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(NAPSA)—In an era when the
cost of living keeps increasing, the
cost of telephone calls are getting
cheaper for most Americans. The
reason, surprisingly, is govern-
ment policies that for once are
working just about as intended.
According to a recent study by the
Competitive Telecommunications
Association (CompTel), Americans
stand to save more than $9.2 bil-
lion a year on local phone calls as
more companies bid for their busi-
ness. The average saving for indi-
viduals comes to about $90 a year
for each phone line.

The decline in phone bills is a
direct result of a 1996 federal law
designed to give consumers more
choices by requiring the Baby Bell
companies—BellSouth, SBC, Veri-
zon and Qwest—to permit competi-
tors’ access to the phone network
they inherited after the break-up
of AT&T. In exchange for letting
competitors offer local phone ser-
vice, Congress said the Bells could
begin selling long distance service
for the first time. In the last two
years, regulators in many states
have used the 1996 law to set rea-
sonable wholesale phone rates to
encourage competition.

Millions of  Americans re-
sponded by changing local phone

companies, but even those who
don’t switch are saving money as
telephone companies battle for
customers.

“In states where regulatory
decisions have led to strong com-
petition, consumers are benefiting
from substantially lower bills—
whether or not they change carri-
ers—as phone companies cut rates
in response to competition,” says
CompTel* President H. Russell
Frisby, Jr.

Frisby says a recent decision by
the Federal Communications Com-
mission (FCC) to maintain the
requirement that phone companies
share the phone network means
consumer costs should continue to
fall in many parts of the country.

“The FCC majority stood up for
consumers,” Frisby adds. “Their
vote means Americans will con-
tinue to have choices, and continue
to benefit from good deals as com-
petitors vie for their business.”

A separate study by the Boston

research firm Economics and
Technology says small businesses
can also benefit from lower phone
bills. Individual firms could save
as much as $41,000 a year on
telecom services, and as competi-
tion spreads nationwide, collec-
tive savings for small businesses
will total about $6 billion, the
study estimated.

All told, consumers and small
business customers will save more
than $15 billion a year on their
phone bills because of rules
passed by Congress and endorsed
by a majority at the FCC.

* CompTel is the leading associ-
ation representing competitive
telecommunications companies in
virtually every sector of the mar-
ketplace: incumbent local ex-
change carriers, competitive local
exchange carriers, long-distance
carriers of every size, wireless ser-
vice providers, Internet service
providers, equipment manufactur-
ers, and software suppliers.

Good News:Your Telephone Bill Is Getting Lower
(NAPSA)—Medical science has

produced a number of treatments
to address a condition that affects
one out of every 10 men—a condi-
tion that, due to feelings of embar-
rassment, often isn’t discussed
with a physician. What’s worse,
this condition can play havoc with
a man’s intimate relationships,
not to mention his self-esteem.

Erectile dysfunction (ED), also
known as “impotence,” is defined
as the inability to achieve or
maintain a firm erection. ED can
be frustrating and depressing,
especially if well-publicized treat-
ments such as Viagra have failed.

ED may also be indicative of
other health concerns, such as
heart disease, diabetes and pros-
tate cancer. For example, according
to a study of 27,000 men, those
with ED were more than twice as
likely to have diabetes as those
with normal erectile function. Sim-
ilarly, heart disease and ED have
the same cellular cause, and
patients with ED have a higher
risk of angina and heart attack.

However, according to the Erec-
tile Dysfunction Institute (EDi), a
network of experienced doctors and
nurses, nearly every man who has
ED can be helped. In addition to
Viagra, treatment options include
shots, pumps and a urethral sup-
pository. Still, all of these treat-
ments require planning before they
take effect which reduces romantic
spontaneity. Many men—more
than 20,000 per year—seek a more
spontaneous and permanent solu-
tion: penile implants.

A penile implant not only
treats ED, it resolves it. The pro-

cedure is generally considered as
a 23-hour stay or outpatient pro-
cedure. The implant is completely
internal and concealed, and most
men who have the procedure
report that it feels “natural.”

For nearly 30 years, penile
implants have been improved by
distinguished technological refine-
ments. Nearly 300,000 men have
had implants, and more than 90
percent of American men call their
procedure a success.

Is an implant right for you?
Your health, your tolerance for
surgery and your partner’s opin-
ion should all be considered. The
best advice is to speak with a urol-
ogist who is experienced in treat-
ing ED.

To learn more about ED and
the latest treatments, or to find a
urologist near you, visit the EDi
Web site at www.cure-ed.org or
call toll free 866-294-7504 to
speak to an EDi nurse.

Overcome Erectile Dysfunction

Treatments are available for
erectile dysfunction, which af-
fects one in 10 men.

(NAPSA)—Experienced real
estate salespeople know that one
easy way to make top dollar when
selling a home is to improve the
way it smells.

“The top two reasons people
are immediately turned off when
viewing a home are sight and
smell,” said Mark Seiden, a top
agent who sold more than $47.5
million worth of homes last year
alone. “Believe it or not, many
houses lose thousands of dollars
because of bad smells, especially
pet, smoking and cooking odors
that tend to linger.”

The way a home smells can
have a direct impact on the
prospective buyer’s overall percep-
tion of a house, even before they’ve
viewed the entire home. A pleas-
ant fragrance makes a home warm
and inviting, making prospective
buyers feel more comfortable.

Seiden recommends the fresh,
clean smell of lavender (which
can help evoke feelings of calm
and serenity) and anything
“cheerful” and crisp (known to
help lift spirits). 

For example, the innovative Air
Wick® Decosphere™, which lasts
six weeks, comes in such soothing
fragrances as Lavender & Freesia,
Jasmine & Kiwi, and Papaya &
Mango. 

“It’s colorful and decorative, so
it’s nice to display,” says Seiden.
“I prefer using Air Wick products,
because they can be found in any
drug or grocery store and can be

home for every penny that it’s
worth.” 

If unpleasant lingering smoking
odors are a problem, try using a fra-
grance that neutralizes bad air
instead of covering it up, such as Air
Wick Tobacco Odor Neutralizer
Scented Oil. 

Doing so can increase the
chances of impressing prospective
buyers with the care you take of
your home—thereby making them
more likely to buy than just look.

When selling your home, knowl-
edge is key, being prepared is a
must, and remember a nose knows
a good thing when it smells one. For
more tips from a top expert, visit
www.homeman.net.

For information on Air Wick Air

Expert Insider Tips To Help Sell Your Home

A Decosphere’s soothing fra-
grance can do more than make a
home inviting—it may increase
its resale potential.

(NAPSA)—Wisconsin greets
visitors in 2003 with new sites
and expanded versions of favorite
tourist attractions.

Ten Chimneys, the recently
restored estate of actors Alfred
Lunt and Lynn Fontanne, opens
its doors to the public in 2003 as a
world-class museum and center
for the arts, theater and arts edu-
cation. The historic, three-story
house sits on 60 acres of scenic
countryside in the southeastern
Wisconsin town of Genesee Depot.

From the mid-1920s through
the 1960s, the estate was the
home of one of the most revered
acting teams in American theater
as well as a retreat for the coun-
try’s leading actors, playwrights
and artists. Frequent guests
included Katharine Hepburn,
Helen Hayes, Laurence Olivier,
Alexander Woollcott and Noel
Coward.

The much-anticipated renova-
tion of Lambeau Field is set for
completion by September, early in
the Green Bay Packers 2003 sea-
son. Already one of the most rec-
ognized sports venues in the
world, Lambeau Field in Green
Bay is being transformed from a
football stadium used 10 days a
year into a year-round fan and
tourist destination. 

Featuring a true retro look, the
new stadium occupies more than
1.6 million square feet, nearly
three times as much space as the
former stadium. 

Fans will enjoy modern ameni-
ties such as wider concourses,
enhanced concession areas, a
Packers Pro Shop, special-event
facilities, interactive fan areas,
state-of-the-art scoreboards and
brighter field lighting.

The nation’s largest water-
park, Noah’s Ark in Wisconsin
Dells, celebrates its 25th anniver-
sary this year. For the 2003 sea-
son, the park unveils the new
Noah’s Incredible Adventure, a
$2.5 million amusement theme
ride. The ride allows 60 passen-
gers at a time to experience a

simulation of Noah’s perilous
journey on turbulent seas, incor-
porating special audio and visual
effects.

Wisconsin’s newest destination
spa, Sundara Spa in Wisconsin
Dells offers guests luxurious
accommodations, unique services
and healthy gourmet cuisine to
pamper both mind and body.
Perched on 26 acres of forested
hills, Sundara showcases the style
of organic architecture, with the
spa’s outdoor pools, fireplaces and
patios designed to connect harmo-
niously with the surrounding
landscape. 

Services include massage,
aromatherapy, holistic skin care
and a variety of bath and body
treatments.

This year, The Milwaukee Mile
in West Allis celebrates its 100th
anniversary. The world’s oldest oval
racetrack, The Mile is completing
the final phase of its recent $20.5
million renovation. 

Since 1903, the relatively flat-
banked oval has been known as a
“driver’s track,” famous for pro-
ducing CART, NASCAR and

other races with extremely close
competition.

A $6.1 million renovation and
expansion of the Wisconsin Mar-
itime Museum doubles its size to a
total of 60,000 square feet.
Located in Manitowoc on the
shores of Lake Michigan, the
expanded museum includes the
Wisconsin-built Boat Gallery; a
67-ton, working steam engine; the
Little Lakefarer ’s Room, where
toddlers and preschoolers can
touch and feel their way through
Lake Michigan; the Wisconsin
Waterways Gallery, where school-
age children can build a sailboat
and operate a lock and dam sys-
tem; and a theater where visitors
can watch a video before taking a
tour of the USS COBIA, the most
authentic World War II submarine
in the nation.

For free travel-planning infor-
mation and publications, includ-
ing the Wisconsin Travel Guide,
travelers can call the Wisconsin
Department of Tourism’s 24-hour,
live-operated toll-free number at
1-800-432-TRIP(8747) or visit
travelwisconsin.com.

New Attractions Welcome Wisconsin Visitors

Among Wisconsin’s newest attractions is Ten Chimneys, the
restored estate of one of America’s most revered acting teams.
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purchased for under $5, an inex-
pensive way to help sell your

Fresheners and consumer savings,
visit www.airwick.com.




