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(NAPSA)—Skin doesn’t have to
wait for summer to have a radiant
glow or fade when weather chills.
Advances in sunless tanning
make it possible to look summer-
time sensational whatever the
season. 

An Advancing Industry
Sunless tanners that streak

and stink are ancient history. New
technology has dramatically
boosted effectiveness and ease of
use. For instance, gradual tanners
containing smaller amounts of
tanning ingredients progressively
build color over time, for a more
natural look. 

Products designed specifically
for facial use have evolved in
recent years, as well. Since they
are designed to be used daily,
many boast cosmetic benefits, like
moisturizing and anti-aging.

New Ingredients
New ingredients in sunless

tanners resemble those in non-
tanning skin care products.
Jojoba, for instance, promotes
intense, all-day moisture, which
glycerin binds to the skin. Vitamin
E lends its environmental protec-
tion, as does grape seed oil, a pow-
erful antioxidant that smoothes
and moisturizes. The collagen-
boosting, free-radical-fighting
powers of ginkgo firm and signifi-
cantly improve skin’s structure. 

Putting it all Together
One of the best examples of

these advances can be found at
food, drug- or mass-merchandis-
ing stores. Created to give con-
sumers the confidence to touch
and be touched, NIVEA Sun-
Kissed Firming products combine
a gradual tanner with the supe-
rior technology that the brand is
known for, as well as a longer-
lasting fresh mango fragrance

that eliminates “sunless tanner
smell.” 

NIVEA Visage Sun-Kissed
Facial Moisturizer employs hydra-
tors and UV filters to fight prema-
ture aging. Fast absorbing and
nongreasy, it can be applied in the
morning and work—as a tanner
and a protective moisturizer—
throughout the day. It is dermato-
logically tested and suitable for all
skin types. 

NIVEA body Sun-Kissed Firm-
ing Moisturizer combines its tan-
ning agent with a unique formula
that hydrates and firms for visibly
smoother skin. As a result, this
product is the first gradual tanning
line to leave skin looking healthy
and glowing while feeling fit and
firm. It is available in two shades.

All of these advances mean
that dare-to-bare skin doesn’t
have to wait until  summer.
NIVEA Sun-Kissed products
build noticeable color after just
five days and immediately leave
skin firm and hydrated, so
flabby, pasty thighs are abol-
ished by the weekend. For more
information about Sun-Kissed,
visit www.niveausa.com.

Achieving Healthy, Glowing Skin All Year Long

Advanced sunless tanners make
achieving a gorgeous healthy
glow easier than ever.

(NAPSA)—When it comes to the
health and maintenance of their
lawns, many homeowners believe
there to be no substitute for profes-
sional experience. When a lush
lawn is top-of-mind, these home-
owners know just whom to call. 

In a recent nationwide survey
conducted by International Com-
munications Research, 400 home-
owners currently utilizing lawn
care services were polled to deter-
mine the motivating factors behind
their decision to hire a lawn care
service provider. In the majority of
surveys, there was a significant
emphasis on “experience.”

Results indicated that 90 per-
cent of those polled cited the knowl-
edge and extensive qualifications of
lawn care companies to identify
and properly treat for pests as key
factors in their decision to hire the
service provider. In technical
aspects, 86 percent of homeowners
surveyed believe that lawn care
companies are better qualified to
apply fertilizers and pesticides.

Developed by the Bayer Lawn
Care Institute™, the survey pro-
vides lawn care professionals with
statistically backed insight as to
the expectations and service de-
sires of homeowners—providing
them with the opportunity to
enhance their business while
meeting the expectations of their
customers.

“Lawn care professionals re-
ceive significant training before
attaining industry certification to
be a licensed turf care practi-
tioner,” says Tom Shotzbarger,
Certified Turfgrass Professional

(CTP), Tomlinson Bomberger
Lawn Care and Landscape Inc.
and a Bayer Lawn Care Institute™

Advisory Board member. “It’s this
experience that customers value
most and a significant factor in
which services they go with.” 

According to Shotzbarger, “The
aesthetic and financial value found
in the health of a homeowner’s
lawn requires an acute attention to
detail in order to maintain.” 

Keeping this in mind, Shotz-
barger notes this is where the value
of using a professional is most
apparent. “The training and subse-
quent on-site experience lawn care
professionals receive ensures that
they will be capable of providing

knowledgeable and thorough care
of these properties that will meet
the homeowners’ expectations.” 

The telephone survey, conducted
in June 2006, was developed by the
Bayer Lawn Care Institute™. The
Bayer Lawn Care Institute was
founded in order to provide lawn
care professionals with access to
information and resources that
would enhance the quality of ser-
vices provided to their customers.
In addition to conducting surveys
such as this, the Bayer Lawn Care
Institute sponsors educational sem-
inars and networking events and
maintains an active Advisory
Board to keep abreast of issues
lawn care professionals face. 

Homeowners Recognize Value Of Experienced Lawn Care Service

Would you agree or disagree that a professional lawn care company is
better qualified and more knowledgeable about identifying and prop-
erly treating for weeds and insects than the average homeowner?

(NAPSA)—It’s definitely time
to clean your car when someone
writes “wash me” on the surface.

Even if your car hasn’t reached
that point, a good cleaning of the
inside and outside prevents the
buildup of damaging chemicals
and dirt, reduces the potential for
rust from road salt and helps
ensure the visibility needed for
safe driving, according to the Car
Care Council.

The first step is to remove the
clutter from inside the car, includ-
ing items that have accumulated
in the trunk that can add extra
weight and reduce gas mileage.
Once this is done, thoroughly
clean and vacuum the inside and
wash the windows.

When washing the outside,
make sure to include the tires,
wheels and the underside of the
fenders to eliminate any road salt
or grime. The Council recom-
mends cleaning the wheels and
tires with a mitt and using a sep-
arate mitt to wash the body. This
will avoid contaminating the
vehicle’s paint with debris from
the wheels and tires.

The body of the vehicle should
be washed using a product sold
specifically for cars. Starting at
the top, wash one section at a
time, thoroughly rinsing away the
soap as you go. 

Work your way down toward
the front, sides and rear of the

vehicle. Clean the fenders and
bumpers last, since they will have
the most dirt and grime that can
contaminate the wash mitt.

The car should get a final rinse
by removing the spray nozzle
from the hose and letting the
water cascade down the surfaces
of the vehicle. To avoid water
spots, dry the vehicle with a
chamois or other product made
for drying.

The last step is to wax the car
according to the manufacturer’s
instructions for application. Wax-
ing should be done out of direct
sunlight and every six months. It
goes a long way toward protecting
the vehicle’s finish and makes
subsequent washes easier.

If you identify any stone chips,
rust or other problem spots while
washing your vehicle, the Council
suggests having these taken care
of immediately to prevent further
damage.

Keeping your vehicle clean not
only protects your valuable invest-
ment, it can foster a sense of pride
and accomplishment. It’s a task
that takes very little money or
effort, but has huge returns.

The Car Care Council is the
source of information for the Be
Car Care Aware consumer educa-
tion campaign, which promotes
the benefits of regular vehicle
care. For more information, visit
www.carcare.org.

When Your Car Says, “Wash Me, Please”

(NAPSA)—Through most of the
year, you may work happily away
in your quiet and comfortable
home office. But come June, your
sanctuary is invaded by a power-
ful and disruptive force: the kids
on summer break. Blame it on the
Xbox’s distracting roar or the
temptation to join the kids pool-
side, but for those three months
your productivity wilts in the
summer heat. It’s a common prob-
lem for many home-based work-
ers, whether small-business own-
ers or corporate teleworkers. The
solution?

“Some home workers can find
ways to grind through the sum-
mer with only minor adjust-
ments,” says Mark Dixon, CEO of
The Regus Group, the world’s
largest provider of outsourced
workplaces. “But many make
their lives easier by getting out of
their home office and using part-
time offices or virtual offices.”

Here are a few ideas to help
keep business running smoothly
until school starts again:

Make Home Work
A few at-home adjustments

might be all you need. Adapt your
schedule by getting up earlier or
work some at night. Make calls
while the kids are occupied.

Maybe take on a “virtual office”
for the summer. Virtual offices,
like those offered by The Regus
Group, offer an address and phone
number at a local business center
where an assistant can screen
your calls and handle administra-
tive tasks. It’s one way to lighten
your workload and give yourself
more quality time with the kids.

Find a Part-Time Getaway 
On the other hand, some work-

ers need to separate themselves
from home, even if just for a few

hours a week. That’s the beauty of
part-time offices, which provide a
professional place to meet with
clients or bear down on a pressing
deadline. Fully furnished and
equipped business centers are
available in most major cities and
space can be arranged by the
hour, day, week or months at a
time. The flexibility makes it easy
to slip away when your spouse is
home watching the children.

Choose a Home 
Away From Home

If you need complete privacy, a
full-time office away from the
house may be just the thing.
While leasing and outfitting a tra-
ditional office would be too costly
for the short term, the business
center model lets you move right
into a ready-to-use office and stay
as little or as long as you like.

While you’re there, take advan-
tage of amenities such as confer-
ence rooms and videoconferencing,
and network with other business
people who may be potential
clients or partners. You just might
return home more successful than
when you left.

To learn more about flexible
workplace solutions, visit
www.regus.com.

Small Biz: When Restless Kids Hamper Home-Based Workers
How To Keep Your Business Sizzling Through Summer 

When too many delightful dis-
tractions make it tough to work at
home, a part-time or virtual office
can help.

***
Corporation: An ingenious
device for obtaining profit with-
out individual responsibility.

—Ambrose Bierce
***

***
It is not the employer who pays
the wages. He only handles the
money. It is the product that
pays the wages.

—Henry Ford
***

***
Hire character. Train skill.

—Peter Schutz
***

***
Perpetual devotion to what a
man calls his business is only
to be sustained by perpetual
neglect of many other things.

—Robert Louis Stevenson
***

***
Competition brings out the best
in products and the worst in
people.

—David Sarnoff
***


