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(NAPSA)—You’re less likely to
hit a post-holiday bill blizzard if
you arm yourself with some smart
shopping strategies.

Set a Budget and Stick to It:
Before you head to the checkout
lane with a sleigh full of goodies,
prepare a budget and stick with
it. Assign a dollar amount to each
person and if it’s not on your list,
don’t buy it. 

Don’t Be an Eleventh-Hour
Shopper: Give yourself plenty of
time for gift getting so you don’t
find yourself scrambling at the
last minute when impulsive buy-
ing can be expensive. Use the Web
to do some research.

Use Your Credit Wisely: Make
sure you can pay off those gifts
within three months after the holi-
days. If not, resist the temptation.
You can use AOL’s Bill Pay service
to set up spending limits on your
credit cards. It e-mails you when
you go over your allotment.

Comparison Shop: You can
shave some holiday green off your
budget by finding the best price
before you purchase.

Be a Creative Gift Giver: Some
of the best gifts come without a
price tag. Whether it’s freshly
baked cookies, a hand-knit hat or
a coupon good for baby-sitting, a
homemade gift costs little but
means a lot. Sending e-cards
saves stamps and time. 

Open a Christmas Club
Account: Over time you can accu-
mulate a holiday shopping fund
that doesn’t depend on credit
cards or your savings account. 

Consider Shopping Online:
With doorstep-delivery conve-
nience, online shopping is quick,

convenient and easy. Some sites
offer free shipping and even free
gift wrapping. Only shop with
merchants you trust.

Play it Safe: Destroy carbon
copies of receipts that include your
credit and debit card numbers. Use
only one or two credit cards to help
you keep track of spending. If you
shop online, never give your credit
card information or password to
unauthorized persons contacting
you via e-mail or instant message.
These requests are probably fraud-
ulent. AOL’s Bill Pay service can
provide an early warning system
with an authenticated e-mail
“Money Alert” when a large trans-
action is made on a credit card or
spending limits are breached.

These tips come from AOL
Money Coach Jean Chatzky. Editor-
at-large for “Money Magazine” and
a featured columnist in USA Week-
end and “Time” magazine, she’s also
financial editor of NBC’s “Today”
and the author of several books,
including “Pay It Down! From Debt
to Wealth on $10 a Day.” For more
information, visit AOL Keyword:
Money Coach or Jean Chatzky.

Smart Holiday Spending

Smart planning can save you
from running up huge debts at
the holidays.

(NAPSA)—If you have a dry,
mold-free house, that could be
because it was “wrapped” up
before it was finished being built
or remodeled. 

Concern about mold growth in
homes has become a serious issue,
which explains the growing popu-
larity of a technique called “house-
wrapping.” It literally involves
wrapping the outside walls of a
home with specially designed
wrap during the framing stage of
construction. The housewrap is a
secondary weather-resistant bar-
rier that is added insurance
because it helps protect walls
from being penetrated by damp-
ness. Moisture is, of course, the
major cause of mold.

Why all the concern about
mold? One reason is that it can
cause thousands of dollars of dam-
age: Some molds can lead to frame
rot, for instance, and literally
digest the underlying structure of
a house. More important, mold can
represent a health risk to those liv-
ing in or visiting a home. The most
common problems associated with
exposure to mold and fungi include
nasal and sinus congestion, wheez-
ing, skin and eye irritation and
upper respiratory infections. 

Fortunately, there are ways to
protect your home. These tips are
offered:

• Wrap It Up—When building
or remodeling, use a housewrap
such as WeatherTrek EVD. It
directs any water or moisture that
gets past the exterior siding of a

home down and away from the wall
because of its unique drainage
space and surface pattern. 

• Be Water Aware—Fix the
source of water problems or leaks
as soon as you discover them. 

• Dry Down—Clean and dry
any building materials or furnish-
ings within 24 to 48 hours of their
becoming damp. 

• Dehumidify—Reduce indoor
humidity by venting bathrooms,
dryers and other moisture-gener-
ating sources to the outside. 

Homeowners can get a free
“how-to” booklet called the
“WeatherTrek Moisture Manage-
ment Construction Guide.” It
includes construction and remod-
eling information for do-it-your-
selfers, remodelers, builders and
architects. For a copy, call 1-877-
832-0333.

Wrapping Up Potential Mold Problems

There are a number of ways home-
owners can protect their houses—
and families—from mold.

(NAPSA)—New types of tech-
nology are making it easier for
people with arthritis or carpal
tunnel syndrome to lead happy,
healthy lives. That’s good news
considering that, combined, the
conditions affect well over 20 mil-
lion Americans.
About Carpal Tunnel Syndrome

Approximately 260,000 carpal
tunnel operations are performed
each year in the U.S.—and nearly
half of the cases are considered
work related. The condition can
occur as a result of repetitive
movement in an awkward position
(for instance, typing on a keyboard
that is not positioned correctly).
Symptoms usually progress slowly
over weeks and months and, in
some cases, years. They include
pain, numbness and tingling in
the wrists, hands and fingers. 

About Arthritis
Arthritis affects tens of mil-

lions of Americans. Osteoarthritis,
the most common form of the con-
dition, is responsible for more
than seven million physician vis-
its each year. Arthritis has a num-
ber of causes, including injuries
from sports or work, obesity and
family history. Symptoms gener-
ally include swelling and stiffness
of joints, as well as joint pain.

High-Tech Help
Ergonomics is the study of the

relationship between people’s bod-
ies and the tools they use. The sci-
ence has led to a number of tech-

nologies and ideas that can help
people with arthritis and carpal
tunnel syndrome. 

For instance, many people with
carpal tunnel or arthritis feel pain
when writing with a pen. Products
such as the ErgoTwist pen can
help. It was recognized as an
“Ease-of-Use” product by the
Arthritis Foundation. The pen,
made by Pentel, is made to fit com-
fortably in a person’s hand. It has
cushioning and is shaped and
weighted in such a way that the
chances of it aggravating carpal
tunnel or arthritis are limited. 

The company also makes prod-
ucts such as the Flex-Fit pencil and
the Ergonomix pen, both with com-
fort grips and wide barrels. These
products can all help people with
hand pain write more comfortably. 

For more information, visit
www.pentel.com.

High-Tech Help For Hand Pain

Ergonomically designed pens
can help people with carpal tun-
nel syndrome write comfortably.

***
Self-reverence, self-knowledge,
self-control. These three alone
lead to sovereign power.

—Alfred Tennyson 
***

***
If a man does not keep pace
with his companions, perhaps
it is because he hears a differ-
ent drummer. Let him step to
the music he hears, however
measured or far away.

—Henry David Thoreau 
***

***
A man will be imprisoned in a
room with a door that’s
unlocked and opens inwards;
as long as it does not occur to
him to pull rather than push.

—Ludwig Wittgenstein 
***

(NAPSA)—A magazine editor
who helps define and dictate the
next big trends in interior design
has one in her own well-accoutered
home. Top interior designers on
both coasts have placed one along-
side gorgeous Hermes throws, cus-
tom furnishings and exotic floor
coverings. Beverly Ellsley, a lead-
ing interior designer, even had one
in her six-figure, state-of-the-art
kitchen at the Kips Bay Decorator
Show House in Manhattan. 

Such popularity has lifted a
seemingly common household
appliance into the realm of glam-
our. Electrolux’s Trilobite, the
world’s first self-propelled robotic
vacuum cleaner, is designed with a
keen sense of style that has many
displaying it in their homes as a
showpiece rather than relegating it
to the hallway closet. 

“It’s a prestige product,” ex-
plains Eric Cohler, founder of Eric
Cohler Design. “It’s like a top-of-
the-line cigar, the rarest wine or
the latest luxury automobile.” In
fact, Cohler placed the Trilobite
amid high-end furnishings and
one-of-a-kind designer pieces at a
recent trend show house.

“It’s about the luxury of living,
the luxury of having more time to
enjoy the people and the things
you love,” said Randall Sandlin,
director of consumer design for
Electrolux Home Care Products.

How it all began
Back in the ’80s, Electrolux

was one of the first major appli-
ance companies to dabble in auto-
matic vacuum concepts. More
than 20 years of product develop-

ment were spent to get it “just
right” and the intense process
involved more than 100 experts in
disciplines ranging from acoustics
and mathematics to national
defense. Though clunky and tech-
nologically simplistic, the original
designs set the company on its
path to inventing and introducing
the world’s first self-propelled vac-
uum cleaner in 1997. 

After more than 200 proto-
types, the final device was a cele-
brated revolution in product
design. Called a cross between a
high-style automobile, a space-age
rocket, a high-performance vac-
uum and a compact household
appliance, it consists of more than
1,000 components and embodies
the highest levels of engineering
and craftsmanship. It offers some
exclusive perks, such as its ultra-
sound and infrared navigation
system, which let it calculate the
dimensions of a room and the best
cleaning path, as well as travel
within millimeters of an object
without bumping into it.

The Trilobite is changing the
way people relate to automatic
vacuum technology, which is still

relatively new in the United
States. It incorporates humaniz-
ing features—for instance, its
charming “whistle” engages each
time it is powered on—and dis-
plays distinct characteristics.
European loyalists have even been
known to affectionately nickname
their Trilobites and call after
them as they would a beloved pet.
This trend seems to already have
caught on stateside, as Ellsley and
her design partner and daughter,
Rebecca, immediately named
theirs “Trilly” after it faithfully
cleaned up the messes left by
more than 20,000 A-list guests
who passed through their kitchen
showroom.

Masterpiece of design
Aside from its advanced me-

chanics, the vacuum design elicits
curiosity with its unusual exte-
rior: it’s compact and round with
pronounced fin-like markings like
the prehistoric arthropod for
which it was named; it has a dis-
tinct reddish-orange hue with a
satin finish; and it features a gold-
coated, ribbon-like band along the
front of its carousel. The design
has received accolades from lead-
ing design museums worldwide
from London to Paris to New York. 

“People don’t want to buy a
robotic vacuum simply because it
moves on its own; it must deliver
on all its promises—to be a
vacuum, to be autonomous, to
be sophisticated and beyond,”
explains Sandlin.

For store locations and more
information, visit www.electrolux
usa.com or call 877-366-5514.

Vacuums Come Out Of The Closet

A robotic vacuum cleaner is
receiving accolades for both its
form and function.

***
If a man does not keep pace with his companions, perhaps it is because he hears a different drum-
mer. Let him step to the music he hears, however measured or far away.

—Henry David Thoreau 
***




