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(NAPSA)—One of the best tools
for protecting health is more
likely to be found in your clothes
closet than your medicine cabinet.
That’s right, a hat—especially

new high-tech types that look good,
protect from harmful UV rays and
ward off disease-carrying insects.
Wearing certain brimmed hats

to shade your head, ears and nose
from the sun’s damaging rays is
something the American Cancer
Society says could prevent many
of the more than 1 million skin
cancers diagnosed each year.

Healthier Skin
Look for broad-brimmed hats

like ones made by Tilley En-
durables that are certified to block
98 percent of the sun’s harmful
UVA and UVB rays and have an
ultraviolet protection rating of
UPF 50+. The Canadian-made T4
Tilley Hat is ready for any adven-
ture, while the TH8 Hemp Hat for
women (made from natural hemp)
boasts a feminine, flexible brim
for maximum protection. In fact,
there are over 30 styles and 10
fabrics to choose from.

Keep Bugs At Bay
More than 1,000 cases of the

mosquito-borne West Nile virus
were reported last year alone,
according to the Centers for Dis-
ease Control. Add to that ticks,
no-see-ums and other biting
insects, and you can see why it’s a
good idea to protect your head.
Try the T4IS Insect® Shield, made
of 100 percent Cotton Duck fabric
and treated with Insect Shield
repellent that protects the wearer
for up to 70 washings.

Let It Rain
Whether you’re camping,

mountain biking, hiking or just
hanging out, being prepared for
rain could help you avoid seasonal

colds. The TWP1 Waterproof Hat
(patent pending) is made from a
100 percent waterproof exterior
that causes rain to bead up and
roll off. Its zipper ventilation sys-
tem helps keep you cool when
it ’s  not raining, and the 3M
Scotchlite™ reflective hatband and
zipper pull mean you’ll be easier
to see, even in the worst storms.
There’s also a reflective wind cord
to help you hang on to your hat.

Cooler Heads
Keeping cool in the sun might

help you avoid certain illnesses,
including heat exhaustion. The
popular LTM6 Airflo® has a signa-
ture mesh crown that provides
maximum ventilation for coolness
and comfort. The hat, which
weighs just 4 ounces, is available
in a new gray color.
For more information, visit the

Tilley Web site at www.tilley.com.
All of the company’s hats come
with a 2-year, all-perils policy
against loss or theft, a lifetime
guarantee against wearing out,
and a secret Velcro®-sealed pocket
in the crown to hold small valu-
ables while traveling.

Accessorizing For Health

The right hat can help protect
you from the sun, biting insects,
rain and more.

(NAPSA)—Looking for a space
that will help foster your creativ-
ity at home or work? There’s an
easy way to encourage your next
big idea—or a whole batch of them
—while adding pizzazz to your
office or living space.  
Start with versatile surfaces

that allow you to doodle, draw and
even build. Then accent your envi-
ronment with one or more vivid,
saturated colors that inspire.
Here are a few ideas for turning
any space into creativity central:   
• Unleash your imagination.

Paint a colorful accent that will
boost your creativity and unleash
your inner child with Rust-Oleum’s
new Chalkboard Tint Base paint.
Choose one of 12 inspiring colors
that provide a unique writable-
erasable chalkboard finish. Trans-
form a wall, door or desktop into a
colorful space for pictures, words or
flowcharts. According to color
research, purple is the color of
imagination. Try different Chalk-
board colors like Grape Fizz to
bring out your inner Picasso. Or
tap into the energy of red by paint-
ing a wall with Chalkboard Fresco
Red. Mount a chalk holder nearby
to be sure that ideas are easy to
capture.
• Take a vacation from the

mundane. Reserve a special
space within your home for inspi-
ration—and maybe even a cele-
bration of your latest work.
Whether it’s an entire wall or a
smaller area, apply Rust-Oleum’s
Specialty Magnetic Primer as a
base coat for your paint. It makes
almost any surface able to attract
magnets. Top coat with your
favorite wall paint and add extra
energy with funky magnets to
hang photos, notes, daily thoughts

—anything that will spark your
imagination. Liven up your think-
ing space with Buttercup Yellow
or Apple Red paint on furniture
and accents. Both are high-energy
colors that inspire creativity.  
• Create an office brain-

storming room. It’s often diffi-
cult to pull yourself away from the
phone or e-mail when you need to
come up with an original idea.
That’s why many companies dedi-
cate a conference room for brain-
storming.  To create your own spe-
cial space, be sure to leave room to
draw out your next big idea with
Rust-Oleum Dry Erase Paint. It
turns doors, walls, cabinets and
more into unique, writable-erasa -
ble surfaces. Don’t forget brightly
colored dry erase markers—a per-
fect accessory for brainstorming
ideas! Add artwork, bright-colored
walls and comfy sofas to the room
and let your thoughts run wild.
Need more color inspiration?

Visit Paintideas.com. It’s the des-
tination for inspiring decorating
ideas and creative projects for
every room in your home or office. 

Design Creative Spaces For Your Home Or Office

You can transform a wall, door or
desktop into a colorful space for
pictures, words or flowcharts.

(NAPSA)—Warmer tempera-
tures are here again, but while
that means fun in the sun for
most, for women’s hair it means
one thing—frizz.
While dealing with frizz may

seem headache enough, navigat-
ing your way through all the mis-
information about how to treat it
is often a chore in itself.
So what is the science vs. mar-

keting hype when it comes to
frizzy hair?
“Frizz is an extremely common

complaint among women, espe-
cially when it is humid outside,”
said Alan J. Bauman, M.D., a hair
restoration expert and regular
medical guest on NBC’s “Today
Show.” “But there are effective
treatments that can stop frizz in
its tracks.”
Here are a few key facts on

frizz:
• Frizz is caused by an in -

crease in humidity, which occurs
in late spring and summer.
• Hair adapts to the environ-

ment, which is why your style is
ruined by changes in humidity.
Water comes in and out of the hair,
disrupting the hydrogen bonds
that hold your style together.
• Women frequently try to

restyle their hair to calm down the
frizz, but the key is to create the
proper foundation to fight frizz in
the first place.  
• Frizz is made worse by sub-

jecting hair to rough brushing or
combing, chemical processing,
high heats from dryers or irons,
and the wrong hair care products.
Beating frizz doesn’t take a

miracle, Dr. Bauman pointed out,
just a scientifically formulated

shampoo and conditioner with the
right ingredients.
“Women may feel that they

can’t do anything about their
frizzy hair,” Dr. Bauman said.
“But all they really need is a
shampoo and conditioner with
amino-silicones and cationic sur-
factants, such as Pantene Pro-V
Restoratives Frizz Control Sham-
poo & Conditioner.”
Amino-silicones are a special

chemical combination that allows
silicone to adhere to the hair, Bau-
man said, where it will fill in the
gaps on damaged strands and cre-
ate lasting conditioning. Cationic
surfactants carry a positive
charge that neutralizes the nega-
tive sites of damaged hair. 
Both ingredients create a more

hydro phobic—or water repellent—
surface on the hair. This surface
retards the flow of water in and
out of the hair, de spite changes in
the environment—thus reducing
the frizz caused by humidity. They
also work together to add smooth-
ness to the hair, make it easier to
comb and restore the flexibility
needed for healthy hair.
For more information, visit

www.pantene.com.

The 411 On Frizzy Hair

Frizz is a common hair complaint
that gets worse in hot, humid air.

Holiday Creations
(NAPSA)—As part of a popular

baking contest, recipes that cele-
brate 10 popular American holi-
days will be the focus for bakers
across the country.
Each recipe entered in the 2008

Bundts Across America Recipe
Contest will be judged on original-
ity, taste, texture, visual appear-
ance, use of ingredients, and an
essay describing how the entry
represents, in its own special way,
one of America’s popular holidays.

And because there is a Bundt
pan for every season, bakers will
be encouraged to make good use of
one of the many seasonal Bundt
designs from Nordic Ware. The 10
finalists will be invited to partici-
pate in the national baking com-
petition to be held in San Fran-
cisco in October, where a team of
culinary experts and representa-
tives from Nordic Ware will judge
the final cakes and one grand-
prize winner will be selected
All entries must be received by

11:59 pm CT on August 1, 2008.
Entries will only be accepted
online. To submit a recipe or for
contest rules and prize informa-
tion, visit www.nordicware.com.

Mint Mountains, a Christmas
Cake, was the 2007 Grand Prize
Winner.

(NAPSA)—Odds are you will
probably have the urge to snack
today. According to the NPD
Group’s 21st Annual Report on
Eating Patterns in America, snack-
ing accounts for 20 percent of food
consumed every day in the U.S.
Don’t feel guilty about that urge

for savory satisfaction in between
meals. Registered Dietitian Eliza-
beth Fassberg says snacking can
be part of a healthy diet if you
make smart choices and don’t
exceed your calorie limit for the
day. Snacking can also help keep
you from overeating at mealtime—
if you don’t arrive at the table
beyond the “hungry point,” you’re
less likely to overeat and more apt
to control your portion sizes. 
“I find that when the urge to

snack strikes it’s best to be pre-
pared with a plan that’s aligned
with a healthy lifestyle. Here are
five tips that will help you snack
intelligently.”
1. Think ahead. Pack snacks

for when you are out and about
and need something small to get
you to the next meal. Prepare a
baggie of melt-in-your-mouth
Club® Puffed crackers for a conve-
nient and buttery-tasting snack
anytime. Twenty-four Club
Puffed crackers have 140 calories
and are delicious alone without a
topping or dip.
2. Think produce. Make your

calories count. Fruit and vegeta-
bles help keep you satisfied while
providing you with a variety of vi -
tamins, minerals and fiber. Dip
juicy fruit and crispy vegetables in
peanut butter, hummus or a
yogurt-based dip for some extra
flavor and more nutrients.

3. Watch your beverages—
they can have lots of fat and hid-
den calories.
Coffee drinks and creamy fruit

smoothies sound innocent enough,
but the fat and calories may sur-
prise you. If you must have that
drink, try asking for it to be pre-
pared with low-fat dairy and with-
out flavored syrups, and always
order the smallest size.
4. Snack only when you are

hungry. Avoid absentminded
snacking. Skip the urge to nibble
when you are bored, frustrated or
stressed. Make snacking a con-
scious activity; don’t snack while
you’re doing something else, like
watching television or working at
your computer.
5. Consider serving sizes.

Read labels carefully. A small pack-
age of snack food can contain more
than one serving and more calories
than you might imagine. Measure
out a portion of the food you choose
to eat and avoid eating straight out
of the package.
For more smart snacking tips,

visit www.kelloggsnutrition.com.

Five Tips For Better-For-You Snacking 

Don’t panic when you have the
urge to snack. With smart
choices, snacking can be a part
of a healthy diet. 

(NAPSA)—A pharmaceutical-
grade omega-3 supplement called
Iceland Health® Joint Relief com-
bines Iceland Collagen GHA™:
hydrolyzed collagen II, chondroitin
sulfate, hyaluronic acid and glu-
cosamine sulfate 2KCL for joint
pain relief. For information, visit
www.icelandhealth.com/jointrelief. 

**  **  **
The O-Cedar Angler Broom not

only provides a thorough cleaning
(thanks to its wide sweeping path
and 40 percent more bristles than
other brooms), but its memory
bristles are made from recycled
plastic. For more information,
visit www.ocedar.com.

**  **  **
“Most Americans don’t realize

that they can kill  household
insects without conventional
pesticides that leave behind a
harmful chemical residue,” said
Steven Bessette, whose com-
pany, EcoSMART Technologies,
makes organic insecticides that
are safe around children and
pets. You can learn more online
at www.ecosmart.com. 




