
2

(NAPSA)—The results are in—
elliptical trainers are rapidly
becoming the fitness equipment of
choice for thousands of gym-goers
and home-fitness enthusiasts. 

According to a report from the
Sporting Goods Manufacturers
Association International (SGMA),
elliptical trainers are gaining
ground on treadmills as Ameri-
cans’ preferred method of cardio
workout. 

Treadmills experienced a 5 per-
cent growth in sales from 2003 to
2004. During that same period,
however,  sales  o f  e l l ipt icals
grew by more than 29 percent.
Researchers say this growth in
sales and popularity can be attrib-
uted to the fact that ellipticals
offer an intense, full-body workout
without the stress to one’s body.
Plus, ellipticals are easy to use,
which appeals to first-time fitness
enthusiasts and seniors.

However, experts say, it’s
important to note that not all
ellipticals are created equally.
When shopping for an elliptical,
here are some factors to consider:

• Stride Length—When you
walk, you have a natural gait, or
stride length that’s comfortable and
efficient. Most people fall within an
18-inch stride length. It’s important
to look for an elliptical that best mir-
rors your natural gait. Be sure to try
out the trainer while you’re at the
store.

• Pedals—When you walk or
run, your feet are relatively close
together. For maximum comfort,
look for pedals that are close in
proximity. Pedals that are too far
apart can cause unnecessary stress
on the user’s lower back, hips and
knees. In addition, look for pedals
that pivot.    

• Step-on Height—When you
step onto an elliptical, you don’t
want to feel like you’re climbing
up on an 18-wheel semi truck.
Look for a low step-on-height,
which translates to easier and
safer access to the equipment.

• Flywheel Weight—The fly-
wheel is a key component of the
elliptical. It allows the pedals
and hand grips to move. When
researching ellipticals, it’s impor-
tant to look for a heavy-duty fly-
wheel (at least 6.5 kilograms or 14
pounds). The heavier the flywheel,
the more fluid the performance. It
will also translate into a longer
life for your elliptical.

• Magnetic Resistance—To
make your workout more challeng-
ing, it requires resistance. Make
sure the elliptical uses a magnet,

rather than a band, to create resis-
tance. This results in quieter opera-
tion and a longer life.

• Size—Where are you plan-
ning to use your elliptical? Make
sure it will fit in the space you
have allotted. Some trainers can
be big and bulky, so look for an
elliptical that has a condensed
footprint (length and width).
And don’t forget about height.
You don’t  want to bang your
head on the ceiling every time
you work out. Look for a front-
drive system. They tend to be
much more compact than rear-
drive ellipticals.

For example, Horizon Fitness
is introducing a new elliptical
platform that shortens the overall
size of a traditional elliptical by
14 inches, yet still offers a full 18-
inch stride length. The smaller-
sized platform is designed for
consumers looking for all the
features of a full-size elliptical,
without  the  added bulk and
size.

“By stacking the flywheel, we’ve
reduced the size and height of the
elliptical, which means you can
place it in compact areas of your
home where other fitness equip-
ment just won’t fit—such as low-
ceiling basements,” said John
Erlandson, elliptical product man-
ager for Horizon Fitness. “We’ve
made the elliptical smaller without
sacrificing key performance and
comfort features.”

The EX series ellipticals from
Horizon Fitness carry a suggested
retail price of $699 to $1,999 and
are available at sporting goods
retailers across North America. 

For more information, call
1-800-244-4192 or visit the Web
site at horizonhealthyliving.com.

Elliptical Trainers Make Significant Strides In Popularity

Research shows that elliptical
trainers are gaining ground on
treadmills as Americans’ pre-
ferred method of cardio workout.

(NAPSA)—Breaking a favorite
item is disheartening, especially
when you don’t know how to fix it.
One important tip to remember is
that not all adhesives are created
equal. When selecting an adhe-
sive, take into consideration the
materials being glued together,
the size of the repair and whether
it needs to be water-, impact- or
heat-resistant. Below are some
repair tips for commonly broken
items around the home:  

• Furniture. Tables and chairs
often break due to wear or added
stress from moving or rearranging.
Since most furniture breaks are
uneven and the pieces do not fit
back together perfectly, the best
choice is epoxy gel, which is great
for imperfect surfaces because it
can fill in large gaps and create a
strong bond. Epoxies are also
water-resistant for items that need
to withstand the elements.

• Terra cotta or ceramic pots
and vases. Chips and cracks in
pottery or vases make them a deco-
rating eyesore and may make them
unsuitable for planting. Use an
epoxy to make repairs that are both
waterproof and durable. Epoxies
can be intimidating because you
must mix the two-part adhesive,
but as long as you read the instruc-
tions and mix equal parts, you’ll
find the extra effort is worth the
great results.

• Collectibles and decora-
tions. For quick fixes to precious
antiques, ceramic figurines, col-
lectibles and other knickknacks,
use super glue, as it will adhere to
many materials quickly and dry
clear. Remember—with super glue
less really is more. A few drops
are enough to securely hold most
minor repairs. The latest glue dis-

pensers offer precision control to
help mend delicate pieces. 

• Crystal pieces. Whether it’s
the set of candlesticks from your
wedding registry or an heirloom
that has been passed down from a
family member, crystal pieces can
be repaired to last more than a
lifetime. Look for a specialty glue
for glass that will allow for quick
and easy bonding of clear and col-
ored glass to ensure an invisible
and strong repair. 

• Jewelry. Repairing a piece
of jewelry requires patience and
precision. For a durable fix, try
super glue or epoxy. Super glue is
great in an emergency and dries
clear, so it will blend into any
piece. Epoxies are a better choice
if the piece needs to withstand
impact or water.

If you have a glue question on
your project, visit the Loctite®

brand Choose-a-Glue™ database
(www.loctiteproducts.com) to help
take the guessing out of gluing.
Users can enter customized bond
requirements, making it quick
and easy to find the best adhesive.
Fixing a broken item will be less
of a chore and you’ll have a well-
done, lasting repair.  

Don’t Despair! Repair! 
Hints For Restoring Commonly Broken Items

(NAPSA)—It’s “reigning” cats
and dogs—and other kinds of pets,
too. 

According to the 2005-2006
APPMA National Pet Owners Sur-
vey, pet ownership is currently at
its highest level, with 63 percent
of all U.S. households owning a
pet. That equates to more than 69
million households. That’s up from
64 million in 2002 and 51 million
in 1988, when American Pet Prod-
ucts Manufacturers Association’s
(APPMA) tracking began. 

The survey found Americans
own approximately 73 million
dogs, 90 million cats, 139 million
freshwater fish, 9 million saltwa-
ter fish, 16 million birds, 18 mil-
lion small animals and 11 million
reptiles. 

“The steady increase in pet
ownership confirms that a grow-
ing number of us are realizing
pets truly enhance our lives,” said
Bob Vetere, managing director
and COO of APPMA. 

In fact, 59 percent of those sur-
veyed said pets are good for their
health. Forty percent said owning a
dog motivates them to exercise 
regularly. 

Additional trends included:
• Part of the family. Three-

quarters of dog owners consider
their dog to be like a family mem-
ber and more than half of cat own-
ers say the same.

• Pet gifts and parties. Eight
out of 10 dog owners buy dog gifts
and 63 percent of cat owners pur-
chase gifts for the family feline. 

Additionally, 9 percent of dog
and 5 percent of cat owners host
birthday parties for their pets. 

• Pets and travel. Nineteen
percent of dog owners bring along
their dog when traveling—that’s
up from 16 percent in 2002.

• Nutrition and food. Obesity
is still a concern among pet own-
ers. The weight-control market for
pet food has grown 25 percent,
making it the fastest-growing seg-
ment of the pet food industry. 

• Health insurance. Currently,
3 percent of dogs and 1 percent of
cats have health insurance.

•Homeopathic remedies. This
is gaining in popularity, with 9 per-
cent of cat owners using homeo-
pathic remedies—up from 2 per-
cent in 2002. 

• Treats and toys. Giving
treats to pets continues to
increase with 88 percent of dog
owners, 65 percent of cat owners,
73 percent of bird owners and 75
percent of small animal-owners
giving treats. 

• Loss of a pet. One out of 10 dog
owners will purchase a headstone
for their pet’s final resting place.

• Pet product purchases. The
demographics indicate that the
person most responsible for pur-
chasing pet products is a 46-year-
old woman.

To learn more or to order the
survey, visit www.appma.org.

New Survey Reveals Pet Ownership At All Time High

(NAPSA)—If you guessed that
J.K. Rowling or Anne Frank are
the world’s most translated
authors, you might need to read
some more. Recently, Guinness
World Records officially recog-
nized L. Ron Hubbard as the
world’s most translated author. 

The new world record, officially
verified as 65 languages, exceeds
the previous record of 51 languages
set in 1997 by American author
Sidney Sheldon. It also tops the
unofficial count of 63 for Rowling’s
Harry Potter novels and the 64
translations for Frank’s “The Diary
of a Young Girl.”

Guinness, a household name in
accrediting and presenting world
records, issued its official world-
record verification certificate that
reads: “The most translated
author in the world is L. Ron Hub-
bard (USA). His works have been
translated into 65 languages as of
October 2005.

The certificate was presented
to Author Services, Inc., Los Ange-
les, the literary agency that
licenses all of Hubbard’s works
internationally. The presentation
was made by Alistair Burtenshaw,
director of the London Book Fair,
one of the world’s largest trade
book conventions.

“L. Ron Hubbard is a powerful
force whose works encompass
many fields and genres from 

“Dianetics,” his all-time best-
seller on the mind, to his epic sci-
ence fiction triumph “Battlefield
Earth,” said Burtenshaw.

“With L. Ron Hubbard titles
coming out in more languages, we
expect to continue breaking this
record,” said Hugh Wilhere,
spokesperson for Author Services. 

With over 200 million of his fic-
tion and nonfiction works in circu-
lation in 156 countries, Hubbard,
founder of Dianetics and Scientol-
ogy, is among the world’s most
influential authors.

The World’s Most Translated Author

A Guinness World Records cer-
tificate is unveiled recognizing L.
Ron Hubbard as the world’s most
translated author with works
available in 65 languages. Book
industry representative Alistair
Burtenshaw of the London Book
Fair presented the certificate to
Hubbard’s literary agency, Author
Services, Inc., Los Angeles.

There are approximately 100
million head of cattle on U.S.
farms.

The United States is the
world’s leading exporter of wheat
and corn.

French is the official language
of 32 countries.




