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(NAPSA)—Booking travel ar-
rangements, shopping for last-
minute gifts and decorating the
home make the holiday season a
busy time of year. Fortunately,
there are a number of payment
options with benefits that can
help reduce stress during the holi-
days. Following are a few simple
things to keep in mind when
spending your hard-earned money
this holiday season. 

Select the Right Method of
Payment. Before setting out for
the mall or shopping online,
establish a budget for holiday
spending and carefully consider
available payment options. Pre-
paid cards allow you to pay before
you shop, helping you stick to a
predetermined budget. Debit
cards eliminate the need to carry
large sums of cash by allowing
you to deduct funds directly from
your checking account. Credit
cards allow you to pay for goods or
services at a later date, which can
be helpful if you’ve budgeted in
advance for future expenses. No
matter which option you choose,
stay within your allocated budget.

Rest Assured with Purchase
Assurance. While it can be enjoy-
able shopping for those you love, it
can turn unpleasant fast if some-
thing you bought is damaged or
stolen. Be sure to check with your
card provider as some offer insur-
ance coverage if something you
bought is damaged or stolen
within 90 days of purchase.

Look for Added Perks. Many
credit card companies offer card-
holders the opportunity to earn spe-

cial rebates and rewards—from fre-
quent flyer miles to gasoline rebates.
In addition, some run special pro-
motions, which give consumers the
chance to win prizes simply by using
their card. For example, consumers
who use any MasterCard at Shell
gasoline stations now through Dec.
31, 2004, will be automatically
entered into a sweepstakes for a
chance to win one of 35 2005
Chrysler Crossfires and $1,000 worth
of Shell V-Power premium gasoline.
For official rules and eligibility, visit
www.winwithshell.com.

Maintain Your Security. To
help protect account information,
some credit card companies offer
credit protection benefits to card-
holders, such as requiring online
shoppers to enter verification
security codes before purchases
are completed. In the event a
credit card is lost or stolen, it
should be immediately reported to
the issuing bank to prevent autho-
rization of future purchases. Also,
many cardholders are protected
by zero liability for any fraudulent
transactions.

Consider Your Holiday
Travel Plans. To help alleviate
some of the stress associated
with holiday travel, take into
consideration how you book and
pay for travel arrangements. For
example, some credit card com-
panies offer insurance on rental
cars that are leased with a credit
card, preventing you from having
to pay for additional coverage.
Others offer travel assistance to
consumers who purchase airline
tickets, including insurance pro-

tection and emergency medical
assistance. 

“ C o n s i d e r  y o u r  p a y m e n t
options wisely this holiday to
help manage spending and take
advantage of extra benefits,” said
John Hunter, senior vice presi-
dent of Citi Cards. “As an exam-
ple, Shell MasterCard cardhold-
ers earn their usual 5 percent
gasoline rebate while relying on
the card’s protection and security
features. But they’ll  also be
entered for a chance to win a new
car and $1,000 worth of Shell V-
Power gasoline every time they
make a purchase at Shell this
holiday season.” 

The holiday season can be
stressful, so take advantage of
seasonal perks. And most impor-
tantly, no matter what your pay-
ment option, make sure to stay
within your allocated budget. 

The MasterCard Sweepstakes
at Shell starts Oct. 1 and ends
Dec. 31, 2004, and is void in Md.,
N.J., Va., Puerto Rico and where
prohibited. No purchase is neces-
sary. For Official Rules and com-
plete details,  visit  www.win
withshell .com or send a self-
addressed, stamped envelope to:
MasterCard Sweepstakes at Shell
Rules, P.O. Box 13106, Bridge-
port, CT 06673-3106. PIN-based
and international transactions
are not eligible. Restrictions do
apply. Exact vehicle make and
model awarded subject to change
at Sponsor’s discretion. Shell V-
Power gasoline to be awarded in
the form of 10, $100 Shell V-
Power Gift Cards. 

Smart Spending During the Holiday Season

(NAPSA)—Many financial
advisers and firms market prod-
ucts and services to prospective
clients through free or low-cost
seminars. Seminars can be useful,
but it’s important to remember
that seminars are often used to
help sell products instead of true
financial planning.

So how can consumers evaluate
a presentation and determine
whether attending a seminar will
be useful? After the lure of a “free
prime rib dinner,” will the audi-
ence have access to objective
advice or will they be directed to
predetermined company products? 

According to Gary Diffendaffer,
CFP®, executive vice president of
Certified Financial Planner Board
of Standards Inc. (CFP Board),
personal financial planning can be
a complex process. It includes
insurance planning, employee
benefits planning, investment
planning, income tax planning,
retirement planning and estate
planning—all of which are inter-
related. 

“No single financial product—
regardless of how good—is appro-
priate for every individual,” Diff-
endaffer says. “Be wary of any
seminar that claims to offer a sin-
gle comprehensive solution for
everyone’s needs and goals. Con-
sumers need to familiarize them-
selves with their options.”

If consumers want financial
planning advice, not simply to
purchase a product, they should
rely on planners who follow the
CFP Board Financial Planning
Practice Standards. 

Those standards call upon
planners to communicate compen-
sation methods and possible con-
flicts of interest; establish a
mutual understanding with a
client of what will be done; gather,
evaluate and use client data; and
develop and recommend individu-
alized solutions. 

Such personalized attention
exceeds the scope of what can be
covered in a seminar or in a trans-
action focused on a product rather
than the consumer. 

Doing a little homework before
attending a seminar can help a
consumer get more out of it and
make better-informed choices:

1) Be specific about your finan-
cial needs and goals: If your goal
is to enjoy a comfortable, retire-

ment, what does that mean to
you? At what age do you want to
“shift gears” or retire? What in-
come will you need as you make
those life changes? 

2) Avoid “cookie-cutter” solu-
tions: A company’s products or ser-
vices might be right for you but
they may only be part of the pic-
ture. “Look for someone who will
fit a plan to your situation, not
squeeze your situation into their
plan,” says Diffendaffer.

3) Check the presenter’s back-
ground. If he or she claims to be a
CERTIFIED FINANCIAL PLANNER™

professional, it’s possible to verify
that certification at www.CFP.net.
You can also find out whether the
planner has been publicly disci-
plined by CFP Board. Contact the
SEC, NASD or state insurance
commissioner for records of other
disciplines.

4) Know your rights: CFP® pro-
fessionals must follow the Finan-
cial Planning Practice Standards
in personal financial planning
engagements.

“These standards, simply wor-
ded but powerful when applied,
define what consumers should be
able to reasonably expect during
the financial planning engage-
ment,” Diffendaffer says. 

You’ll also find free, download-
able consumer tips at the Web site
at www.CFP.net.

Financial Seminars—Sorting Out The Help From The Hype
“Be wary of any seminar that
claims to offer a single compre-
hensive solution for everyone’s
needs and goals. Consumers
need to familiarize themselves
with their options,” says Gary
Diffendaffer, CFP®, executive vice
president of Certified Financial
Planner (CFP) Board of Stan-
dards Inc.

(NAPSA)—Although reading is
America’s favorite leisure pastime,
fewer people are reading today. A
study by the National Endowment
for the Arts found that the percent-
age of adults reading has fallen
from 61 to 57 percent during the
last ten years. Libraries are brim-
ming with bestsellers and book
clubs are more popular than ever,
yet many people are not devoting
the same amount of time to the
printed page.

Some of the reasons people are
reading less may include spending
more time on the Internet or
watching TV, DVDs and even view-
ing movies on a laptop computer
while traveling. Also, people are
busier with work, family obliga-
tions and a desire to stay fit, leav-
ing less time for any leisure pur-
suit, including reading. 

To help with that, there’s a new
adjustable reading stand that
makes it possible to read while
you’re doing other things. The
stand holds books and publications
of all sizes and thicknesses. You can
easily hang the reader directly on
the treadmill.

You simply place your reading
material on the reading lid, lifting
the page holders to hold your
pages down. For added security,
you can use the center book wire.
There’s even storage space for
your glasses, a water bottle or
exercise chart. You can also use it: 

• At the park
• While reading in bed
• In the kitchen
• To hold sheet music
• During presentations
• At the beach
Many users contend that the

most unique function and best part
about the PhiferReader is that the
lid can be tilted for a comfortable
“side reading.” This change in posi-
tion allows for a relaxing way to
read lying on your side. That’s
handy for people with special
needs or i l lnesses as well  as
those who enjoy reading in bed.

The device’s patented features
allow hands-free reading in almost
any situation. Made of durable,
lightweight resin material, it will
be there when you need that extra
hand. The bookstand may help
remind Americans why reading
truly is a pleasure. To learn more,
see www.phiferreader.com or call,
toll free, 1-866-PHIREAD.

Reviving America’s Favorite Leisure Pastime

Here’s one for the books: Now you can read at any angle.

(NAPSA)—Boycotts have unin-
tended consequences, many of
which are harmful to the environ-
ment and human health, says Dr.
Patrick Moore, who is known as
the Sensible Environmentalist. In
the early ’90s, for example, a
number of groups called for a boy-
cott of wood from tropical forests,
hoping to encourage improved log-
ging practices. As a result, demand
dropped and prices collapsed. Un-
fortunately, the landowners har-
vested at even faster rates—but
instead of reforestation they
planted crops such as bananas and
papayas. If the world didn’t want
the wood from their forests, what
incentive did they have to plant
more trees? Questions can be sent
to Patrick@SensibleEnvironmen
talist.com.

Prepaid cards, with their versa-
tility, security and wide accep-
tance, have become the newest
trend in personal money manage-
ment, say experts at KeyBank.
Cardholders are not limited to
specific stores and are protected
in the event of fraud, loss and
theft. People are seeing the bene-
fits of these cards, such as the Key

Possibilities Prepaid MasterCard,
and are using them in all kinds of
ways. For more information on
Key Possibilities cards or to find
a KeyBank branch, visit www.
key.com or call 1-800-KEY2YOU.

As U.S. manufacturers look to
increase their exports to Europe,
a major hurdle stands in the
way. Recently, the European
Union initiated a five percent
tariff on more than 1,600 U.S.
manufactured goods. The tariff in-
creased by one percentage point
each month and will continue
to until it reaches 17 percent.
Unless Congress acts to amend
our tax code, many U.S. exports
won’t be competitive, say experts
at the American Forest & Paper
Association.




