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(NAPSA)—Understanding a
few basic terms could pay off
when it comes to finding a finan-
cial planner you can trust. 
For instance, a “financial fi -

duciary” is someone who acts on
behalf of or advises another indi-
vidual, putting that individual’s
financial best interests ahead of
his or her own. These profession-
als are held to strict ethical and
conduct standards, and working
with one who is certified could
help ensure that your financial
needs are being properly served. 
In fact, analysts say that in

today’s environment, fiduciary
standards for financial advisers
have become increasingly impor-
tant. The following tips can help
you find one to work with. 

Hold An Interview
Interview prospective advisers

to determine whether they con-
sider themselves fiduciaries. Ask
about experience, approach and
credentials. For a full list of help-
ful interview questions, go to
www.CFP.net. 

Communication Is Key
Expect clear communication

and explanations of the advice you
receive, even in your preliminary
meetings. You should also receive
full and fair disclosure of all mate-
rial facts relating to the adviser’s
services, the form and amount of
compensation, and any conflicts of

interest that might affect the basis
of the adviser’s recommendations. 

Look For Credentials
Financial advisers with the

Certified Financial Planner™ certi-
fication are subject to enforcement
actions—including revocation of
their license—in the event they
are found to have violated not just
fiduciary standards, but other
standards related to ethical and
professional principles.

Protect Privacy
To get the best results from a

financial-planning relationship,
you may need to divulge relevant
personal and financial informa-
tion to your financial planner on a

regular basis. Your planner should
keep this information in confi-
dence, only sharing it with others
to conduct business on your
behalf, at your consent, or when
ordered to do so by the courts.

Know What To Expect
The financial planner you

choose will discuss your situation
and goals with you and then work
with you to determine a course of
action. Depending on what ser-
vices you have asked for, this
could include analyzing your
assets, liabilities and cash flow,
current insurance coverage,
investments or tax strategies.
You and the planner should

then agree on how the recommen-
dations he or she makes will be
carried out. The planner may
carry out the recommendations or
serve as your “coach,” coordinat-
ing the whole process with you
and other professionals such as
attorneys or stockbrokers.
Finally, you and the planner

should discuss who will monitor
your progress toward your goals.
If the planner is in charge of the
process, he or she should report to
you periodically to review your sit-
uation and adjust the recommen-
dations, if needed, as your life
changes.
For more tips and information,

visit www.CFP.net or call (800)
487-1497.

Tips For Choosing A Financial Adviser

Interviewing prospective finan-
cial  advisers can help you
determine their credentials and
experience. 

***
With ordinary talent and extraordinary perseverance, all things
are attainable.

—Thomas Foxwell Buxton
***

***
When your dreams turn to dust, vacuum.

—Author Unknown
***

***
Most people never run far enough on their first wind to find out
they’ve got a second.

—William James
***

***
In order to become the master, the politician poses as the servant.

—Charles De Gaulle
***

***
Difficult things take a long time, impossible things a little longer.

—Author Unknown
***

***
A door opens to me. I go in and am faced with a hundred closed
doors.

—Antonio Porchia
***

***
Big shots are only little shots who keep shooting.

—Christopher Morley
***

(NAPSA)—For a chance to win
a grand prize of $5,000 to spend on
school essentials for your family,
plus a $2,000 NESTLÉ Educational
Foundation School Grant for your
child’s school to support literacy pro-
grams, visit www.Nestle Family.
 com/backtoschool before September
30, 2009.

**  **  **
The Designer’s Approach pro-

gram at Pivot Point schools is
used to interpret the latest hair
and beauty trends, staying on the
pulse of the salon industry. The
school has the largest network in
North America and the only inter-
national cosmetology education
system—taught in 70+ countries
around the world. 

(NAPSA)—According to a study
by Nielsen Mobile, people with cell
phones are texting more than they
are making phone calls. As texting
continues to grow in popularity, so
do the number of text etiquette
offenses. Etiquette ex pert Anna
Post, great-great-granddaughter of
Emily Post, offers the following
advice on proper “textiquette.”

The Do’s
• Put your phone on vibrate or

silent mode when you are texting
back and forth with someone.
Everyone doesn’t need to hear
your favorite ringtone every time
you get a text. 
• Check the recipient’s number

one last time BEFORE you hit
“send.” A slip of the finger could
easily send your boss an intimate
text that was intended for your
significant other.
• Take precautions to protect

private or personal text messages
since you never know who might
be snooping. While 79 percent of
Americans lower their voice when
they talk on their cell phone in
public, just two in five people
shield their cell phone or PDA
when reading or sending e-mails
or texts in public places. Consider
using a 3M Mobile Privacy Film
that protects your screen and
darkens side views so no one can
see what you are texting.

The Don’ts
• Beware of texting when out

with friends. It is disrespectful
and gives the impression that you
aren’t paying attention to the con-
versation. If you’re expecting an
important text, let the people
you’re with know in advance, just
as you would for a pressing call. 
• Don’t use texting to avoid

talking to someone on the phone

or seeing someone in person. This
is especially important if the com-
munication starts to get negative
since nuances are often lost in
translation.
• Don’t get into the habit of

marathon text conversations. If
you need to use more than 160
characters or go back and forth
more than two or three times, just
send an e-mail or pick up the
phone—your cell phone bill and
the person you’re talking with will
thank you for it.
• Avoid using text-message

speak, abbreviations or emoti-
cons since not everyone may
know what they mean. Especially
when texting work colleagues,
use correct capitalization (ALL
CAPS equals yelling), punctua-
tion, salutations and closings,
and proofread for both spelling
and grammar.
For more information about

protecting your privacy when
online or on the phone, visit
www.3Mprivacyfilter.com.

The Do’s And Don’ts Of Texting

Put your phone on vibrate or
silent mode when you are texting
back and forth with someone.
Everyone doesn’t need to hear
your favorite ringtone every time
you get a text. 

The first ice cream parlor in this country opened in New York City
in 1776. In 1845, the hand-cranked freezer was invented. This allowed
Americans to make ice cream more easily at home.




