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(NAPSA)—Open the door to
holiday cheer. Using a pinch of
spirited imagination and the right
supplies, you can turn your home
into a winter wonderland with the
following easy and affordable craft
ideas.  

Craft products such as paint and
finishes are easy to use, come in a
variety of vibrant seasonal colors
and can be used to turn any every-
day item or garage sale find into a
wonderful gift or holiday decora-
tion. Craft, hardware, discount and
home center stores all carry a vari-
ety of paints and other craft items.
Festive Fun At Your Fingertips

Here are holiday craft ideas
that will help turn any home into
a haven for the holidays.  

• Jingle Bells—Bring the
sounds of the holidays into the
home. Paint old sleigh bells (or
store-bought versions) with dis-
tinctive finishes such as dis-
tressed ivory or antique gold from
American Accents®. Simply paint
and, using craft wire, thread the
bells onto holiday-themed ribbon.
Add pinecones and dried berry
clusters and tie the top of the rib-
bon into a full bow.  

• Serving Sleds—Create inex-
pensive decorative sled napkin
rings or tabletop servers by spray
painting unfinished wood sled
ornaments in a festive color such as
Rust-Oleum’s® metallic cobalt blue.
Use silver and claret wine-colored
paints from American Accents to
accent the sled “runners,” and deco-
rate the top of the sled with silver
rub-on snowflake decals. To create
napkin rings, simply thread nap-
kins through the runners.

• Golden Gifts—Give an old
cardboard box new life as a gift

box by painting with American
Accents in burnished gold. To add
more flair, tie with a coordinating
wired ribbon.

• Joy to the World—Add
“joy” to your home by painting
unfinished wood letters spelling 
J-O-Y in a rich burgundy or dark
green from American Accents.
Place on a shelf, door or wall as a
reminder to celebrate the spirit of
the season.

“It’s very rewarding to create
your own decorations and gifts for
the holidays,” according to Jan
Healy, Rust-Oleum brand man-
ager and avid do-it-yourselfer.
“For the best results, always use
high-quality products such as
American Accents and Painters
Touch™ paints and finishes, to
ensure that your projects look
great and last a long time.”

Visit www.paintideas.com for a
complete list of craft ideas and
directions; for product availability,
visit www.rustoleum.com.

Deck Your Halls With Holiday Crafts

Keeping Food Safe
(NAPSA)—Here’s some food for

thought on protecting your family
meals from germs:

• K e e p  e v e r y t h i n g  c l e a n .
Cleaning frequently reduces the
risk of cross-contamination.

• Wash your hands thoroughly
both before and after handling
fish, raw meat and poultry. You
can use Zep Antibacterial Hand
Cleaning Wipes to eliminate bac-
teria and other harmful germs.

• Sanitize cutting boards often
in a solution of one teaspoon chlo-
rine bleach to one quart of water.

• After cutting raw meats,
wash the knife and all surfaces
with hot, soapy water or with Zep
Antibacterial Disinfecting and
Cleaning Wipes.

Zep has been fighting germs for
more than 65 years. For more
information, visit the Web site at
www.zepcommercial.com.

Anti-bacterial wipes help keep
germs away.

(NAPSA)—This season, keep
holiday shopping simple and focus
on what many women truly want:
activewear. 

An estimated 18 million Ameri-
cans practice yoga and women
today are putting athletic gear
and workout essentials on the top
of their “wish list.” Thanks to
sleeker, stylish silhouettes and
such celebrity enthusiasts as
Gwyneth Paltrow and Madonna,
the clothes are actually being
worn outside the gym. 

“From fleece pants to velour
hoodies to sporty warm-ups,
activewear is the gift of choice this
holiday season,” said Lauren Bris-
tow, VP brand marketing, Lady
Foot Locker. “The styles offer flex-
ibility and allow women to easily
transition from the gym to the
street.”

Here’s a sneak peek at some of
the hottest picks for the season:

• The Winter Performer: For
the woman who enjoys winter
sports, early runs in the park and
beating the competition, fleece
continues to be the preferred lay-
ering alternative to satisfy her fit-
ness and fashion needs. A great
look to consider is Lady Foot
Locker Sport’s sueded fleece full
zip “Ace” hoodie and matching
“Lotus” fleece pant. For a more
technical ensemble, try Nike’s
sport tricot panel warm up in red
and black and Nike’s Imara run-
ning shoe in matching colors.

• The Ultimate Achiever:
Understanding the person for
whom you are purchasing is the
critical first step in the gift-giving
process. If she’s an extreme self-
starter—the first to arrive at the
gym, likes working out in the best
shoes and moves at a fast pace—
try activewear that moves with
her and is a bit more functional
and flexible. Adidas’ Natalie Tri-
cot warm-up suit is performance-
driven yet fashionable. To com-
plete the look, try adidas’ A3 shoe
in white/blue. For another layer-
ing option, look for Lady Foot
Locker Sport’s Cordero micro-

polar fleece hoodie, which offers
protection, as well as style with
its tapered, streamlined waist
and matching low-rise pants with
boot-cut bottoms.

• The Marathon Shopper:
To really please this holiday sea-
son, stuff her stocking with
velour. Luxurious sport velour
hoodies and matching pants with
fashionable piping in contrasting
colors from Lady Foot Locker and
Nike’s velour glacier blue/light
graphite warm-up are terrific
gifts for the woman who enjoys
going to the gym in style and get-
ting noticed. Classic footwear
such as Puma’s GV Special
casual shoe, New Balance’s 715
running shoe, adidas’ team clas-
sics and Nike’s Ace 83 are fash-
ionable styles that stand the test
of time and continue to command
attention.

If you just can’t decide on the
right gift, consider a gift card. A
gift card can be used to choose
from a large selection of athletic
apparel and footwear made specif-
ically for women.

For the widest assortment of
branded athletic footwear, apparel
and accessories for fitness or fash-
ion from all major national brands
see www.ladyfootlocker.com or call
800-877-5239 for store locations.

Flexible Fashions Top The Holiday Wish List

Stylish fleece can be a fun and
comfy answer to long winter
months.

(NAPSA)—Some of the best
things in life are free—especially
if you are eager to sample the
newest colors and skincare prod-
ucts before you buy. 

While “gift with purchase” pro-
motions have been around for
more than 35 years, what has
changed over time is what goes
into the gift. Traditional sampling
programs have been beefed up
and gifts enhanced during certain
promotional times of the year, to
offer a tremendous value to the
customer. The programs offer a
chance to try the latest and great-
est cosmetics in deluxe samples.

Jackie Kelly, Executive Direc-
tor, Global Strategic Planning of
Gift with Purchase at Clinique,
explains the process. “The Gift
w i t h  P u r c h a s e  p r o g r a m  i s
designed almost 18 months in
advance of it appearing on counter.
We follow the latest fashion and
accessory trends for the upcoming
seasons, and then custom design
our GWP contents and packaging
based on this information. We
know our customers love a great
bag, so we always try to create a
special package to hold the sam-
ples—one that the customer can
re-use over and over again.”

“Another thing that is impor-
tant to Clinique is to give our cus-
tomers a special preview of new
colors and skincare products so
they can stay up-to-date with the
brand, and give new products a
try, on us. In addition, each Clin-
ique gift also offers exclusive
items found only during GWP,

plus the best selling products that
made us famous!” explains Kelly. 

While Gift with Purchase, by
its name, infers you must make a
purchase, the entry point for a
GWP is much lower than you
might think. For less than $20,
you can buy and try. Another
savvy shopper tip? Try more than
one retailer. Oftentimes, even the
same brand will do different pro-
motions at different stores, so you
can create quite a bevy of beauty
products for small change. When
you hear about a GWP, act fast—
GWPs often last for only two
weeks. And if you want to take it
one step further, get to know the
salespersons behind the counter.
Their job is to keep their cus-
tomers informed of events and
promotions. So, make a new
friend, and reap the rewards. And
the best part? You’ll look better for
doing it. 

It’s A Beauty-full Thing!

To earn a sampling of new and
classic beauty products, visit
your cosmetics counter at the
right time.

(NAPSA)—Some of the most
well-known stores offer the widest
selection of products, great value,
service and competitive prices.
The 2002 JC Penney Christmas
Catalog (the world’s largest) fea-
tures more than 2,200 items with
567 costing under $25, more than
half less than $50, and 1,758
under $100. To order, call 800-544-
1251 or visit www.JCPen ney.com.

The Dixie® Art of the Plate
Design Competition will select
100 original works designed by
artists from around the world, for
display in a special exhibit at the
Museum of Contemporary Arts
and Design (formerly the Ameri-
can Craft Museum) in May 2003.
Dixie will award an unprece-
dented $50,000 in cash prizes.
The contest is open to professional
artists, designers, illustrators and
art students who would like to
take the ordinary paper plate and
make it extraordinary. For each
design, entrants are asked to cre-
ate artwork inside a 9-inch diam-
eter white circle illustrating their
vision of the ultimate paper plate.
Entries must be received by Feb-
ruary 15, 2003. Entries may be
submitted online at www.dix
iecontest.com.  

The American Animal Hospital
Association suggests that pet
owners take their pets for a
checkup before cold weather kicks

in. A veterinarian can check for
medical problems that might
make a pet more vulnerable to
the cold. It’s also a good idea to
keep pets inside as much as you
can when the mercury drops. If
you must leave your pet outside,
provide appropriate shelter. For
more information or to find  the
nearest AAHA hospital, visit
www.healthypet.com.

Online shoppers can receive
significant savings during the hol-
iday season at their favorite dining
spots, recreational venues, hotels
and other merchants as part of an
alliance between MasterCard Inter-
national and the makers of the
Entertainment® book—the world’s
leading coupon book and savings
membership. By accessing www.
mastercard.com, shoppers can
choose from a selection of hundreds
of coupons, with savings of up to 50
percent off at local area merchants.

***
The time to relax is when you
don’t have time for it. 

—Sidney J. Harris
***

***
I like the dreams of the future
better than the history of the
past.

—Thomas Jefferson
***

***
Consistency is the last resort of
the unimaginative.

—Oscar Wilde
***




