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(NAPSA)—Easy tips to ensure
reading success for your child:

1. Read every day. The read-
ing experts at Pearson Scott
Foresman suggest that you pick a
convenient time and read with
your child at least once every day.
Many families find bedtime ideal.
Other times may include: after a
meal, in the tub, or after school.
It’s a great idea to keep a book
with you while you’re out of the
house in case you have to wait
somewhere with your child. 

2. Make it fun. Make reading
a special time that your child
looks forward to every day.
Lighten the language—make it
fun, silly and an adventure.

3. Read books your child likes.
Children love being read to when
they know the story or are capti-
vated by the topic. Spend time in
your children’s “library” room and
“hunt” for books with your child.
Reading books that are culturally
relevant is a great way to explore
your child’s heritage as well as
other backgrounds. Children often
enjoy learning about different lan-
guages and cultures.

4. Talk about the book. Chil-
dren often miss subtleties of
books. Ask questions like, “Why
do you think she feels angry?”
Refer to the book throughout your
everyday activities, “That old
train reminds me of The Little
Engine That Could.” 

5. Read EVERYTHING. Read-
ing to your child is not limited to
books. Read street signs, cereal
boxes, mail, billboards, newspa-
pers and magazines. Celebrate
your child’s recognition of popular
words, like: “STOP,” “hot dogs” or
“ice cream.”

6. Read what you write. Read
lists, postcards and notes that you
create out loud. Let your child
“write” and have your child “read”
it back to you. Make it a game. 

7. Make up your own stories.
Storytelling is a wonderful way
for children to increase vocabu-
lary, enhance verbal skills, and
use their imaginations. Many
families tell stories while driving
in the car.

8. Check your child’s “Reading
Readiness.” There are resources
available for families to determine
whether their child is ready to
read. The following Web site
includes a free online screening
tool for parents: www.family
education.com/GetReadytoRead. 

9. Talk with your child’s
preschool or elementary teacher.
Many parents or guardians feel
uncomfortable asking their child’s
teacher or principal how they are
teaching their children how to
read. Families not only have a
right to ask but a responsibility to
do so. Families should make sure
teachers are using scientifically
based practices when teaching
beginning reading, or any subject. 

10. Start NOW. Young children
are sponges and absorb every-
thing. Studies show that the early
years of a child’s life are a pre-
cious and critical time for learn-
ing. It is much more difficult for a
child who is eight or nine years
old to learn to read than it is for a
child who is five or six. 

These tips are offered by the
reading experts at Pearson Scott
Foresman, the world’s leading
reading publisher and the leader
in early learning, and Jumpstart,
a national organization dedicated
to early literacy and working
towards the day when every child
in America enters school prepared
to succeed.

For more reading resources,
visit www.pearsonatschool.com.

Ten Easy Tips To Make Sure Your Child 
Is On The Reading Track

Reading to children every day
is a great way for them to learn to
love reading.

Food For Thought
(NAPSA)—At just about any

holiday celebration, food is the
main ingredient of a delightful
gathering. Sure, there are the old
favorites—the Easter ham, corned
beef and cabbage for St. Patrick’s
Day, etc.—but when you’ve got
people coming to share in the fes-
tivities, why not put together a
complete holiday feast?

Creating such an extravaganza
is a lot easier than you may think,
especially when you’ve got the
support of a leading home and
family magazine and, what’s more,
an online holiday preparation tool.

Now available on the Better
Homes and Gardens Web site
bhg.com, Celebrate! is a section
that offers time-saving tips,
secrets, recipes and more to help
you plan the perfect holiday
affair—from Halloween until
New Year’s—and beyond.

For example, Celebrate! offers
numerous suggestions for a succu-
lent Thanksgiving feast, including
Herb-Butter-Roasted Turkey, Pear
Pecan Stuffing and Glazed Car-
rots with Pistachios. For Christ-
mas, there’s a variety of menus—
for a tree decorating party, an
after-caroling soup supper and a
traditional dinner for 12, to name
just a few.

All of the content on Celebrate!
was created and compiled by the
writers and editors of Better
Homes and Gardens, and carries
the mark of quality associated
with that 80-year-old publication.

To learn more, visit the Web
site at www.bhg.com and click on
“Holidays.”

With recipes and preparation
tips, a popular Web site can help
you create a holiday feast.

(NAPSA)—Once the hustle-
and-bustle of holiday shopping is
over, it’s time to wrap those care-
fully chosen gifts. Of course, no
matter how much time you spend
wrapping, some items are more
difficult to disguise than others.
Below are a few predictable or dif-
ficult-to-wrap gift items, with sug-
gestions from Ellen Timberlake—
gift-wrapping expert and previous
winner of a national gift wrapping
contest—on how you can preserve
the element of surprise for the
recipient. 

• Golf Club: Take a piece of
six-inch thick dryer vent (avail-
able at the local hardware store)
and stretch it to the length of the
golf club. Insert the club into the
dryer vent, then mold the vent
into a candy cane shape. Fill the
empty space around the club with
old newspaper. Wrap the vent
with several layers of white tissue
paper. Secure the tissue paper to
the dryer vent with Scotch pop-up
satin tape strips (pre-cut, two-inch
pieces of tape that virtually disap-
pear on most types of gift-wrap).
Wind red ribbon around the
“cane” to make stripes. Finish off
by wrapping the entire “candy
cane” with cellophane or a self-
clinging plastic wrap.

• Earrings or Necklace: Place
the jewelry in a small box. Wad
newspaper in a ball around the
gift box until it’s about the size of
a softball. Cut several strips of
wrapping paper about one-inch
wide, and adhere them to the ball
of newspaper until it’s completely
covered. Stuff the “ball” into a
sleeve of plastic mesh, and tie
both ends of the mesh together
with curling ribbon. Add a bow to
the top, and hang the ornament
on the tree using a hook.

• Gift Certificates: Hide a gift
certificate in an item that wouldn’t
ordinarily be considered a gift, then
wrap it as beautifully as you can.

Who wouldn’t be surprised to
unwrap the prettiest gift under the
tree and discover that you’ve given
them a brick, a phone book, or a
box of cereal? Of course, they’ll be
surprised and thrilled when they
uncover the hidden gift certificate.

• Bicycle: Everyone knows how
grueling it can be to assemble a
bicycle—let alone trying to wrap
one! Instead of wasting precious
time attempting to disguise this
hard-to-wrap object with yards
and yards of paper, wrap a minia-
ture bicycle in a small box. In the
small box, you could include a
short poem containing clues that
will lead the recipient to the
garage or spare bedroom where
you’ve hidden the real bicycle. 

• Perfume or Cologne: Buy the
cutest stuffed animal you can find,
and dress it in a baby outfit or
article of doll’s clothing that has a
pocket. Tuck the bottle of perfume
into the pocket and gift wrap the
stuffed animal as usual.

For additional tips on wrap-
ping, you can receive the free
Handy Gift Wrapping Tips &
Techniques booklet. Just send a
postcard to: Scotch Brand Tape
Service Center, 2982 North Cleve-
land Avenue, Roseville, MN
55113, or e-mail your request to
tips@3mservice.montagenet.com.
(Allow two to three weeks for
delivery.)

How To Disguise Gifts For The Ultimate Surprise!

(NAPSA)—With the opening of
the first climate-controlled shop-
ping center in 1956—Southdale in
Edina, Minn.—Americans started
shopping at shopping centers and
never looked back.

Consider the following:
• In 2001, shopping centers

rang up $1.18 trillion in sales.
• In 2001, 199 million adults

visited shopping centers every
month of the year.

• 10.8 million people, or eight
percent of the American work-
force, are employed at shopping
centers.

• A 1973 study by U.S. News
and World Report showed that
Americans of all ages spent more
time in shopping centers than
anywhere but home, work and
school.

• Between 1970 and 1990,
about 25,000 new shopping cen-
ters were built in the United
States; during that time every
seven hours a new center opened.

• In 1998, outlet centers pro-
duced 4.4 billion in sales, a figure
that would double within three
years.

These and other insights into
the way Americans shop and live
can be found in a new book by
Nancy E. Cohen. An illustrated
hardcover coffee table book, Amer-
ica’s Marketplace: The History of
Shopping Centers (Greenwich
Publishing, $39.95) shows how a
retail concept was influenced by
the changes in American demo-

graphics, lifestyles, the economy,
and technology. 

“Given its prominence on the
American landscape, surprisingly
little has been written about how
the modern shopping center came
to be, about how it shaped and
was shaped by consumers, and the
role it plays in American culture,”
Cohen explained. 

The book is a result of exten-
sive research and more than 50
interviews Cohen conducted with
shopping center executives, retail-
ers, architects, investors, histori-
ans and other industry observers.

The book is available online at
www.barnesandnoble.com.

Greenwich Publishing pub-
lishes the book in affiliation with
the International Council of Shop-
ping Centers (ICSC). 

The American Love Affair With Shopping Centers

In 2001, almost 200 million
adults visited a shopping center
every month of the year, accord-
ing to the new book America’s
Marketplace: The History of
Shopping Centers.

(NAPSA)—According to ex-
perts at the National MS Society,
there are many ways to make
shopping a more enjoyable and
relaxing experience. First, buy
holiday gifts all year long. Con-
sider buying from catalogues or
shopping over the phone. Many
retail stores offer personal shop-
pers to help you or you can hire a
personal shopper from a private
service. If you are one of the many
people with multiple sclerosis, a
chronic disease of the central ner-
vous system, these tips can help
make shopping more of a plea-
sure. For more information or to
find a National MS Society chap-
ter near you, log on to www.
nationalmssociety.org or call toll-
free 1-800-FIGHT-MS.

Men over age 50 who suspect
they may be at risk for prostate
cancer are being urged to get
screened in hopes of preventing
the deadly disease. The Kidney &
Urology Foundation is urging the
screenings as part of Prostate
Cancer Awareness Month. The

disease is the second leading
cause of cancer-related death in
men, often striking them in the
prime of their lives—25 percent of
prostate cancer cases occur in
males 65 years and younger. To
learn more about prostate cancer
or to find a urologist near you,
you should contact the Kidney &
Urology Foundation by visiting
www.kidneyurology.com or calling
1-800-633-6628.

Some people keep hedgehogs
as pets to get rid of insects and
other house pests.

The average garden snail trav-
els at 0.03 miles per hour.




