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(NAPSA)—The 60th anniver-
sary of the mobilization of the
Tuskegee Airmen during World
War II will be observed during
Black History Month at the Amer-
ican Airpower Museum at Repub-
lic Airport, Farmingdale, New
York, thanks to a grant from
Equal® Sweetener.

The announcement was made
with New York Governor George
Pataki who called the effort, “an
important tribute to men who con-
fronted a two-front war some 60
years ago—Nazi fighters in the air
and American segregation on the
ground. This latest effort to use
the Internet to tell their story is
an effective way of reaching a new
generation.”

Educators from throughout the
nation are being invited to direct
their students to the museum’s
Web site. They will find a special
section that includes images from
the museum’s exhibit on the
Tuskegee Airmen and photos of the
full scale replica of a P-51 Mustang
fighter flown by Tuskegee ace Lee
Archer during combat. The Web
site address is www.americanair
powermuseum.com.

Mr. Archer stated, “This Mus-

tang represents every one of us
who has been willing to fight—and
to die—for our nation’s liberties.” 

Equal® executive Karl Sestak
explained, “Equal® is proud to be
afforded the opportunity to sup-
port this Internet outreach pro-
gram that seeks to bring the story
of these amazing African-Ameri-
cans into every classroom.”

Sixty years ago the Tuskegee
Airmen were reassigned from
training bases to combat operations
in North Africa and then defend
American bombers striking Nazi
targets. Their combat record was
exemplary and helped spark the
process of breaking segregation.

Museum director Jeff Clyman
said, “We are grateful to Equal
Sweetener and its corporate par-
ent, Merisant, for recognizing
the importance of this effort. 
Under the leadership of its CEO
Arnold Donald, recently named
one of Fortune Magazine ’s ‘50
Most Powerful Black Executives
in America,’ Merisant has one of
the highest percentages of minor-
ity executives and employees in
the country. They are an example
of how we can effect positive
change throughout our society.”

60th Anniversary Of Tuskegee Airmen Is Observed

New York Governor George Pataki is joined on the flight line by
Tuskegee fighter pilots Roscoe Brown (left) and Lee Archer as a P-40
taxis behind them, similar to the aircraft the men first flew.

The Gemological Institute of America at www.gia.edu.
For information about grants to finance a special education career,
visit www.special-ed-careers.net or call 1-800-641-7824.
The USA Freedom Corps Volunteer Network at www.usafreedom
corps.gov. 
To learn about protecting yourself from identity theft, visit the Postal
Inspection Service Web site at www.usps.com/postalinspectors.

Check Out
These Web Sites:

Sensational Sandwiches
(NAPSA)—A new contest chal-

lenges sandwich lovers to create
their own signature sandwich and
name it after a real or fictional
celebrity.

To stir your creative juices, here
is a suggestion for a model sand-
wich from Carol Alt—Grilled Tuna

Steak with raw Emmenthaler
cheese, red pepper and lemon juice,
on sprouted bread with Wasabi
Horseradish GourMayo.

Your sandwich should reflect the
personality of its namesake and be
dressed up with French’s GourMayo
Flavored Light Mayonnaise—avail-
able in Sun Dried Tomato, Wasabi
Horseradish and Chiplote Chile. 

Winners of the French’s Gour-
Mayo Celebrity Sandwich Contest,
will win a trip for two to New York
City and a class at the Institute of
Culinary Education.

To enter, send your sandwich
recipe to: French’s GourMayo
Celebrity Contest, c/o BHGPR,
546 Valley Road, Upper Montclair,
NJ 07043. Entries must be post-
marked by April 30, 2003. For offi-
cial rules, visit www.bhgpr.com.

(NAPSA)—A milk shake is a deli-
cious treat any way you shake it—
but do you know what distinguishes
a shake from other milky drinks?

The American Heritage Dictionary
of the English Language defines milk
shake as a beverage made of milk,
flavoring, and ice cream, shaken or
whipped until foamy.

To a person living in Rhode Island
or the adjoining part of Massa-
chusetts, a milk shake consists of
milk shaken up with flavored syrup.
If ice cream is added, the drink is
called a cabinet, possibly after the
square wooden freezer cabinet in
which ice cream drinks were stored.
Further north in New England, the
same drink is called a velvet or a
frappé (from the French frapper
which means “to ice”).

Although modern ice cream was
invented in Europe in the 1500s, the
Walgreens drugstore chain claims
to have invented the milk shake at
a Chicago luncheonette in the 1920s. 

A milk shake can include a
variety of flavorings that range
from delicious ones, such as choco-
late syrup, to nutritious additives
such as wheat germ and fresh
blueberries, to outrageous ingredi-
ents, such as organic oat milk and
avocado ice cream. 

While some shakes may be more
nutritious or delicious than others,
any milk shake can help boost cal-
cium intake. One delicious new
example is HERSHEY®’S Vanilla
Cream MilkShake. 

Morningstar Foods, a subsi-
diary of Dallas-based Dean Foods,
now offers this new milk shake fla-
vor—in addition to Creamy Choco-
late and Cookies ’n’ Cream flavors—
all manufactured under license
from Hershey Foods Corporation. 

“The Vanilla Cream MilkShake
is the third flavor in our initial round
of product development and distri-
bution. Our specially developed
recipe offers an intense, creamy
taste that is sure to satisfy anyone’s
sweet tooth,” said Toby Purdy, senior
vice president of marketing and
business development at Morning-
star Foods. The shakes are sold in
electric blue, single-serve 14-ounce
plastic bottles. 

When people find out about this
new shake, there may be a whole
lot of shakin’ goin’ on.

Tasty Shakes Mean A Whole Lot Of Shakin’ Goin’ On

Whether it’s known as a frappé,
a velvet or a shake, the milk shake
is one drink that can happily
shake up the tastebuds.

(NAPSA)—Spring has sprung
and the cold, dark days of win-
ter are drawing to a close. How
are you celebrating this glorious
season? 

A great way to share in the cel-
ebration with your friends and
family is a good old-fashioned pic-
nic. Picnics are an easy, informal
way to get outside, enjoy the
weather and have a great meal.
Here are some guidelines from
Tupperware

®
on pulling together a

seamless and fun picnic:
Pick the Perfect Place—

Picking a place doesn’t have to be
a pain. Take a trip to your neigh-
borhood park and let the kids play
on the swings while you set up the
meal. If you have more of an itch
to get away for a while, make it a
day trip! Travel to your state
park, reserve or beach. If you’re
p l a n n i n g  s o m e t h i n g  m o r e
impromptu, try your backyard.
Set up a blanket on your lawn and
feast away.

Pack Everyone’s Favorites
—Get the kids involved. Have
everyone make his or her own
sandwich and pack each one indi-
vidually. Tupperware® has a vari-
ety of sandwich keepers perfect
for any sized sandwich. The Tup-
perware® Round Sandwich Keeper
is perfect for rolls and English
muffins and the Rectangular
Sandwich Keeper is great for hero
and sub sandwiches. Label the
containers with each child’s name

and make setting up lunch a
breeze.

Any Time of Day Will Do—
Don’t wait for a beautiful Satur-
day afternoon! Surprise the family
with a picnic dinner on a weekday
evening. Pack a small grill and
barbecue your surprise meal. Mar-
inate meats and vegetables all
day in the Tupperware® Season-
Serve® Container, so the food is
ready to go when you are. Don’t
forget to bring along some of that
extra marinade! Store it in the
Tupperware® Quick Shake® Con-
tainer to make everything taste
extra delicious. 

Keep Moving!—Exert some of
that natural energy the season
brings. Remember to pack toys and
games to keep the whole family
moving. Starting a game of kick-
ball, wiffleball or tossing around a
frisbee will have everyone working
up their appetites. 

Spring Picnics

Food seems to taste better
when eaten outdoors, so why not
surprise the family with a picnic?

Only one mountain peak on the North American continent is over
20,000 feet. The southern peak of Alaska’s Mount McKinley reaches
20,320 feet.

***
All a man can betray is his own
conscience.

—Joseph Conrad
***

***
You avoid duty, you avoid action.
The world demands results.

—George W. Goethals
***

***
It’s better to lose the saddle than
the horse.

—Italian proverb
***




