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(NAPSA)—A growing number
of consumers are getting the spirit
and are looking for ways to
protest proposed state taxes on
alcoholic beverages. 
According to advocates, in the

coming months lawmakers in sev-
eral states will propose raising
taxes on alcoholic beverages. Oppo-
nents contend that these increases
will put jobs at risk and raise the
cost of alcoholic beverages.
As it currently stands, spirits,

wine and beer are among the most
heavily taxed consumer goods in
the United States. It’s feared by
many that taxing them further
can cause long-term damage to
the hospitality industry—the
restaurants, hotels and bars that
are the economic backbone of
many communities. 
As the second-largest industry

in the United States, the hospital-
ity industry is dominated by small
businesses and provides opportu-
nities for first-time job seekers as
well as minority entrepreneurs
and managers. This group—many
of whom are least able to afford an
increased tax burden—would be
hit hardest by a tax increase.
Some say the workers in the

hospitality industry will be the
real victims if these taxes are
passed. Advocates point out that
the last time taxes on alcohol were
raised, $1.3 billion in wages were
lost and an estimated 98,000 peo-
ple found themselves out of work. 
It’s also argued that new taxes

will present an unnecessary bur-
den to adult consumers who enjoy
these products responsibly and in
moderation. Many think that sup-
plementing a state government’s
budget shortfalls by forcing mil-
lions of adults who enjoy an occa-
sional drink to pay higher taxes is
simply not fair. 

In fact, there are those who
believe that alcohol taxes are
already regressive in nature and
that the government should not
try to balance its budget on the
backs of those who can least
afford these kinds of taxes. 
According to The Heartland

Institute, a national nonprofit
research and education organiza-
tion, increasing alcohol taxes “will
not reliably address state budget
gaps because with each tax hike,
less revenue is generated. This is
because tax hikes discourage use
of a product, encourage consumers
to cross state lines, or drive con-
sumers into the black market.”

Fortunately, those who want to
voice their opinion on the issue
have a Web site they can turn to
for information and resources. 
The site, called AxeTaxesNot

Jobs.com, offers source material on
the issue, a tax calculator that
demonstrates the impact of state
taxes on alcoholic beverages, tips on
organizing and acting as an advo-
cate and sample letters and e-mails
that can be sent to elected officials. 
Those who want their voice

heard on this, or other issues,
should contact their state officials. 
To learn more, visit the Web

site at www.axetaxesnotjobs.com.

Higher Taxes May Threaten Hospitality Industry

It’s feared by many that increas-
ing the taxes on alcoholic bever-
ages will cause long-term dam-
age to the hospitality industry. 

(NAPSA)—Keeping kids healthy
the natural way is a priority for
American moms this year, accord-
ing to a new survey conducted by
Opinion Research Corporation. 
“Parents are more concerned

than ever before about their chil-
dren’s health and about using safe
natural products with no side
effects,” commented pediatrician
Dr. Bob Sears, co-author of the
Sears Parenting Library Series. 
However, Sears notes, it is often

hard for parents to decide what is
a safe and effective natural prod-
uct for a child. Fortunately, a new
wave of research into the safety
and effectiveness of plant-based
medicine for children and adults is
being introduced by Bionorica. 
“Extensive studies with more

than 3,000 young patients show
that natural remedies such as
Bionorica’s Sinupret® for Kids are
highly effective in supporting
healthy sinus, respiratory and im -
mune system functions,” says
Sears. “Breathing freely is very
important for a child to feel and
be healthy. This remedy has been
used in Europe for decades, tested
in numerous studies and has no
history of serious side effects.” 
To help keep children healthy,

Dr. Sears also recommends:
Frequent hand washing—par-

ents can encourage this by singing
the ABC song while washing up,
to give soap the time to do its
work eliminating germs. 

Reading directions on all over-
the-counter (OTC) products that
you may be considering for chil-
dren and following dosage direc-
tions. The FDA has warned about
using OTC products for children
under two years of age. 
Getting plenty of sleep, eating

a healthy diet, getting exercise
each day and taking a children’s
multivitamin.
Bionorica, an international com-

pany that produces natural reme-
dies for children and adults backed
by clinical and scientific research,
commissioned the survey. 
More tips on staying healthy

and on selecting safe natural
remedies are available at www.
bionoricausa.com or by calling
(800) 264-2325. 

How Kids Can Stay Healthy Naturally

Robert “Dr. Bob” Sears, MD and
the “Sinuphant” mascot for Sin-
upret® for Kids teach children
habits to stay naturally healthy,
such as this deep breathing exer-
cise played with cotton balls.

Need A New Year’s Resolution?
Think Vacation

(NAPSA)—Every year, Ameri-
cans make the same resolutions—
lose weight, start exercising regu-
larly and quit smoking—all in an
effort to lead healthier, more fulfill-
ing lives. But inevitably, many res-
olutions fall by the wayside.
What many Americans don’t

realize is that there is an easier,
more enjoyable way to stay
healthy: Take regular vacations.
And vacation ownership offers
that perfect opportunity to vaca-
tion how Americans want to vaca-
tion—any way they like. 

Studies have shown the far-
reaching health benefits of taking
regular vacations and yet, accord-
ing to an Expedia.com Interna-
tional Vacation Deprivation Sur-
vey, about one-third of employed
U.S. adults do not take all of the
vacation days they receive each
year. 
Wyndham Vacation Ownership

offers two flexible timeshare pro-
grams, CLUB WYNDHAM® Plus and
WorldMark, The Club, which pro-
vide owners with an annual points
or credits-based currency to select
when and where they want to
vacation. 
“Becoming an owner made

sense to me because those credits
are mine,” said Regina Rollis, a
longtime WorldMark, The Club
owner. “I can use them this year,
next year, in 20 years. I’ll be tak-
ing vacations for the rest of my
life with WorldMark.” 
It’s really simple. Owners

choose where they want to go,
what type of condominium-style
unit they want to stay in and how
long they want to vacation. There
are approximately 150 resorts to
choose from. So whether it’s a
weekend in San Francisco or
Washington, D.C., or a weeklong
adventure to Orlando, it’s easy to
get right to the point and keep
that New Year’s resolution. 
For more information about

Wyndham Vacation Ownership,
please visit WyndhamVacation
Resorts.com or WorldMarkby
Wyndham.com. 

Wyndham Bonnet Creek Resort

(NAPSA)—With the govern-
ment having already admitted
it’s drastically underestimated
the number of deaths from H1N1
swine flu, parents have begun
taking extra steps to protect their
children. 
Ninety percent of those in -

fected and made seriously ill by
this particular strain of influenza
have been younger adults and
children, according to the Centers
for Disease Control and Preven-
tion. The agency’s Dr. Anne
Schuchat has described the pat-
tern as “unprecedented.” 
The communal nature of day

cares and schools—as well as sum-
mer camps, whose registration
process starts shortly—helps
explain the risk children face. By
now, everyone knows—or should
know—how important it is that
they wash their hands frequently
and even use sanitizer when doing
so. 
But for many worried parents,

that’s simply not enough. And so
they’re going a step further by
labeling their children’s belongings
in an effort to prevent the spread of
germs. 
One company that originated

personalized labeling for kids,
Stuck on You, has come out with a
special “flu-fighter pack” that
founder Amy Lipton is especially
proud of. 
“The labels help keep youngsters

from accidentally using another
child’s cups, brushes, bags and jack-
ets,” said Lipton. “That can help
limit a child’s exposure to germs.”
The pack includes six large

name labels; 11 small, durable

name labels; and six “Flu-Fighter
Tip” stickers. Kids can also choose
from additional label collections
with designer themes, such as
“friendly monsters” or “cupcakes.”
All the labels are waterproof and
can withstand the dishwasher. 
While the CDC recommends

children receive the H1N1 vacci-
nation, parents concerned about
the presence of the mercury-based
preservative thimerosal in the
shots can opt for thimerosal-free
alternatives. 
“We have a long flu season ahead

of us,” said Dr. Schuchat. For many
parents, that’s reason enough to
take H1N1 warnings seriously.
For more information, visit

www.stuckonyou.biz or call (888)
236-2800. 

Parents Go The Extra Mile To Protect Their Kids From H1N1

Labeling children’s belongings
could help slow the spread of
germs. 

The Bahamas were named for their shallow waters by Spanish
explorer Juan Ponce de León. He called them “baja mar,” Spanish for
“shallow water.”

There are 40 spaces on the perimeter of the “Monopoly” board—22
of them are properties.

***
Never look down to test the ground before taking your next step;
only he who keeps his eye fixed on the far horizon will find the
right road.

—Dag Hammarskjold
***

***
Do not let what you cannot do interfere with what you can do.

—John Wooden
***

***
Twenty years from now you will
be more disappointed by the
things you didn’t do than by the
ones you did. So throw off the
bowlines. Sail away from the
safe harbor. Catch the trade
winds in your sails. Explore.
Dream. Discover.

—Mark Twain
***




