and physi-
cally, they’re not ready.”

Previous research has indi-
cated that Boomers feel youth is
slipping away and, increasingly,
are receptive to anything that
makes them feel younger—

whether it’s vitamins or vacations. 
Boomers are making modest

changes in their eating and
lifestyle habits but they don’t
stick to the healthy practices.
For instance, 89 percent of
Boomers say they’ve done some-
thing to fight getting older and
86 percent say they’ve made
dietary changes in the past year.
Two-thirds report they’ve eaten
healthier food—fruits and veg-
etables and more foods with fiber
such as oatmeal and whole grain
bread—and 57 percent say
they’ve taken vitamins, minerals
and dietary supplements to look
or feel younger. Forty-two per-
cent say they’ve dieted.

“But given the incidence of obe-
sity, high blood pressure and other
health-related problems among
Boomers, this generation knows
they should be doing more,” said
Perry. “Good nutrition is always
important, especially as people
age.” 

Eating whole grains and oat-
meal, for instance, can lower cho-
lesterol and improve heart health. 

Thirty-two percent say that
being told by a physician they
have a medical condition or dis-
ease would prompt them to alter

their diet. Seventeen percent
would eat differently if their
physician advised it.

Take Charge
“Obviously, when it comes to the

‘wake-up call’ about their health,
many in the ‘me’ generation turn
into the ‘show me’ generation,” says
Dr. Vaillant. “Yet, the good news is
that at age 50, you are in control of
your future health and well being—
and diet is an easy way to take
charge.” 

Emerging evidence suggests
Boomers feel most at risk for high
blood pressure, heart disease and
cancer, but they feel more threat-
ened by diabetes and cancer than
do those 57 years and older. Nutri-
tion and diet choices can help
quiet some of those fears, and
Boomers appear to understand
that. 

Fifty-four percent of them, sig-
nificantly higher than the 40 per-
cent of Matures, agree that their
generation has more health-
related information available than
their parents’ generation did. 

Founded in 1986, the Alliance
for Aging Research is an inde-
pendent, nonprofit organization
dedicated to  improving the
health and independence of
aging Americans through public
and private funding of medical
research and geriatric education.
For more information, visit
www.agingresearch.org.

Quaker Oats is a leader in
helping Americans reduce their
risk of heart disease and has sup-
ported research in this area for
nearly 40 years. To learn more
about the role of Quaker Oatmeal
in a heart-healthy diet, log on to
www.quakeroatmeal.com. 

Boomers Fight Aging But Only Take Baby Steps to Health

Note to Editors: Additional information about the Mature in the New Millennium conference is available exclusively to
media on http://medianet.quakeroats.com.
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(NAPSA)—The right tools and
attitude are essential for any job
seeker—especially in today’s com-
petitive job market. Whether you
are a recent graduate, have re-
entered the workforce, or are
redefining your career, there are
some valuable tools and lessons
that can help ensure success.    

With hundreds of resumes
pouring into companies around
the country, first impressions are
everything. Resumes should be
well written, error-free and pre-
sented on quality paper with
crisp-looking text. Poor print
quality makes an impressive
resume look second-rate so set
your printer at its highest reso-
lution when printing those final
resume copies. A quality laser
printer l ike Lexmark’s E320
offers fast print speeds, crisp-
laser output and is reasonably
priced. 

Once your resume gets you in
the door, these tips and advice will
help you succeed.

The right impression
According to Gloria Starr, life

strategist and personal coach, “In
the first 30 seconds, people make
judgments about us on a subcon-
scious level, based on what they
see, hear and sense. From busi-
ness casual to the ultimate power
look, tailor your presentation for
success in today’s workplace. Your
every act, tone and look should
express a quiet, rich assurance of
success.”

Business casual attire has
become the norm for many offices
but care needs to be taken in
choosing the appropriate clothes.
Business casual dress is not the
same as casual. Ensure outfits
are pressed, clean and well put
together. Khakis and golf shirts
are a mainstay for men, while
casual skirts, pants and sweater
sets fit the bill for women. Jeans,
shorts, tank tops—they’re out. In
general, ensure you are present-
ing yourself with the same care
and quality that you would pre-
sent your work. No matter what
the content or context, sloppi-
ness, in your documents or your
attire,  will  be judged as less
professional. 

The right work ethic
Everyone appreciates an em-

ployee with a good work ethic.
Showing up on time, working effi-
ciently, being a team player and
pitching in on team projects are all
valued traits. Always go beyond the
expectations of managers and treat
everyone with respect.  

The right tools
Today’s technology can keep you

organized and updated. Items such
as Personal Digital Assistants
(PDAs) can serve as an address
book, calendar and calculator.
Information can be easily down-
loaded or uploaded to or from your
computer. In addition, a cell phone
is often considered a must-have
and allows you to be reached at a
moment’s notice. If you work at
home part or all of the time, it is
imperative to have a quality com-
puter system or laptop and printer
to keep your productivity up. If
you’re a small business that’s creat-
ing documents for customers, con-
sider a color laser printer to make
an even more impactful impression.
Color laser printers have come
down drastically in cost. As these
printers also print in black, they
can also serve as the main printer
in your small or home office.  

The last tip is to be prepared—
for anything. With the constant
changes in many companies, val-
ued employees are able to adapt to
any situation and think on their
feet.

Lexmark International provided
these tips and tools. For additional
information on making a great
impression with quality printers,
visit www.lexmark.com/US/solu
tions/business.

Professionalism In The Workplace: Back To Basics

(NAPSA)—The wedding season
is here, bringing celebrations
including engagement parties,
bachelorette parties and bridal
showers.  

According to a recent Tupper-
ware poll, women’s calendars
everywhere are booked with
bridal showers. 

In fact, 42 percent of American
women have already attended at
least one this year!  Many of these
women prefer to shower the bride-
to-be with presents for her new
kitchen. 

H e r e  a r e  s o m e  i d e a s  t o
maximize your savvy gift-giving
knowledge:

Flatware and Glasses and
Forks, Oh my! By organizing a
kitchen-themed bridal shower, the
bride can select exactly which
gifts she wants without receiving
any duplicates. 

Suggest a Tupperware shower-
with a lifetime guarantee, the
high-quality, stylish kitchen prod-
ucts will last for eternal wedded
bliss! 

A Taste of Home. Compile
favorite recipes from the couple’s
friends and family and place them
in a decorative book, leaving
empty pages so the newlyweds
can add recipes as they go. They
can enjoy great food together,
while sharing the memories of
home-cooked family meals.

Complete Set for the Cou-
ple. If the couple enjoys baking,
give them a complete gift set with
all the necessary tools and ingre-
dients for their favorite treats.  

For example, if cookies are a
favorite, give the bride a complete
baking set, including a batter bowl,
pastry sheet, rolling pin, cookie
cutters and a whisk from Tupper-
ware. Your gifts will be especially
useful and more interesting too!
With careful planning and a per-
sonal touch, you can select the
perfect gifts for your favorite
bride’s new kitchen! To obtain
more information about Tupper-
ware® products, call 888-919-8099
or visit www.tupperware.com.   

Shower The Bride With Gifts From The Kitchen

This year shower the bride-to-
be with gifts from Tupperware.

(NAPSA)—On the island of
Kauai, Hawaii, sheltered in a
grove on an ancient volcano, lie
500 acres of paradise called
Mauna La’i Orchards—where sun
and rain conspire to create lus-
cious fruit. The mangoes, papayas
and guavas that come from these
orchards can provide the refresh-
ing pick-me-up needed for hot and
humid days. For refreshing drink
recipes visit www.maunalai.com.

If you’ve bitten into a blintz
lately, you are not alone. That’s
because this delicious Eastern
European crepe is more popular
than ever and is also making peo-
ple feel good. In a recent study of
1,500 households, commissioned by
Old Fashion Kitchen’s Golden®

Blintzes, 48 percent of the people
surveyed felt that eating a blintz
made them “happy” and 21 percent
used the word “comforted.” Cele-
brating a 50-year tradition of
success with its potato, cheese,
and fresh fruit blintzes, Golden
reports a recent surge in blintz
popularity. For blintz recipes,
visit www.oldfashionedkitchen.
com.

How do you know if your jew-

eler is certified? Look for the dis-
tinctive JA Certified Jewelry
Professional pin on their lapel,
the official JA Certification cer-
tificate on their store wall or the
JA Certified Jewelry Profes-
sional sticker on their store door
or window. Some certified jewel-
ers also use their professional
titles on their business cards and
in their advertising. You can also
visit  www.jewelers.org for a
database to locate a jewelry
retailer near you; retailers with
JA Certified Jewelry Profession-
als on staff have a gold badge
icon next to their database
listing. 

The earliest stopwatches were
known as pulse watches. Made in
the 1680s, they were used by
doctors.

If the recipe calls for whipped egg
whites, you’ll get more volume if the
whites are at room temperature.

***
Reputation is an idle and most
false imposition; oft got with-
out merit, and lost without
deserving.

—William Shakespeare,
Othello

***




