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(NAPSA)—Increasingly, travel-
ers are ensuring that their plans
and property are protected when
they plan a vacation. They’re pur-
chasing travel insurance.

Travelers can use travel insur-
ance to protect themselves from
substantial losses that can result
from a variety of situations
including canceled trips, lost bag-
gage, medical emergencies, sup-
plier defaults, as well as other
unforeseen circumstances.

According to an industry group,
the U.S. Travel Insurance Associa-
tion, Americans now spend more
than $1 billion a year to protect
their travel plans. 

Unfortunately, some consumers
still assume—incorrectly—that
credit cards cover trip cancellation
and that travel suppliers provide
reimbursements to travelers who
have to cancel trips. This is not
always the case.

There are several general
types of consumer travel insur-
ance available. The coverage and
limitations of each will  vary
depending on the insurance com-
pany issuing the policy. They
include:

• Trip Cancellation: The most
common type of travel insurance,
it generally covers nonrefundable
payments or deposits if a trip is
canceled or interrupted due to
unforeseen circumstances.

• Trip Delay: This provides
reimbursement for expenses
incurred when a trip is delayed.

• Accident/Sickness Medical
Expenses: Consumers use this
type of insurance to cover costs
incurred due to injury or illness
that occurs while on a trip.

• Supplier Default: Covers
deposits or payments lost due to
the financial default of a travel
supplier.

• Medical Evacuation/Emer-
gency Transportation: Covers

transportation when a medical
emergency while traveling re-
quires transportation to a hospital
or other medical facility.

• Baggage/Personal Effects
Loss or Delay: Covers losses due
to items lost, damaged or delayed
during a trip.

Many tour companies and
cruise lines offer their own protec-
tion plans. These plans may pro-
vide very different coverage than
that offered through third-party
insurance companies. 

When considering a supplier
protection plan, you should care-
fully compare the coverage with
third-party travel insurance prod-
ucts. Most travel agents—particu-
larly those who are members of the
American Society of Travel Agents
(ASTA)—not only recommend that
clients purchase travel insurance
for some trips but offer a variety of
insurance provider policies. Agents
may even require customers who
decline insurance to sign a waiver
form.

ASTA is the world’s largest asso-
ciation of travel professionals.

To learn more, visit the Web
site at www.travelsense.org.

Protecting Your Travel Plans With Insurance

The most common type of travel
insurance covers nonrefundable
payments or deposits if a trip is
canceled or interrupted due to
unforeseen circumstances.

Country Living
(NAPSA)—A growing number

of people are working to slow
down their hectic pace—by relo-
cating to idyllic spots where every
day is just like being on vacation.

One example is a new kind of
property in Wyoming, where city
dwellers can enjoy the simpler life
all year long, existing in harmony
with nature and wildlife—without
sacrificing the advantages of city
conveniences.

Located in the foothills of
Sheep Mountain, just minutes
west of historic Laramie, Wild
Horse Ranch is surrounded by
pine-covered mountains, grassy
rolling hills, fabulous panoramic
vistas and great views of the
Snowy Range. The property—just
two hours from Denver—also
meanders along the shoreline of
Lake Hattie, offering outstanding
fishing, waterskiing, windsurfing
and boating.

Wild Horse Ranch is now offer-
ing 40-acre homesteads, starting
at only $1,495 an acre, with low-
down, no-qualifying financing
available. For more information,
call (888) YOUR-WYO or visit
www.wildhorseranchwy.com.

With every breath of fresh, clean
air, visitors can find another rea-
son to pick up and move out to a
pristine ranch property.

(NAPSA)—Many Americans
who take asthma medication may
be affected by a change designed
to make their inhalers more envi-
ronmentally friendly. 

The National Consumers
League (NCL), the nation’s oldest
consumer advocacy organization,
says asthma patients should know
about the change, which will
affect how their medication is
delivered to the lungs. 

Beginning in January 2009,
fast-acting asthma inhalers con-
taining chlorofluorocarbons,
(CFCs) will no longer be available
to consumers. CFCs make the con-
tents of the inhaler spray out. 

CFCs aren’t harmful to peo-
ple—but they are harmful to the
ozone layer. The U.S. is part of the
Montreal Protocol, a 1987 interna-
tional treaty signed by more than
150 countries to reduce CFC pol-
lution. As part of that commit-
ment, the U.S. is phasing out
CFCs used in asthma inhalers.
The use of CFCs has been banned
in aerosol spray cans in the U.S.
since the 1970s. 

A new way of delivering
asthma medications, called hydro-
fluoroalkane (HFA), will replace
CFCs. It is an ozone-friendly pro-
pellant and has been used in
inhalers for more than a decade. 

In a recent survey commis-
sioned by NCL and conducted by
Harris Interactive, 85 percent of
adult asthma patients who rely on
fast-acting or rescue inhalers,
often called albuterol metered
dose inhalers (MDI), said they had
not heard, read or seen any infor-
mation about changes for their
fast-acting inhalers. 

HFA inhalers contain the same
albuterol medication that asthma
patients have used in the CFC
inhalers. Only the way the inhaler
gets the medicine to the lungs is
different. NCL says that even
though the main ingredient in the
medicine won’t change, the way the
new inhaler works may produce
noticeable differences in taste,
delivery feel or speed of relief. The
new inhaler should take care of
asthma symptoms just as well. 

Companies that make MDIs
are now switching to the HFA
inhaler, and fewer and fewer of
the CFC albuterol inhalers will
be available as the 2009 deadline
approaches. So it’s a good time
for asthma patients to talk to
their doctors about making the
transition. 

A new prescription will be
needed for the HFA inhalers,
which are more expensive than
generic CFC albuterol inhalers. 

For more information about the
NCL survey and HFA inhalers,
visit www.nclnet.org/asthma. 

Changes On Horizon For Asthma Medication

The new asthma inhalers that do
not use chlorofluorocarbons are
just as effective and more Earth
friendly. 

(NAPSA)—Every season offers
different reasons to visit Colorado.
While the state is known for its
skiing and cold weather sports,
there’s a lot to do during the sum-
mer and fall months. 

Visitors can explore Colorado’s
national parks, monuments and
historic railroads, experience epic
treks on scenic byways or enjoy
activities such as hot air balloon-
ing, white-water rafting, moun-
tain biking and more.

Colorado is home to 10 magnifi-
cent national parks and monu-
ments, from the Great Sand Dunes
National Park and Preserve, home
to the tallest sand dunes in North
America, to the Rocky Mountain
National Park, where visitors can
watch wildlife, including bald
eagles, black bears and bighorn
sheep, explore 359 miles of trails
for hiking, mountaineering, and
horseback riding, or go camping. 

The park also features Trail
Ridge Road, the longest continu-
ous stretch of road above tree line
in the entire U.S. Mesa Verde
National Park in southwest Col-
orado is the largest archaeological
preserve in the U.S. and contains
the largest cliff dwellings in North
America.

Colorado’s 10 scenic railroads
include the Durango & Silverton
Narrow Gauge Railroad, which
travels through the Animas
River Canyon, with views of the
majestic Weminuche Wilderness.
Pike’s Peak Cog Railway takes
riders 14,110 feet up, past bub-
bling streams and lush forests—
scenery that inspired “America
the Beautiful.”

The state is home to more than
25 scenic byways that can take

anywhere from 90 minutes to sev-
eral days to explore. A popular
route is the Grand Mesa Scenic
and Historic Byway, known as
“the playground in the sky,” which
runs through the Grand Mesa,
Uncompahgre and Gunnison
National Forests, reaching 11,000
feet in elevation. 

Colorado is home to world-class
white-water rapids, perfect for
rafting as well as “sledging,” a
sport that was imported from New
Zealand to Aspen and combines
rafting, swimming and surfing. 

Colorado is a mecca for moun-
tain bikers as well and offers hun-
dreds of miles of trails that run
through lush valleys and fields of
wildflowers.

Across the state, visitors can
board colorful balloons that
ascend up to 2,000 feet, where
mountains, rivers and high plains
are visible for more than 100
miles. 

For more information, visit
www.COLORADO.com or call
(800) COLORADO.

Colorado: Something For Every Season

Visitors to Colorado can explore
national parks, ride historic rail-
roads, experience epic treks or
enjoy the landscape from a hot
air balloon.

(NAPSA)—If there’s one sure
thing parents know even as they’re
shopping for their kids’ back-to-
school supplies, it’s this: Sooner or
later, those supplies will be lost
and kids will need replacements.

In fact, kids’ supplies get mixed
up, misplaced and misused so often
that one survey by Myvesta.org—a
nonprofit financial management
organization—found that, on aver-
age, parents spent $146 on sup-
plies in just one year. 

“It’s easy for children to either
lose their school supplies or get
them mixed up with others be-
cause most stores sell identical
items,” says Amy Lipton, an orga-
nizational expert, mom and CEO
of a company called Stuck On You.
Lipton says she has the solution. 

It’s a school supply pack called
“Tools for School” that can be
ordered online. Each supply in the
pack can be customized to a child’s
liking and imprinted with his or
her name. Parents can also opt to
order a number of mini name
labels, which kids can put on the
supplies themselves. 

The packs include a sturdy
vinyl pencil case in bright blue for
boys and vivid pink for girls. Kids
can personalize their cases with
any of 10 funky designs—including
a frog, a shark, spaceship, ladybug,
hearts and smiley faces. Each pen-
cil case is packed with 12 bright-
colored pencils, 10 colorful mark-

ers, two pencils, a ruler, a pair of
safety scissors and an eraser. 

But Lipton is quick to point out
that the packs aren’t just about
saving parents money. She says
they can teach children lessons,
too.

“They learn how to take charge
of their own stuff,” she says. “It’s a
lesson in self-discipline and
responsibility.

“Kids want to hang on to their
supplies because they have their
own name printed on them and
they feel a sense of ownership and
delight in having school supplies
that are as colorful, fun and full of
personality as they are.” 

The personalized packs can be
ordered at www.stuckonyou.biz
and take about two weeks to be
delivered. 

Smart Ways To Hang On To School Supplies

You can customize school sup-
plies with your child’s name or a
favorite design.

***
When someone gives the hospi-
tal a gift of $5 and you know he
can afford less than that, thank
him profusely. When someone
gives the hospital a gift of $5,000
and you know he could afford
five times that, say “that will
help.”

—Robert H. Schullder
***

***
If we could sell our experiences
for what they cost us, we’d all
be millionaires.

—Abigail Van Buren
***

***
The fewer data needed, the bet-
ter the information.

—Peter F. Drucker
***

***
Never tell people how to do
things. Tell them what to do and
they will surprise you with their
ingenuity.

—George S. Patton
***




