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(NAPSA)—You may think that
all ice is the same, but if you have
contaminated ice, you and your
family could be risking your
health.

As the weather begins to heat
up, so does ice consumption to
keep beverages and food cold and
fresh. Whether it’s a backyard
BBQ, a picnic at the park or a
daily glass of iced tea, people need
safe, clean ice.

Recent news reports have
shown that some ice in fast-food
restaurants is dirtier than toilet
water. Whether processed and
packaged from a moldy ice
machine, mishandled through the
use of dirty buckets or even hand-
scooped by dirty hands, it is diffi-
cult to know exactly what you’re
buying and consuming. 

Here are a few tips for pur-
chasing clean, safe ice:

• Ice should be clear in color as
well as odorless and tasteless.

• The bag should be properly
closed and secure.

• The bag should have the
manufacturer ’s name, address
and phone number.

• The bag should be free of any
foreign objects.

• The bag should have a prod-
uct code.

According to a recent study
conducted by Michigan State Uni-
versity, there is a heightened con-
cern with safety of foods among
consumers. In fact, 63 percent of
the consumers interviewed are
very or fairly concerned about the
safety of the foods they eat and
almost half of the respondents
said they do not buy foods that are
likely to be unsafe.

This summer, the International
Packaged Ice Association (IPIA)
wants you to know that all ice is
not created equal and that ice
shoppers need to be selective.
When buying packaged ice, look
for a product that has been pack-
aged by a certified IPIA member
and carries the IPIA seal.

The seal means that the pack-
aged ice consumers are buying
meets the association’s strict qual-
ity and safety policy. The stringent
Packaged Ice Quality Control
Standards (PIQCS) are mandated
for all IPIA members to ensure
safe and quality ice. The standards
regulate employees’ personal
hygiene, sanitary operations of the
facilities, equipment and utensils
used in making ice, quality of the
water source and continuous
microbiological testing of the fin-
ished product.

To learn more about safe ice,
visit www.packagedice.com.

Make Sure Your Ice Is Safe And Clean

Don’t let contaminated ice ruin
an otherwise lovely day. Look for
the IPIA quality seal to ensure
your packaged ice comes from a
trusted source.

(NAPSA)—Americans fear Alz-
heimer’s disease more than any ill-
ness other than cancer—and for
older people, concerns about
Alzheimer’s outrank even cancer.
More than a third of all Ameri-
cans know a family member or
friend who has Alzheimer’s, and
nearly two-thirds of Americans
believe they will have to provide
care someday for someone with
Alzheimer’s.

These are just some of the
results from a January 2006
MetLife Foundation/Harris Inter-
active poll of American adults.
The survey, found in “MetLife
Foundation Alzheimer’s Survey:
What America Thinks,” included
questions about how people view
Alzheimer’s disease, what they
know about it and what they are
doing to plan for a future that
may include the deadly illness.

A progressive brain disorder
that science has yet to defeat,
Alzheimer’s gradually destroys a
person’s memory and ability to rea-
son, communicate and function.
Currently, 4.5 million Americans
have Alzheimer’s disease, and the
Alzheimer’s Association estimates
that these numbers will grow to as
many as 16 million Americans by
2050. Increasing age is the great-
est risk factor for Alzheimer ’s.
One in 10 individuals over 65 and
nearly half of those over 85 are
affected. The Alzheimer’s Associa-
tion and the National Institute on
Aging estimate that direct and
indirect costs of current care are at
least $100 billion annually.

The survey results underscore
not only the fears that people
have about this illness, but also

the disturbing fact that few are
prepared to face a future that may
include Alzheimer’s.

Key findings from the poll,
which was commissioned by
MetLife Foundation, are summa-
rized in a report available at
www.metlife.org. They include:

• Americans fear Alzheimer’s
disease. When people are asked to
name the disease they are most
afraid of getting from a list of ill-
nesses, one out of five picks
Alzheimer’s, while only 14 percent
worry about heart disease and 13
percent are concerned about
stroke. Only cancer tops Alz-
heimer’s. In fact, adults aged 55
and older fear getting Alzheimer’s
even more than cancer. 

• Americans know little or
nothing about Alzheimer’s. While
virtually all of those surveyed are
aware of the disease (93 percent),
almost three-quarters (74 percent)
say they know only a little or

nothing at all about Alzheimer’s. 
• One-third of Americans say

they have direct experience with
Alzheimer’s disease. One in three
Americans (35 percent) has a fam-
ily member and/or friend with
Alzheimer’s.

• Most Americans are con-
cerned that they will be responsi-
ble at some point for caring for
someone with Alzheimer’s disease.
More than three out of five people
worry that they will have to even-
tually provide or care for someone
with the disease. 

Most Americans recognize the
need to create a plan to address
the possibility of Alzheimer’s dis-
ease, but very few have taken
steps to do so. More than eight
out of 10 Americans think it is
important to plan ahead for the
possibility of getting Alzheimer’s
disease. However, despite the
overwhelming agreement that
planning is important, almost no
one has taken action. Nearly nine
out of 10 Americans say they have
made no comprehensive plans.
The survey shows that Americans
know enough about Alzheimer’s
disease to fear its onset, but have
not taken any steps to provide for
the possibility of developing the
disease.

Americans’ fears of Alzheimer’s
are justified, given its increasing
presence among a population that
will live longer. As the population
ages, it is essential to learn as
much as possible about the dis-
ease and plan for the future.

More information about
MetLife Foundation and the Alz-
heimer’s Survey is available at
www.metlife.org.
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Americans Fear Alzheimer’s More Than Heart Disease, 
Diabetes or Stroke, But Few Prepare

Currently, 4.5 million Americans
have Alzheimer’s disease—that
includes one in 10 people over
the age of 65.

(NAPSA)—Your driveway is
your home’s first impression to
the neighborhood. As the trend
of remodeling older homes con-
tinues to grow; a cracked,
chipped driveway is  often a
neglected improvement project
due to the effort and expense of
removing and replacing the con-
crete or asphalt. A more cost-
effective solution is to repair—
and strengthen—a driveway by
resurfacing the concrete.

Resurface With A Squeegee
• With a simple squeegee

application, the QUIKRETE Con-
crete Resurfacer provides a
durable, wear-resistant surface
designed to withstand heavy traf-
fic on driveways, walkways, side-
walks and patios. In order to
resurface a driveway, homeowners
will need only a long handled
squeegee, a five-gallon bucket and
the concrete resurfacer, available
in 20-pound pails, 40-pound bags
and 80-pound bags. One 40-pound
bag resurfaces approximately 90
square feet at 1/16-inch thickness.

How To Do It
• Begin by cleaning the drive-

way. This will ensure the concrete
resurfacer properly bonds with
the existing surface. 

• Follow the directions on the
bag by blending the resurfacing
mix with water until a pourable
consistency is achieved. 

• Use a pressure washer to
clean the surface and saturate the
driveway. Finish step by removing
any standing water.

• Pour the mixture onto the
concrete surface and then care-
fully spread with a long-handled
squeegee. 

• Use the squeegee to scrub
the material into the surface. 

• For a slip-resistant profes-
sional finish, follow within 5 min-
utes with a broom making full
strokes across the full distance of
the current work area without
stopping.

• Wait 6 hours before allowing
foot traffic and 24 hours for auto-
mobile traffic (with cool tempera-
tures allow longer curing time
prior to use).

• Protect from rain for at least
6 hours, longer in cool or damp
weather.

• Do not cover unless immedi-
ate rain protection is necessary.
No sealer is required.

*If interested in a decorative
finish, add desired QUIKRETE
Cement Color to product mixture.

For thicker applications, use
additional thin layers of the con-
crete resurfacer or use a trowel
applied layer after the initial
squeegee application. 

To learn more, visit the Web
site at www.quikrete.com.

Resurface—Don’t Replace—Your Worn Driveway

Homeowners can easily repair
and strengthen their driveways
with a concrete resurfacer.

(NAPSA)—Here’s news that may
have you in stitches: Sewing is an
increasingly popular hobby—and
very different from the way it was
a generation or so ago. Now, whether
you’re a longtime expert sewer or
just starting out with this useful
and enjoyable skill, modern sewing
machines offer a variety of wonder-
ful features—if you know what you
need.

Here are some tips from the
experts at Husqvarna Viking on
selecting a sewing machine:

• Decide what sort of sewing
you want to do. Do you want to
sew for yourself? Create gifts for
family and friends? Make decora-
tive accessories for your home,
such as pillows and drapes, or dec-
orate already-made clothing?

• Ask other sewers what
brands and features they like.

• Go to a reputable, indepen-
dent sewing machine dealer who
is knowledgeable about the prod-
uct. Independent retailers may
offer more amenities than mass
merchandisers can, such as free
sewing lessons when you buy the
machine.

• Take a “test drive.” Sit at the
machine and sew a few seams.
Test the straight stitches for stitch
quality, buttonholes for ease of use
and decorative stitches for the fun
of it. See how well the machine
works with various weights of fab-
rics and how easy it is to thread
and wind bobbins.  

• Ask for references. How does
the dealer handle repair issues,
activities and customer support?

• Find out about warranties
and bonuses. 

• Look for ease-of-use features,
such as those found on today’s
Husqvarna Viking machines: built-
in sewing information that auto-
matically sets your machine and
provides you with important facts
for successful sewing; a built-in
sensor system that ensures smooth
feeding of different fabric weights
and types; one-touch stitch selec-
tion, a convenient time-saver; and
instructional video or CDs, which
may help you become more com-
fortable with the machine at your
own pace in your own home. 

• Also consider how much of
the sewing you want to do and
how much you’d rather leave to
the machine. Computer chip tech-
nology, for example, has given rise
to machines that can embroider
all by themselves. 

You can learn more online at
www.husqvarnaviking.com.

Learning To Take A Stitch In Time Is “Sew” Easy 

Getting a sewing machine from
an independent dealer can mean
both a competitive price and free
sewing lessons.

***
Be careful about reading health
books. You may die of a misprint.

—Mark Twain 
***

***
It is better to deserve honors
and not have them than to have
them and not deserve them. 

—Mark Twain
***

***
Even if you are on the right
track, you’ll get run over if you
just sit there. 

—Will Rogers 
***

***
The minute that you read some-
thing that you can’t understand,
you can almost be sure it was
drawn up by a lawyer. 

—Will Rogers 
***




