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(NAPSA)—Here’s the newest
way to serve up some fun at
breakfast. Turn everybody’s
favorite fluffy pancakes into
scrumptious Cookie Pancakes.
Think of the happy possibilities—
Chocolate Chip Cookie Pancakes,
Snickerdoodle Pancakes, Oatmeal
Cookie Pancakes, with aromas
guaranteed to get your sleepy-
heads out of bed and racing to the
breakfast table.

All you do is add a few fresh
ingredients to pancake mix and
then get creative. The best news?
These cookie pancakes are so
delicious, your family can either
dress them up with jam or
whipped cream, or keep it simple
on busy mornings and just grab
some to go.

Breakfast has never been more
fun! 

Chocolate Chip 
Cookie Pancakes

2 cups Krusteaz Buttermilk
Pancake Mix

1⁄4 cup light brown sugar,
packed

1⁄2 cup mini chocolate chips
1⁄4 teaspoon salt 

11⁄4 cups milk 
1 egg

3 tablespoons melted butter
1 teaspoon vanilla

In medium bowl, stir to-
gether pancake mix, brown
sugar, chocolate chips and
salt. Add milk, egg, butter and
vanilla. Stir with a whisk until
blended. For each pancake,
pour 2 tablespoons batter onto
lightly greased and preheated
375°F griddle (medium heat).
Cook 11⁄2 minutes per side,
turning only once.

Snickerdoodle Cookie 
Pancakes

Prepare chocolate chip
cookie pancakes as directed,
substituting 1 teaspoon cinna-
mon for the chocolate chips.
Serve pancakes with additional
butter and sprinkle with cinna-
mon and sugar topping.

Oatmeal Cookie Pancakes

Prepare chocolate chip
cookie pancakes as directed,
substituting 3⁄4 cup rolled oats
(quick or old-fashioned) for
the chocolate chips and add-
ing 2 teaspoons cinnamon. 

For more recipes and ideas, visit
www.krusteaz.com.

Sleepyheads Love Cookie Pancakes

Delicious cookie pancakes are even more fun topped with jam or
whipped cream.

(NAPSA)—According to ENERGY
STAR®, if every American home
replaced just five high-use light fix-
tures or the bulbs in them with ones
that have earned the ENERGY
STAR label, each family would save
more than $60 every year in energy
costs, and together keep more than
one trillion pounds of greenhouse
gases out of the air, which roughly
equals the emissions of eight mil-
lion cars. 

ENERGY STAR-qualified com-
pact fluorescent light bulbs
(CFLs) use 66 percent less energy
than your standard incandescent
light bulb and last up to 10 times
longer. The Broan and NuTone
Fluorescent Recessed Fan/Lights
feature a 14-watt fluorescent bulb,
making the product ENERGY
STAR-qualified. For these same
reasons, these models are Califor-
nia Title 24-compliant.

The Fluorescent Recessed
Fan/Light is designed to coordi-
nate with major lighting manufac-
turers’ recessed light kits and can
be placed in a series of recessed
lights or on its own, blending
seamlessly into your décor. In a
bathroom, it helps control humid-
ity and odor. In a kitchen or other
high-traffic room, it helps keep air
fresh and comfortable. 

“So many of our customers
have asked, ‘Why didn’t someone
think of this before?’” says Patrick
Nielsen, senior product manager
for Broan-NuTone. “Not only does
this product help them decrease
energy costs, but it is stylish and
can be used in almost any room in
the home.”

For bathrooms up to 100
square feet in area, the Home
Ventilating Institute recommends
an exhaust fan provide one cubic
foot/minute (CFM) per square foot

(approximately eight air changes
per hour) for proper ventilation.
The recessed fan/light exhausts 70
CFM of air and works inconspicu-
ously, emitting just 1.5 Sones, less
than half the noise volume of a
traditional house fan. Ventilating
products are measured in Sones,
and one Sone roughly equals the
sound of a quiet refrigerator when
operating in a quiet kitchen.
Working undercover, the recessed
fan/light removes odor and humid-
ity from bathrooms, kitchens, util-
ity rooms, closets and smoking
rooms.

With this new product, home-
owners can save time and money
by installing two products at once,
decreasing energy costs and provid-
ing less hassle and expense. The
Fluorescent Recessed Fan/Light is
available under the Broan and
NuTone brands. For retail outlets,
visit www.broan.com or www.nu
tone.com. 

Light Up Your Home While 
Keeping Energy Costs Down

Using energy-efficient light bulbs
can help you save money and
protect the environment.

What To Get Dad
(NAPSA)—They’re too young to

drive to the mall, their piggy banks
are small and most can’t yet tell the
difference between a ratchet and a
socket, so how are young children
to buy dad the gift he wants for
Father’s Day? Easy. They pick out
the perfect gift card for dad at their
neighborhood grocery store while
shopping with mom.

“Children feel proud that they
can pick out and purchase gift
cards by themselves,” says Talbott
Roche, senior vice president of

Blackhawk Network, the leading
third-party prepaid card distribu-
tor in the world. “Siblings can pitch
in together to get a higher-value
gift card, and they can go shopping
with their father to redeem their
gift card to make it an all-around
fun experience for them.”

According to a 2005 study by
the National Retailers Federation,
gift cards were the second most
popular gift for Father’s Day, just
behind clothing, with 24 percent of
respondents saying they planned
on buying a gift card for their
father’s special day. With the pur-
chase of a gift card, children can
help create an activity to share—
whether it’s a shopping expedition
to the mall, a visit to the video
store or movie theater, or a restau-
rant meal. The Gift Card Mall,
which can be found in grocery,
drug and convenience stores such
as Safeway, Giant Eagle and
Lowes Foods, carries a variety of
gift cards from more than 25 of
America’s best-known retailers,
restaurants and entertainment
venues—including BLOCKBUS-
TER, Chili’s, The Home Depot,
Foot Locker and Starbucks Coffee.

A gift card is an easy solution to
the “Dad’s Day Dilemma.”

(NAPSA)—When you’re driving
down the road with the music
turned up and your favorite tunes
piping through the speakers, do
you feel compelled to sing? If so,
you are like the majority of Ameri-
cans who tend to break out into
song while cruising in their cars.
In fact, according to the Music in
Motion survey of more than 1,000
U.S. drivers, conducted by Direc-
tive Analytics and commissioned
by Auto Expressions™, a leading
brand of automotive accessories
and car care products, more than
nine out of 10 Americans sing in
their cars...that’s more than the
number of people that sing in the
shower!

Who are the car crooners? 
The survey revealed that red-

heads, not blondes, have more fun
singing in the car, since 53 per-
cent of redheads always sing in
the car. The survey also discov-
ered that women, more often than
men, sing in their cars; however,
both men and women born under
the Aries astrological sign are
more likely to sing in their car
than any other sign. Capricorns
are least likely to attempt to carry
a tune while driving. 

What are they singing?
The preferred genres of song

for the car crooners are rock
songs, followed closely by music
from the ’80s and pop music.
However, country songs top the
charts for older Americans who
exercise their vocal cords behind
the wheel.

What are their cars like?
Car manufacturers may want to

consider renaming SUVs to
“Singing Utility Vehicles,” since the
survey found that drivers of these
types of cars tend to sing the most.
Car crooners also enjoy having a
fragrant, organized “stage” since
four out of 10 car stars have air
fresheners and organizers in their
cars.

Turn It Up and Win
Are you looking for more ways

to sing in the car? Now through
September 29th, or until supplies
last, look for specially marked
packages of Auto Expressions™

Vent Fresh® adjustable air freshen-
ers to find a “Turn It Up and Win”
scratch-off game piece. Five lucky
Grand Prize winners will receive
an Alpine music car makeover and
200 First Prize winners will
receive an Apple iPod Nano 4GB.
All game pieces, whether you are a
winner or not, may be redeemed at
the iTunes® Music Store for a free
song download. For more details
and official contest rules, log on to
www.ventfreshturnitup.com.

Are You A Singing Star In Your Car?
National Survey Reveals More People Sing In

The Car Than In The Shower(NAPSA)—The makers of the
world’s most recognized pencil
continue to change the shape of
writing. It’s a triangular shaped
pencil that eases writing stress
by allowing maximum surface
contact between the pencil and
the fingers. 

Ergonomic experts say the new
three-sided pencil, called the Tri-
Conderoga, is the world’s most
comfortable pencil. Larger than a
normal No. 2 pencil, the triangu-
lar shape is more comfortable and
easier for consumers to grip and
use than traditional round or
hexagonal-shaped pencils. 

And with the wave of Sudoku
raging the nation, the Tri-Con-
deroga is a natural choice for
puzzle lovers everywhere.

Here are some facts that
will sharpen your knowledge
about pencils: 

• More than two billion pen-
cils are used in the United States
every year. 

• A pencil will write in zero
gravity. 

• The average pencil can be
sharpened 17 times and can
write 45,000 words or draw a
line 35 miles long. 

• Seventy-five percent of the
pencils sold in the United States
are yellow. 

• The Ticonderoga No. 2 is the
world’s best-selling pencil. 

• Famous novelists Ernest
Hemingway and John Steinbeck
used pencils to write their books;
Steinbeck used as many as 25
cedar pencils every day. 

• One million pencils are used

each year on the floor of the New
York Stock Exchange. 

• Pencils did not have eras-
ers on them until 100 years ago,
because teachers  fe l t  they
would encourage children to
make mistakes. 

• Francis Scott Key wrote “The
Star-Spangled Banner” in pencil. 

The triangular-shaped Tri-
Conderoga is like the familiar
No. 2 pencil  with style.  It  is
made entirely of premium Cali-
fornia incense cedar, has a “soft-
touch” finish and sports a latex-
free black eraser that ensures
smudge-proof corrections. 

The Tri-Conderoga is non-
toxic and certified by the Pencil
Manufacturers Association, mak-
ing it safe for everyone. This new
pencil is available at Staples
stores throughout the country. 

To learn more, visit  www.
dixonticonderoga.com. 

The Shape Of Writing Has Changed

Eureka!—When experts deter-
mined that a natural triangle is
formed when a pencil is held,
they created a triangular-shaped
pencil. 

The green room in which
actors rest or wait got its name
because the walls in such rooms
were often painted green to rest
actors’ eyes after exposure to
bright lights.




