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(NAPSA)—Doctors often sched-
ule follow-up visits to see how their
patients are doing after they pre-
scribed a particular treatment.
Increasingly, however, the first fol-
low-up visit after seeing a doctor is
likely to be to the Internet for more
information on a diagnosis or med-
ication that was prescribed. This is
a visit that can be time-consuming
and frustrating.   

The Web can be a confusing
place and, if you’re not careful, the
search for information can lead to
inaccurate and unverifiable infor-
mation. All health information is
not equal and recent research con-
firms that. Consumers have begun
to grasp that what seems impres-
sive may be lacking in medical
credibility.  

The uneven nature of health on
the Web is no trivial problem. An
estimated 63.3 million Americans
use the Internet to find health
information and this group in turn
influences another 60 million care-
givers and family members. There
is a pressing need for consumers to
have confidence that the informa-
tion they download is accurate,
credible, easy-to-read—and easily
accessible.

Recent research finds that the
majority of online users are not sat-
isfied with the accuracy and quality
of the health content they en-
counter on the Web. Key findings
from the research include:

• 61 percent say the accuracy
and quality of health information
online needs to improve;

• 20 percent say they have dif-
ficulty understanding the health
information they find online; and

• 26 percent say they have diffi-

culty reading pharmaceutical infor-
mation online.

The research also finds that the
leading “drivers” that make con-
sumers trust a health content
source online include content that
is up-to-date and reviewed by
health professionals, a site that is
well organized and a site with a
reputable medical editorial board.
In short, consumers are demanding
improvements in online health
information.

“Evaluating the accuracy,
credibility and applicability of
online health information is a
challenge for many consumers
faced with the number of
resources today—even the rela-
tively advanced online con-
sumer,” says Mark Bard, presi-
dent of Manhattan Research,

LCC, which conducted the
research.  “The research clearly
shows a need for health informa-
tion that is timely, relevant and
deemed reliable by health profes-
sionals. Of course, consumers
also want it in a format that is
easy-to-understand and use.”

Now a top-level pharmaceutical
company is pioneering an effort to
make health information on the
Web friendlier, reliable, and,
equally important, comprehensible.
It’s a formidable task, but one
highly regarded site, which has
earned the prestigious Good House-
keeping Web Site Certification,
answers this critical, unmet need.
It is called SimplyStated.com. 

Sponsored by Novartis Pharma-
ceuticals Corporation, Simply
Stated.com provides consumers
with a single Web site that supplies
information on a variety of dis-
eases, all reviewed and approved
by an independent advisory board
of physician experts. SimplyStated
content answers the most com-
monly asked questions about a
health condition and is organized
in a way that is easy-to-read,
understand and print. Additionally,
SimplyStated.com offers a list of
tips for evaluating online health
sites. Having received the Good
Housekeeping Web Certification,
SimplyStated.com meets standards
for privacy, security and content.
SimplyStated content is also avail-
able across all of Novartis’ product
and disease Web sites.  

Disease information is available
on an increasing number of differ-
ent conditions and more are added
over time. For more information
visit www.SimplyStated.com.

Doctor-Approved, Online Health Content Made Simple
SimplyStated.com provides comprehensive
information on the following conditions:

• Alzheimer’s Disease
• Breast Cancer
• CML—Chronic Myeloid Leukemia
• Diabetes
• Eczema
• Epilepsy
• Genital Herpes
• Heart Failure
• Hypertension
• IBS—Irritable Bowel Syndrome
• Nail Fungal Infection
• Osteoporosis
• Parkinson’s Disease
• Shingles

When they go online, con-
sumers are looking for accurate,
up-to-date health information.

(NAPSA)—As the old saying
goes, “Everything old is new
again.” And that’s never been
truer for today’s home enthusi-
asts. Homeowners are not only
looking for ways to provide func-
tional quick fixes to items in and
around their houses, but they also
want their repairs to look good.
Here are some quick and easy
suggestions for home repairs that
will not only do the job, but also
make these items look like new: 

• To mend a cracked porcelain
sink, use an epoxy adhesive
(available at a local hardware
store). First, follow the package
directions for preparing the epoxy
mix (do not use fast-drying epoxy).
Make sure the sink surface is
completely dry, and use a tooth-
pick to fill the crack with the
epoxy adhesive mixture. 

• Rips, tears or cracks on items
such as lawn chairs, suitcases,
automobile seats and window
screens can easily be fixed with
Scotch transparent duct tape from
3M. The “clear” benefit is that this
duct tape is transparent when
applied, so repairs are less notice-
able. Scotch transparent duct tape
is water- and UV-resistant for
both indoor and outdoor use and
lasts six times longer than other
heavy-duty duct tapes.

• Not happy with the look of
your drapery hardware? Get a
pegged coat rack that is the same
width as your window and paint it
to match the décor. Screw the
board into place across the top of
the window and hang tab-top cur-
tain panels over the pegs for a fun
new look.

• To take out carpet indenta-
tions from heavy furniture, grab
a screwdriver and a steam iron.
Use the screwdriver (a spoon or

butter knife will do the trick, too)
to loosen the matted carpet.
Then, hold a steam iron one-
quarter of an inch above the
indented area so that the steam
saturates the carpet. This will
“fluff-up” the matted area and
even out the carpet.

• Bumper stickers on your car
seem like a good idea—until the
novelty wears off. Have no fear—
bumper stickers can be easily
removed by applying nail polish
remover with a soft cloth. Peel
down a corner of the bumper
sticker and run the cloth up and
down the underside of the sticker
while the adhesive loosens. Con-
tinue to peel back the bumper
sticker and apply the remover.

• Patio furniture can take a
beating from the elements. To
make your outdoor furniture look
like new, apply some automotive
paste wax. Clean up a plexiglass
tabletop with full-strength vine-
gar—simply spray it on and let it
sit for a few minutes before wip-
ing it off.

Pretty Quick Home Improvement Fixes

Home repairs are out of sight.
Quick and easy home improve-
ments are practically unseen with
new Scotch transparent duct tape.

(NAPSA)—Since its founding in
1903, Ford Motor Company has
produced more than 1,000 distinc-
tive models in its 100-year history.
As part of the company’s 100th
anniversary celebration, Ford
asked the automotive press to
reflect upon the last century and
identify the 25 vehicles that truly
represent the “heart and soul” of
the company. The 25 products
selected are featured in a newly
released book, The Ford Century:
Ford Motor Company and the Inno-
vations That Shaped the World
(Artisan Books). For a complete
listing of the 25 “heart and soul”
vehicles as well as the latest infor-
mation on the company’s 100th
anniversary events and activities
log on to www.ford.com.

Before handing over your life
savings to a financial advisor,
Americans for Financial Security
suggest you ask what financial
planing designations he or she has
earned. Ask for three references.
To further help you manage your
money, AFS offers free, easy-to-
use online investment calculators.
For more information, call AFS at
1-800-492-1016 or visit

www.afswebsite.org.
When hiring relatives to work

for you, keep their pay on the
same scale as other employees in
the business, say experts at the
Alliance for Affordable Services.
Its mission is to enhance the qual-
ity of life for American families
that embrace the ideals and phi-
losophy of entrepreneurship. The
Alliance informs members about
personal, professional and finan-
cial matters that can help them
succeed. For more information,
call 1-800-733-2242 or visit
www.affordableservices.org.

(NAPSA)—One vacation spot
containing the natural ingredi-
ents of a valuable family getaway
is Orlando. With a variety of vaca-
tion bargains—often including
such value-added items as compli-
mentary breakfast and free trans-
portation to the theme parks—
visitors can get a big break in
their budget. For a free vacation
planning kit, call 1-800-551-0181.
An array of discounts can also be
found online at www.orlandoinfo.
com.

The National Association for
the Self-Employed is the nation’s
leading resource for the self-
employed and micro-businesses,
bringing a broad range of benefits
to help entrepreneurs succeed and
to drive the continued growth of
this vital segment of the Ameri-
can economy. Since its start-up,
the NASE has supported the
interests of the self-employed
with benefits and advocacy initia-
tives aimed at leveling the play-

ing field between these businesses
and larger corporations. One of
the most valuable services it
offers is free advice from knowl-
edgeable business consultants
who are familiar with running a
micro-business. Information
about the NASE is available by
visiting www.nase.org or by call-
ing 800-232-NASE (6273).

***
To bring up a child in the way
he should go, travel that way
yourself once in a while.

—Josh Billings
***

***
Language is a city to the build-
ing of which every human being
brought a stone.

—Ralph Waldo Emerson
***

***
A child’s life is like a piece of
paper on which every passerby
leaves a mark.

—Chinese proverb
***




