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Easy As Pie
(NAPSA)—Apple pie is a staple of

pie contests. At the National Pie
Championship, an annual competi-
tion for pie manufacturers from across
the country, half of the top prizes Mrs.
Smith’s Bakeries received were for
apple pies. First place went to Mrs.
Smith’s Deep Dish Apple pie and No
Sugar Added Apple found in grocers’
freezers, and to Caramel Apple and
Apple Raisin Walnut pies made for
restaurants. Other winners included
Pet Ritz Chocolate Drizzle, Coconut
Custard, Soda Shoppe Coconut
Cream and Banana Cream.

“Mrs. Smith’s is known for its
apple pies,” said Gene Lewis,
director of marketing. “Amanda
Smith, who founded the company,
developed a recipe for apple pie
that can’t be beat. We continue to
make pies that deliver that same
homemade taste.”

Make one of these pies “your
own” with a simple topping.

Almond Sauce

1 cup sour cream 
1 tablespoon brown sugar 

1⁄4 teaspoon almond extract 
1⁄4 teaspoon vanilla 
1⁄4 cup toasted, slivered

almonds 

In small bowl, mix sour
cream, brown sugar, almond
extract and vanilla. Drizzle
sauce over pie; sprinkle with
almonds. 

Great-tasting desserts are as
American as, well, apple pie.

(NAPSA)—If you are among the
three in four Americans who main-
tain a home improvement to-do
list, experienced home handymen
have suggestions to help you chip
away at this plan with little stress
and much success. The key, they
say, is an organized workspace that
can be adapted to the task at hand. 

The top-ranking tasks on these
timetables, according to a national
retail survey, are as wide-ranging
as reorganizing storage, enhancing
the yard, hanging pictures, and
painting. That’s why the experts
call for flexibility in a workspace.

“Walk through a job mentally
from start to finish before you
begin,” suggests John McMonagle,
owner of the Exton, PA franchise
of Cincinnati-based House Doctors
Handyman Service. “Then set
aside the tools you don’t need and
place those you do need within
easy reach.

“If you’re assembling some-
thing, or following instructions,
clip the directions in front of you
at eye-level,” he adds. 

A family of self-stick products
with Command adhesive from 3M
helps make any workspace flexible.
The series includes spring clips for
holding instructions and hooks for
hanging tools and lightweight
equipment. The products adhere
firmly to most smooth surfaces and
can be removed quickly and easily,
without leaving holes, marks or
sticky residue. They’re cost-effective
because you can use them again
and again with replacement strips.

“To see clearly, place an inex-
pensive swivel lamp near your pro-
ject,” adds Roy Berendsohn, asso-
ciate home improvement editor of
Popular Mechanics. 

Safety goes hand in hand with
efficiency, both men suggest.
“Make sure electrical wires are
directed away from tools, sharp
objects and the immediate work
area,” McMonagle warns. 3M self-
stick cord clips and a cord bundler
allow you to direct them out of
harm’s way, off the work surface
and along the wall.

“Hang safety gear, such as
safety glasses and dust masks
nearby,” says Berendsohn. “Keep a
whiskbroom and dustpan handy.
Stop what you’re doing and clean
up periodically. Never continue to
work if you are stepping on fallen
debris that can trip you up.” 

For more information or a
free brochure, “For the Times of
Your Life,” with ideas for using
Command adhesive mounting prod-
ucts, call 1-800-577-8778, ext. 70, or
visit www.commandadhesive.com.

Chip Away At Your Home Project 
To-Do List With Skill

A neat workspace makes for a
safer and more efficient one. A
family of self-stick hooks with
Command adhesive from 3M, in
sizes ranging from jumbo to
small, hold tools; spring clips
grasp instructions; and a dust-
cloth and cord clips keep the
counter free of wires.

(NAPSA)—According to a recent
study, women face a never-ending
paradox when it comes to their hair:
finding a balance between body and
moisture. An estimated 82 percent
of women fear moisturizing their
hair may weigh it down or make it
dull and limp, but nearly the same
number (80 percent) feel that mois-
turization is important for their
hair’s health.

What makes finding this bal-
ance so essential is that styling,
processing, coloring and the cli-
mate they live in can lead to hair
that is either over- or under-mois-
turized—a condition referred to as
Fiber Moisturization Imbalance
(FMI). More than half of American
women suffer from FMI, which
symptoms include dry or brittle,
limp or dull unmanageable hair.

To combat FMI, more than 50
percent of women switch their hair
products at least once a month.
When provided a list of ingredients,
70 percent of women ranked mois-
turizers as the number one ingredi-
ent they look for in a shampoo and
conditioner, while vitamins as well
as fruit and vegetable extracts were
deemed least important.

Fortunately, scientists have
found an effective way to tackle
FMI, giving women the shiny, soft,
naturally vibrant hair they desire.
The solution can be found in a
new line of shampoo and condi-
tioners featuring an innovative
formula that incorporates more
than 15 “weightless moisturizers”
to restore the health of their hair,
putting it back in balance without
adding any noticeable weight.

The weightless moisturizers
found in new Dove Hair Care
products provide essential ingre-
dients by combining amino acids,
fatty acids and glycerin, a com-
mon, well-known moisturizer. The
result is beautiful, healthy hair.

“The ability of Dove Hair Care
to deliver essential moisturizing
ingredients to the hair fiber with-
out weighing it down is truly a
breakthrough,” says Marta I. Ren-
don, M.D., medical director of The
Dermatology and Aesthetic Center
in Boca Raton, Fla.

Dove Hair Care is widely avail-
able and comes in 13 formulations
of shampoos and conditioners
designed to address all hair types.

Dove Hair Care shampoos, con-
ditioners and 2-in-1 shampoos are
available in food, drug and mass
retail outlets. To learn more, visit
www.dove.com.

Finding The Balance Between Moisture And Body
For Beautiful Hair Every Day

Women can now get the bene-
fits of moisturizers for their hair
without the added weight.

(NAPSA)—If you harbor a warm
feeling for a cozy fireplace but don’t
want the hassle and mess of burn-
ing wood, a propane-fueled fireplace
might be your answer. 

Gas fireplaces are rising in pop-
ularity as homeowners realize the
versatility and convenience they
offer. According to the Hearth,
Patio & Barbecue Association, 70
percent of the hearth products in
homes today are gas. 

Because gas fireplaces use
direct-vent technology, they don’t
require chimneys. This means you
can put them almost anywhere in
the home—versatility unheard of
with wood-burning fireplaces. 

“Homeowners often think
installing a propane or gas-fueled
fireplace is a time-consuming and
costly renovation project,” says
Roy Willis, president of the
Propane Education & Research
Council. “The reality is that it is a
relatively inexpensive project that
can be accomplished in a matter of
hours even if you don’t already
have a fireplace.”

Gas fireplaces also are more con-
venient than traditional woodburn-
ing fireplaces. Simply flip a switch
and you have a warm cozy fire in
seconds. You also have more control
over the amount of heat given off
with a gas unit. Many even come
with a remote control to adjust the
fire from anywhere in the room.
Finally, there is no wood to chop or
have delivered to your home. And,
with no bugs, sap, or dirt dragged
in with the wood, gas fireplaces are
much cleaner.

Most importantly, gas fireplaces
are safe to use. When you’re fin-
ished enjoying the fire, you simply
switch it off. Gas fireplaces cool
down in minutes and many come
with automatic shut-off capabili-
ties. Since there’s no soot or ash,
direct-vent gas fireplaces maintain
indoor air quality. All combustion
air is drawn from outside the home
and 100 percent of the combustion
by-products are sent outside. Since
no room air is used for combustion,
direct-vent gas fireplaces are also
efficient (up to 70 percent). 

For more information on the
benefits of using propane as a
home energy source, visit
www.usepropane.com. For infor-
mation on finding fireplace or
hearth products, visit the Hearth,
Patio & Barbecue Association web
site at www.hpba.org. 

Creating The Room Of Your Dreams

Propane-fueled fireplaces can
add warmth and ambience to
almost any room in your home.

(NAPSA)—With so many wire-
less phones ringing everywhere
you go, people are trying to choose
a ring tone that is distinguish-
able—and one they enjoy hearing.
Today, choices range from reggae to
soul to pop to TV theme songs; avid
users can even program their
phones to sound off unique ring
tones for different incoming callers. 

Just like the clothes we wear, a
wireless phone is an accessory
that tells the world a little of our
personality, and the ring tone we
choose is an additional reflection
of that. Listed below are various
types of ring tones, and what they
say about those who use them:

• Classic Rock: You are ground-
ed by tradition, have a great
appreciation for the sounds of the
’60s and ’70s and firmly believe
there has never been better music
made since. You prefer board
games to video games and you still
use a VCR.

• Funky Hip-Hop Beat: You
define true urban style and can
be found in the most stylish clubs
on any given night. You prefer
independent films and record
labels, choose paper over plastic,
don’t mind waiting in line for the
best cup of coffee and your hair-
style changes dramatically by
season.

• Movie or TV Theme Song:
You are a king or queen of pop
culture trivia, are quick to reveal
your knowledge of the greatest
TV and movie lines and likely
own an entire movie series on
VHS. You like flannel pajamas
and sheets, prefer oil-popped pop-
corn and still send cards via snail
mail.

• Classical: You are cool, calm
and relaxed, and define a perfect
evening as a night at the ballet

followed by an elegant French din-
ner. You often wear black and
gray, prefer shopping in boutiques
and know the rules of bridge.

• Top Pop: You are young or
young at heart, follow the latest
styles and celebrity gossip and
subscribe to dozens of different
trendy magazines. The only appli-
ances in your kitchen you use are
the refrigerator and microwave
and you probably have seven
credit cards in your wallet.

• Simple Beep: You work hard
and play hard and are constantly
on the run—so you choose the first
ring tone on the list. Outsourcing
and convenience are the name of
the game for you. You have dry
cleaning delivered, a once-a-week
housekeeper and you do all of your
grocery shopping at the corner
store.

Verizon Wireless has hundreds
of personalized ring tones that cus-
tomers can download over the air
directly onto their wireless phones
with its new Get It NowSM service.
To learn more about the service’s
games, entertainment and produc-
tivity tools, visit www.verizonwire
less.com/getitnow.

What Your Ring Tone Says About You

***
Uncertainty is the prerequisite
to gaining knowledge and fre-
quently the result as well.

—Edith Hamilton
***

***
Wit has truth in it. Wisecracking
is simply calisthenics with
words.

—Dorothy Parker
***

***
A true poet does not bother to
be poetical. Nor does a nursery
gardener scent his roses.

—Jean Cocteau
***




