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by Audrey Peterman
(NAPSA)—Ten years ago, I

started a journey with my husband
that has led to some of the most
extraordinary places in the country
and a life-altering passion. Frank’s
idea was to travel across the coun-
try and camp in the national
parks. It wasn’t until we were mid-
way across the country, that it
dawned on me how these natural
jewels are more than isolated won-
ders. As part of our National Park
System, they represent 388 areas
of unspoiled beauty, ancient arti-
facts and historic significance vital
to our national identity.

Along with the vast panora-
mas, we were amazed to find a
legacy from our African-American
ancestors and other people of
color. In Biscayne National Park,
we discovered the amazing story
of Sir Lancelot Jones, descendant
of a pioneering family, who
resisted the blandishments of
developers and sold his island to
the National Park Service to be
protected for posterity.  

Yet, during our maiden voyage
to 14 national parks strung out
across 12,000 miles, we saw only
two other black people in the
parks. I suppose we shouldn’t have
been surprised. Despite ample evi-
dence to the contrary, in focus
groups conducted by the National
Park Service some years ago
African Americans said they felt as
though these special places did not
relate to them. And the alarmed,
fearful reaction of our friends and
family when we announced our
plans a decade ago bears this out.
In fact, before we embarked on our
trip, my husband’s mother, then in
her mid-70s, promised to spend
days and nights in prayer until we
got back.

Yet what we discovered on our

cross-country journey was not
only the scenery and history the
parks had to offer, but also kin-
dred spirits. 

At a campground in Acadia
National Park in Maine, the white
family in the campsite nearby
brought us firewood, and we sat
around the campfire talking well
into the night. At the North Rim
of the Grand Canyon, a woman
told Frank that she had come to
the park once a year for the past
25 years and she intended to con-
tinue for the rest of her life.

The exciting physical journey
was matched by an unexpected
internal journey. The intimacy of
the cab and the endlessly unwind-
ing road awakened deeply buried
memories from our childhood, and
we learned more about each other
and ourselves than may have been
possible under other circum-
stances. We saw great herds of
wild bison and our first wolf
among the world’s largest collec-
tion of geysers in Yellowstone
National Park. We observed a
family of mountain goats up close

along the road at Mount Rush-
more National Memorial and kept
a wary eye out for bears in
Yosemite National Park as we
slept in the cab of our truck the
night of our anniversary. Simply
put, we became fans of the
National Park System for life.

Shortly after our journey ended
in 1995, we began publishing the
newsletter, Pickup & GO!, to get
the word out and to promote the
relevance of the parks to all Ameri-
cans. We collaborated with groups
such as the National Parks Conser-
vation Association (NPCA) and
helped organize national confer-
ences to bring members of commu-
nities of color, public land man-
agers and environmental groups
together to strategize about how to
improve relationships.

To my (admittedly) impatient
eyes, even after ten years, issues of
race, class, and privilege still con-
tinue to determine who “belongs”
in the Great Outdoors. Numbers
gathered by the Park Service sug-
gest that attracting diverse visitors
and employees remains an elusive
goal. But it should be clear to any-
one that this sterling legacy of a
National Park System cannot be
sustained if the fastest-growing
demographic groups have no con-
nection with it.

Those of us who love the
parks must spread the word. The
National Park System is our col-
lective natural heritage, it belongs
to everyone, and all are invited to
enjoy. More than ever, today Amer-
icans sorely need the inspiration
from these timeless icons that
show how each racial group played
a role in creating the America we
enjoy in the 21st century. 

To subscribe to Pick up & GO!,
please visit www.earthwiseproduc
tionsinc.com/newsletter.htm. 

Continental Divide

The national parks portray the
nation’s diverse heritage, but
sadly, people of color seldom
visit these iconic sites.

(NAPSA)—How hot is high
tech? A recent poll from Forester
Research found that 71 percent of
America’s households are home to
at least one cell phone, more than
25 million homes house a laptop
and 5.3 million people have cut
the cord and gone with wireless
Internet connections. But what
will the next wave of must-have
devices be? Here’s a look at some
predictions from the experts:

For Health
Doctors know that weight isn’t

the only factor that determines how
healthy a person is. That’s where
the new Tanita InnerScan comes
in. The body composition monitor
shows you what you’re made of
from a fitness standpoint. The scan
measures weight and body fat, but
it also monitors body-water per-
centage, muscle mass, bone mass,
visceral (stomach) fat and meta-
bolic age. In addition, it provides a
daily caloric intake recommenda-
tion and an overall physique rating.
Visit www.tanita.com for more
information.

For Security
Viruses and spyware can slow a

computer down, but so can your
kids downloading and installing
unwanted programs. Centurion
Technologies offers new hard-drive
protection software for PCs and
Macs that automatically restores
the computer back to a clean state
every time the computer is
rebooted, making viruses and spy-
ware ineffective and unwanted
downloads disappear. Both PC and
Mac products are available at
www.CenturionTech.com. 

For Fun
There are fun ways to person-

alize mobile devices beyond the
usual ring tones and wallpaper.

For instance, SkinIt Inc. offers
unique vinyl skins designed to fit
more than 500 mobile devices.
The company offers thousands of
skins to choose from, or people can
create their own skins using per-
sonal images and photos that they
upload to the Web. That means
you can  skin a cell phone with a
family photograph, a laptop with
a company logo, or your MP3
player with a favorite pet. Visit
www.SkinIt.com for details. 

For Convenience
TrueLocal.com is a new local

Internet search engine that helps
make looking for virtually any-
thing—from egg rolls and Barbie
dolls to pizza delivery and teeth
whitening—fast and easy. Cur-
rently indexing over 50 million
pages of national and local busi-
nesses, the Web site’s users can
search for anything in their neigh-
borhoods (including products and
brands) through full-text search-
ing. The site is designed to give
fast and comprehensive results.

The Latest In “Must-Have”Technology

Healthy Dose Of High Tech—Peo-
ple can now monitor their health
with an at-home body composi-
tion scan.

(NAPSA)—Digital photo print-
making is growing in interest and
popularity among both profession-
als and hobbyists. With the explo-
sion of affordable, high-quality ink
jet printers and digital SLR cam-
eras, millions of people are discov-
ering the joy and passion of digital
photography and printmaking and
are looking for valuable tech-
niques and instruction to help
them learn how to use the latest
tools.      

Understanding some of the digi-
tal imaging essentials, such as
color management, Photoshop tech-
niques and working with printer
drivers, are crucial elements of dig-
ital printmaking. There are also
many creative techniques for
enhancing a digital print to turn it
into a piece of art. These include
creating panoramic photos by digi-
tally joining a series of pictures
together and using image-editing
controls, such as contrast enhance-
ment, sharpening, red-eye reduc-
tion and many others. Using these
techniques can help an amateur get
the best possible results.      

As amateurs are looking for
resources to learn about digital
photography and printmaking,
many are turning to Graham
Nash for guidance.

While best known for his music
as one of the founding members of

the legendary rock group Crosby,
Stills and Nash, Nash is also a
renowned photographer and rec-
ognized digital-imaging pioneer
and has been an avid photogra-
pher longer than he has been a
musician. Passionate about the
tremendous creative possibilities
digital imaging offers, Nash
believes in spreading knowledge
about digital photography and
printmaking by founding Nash
Editions with his partner Mac
Holbert. In 1991, Nash Editions
became the first digital fine art
printing studio in the world.

Nash Editions has been work-
ing with Epson America to help
teach advanced amateurs and
photo enthusiasts how to create
brilliant prints with museum-
quality longevity through an easy-
to-use Web-based program called
the Epson Online Experience.
Hosted by Nash, the Epson Online

Experience is a 90-day self-paced
program featuring several nation-
ally recognized photographers,
providing information-packed
videos and how-to tutorials on
everything from the basics of digi-
tal photography to capturing
images, to expert advice on color
management to insider printing
tips from master printmakers.
For the avid digital photographer,
taking spectacular photos and cre-
ating exhibition-quality digital
prints is only a click away.    

For more information, visit
www.EpsonOnlineExperience.com.   

Advanced Amateur Photographers Looking 
For Digital Photo Printing Tips

The Digital Print Process
The digital print process begins by capturing
an image with a digital camera or 
converting an image into digital form 
through the use of various methods, 
including scanning or drawing on a 
computer with artistic software application. 
Next, the digital information is printed on 
various surfaces by using special six-, 
seven- and even eight-color photo-quality 
printers that place inks in microscopic,
drop-like formations. More ink colors 
and smaller droplet size yields better image
quality, resulting in true photo-quality prints
that many feel look better than traditional
photo prints. 

(NAPSA)—Homebuyers with
mortgage insurance can make
down payments as low as 3 per-
cent or less on a house and still
qualify for a traditional 30-year
fixed rate mortgage (FRM).
FRMs often build equity at a
faster rate than nontraditional
loans. For more information,
visit www.pmigroup.com.

The answers to your gift-giving
dilemmas may be right at your
fingertips. To find the latest in
home improvement technology,
you can visit www.stanley
tools.com. For an array of bath
and beauty indulgences, try
www.crabtree-evelyn.com. If bar-
gain hunting is your game,
www.smartbargins.com, the on-
line shopping destination for
Loehmann’s, may be for you.

People recovering from drug or
alcohol dependence face special
challenges at the holidays. Now
there are innovative new medical
treatments for alcohol, cocaine or
methamphetamine dependence.
Called Prometa™, the treatments
are designed to address the neu-
rochemical imbalances in the
brain. For more information, call
toll-free 866-514-1264 or go to
www.overcomeaddiction.com.

Music lovers take note. The
music editors at BMG Music Ser-
vice have taken the guesswork out
of greatness and pulled together
100 CDs that are sure to add sta-

tus to any music lover’s collection.
Some were best-sellers, some were
critical favorites but all of them
are albums every music collector
should have. To learn more, visit
www.bmgmusic.com.

Thanks to some “guerrilla mar-
keting” strategies, such as press
releases, direct mail, a Web site
and trade shows, small businesses
can make a splash in the market-
place without spending a bundle.
For additional information on
marketing a business and saving
money, visit www.allbusiness.com.

America needs millions of new
teachers over the next decade and
a new certification option can help
to achieve that goal. Professionals
who want to change careers and
become teachers can now partici-
pate in free teaching information
sessions offered online by the
American Board for Certification
of Teacher Excellence at www.
abcte.org. 




