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(NAPSA)—When sick patients
don’t respond to their medicine,
doctors have questions. “Are
patients not responding to the
prescribed therapy? Or are they
not taking their medicine in the
prescribed manner?”

Several studies exploring this
question underline the extent of
the problem. A study of 17,685
patients covered by Medicare done
by the Kaiser Family Foundation
and The Commonwealth Fund
found that four out of 10 seniors
were not taking medications as
prescribed. A Harris Interactive
online survey of 2,507 U.S. adults
in 2005 found that 33 percent of
those who are prescribed drugs to
take on a regular basis reported
that they “often” or “very often”
don’t take their prescribed med-
ication or treatment regimens for
a number of reasons.

Lack of medication adherence,
as health experts call this issue, is
a major public health problem.
Consequences of lack of medica-
tion adherence may include sub-
stantial worsening of disease, pre-
ventable death, unnecessary
hospitalization and increased
health care costs. It’s a problem
that affects people regardless of
ethnicity, income level or sex.

In addition, the financial costs
are enormous. The estimated
annual cost to the U.S. economy
from lack of medication adherence
is $100 billion. This is a result of
medication-related hospital and
nursing home admissions, lost pro-
ductivity and premature death.

Addressing the issue requires
increased education and aware-
ness of the importance of medica-
tion adherence. Patients, or family
caregivers who have responsibility
for others, should always make
sure to ask the doctor:

1. How often should I take my
medication and when?

2. What are the benefits of tak-
ing this medication?

3. How long do I need to take
my medication?

4. What are the side effects?
What should I do if I have side
effects?

5. Are there certain medica-
tions I need to avoid?

In addition, there are several
things patients and caregivers can
do at home to decrease interrup-
tions to the prescription medica-
tion routine:

1. Use pillboxes or other special
medication holders to organize
your medications by hour, day and
week so you can see if you have
missed a day or a dose.

2. Link taking your medica-
tions with a routine event, such as
brushing your teeth or shaving.

3. Keep your medications in a
familiar place so they are the first
thing you see in the morning. If
you have to take your medication
with meals, keep them in a safe
place in the kitchen.

4. Consider using reminder
devices like an alarm from cell
phone calls at certain times, an
automatic pill dispenser with a
sound alarm, or a pager to help
you remember when to take your
medications.

5. Keep a checklist to remind
you to take your medicines each
day.

6. Plan ahead and give yourself
enough time to refill your pre-
scription before the current one
runs out.

This information is brought to
you by AstraZeneca Pharmaceuti-
cals LP.

Sick People Fail To Take Medicines That Will Help Them

(NAPSA)—One of the simplest
weight-loss strategies is control-
ling portion size. This strategy is
even more effective when pairing
a reduced-calorie, low-fat diet
with alli®, the only FDA-approved,
over-the-counter weight-loss prod-
uct with a plan. For more informa-
tion, visit www.myalli.com.

* * *
There are nearly 700 new medi-

cines now under development at
U.S. pharmaceutical research
companies to help treat diseases
that adversely affect African-
Americans, according to a recent
report from the Pharmaceutical
Research and Manufacturers of
America.

* * *
Lamb brings both flavor and

nutrition to the table with a
slimmed-down recipe for one of
America’s comfort food staples:
chili. Perfect for today’s healthy
lifestyles, lamb is rich in protein,
iron, B vitamins and zinc. For
delicious recipes, visit www.
americanlambboard.org.

(NAPSA)—A recent research
study examined new home pur-
chasers and divided them into
four segments: Luxury Leaders,
Domestic Dwellers, Busy Bees
and Career Builders. You may
care to see which description fits
you best:

Luxury Leaders: Homeown-
ers in this segment are looking for
the latest kitchen features and
appliances. Luxury Leaders want
a showy kitchen they can be proud
of; it may include contrasting fin-
ishes or glazed cabinetry with
staggered height wall cabinets.
Features that help them entertain
such as a large island, extra seat-
ing or a wine serving or storage
area are also key. Creating an
environment for gourmet cooking
is a plus; they will look for such
features as a cooking grotto, dou-
ble oven or cutting-edge gadgets.
Status and entertaining are top

priorities of the Luxury Leaders,
so details that impress are on
their wish list. Automatic drawer
lights, decorative moldings and
trendy hardware are popular.

Domestic Dwellers: Durability
and storage are the epitome of the
Domestic Dweller’s ideal kitchen.
The kitchen is the heart of the
home for this segment and the
gathering place for the family.
Since Domestic Dwellers’ kitchens
get so much use, they are looking
for a space with many storage
options, enhanced efficiency where
they can get work done, and mate-
rials that are easy to clean and
maintain. Features such as a walk-
in pantry, free-standing hutch,
Lazy Susan and drawer dividers
will meet this segment’s storage
needs, while a cookbook pull-down
and cutting board kit can meet
their efficiency needs. Domestic
Dwellers often have young chil-
dren, so soft-closing drawers and
doors that protect against hurt
hands are features they want.

Busy Bees: Time is a premium
for this segment; their hectic lives
leave them in a constant mode of

multitasking. Their kitchen is a
command center for a multitude of
activities, from folding laundry to
doing homework with the kids. By
simply having a place for every-
thing, it will be easier for this seg-
ment to stay organized. Features
such as deep drawers, an under
sink tote, appliance garage, utility
cabinet, file cabinet and desk area
can help meet organizational
needs. A storage place for chil-
dren’s items such as a backpack,
schoolwork and crafts is a big
plus. Also, going beyond the
kitchen with the cabinetry to a
laundry room or mudroom appeals
to this segment.

Career Builders: The kitchen
doesn’t get special consideration
from this segment—other than its
relation to the home’s overall
value. An overall appealing and
initially impressive kitchen are
top priorities. Features such as an
island, upgraded appliances and a
built-in microwave meet this seg-
ment’s approval. Basic storage
and low-maintenance features
such as a base wastebasket, plate
rack, tilt-out sink tray and drawer
dividers spark this segment’s
interest. They like an island that
serves as a landing zone for the
newspaper, mail, laptop, PDA and
cell phone. Another way to grab
their attention is to expand cabi-
netry in other rooms of the house,
such as a home office or entertain-
ment center.
Whatever segment you identify

with, you can find cabinetry that
meets your needs online at the Mer-
illat Web site: www.merillat.com.

Key Kitchen Features Consumers Want

(NAPSA)—Talk about travel
and the conversation often turns
to language.
Whether you’re traveling for

business or pleasure, chances are
the better you are able to commu-
nicate with local people, the better
your trip will be.
That’s where new types of

pocket translators come in. New
designs are less like the bulky,
book-sized computers of the past
and more like sleek versions of i-
Pods or MP3 players. For instance,
one new type of translator trans-
lates and speaks more than 9,000
common phrases in 12 languages
and translates over 30,000 words.
Plus, it’s small and light enough to
fit easily in a shirt pocket.
All of its search functions are

neatly and easily conducted using
a built-in, iPod-like navigator
wheel—and stylish travelers can
even choose between white and
dark gray finishes.
But one translator, made by

Lingo Corporation and called the
“Navigator,” does more than just
translate. It also features sight-
seeing information on the 12 coun-
tries it translates for and allows
users to save their 25 favorite sen-
tences to memory.
Additionally, it comes with a

metric converter, currency con-
verter, games and a world time
clock.
Of course, even if you have the

best pocket translator, it’s still a
good idea to follow a few travel
tips before leaving home:
• Check the State Department

Web site for any travel advisories
regarding your destination.

• Be sure to make photocopies
of your passport. Leave one with a
family member or person you
trust and bring another with you
on your travels.
• Share your itinerary with

people at home. This can help
them get in touch with you,
should an emergency arise.
• Think before you pack. Don’t

put valuables, passports or med-
ication in checked luggage. But
also, check with your airline
regarding FAA regulations dictat-
ing what can and cannot be car-
ried on a plane.
For more information on the

travel translator, visit the Web
site www.lingotravel.com or call
(800) 697-4825.

Travel Like A Local

Talk The Talk—New types of
pocket translators could help you
get more out of your trip.

(NAPSA)—Now that the holi-
days have passed, all those power-
hungry holiday gifts are waiting
to be fed. The new digital camera,
gaming system, remote-control
toys, MP3 player and flash unit
have eaten through countless sets
of batteries and are waiting for
another high-energy meal.
So, what is a “battery manager

Mom” to do? Well, if she is chang-
ing batteries in devices more than
once a week, she may want to con-
sider rechargeables. Once the
domain of the organized and the
thrifty, rechargeable batteries
have come into their own as a
powerful and smart way to fuel
many of today’s essential devices.
According to research con-

ducted by Energizer, a household
of four with children under 18
years old owns or will own, on
average, more than 26 electronic
devices, such as digital cameras,
portable CD players, toys and
games.
This level of demand is just one

of the reasons that rechargeable
systems can be a great economical
energy solution. But remember,
chargers come with different fea-
tures, so it’s important to find the
system that matches your family’s
lifestyle and the needs of your
electronic devices. If you are pur-
chasing a rechargeable system for
your family, here are some things
to consider:
• Lifestyle: People on the go

should consider a smaller, more
portable system that can charge
using a computer USB port or a
wall outlet. Families that use a lot
of batteries and different-sized
ones may want to consider a
larger, less-portable system that

charges a large quantity of batter-
ies—even those of different
sizes—at one time.
• Charging Speeds: Gener-

ally, the faster a rechargeable bat-
tery charges, the fewer number of
times it can be charged.
• Length of Charge: You

don’t want to lose that special
“family moment” because your
digital camera is out of juice, so
look for a rechargeable system
that offers a long-lasting charge.
Generally, a rechargeable system
with 2450 milliamp hours (mAh)
will provide approximately 300
pictures per charge and hundreds
of charges per battery over its life
cycle. Results will vary by camera.

Staying Charged
Now longer lasting and able to

be recharged hundreds of times,
today’s rechargeable nickel metal
hydride (NiMH) batteries and
chargers boast sleek designs and
other user-friendly features.
Energizer, the No. 1-selling

brand of rechargeable batteries,
has just introduced two new charg-
ers to help people with power-hun-

gry devices and gifts stay charged
for every occasion: the Family
Charger and the Duo Charger.
The Family Charger is geared

toward busy families with heavy
battery demands. Just drop the
batteries in the charger, close the
lid and it begins charging auto-
matically. The unit can charge a
large quantity of batteries and
multiple battery sizes at the same
time—up to eight AA, eight AAA,
two 9V, four C and four D. Also,
the Family Charger is easy to use
and fast—charging four AAs in as
little as three hours or eight AAs
in six hours. Easy-to-read charge-
status indicators will show you
instantly if your battery is charg-
ing or charged.
The Duo Charger meets the

demands of the high-tech, por-
table power user in the 18- to 24-
year-old age group. It charges two
AA or AAA rechargeable batteries
(NiMH) in as little as two hours
for AAAs, and as little as five
hours for AAs through a com-
puter ’s USB port or through a
standard wall adapter, giving
users the versatility and the flexi-
bility to choose how they want to
recharge. In addition, the Duo
comes in three fun colors and has
an interactive, customizable com-
puter program that enables users
to monitor the charger’s progress
on their computer screen.
The new rechargeable offerings

join the safe and easy-to-use Ener-
gizer Easy Charger, which charges
either two or four AA or AAA bat-
teries. Also available for those
who travel is the Energizer Com-
pact Charger which, as the name
implies, is so compact that it fits
in a kitchen drawer or travel bag.

Holiday Presents Draining Your Battery Stash? Consider Rechargeables

To satisfy the demands of todayʼs
high-tech families in an economi-
cal way, many consumers are
turning to rechargeable batteries.




