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(NAPSA)—There are ways to
ensure you choose the right life
insurance. That’s important,
because analysts say a sound
financial plan begins with a good
life insurance package. These
questions and answers may help
you decide which type is best for
you:

1. How much life insurance
do I need? Carefully examine
your current and future financial
obligations, and the resources that
your surviving family members
could draw on to meet them. The
difference between the two is the
approximate amount of additional
life insurance you need.

2. What type of policy
should I buy: term or perma-
nent? Generally speaking, “term”
offers the greatest coverage for
the lowest initial premium and is
a good solution for people with
temporary needs. Permanent
insurance may make more sense if
you anticipate a need for lifelong
protection and like the option of
tax-deferred savings. 

3. Should I just buy basic
life insurance coverage? That
depends on your specific needs
and budget. Here are a few
optional policy riders:

• A disability waiver of pre-
mium, which stipulates that if you
become totally disabled for a spec-
ified period of time, you don’t have
to pay premiums for the duration
of the disability. 

• Accidental death benefit,
which pays an additional benefit
in the case of a death resulting
from an accident. 

• Accelerated death benefit,
which allows you, under certain
circumstances, to receive the pro-
ceeds of your life insurance policy
before you die. 

4. Does it make sense to
replace a policy? Before drop-

ping any in-force policy, consider:
• If your health status has

changed over the years, you may
no longer be insurable at standard
rates.

• Your present policy may
have a lower premium rate than
is required on a new policy of the
same type.

• If you replace one cash-
value policy with another, the
cash value of the new policy may
be relatively small for several
years and may never be as large
as that of the original one.

5. How do I find a good in-
surance agent? Seek recommen-
dations from friends and profes-
sionals such as your lawyer or
accountant. Also, consider some-
one who has received special cer-
tifications such as Chartered Life-
Underwriter (CLU), Chartered
Financial Consultant (ChFC) or
LUTCF. You can also search for
an agent or advisor with an orga-
nization such as the National
Association of Insurance and
Financial Advisors (NAIFA), the
nation’s largest financial services
membership association. To find a
NAIFA member in your area, visit
www.naifa.org. 

Choosing Life Insurance

Financial resources are just one
factor to consider when buying life
insurance.

(NAPSA)—If the secret to real
estate is location, location, location,
the secret to selling real estate may
be education, education, education.
Continual training is the key to suc-
cess in real estate.

In today’s fast-paced market,
experts say it is absolutely neces-
sary that real estate agents and
mortgage lenders not just under-
stand the mechanics but also have
the practical skills to quickly eval-
uate finance options, qualify buyers
and effectively communicate the
terms and alternatives for financ-
ing. Now real estate professionals
have new training options to go along
with new easy-to-use tools to help
them provide their clients with the
best services for the lowest cost.
These tools, such as the easy-to-use
Qualifier Plus calculators from
Calculated Industries, help agents
provide the best possible service by
providing on-the-spot answers.

You can save time and keep
your clients’ interest when you
answer finance questions yourself.
By referring the buyer to a loan
officer or lender, you may seem to
be passing the buck. Buyers may
be nervous or frightened, and wor-
ried that lenders will take advan-
tage of their naiveté. If you know
how to answer their questions on
finance and similar matters, it
helps you to build a good—and
productive—relationship.

Fortunately, Calculated Indus-
tries offers products and services
that make it easier than ever to
guide buyers through the complex
world of finance and mortgages.

For example, the new Qualifier
Plus® IIIx can supply complete
payment solutions, including in-

terest only, amortization and
buyer prequalification, among
other functions such as rent vs.
buy comparisons, estimated tax
savings and appreciation.

The prequalifying features let
you establish an affordable range
of homes based on the buyer ’s
income, avoiding the frustration of
showing properties that are inap-
propriate. You can also calculate
PITI payments and present multi-
ple “what-if” scenarios with just a
few keystrokes.

Another calculator model, the
Qualifier Plus® IIIFX, has all these
functions as well as analysis of mul-
tiple cash flows. It can also be used
to calculate internal rate of return,
as well as net present and net future
values. To help you get the most from
these tools, the company also offers
training supplements for individual
users and group instruction on how
they can work for you. 

For more information, go to
www.calculated.com.

Information, Calculation And Education For Better Service

You can serve your clients better
by giving them financial informa-
tion on the spot.

(NAPSA)—It has all the traits
of the elusive “ideal gift.” It’s
trend-setting but practical. It’s
versatile, superior in quality—and
yet so easy to find, you can proba-
bly locate one in your neighbor-
hood store. 

It’s a gift that works for anyone
going to college, starting out,
starting over, sports enthusiasts,
hobbyists and do-it-yourselfers. 

That gift with multiple charms?
The multi-tool.

Multi-purpose tools and their
cousin—the utility knife—are a
must-have for serious outdoors-
men and artisans alike. Multi-
tools come in a range of sizes, fin-
ishes and colors, with an array of
components. 

Depending on the model, a
good multi-tool offers screwdriver
heads, knife blades, pliers, wire
cutters, scissors, chisels, hammer
heads, flashlights, bottle openers
and even nail clippers and eye-
brow tweezers.

This compact gadget for purse,
pocket or backpack can be used to
solve whatever opening, installa-
tion or fixing challenges that daily
life might present.

Similarly, a well-constructed
utility knife has become the neces-
sary addition to tool boxes, craft
benches and baskets, tackle boxes,
purses, back pockets and “every-
thing” drawers.

These tools are one of the
fastest growing categories in
hardware today, partly because of
their distinctive design features.
Among the fastest selling prod-
ucts of their kind are Sheffield
brand Multi-Purpose Tools and

Lock-Back Utility Knives. Manu-
factured by Great Neck Saw Man-
ufacturers, these practical, multi-
functional products have created
an interesting new niche for holi-
day gift-giving.

No longer a disposable item,
the util ity knife has a one-
handed, lock-back blade and a
patented quick change mecha-
nism of superior quality. Con-
structed of durable stainless steel
for peak performance, most mod-
els come with a belt clip or key
chain for easy portability.

The diverse Sheffield line of
full-sized and multi-tools sets a
new standard for personal tools
and offers new gift-giving options.

Both products come with a life-
time warranty and are found at
retailers such as AutoZone, Ace
Hardware, Advance Auto Stores,
Home Depot and Lowes. The prod-
ucts may be viewed online at
www.sheffield-tools.com.

Tooling Around For Gift Ideas? Consider Tools

A smart place to find holiday
gifts may be your favorite hard-
ware or auto supply shop.

(NAPSA)—Consider one statis-
tic: Only six percent of American
adults hold a long-term care in-
surance policy even though 23
percent of those who turned 65 in
2000 will require nursing home
care for at least a year at some
point in their lives. The burden
falls not only on individual fami-
lies, which will struggle to provide
for parents and grandparents, but
ultimately on taxpayers, who will
end up paying most of the bill.
Almost three-fourths of nursing
home care is publicly funded by
Medicaid and Medicare, the two
federal health care programs for
the elderly and the poor. To learn
more, visit the Heinz Family
Philanthropies at www.heinzfam
ily.org.

One of the best ways to  keep
kids from becoming dehydrated is
to teach them to drink water at
regular intervals. Try thinking of
a plastic water bottle as an essen-
tial piece of safety gear—similar
to a bicycle helmet or pads. The
bottles are lightweight and shat-
ter resistant so they can go virtu-
ally anywhere active kids go. On
road trips,  you can freeze a plas-
tic six- or 12-pack of water for the
car before you leave and  you can
pack a frozen plastic water bottle
in your child’s lunchbox along
with water-rich fruits in plastic
containers. For more information,
visit www.plastics.org.

Bipolar I disorder can be dev-
astating both for those suffering
from the illness and for their fam-
ily and loved ones. Fortunately,
a widely prescribed atypical  

antipsychotic medication may
help control the manic symptoms
of the disorder. Data from a
recent study published in the
American Journal of Psychiatry
showed that when taken alone,
Risperdal® (risperidone), the most
widely prescribed atypical anti-
psychotic in the world, began to
reduce symptoms of acute bipolar
mania in as little as three days.
Bipolar mania is characterized by
grandiosity, irritability, impulsive-
ness, and delusional thinking.
These symptoms may lead to
impaired judgment and reckless
behavior. For more information
about bipolar disorder, visit
www.mentalwellness.com. 

Whether he’s hiking, camping,
or spending a day at the ballpark,
a man’s skin is often exposed to
the sun and at risk for sun damage
if not properly protected. It’s cru-
cial for men to protect their skin
by applying a broad-spectrum sun-
screen with a Sun Protection Fac-
tor (SPF) of at least 15. NIVEA FOR
MEN Daily Protective Lotion SPF
15, for example, offers effective
UVA and UVB sunscreen to guard
against the sun’s damaging rays.
This lightweight lotion offers pro-
tection against environmental
stresses such as wind and sun.

(NAPSA)—Those looking for an
unusual family vacation might
want to consider: a rafting adven-
ture, an ecotrip to the Galapagos
Islands or Belize, a trip to Machu
Picchu, or an African safari (some
even include gorilla tracking).
Maybe a visit to a dude ranch, a
stay in a treesort (a treehouse in
Oregon), or an RV tour across the
U.S.? How about trekking through
Turkey, or swimming with sharks
at the Great Barrier Reef? Or for
something a bit spooky, maybe a
Harry Potter tour through En-
gland? For more family fun ideas or
to find a nearby travel agency, call
800-726-SAVE or visit www.travel
savers.com. 

If you love automobiles, you
have lots of company. More Ameri-
cans are willing to drive hundreds,
even thousands, of miles to rally
around certain makes and models.
It started with the Sturgis Motor-
cycle Rally. Now a new rally cen-
ters around the biggest trucks
around: Power Stroke diesel-pow-
ered Ford Super Duty pickups.
The three best-selling vehicles in
2003 were pickup trucks, accord-
ing to auto analyst J.D. Power
and Associates, making up more
than half of all vehicles sold last
year, with Ford F-Series pickups
continuing their run as the best-
selling trucks for the past 25
years. For information about the
truck rally celebrating the 10th
anniversary of the Power Stroke
diesel engine by International,
visit www.PowerFestRally.com.

***
If you want to leave your foot-
prints on the sands of time, be
sure you’re wearing work shoes.

—Italian proverb
***

***
The world is moved not only by
the mighty shoves of the heroes,
but also by the aggregate of the
tiny pushes of each honest
worker.

—Frank C. Ross
***

***
It is by work that man carves
his way to that measure of
power which will fit him for his
destiny.

—Josiah G. Holland
***




