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(NAPSA)—It used to be that a
garage was a place to park a car.
Not anymore. For many, the garage
has become the new utility room—
housing everything from model
trains to the family Ping-Pong table. 

Increasingly, however,  the
garage is also the primary target
for home improvement projects—
and for good reason. Many home-
owners see renovating the garage
as one of the most economical
projects they can take on, offering
increased utility and value at the
same time.

If you are thinking of a garage
makeover, here are a few tips:

• Get organized. Start by orga-
nizing loose items into containers,
preferably the kind that fit snugly
against the wall. Don’t forget
labels for the containers, in sev-
eral places.

• Go to the wall. Use wall
hooks to hang what you can on
the walls. Lawn and garden tools
such as shovels can often fit nicely
there.

• Think plastic. If you are com-
mitted to storing things in your
garage that can attract mold, such
as magazines or newspapers,
avoid cardboard boxes. Use plastic
containers with a snap-on lid. 

Those who want to start the
makeover from the ground up
may be interested in a new prod-
uct line designed to protect and
enhance the appearance of con-
crete floors.

The product line, called
QUIKRETE Professional Concrete
Coatings, is the result of a strate-
gic alliance of QUIKRETE—a leader
in  ready-to-use concrete mix—
and Valspar, a coatings manufac-
turer serving the residential and
commercial markets. The 14 prod-
ucts in the line are the first com-
plete line of concrete coatings and
sealants brought to market. The

products are marketed as part of a
“Concrete Solution Center.”

The flagship product is an
epoxy garage floor coating kit
that decorates and protects the
garage floor. The kit includes a
concentrated cleaner, water-
based, low-odor garage floor
epoxy and enough color flakes to
do a one-car garage. The protec-
tive coating is a three-in-one
degreaser, cleaner and etcher,
said to promote the bond between
the concrete and the coating—
what the company refers to as
“Bond-Lok technology.” The
result is a coating that is two
times stronger than concrete.

The protective coatings are
available in designer colors,
Southwest colors and earth tones.
To make application easier, step-
by-step instructions are included
on a DVD that accompanies the
product.

The products are available
through home improvement
warehouse outlets, independent
paint retailers and hardware
stores.  To learn more, visit
www.quikretecoatings.com or call
1-800-458-0047.

Is It Time To Give Your Garage A Makeover?

Many homeowners see renovat-
ing the garage as one of the most
economical home improvement
projects they can take on.

(NAPSA)—The mosquitoes are
astir and consumers are once
again bracing for mosquito
attacks. How can consumers avoid
the itch as well as mosquito-borne
illnesses such as West Nile virus?
Cole Nelson, a mosquito control
expert at Intermatic Inc., offers
the following tips: 

1. Consumers should deny
mosquitoes the opportunity to
enter a home by properly screen-
ing doors and windows. 

2. During hot days, mosqui-
toes wil l  rest  in cool ,  damp
shady areas around the home.
Either use an Intermatic Malibu
Mosquito Inhibitor or spray with
a residual insecticide periodi-
cally. All insecticides should be
used in accordance with the
directions. 

3. Protect infants by using a
carrier draped with mosquito net-
ting with an elastic edge for a
tight fit. 

4. Wear loose-fitting, light-col-
ored clothes to help prevent mos-
quitoes from reaching the skin
and to retain less heat, making
yourself less “attractive” to mos-
quitoes. Mosquitoes are more
attracted to dark colors. 

5. When possible, wear long
sleeves and long pants. 

6. Avoid perfumes, colognes,
fragrant hair sprays, lotions and
scented soaps, since the fra-
grances may attract mosquitoes.

7. Replace porch lights with
yellow light bulbs that will attract
fewer insects.

8. Mosquitoes breed in stand-
ing water. Empty all water from
old tires, cans, jars, buckets,
drums, plastic wading pools, toys
and other containers.  Clean
clogged gutters. 

9. Remove the rim from potted
plants and replace water in
plant/flower vases weekly. 

10. Replenish pet watering
dishes daily and rinse bird baths
twice weekly. 

Mosquito Freedom—Taking
Back Your Backyard 

without DEET
Many families who don’t feel

comfortable using DEET products
are turning to other appealing
alternatives. The Intermatic Mal-
ibu Mosquito Inhibitor works by
blocking a mosquito’s keen sense of
smell. When humans and animals
exhale, they give off carbon dioxide
and other scents, which a mosquito
can smell and use to identify a
potential blood source. The in-
hibitors distribute a patented
chemical through a nearly silent
fan to help prevent mosquitoes
from locating their prey. Not only
are the products more effective
than those using DEET, but they
also are substantially more effi-
cient than those using Citronella.
The Malibu Mosquito Inhibitors
range in price from $9.99 to
$29.99, and are available in solar
and battery powered models at
most retailers, home centers and
do-it-yourself stores. 

Biting Back Against West Nile Virus

Enjoy outside activities while
protecting against mosquitoes
and the West Nile virus.

American History In
Wyoming Heartland
(NAPSA)—American history is

littered with tales of the colorful
cowboys, legendary lawmen and
infamous villains who made the
West so wild. And now it’s possible
to own a piece of history—afford-
able and easily accessible 40-acre
ranches just minutes north of
scenic Casper, Wyoming. 

Capturing the true Western
spirit and natural beauty of
Wyoming, these homesteads are
part of the sprawling, well-main-
tained B.B. Brooks Ranch—estab-
lished in 1882 by one of the state’s
first governors, Bryant B. Brooks.
In addition to the area’s natural
beauty, the state has no corporate,
personal or inventory taxes, which
makes these homestead sites all
the more attractive.

The 40-acre homesteads start at
$795 per acre, with low down pay-
ments and no-qualifying financing
available. This prime ranch prop-
erty is minutes from Casper, which
was recently ranked the number-
one small metro area for cost of
doing business by Forbes magazine
and boasts a wealth of natural, cul-
tural and historic attractions. 

For more information, call B.B.
Brooks Ranch at 1-877-LAND-
WYO (1-877-526-3996) or visit
www.bbbrooksranch.com.

It’s now possible to buy a piece
of the Wild West in the heartland
of Wyoming.

(NAPSA)—According to the
Hearth, Patio and Barbecue Asso-
ciation, 86 percent of American
families have a grill, and 63 per-
cent of those are liquid propane
(LP) gas grills. Gas grills have
become the grill of choice for many
because they’re fast, easy to light
and use, safe and convenient.

Now there’s a low-cost add-on
accessory available to fit most any
new or existing gas grill and add
tremendously to the convenience
and safety factors. GasWatch, a
UL-approved propane emergency
shut-off device, integrates a built-
in leak detector and reliable “low
gas level” indicator. Made to fit all
LP gas grills with a Type 1 QCC
connector (mandated after 1998),
it easily connects between the gas
cylinder and grill regulator.

This innovative new product
eliminates the gas griller’s worst
nightmare—running out of pro-
pane in the middle of a barbecue.
It works on every gas grill,
whether it’s a basic, popular-
priced model, or a $5,000 top-of-
the-line stainless model with
every bell and whistle. This acces-
sory marks the first time barbe-
cuers can accurately detect if they
are low on propane. Monitoring
the device periodically will warn
you in advance that the tank is
nearing empty so you can pick up

another cylinder.
In addition to monitoring the

propane level in the tank, it is a
built-in leak detector and emer-
gency shut-off feature. If a pro-
pane leak results from a cracked
or badly worn hose, or in the
event of a fire, the device stops the
flow of gas to the grill. 

GasWatch can be purchased
when buying a new grill or it can
be purchased to add to a grill that
is already at home and in use. It
attaches quickly and easily. It’s
also a unique and affordable gift
for your favorite barbecue chef.

The device retails for approxi-
mately $19.99 and can be pur-
chased online at www.tvlintl.com,
www.gaswatch.com and www.
amazon.com (search for Gas-
Watch), as well as at Barbeques
Galore retail stores, some Costco
outlets and many small hardware
stores where barbecue accessories
are sold.

Don’t Run Out Of Propane During Your BBQ

A handy new device lets grillers
know when they’re low on pro-
pane—and helps stop leaks.

(NAPSA)—Now your music can
look as good as it sounds. Five
years ago, who would have
thought MP3 players, headsets
and hard drives could be glam-
orous, hip and stylish? But that’s
exactly what some forward-think-
ing companies did. They’ve devel-
oped products that aren’t just
inventive gadgets—they’re the
hottest new lifestyle accessories.

Small Is Big This Year
A big reason for this popularity

is size. Innovations in technology
have enabled companies to pack
more functionality and features
into smaller packages. At the
same time, product designers
have been able to create form fac-
tors that are more discreet, sleek
and attractive. As a result, a cul-
tural and aesthetic shift is occur-
ring in which consumers select
their electronics devices the same
way they choose their clothes: by
design, not just function. 

Behind the scenes, a full team
of design professionals with exper-
tise in human factors, color and
materials, industrial design and
mechanical engineering are hard
at work to come up with the lat-
est, most innovative designs.

Style And Substance
Companies like Plantronics,

Seagate and Rio, for example, are
paying attention to the desires of
their style-conscious customers

by delivering products that excel
in style and substance. Products
as diverse as the portable
Plantronics Bluetooth headset,
the Seagate Pocket Hard Drive
and the Rio Carbon MP3 player
have been crafted to satisfy the
modern consumer. 

The result? Consumers are no
longer confined to the clunky
designs of the past. They can
select hip, elegant products that
affect them on an emotional and
psychological level and that relate
to their personal lifestyles. For
many, that’s what technological
innovation is all about. 

Glamorous Gadgets To Go Gaga Over 

HEAR THIS—Today’s high-tech
devices are portable, functional
and fashionable. 

(NAPSA)—Search engines are
a great way to find anything, but
they find everything. Now there’s
a search engine that takes a new
approach, allowing you to locate
valuable—and often hard-to-
find—shopping-related research
tools. Become.com is a trusted,
reliable search engine for shop-
ping-specific information. 




