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(NAPSA)—Music may not just
be important to a child’s develop-
ment and education—it could
actually be instrumental.

Schools that have music pro-
grams have significantly higher
graduation rates than those with-
out programs (90.2 percent as
compared to 72.9 percent), accord-
ing to a Harris Interactive poll of
high school principals, funded by
MENC—the National Association
for Music Education. 

In addition, schools that have
music programs have significantly
higher attendance rates than do
those without programs. Other
studies indicate that children who
have an interest in music perform
well in school and tend to lead
healthier lives.

So how do you spark a musical
interest in your child? Try these
tips:

Tune In
Odds are your child is already

familiar with a number of TV
shows. The next time he’s watch-
ing, ask him to pay attention to
the background music and theme
music. After the show, ask him
what his favorite tunes were and
try to sing them together. 

Play The Game
If your child is into video

games, check out a game such as
“Jam Sessions” for Nintendo DS.
It lets players strum a virtual gui-
tar by running their fingers over
the gaming system’s touch screen.
It was designed with both musi-
cians and musical novices in mind
and features three easy-to-use

modes including a “Tutorial
Mode,” which teaches users to
play guitar, understand chord pro-
gressions and recognize chords by
ear. 

Play It Again
Play music around the house

when you’re cleaning, cooking or
just relaxing—and feel free to sing
along with your favorite tunes.
Children learn by watching and if
they see that their parents have
an interest in music, odds are
they’ll have an interest, too. 

Make It Fun
Encourage your kids to put on

a fun family concert. They can lip-
synch to some of their favorite
songs, sing a few bars or even play
a few instruments if they have
any. You could even record the
performance and play it back
on your television as a music
video that the whole family can
enjoy.

For more information, visit
www.ubi.com. 

Educators Sing Music’s Praises

Video games and other activities
could spark an interest in music.

(NAPSA)—All employers are
required by law to display labor
law posters—but how do business
owners know that the posters they
use are authentic and up to date?
It’s a challenge facing millions of
businesses, many of which have
lost money to poster scam artists.

Here’s how the con works: A
scam artist visits a business posing
as a government agent, or mails an
official-looking solicitation to a
business. Business owners are led
to believe—often wrongly—that
the labor law posters they are dis-
playing are not in compliance with
current regulations. The business
owner is then strong-armed into
paying excessive fees for outdated
or unnecessary posters.

Protecting Your Business
Business owners can avoid labor

law poster scams by partnering
with a qualified poster provider.
Legitimate third-party poster sell-
ers offer an easy way to save time,
avoid scams, and keep businesses
in compliance with current laws.

“Qualified poster providers
notify businesses only when manda-
tory updates are required,” noted
Ashley Kaplan, compliance attorney
with G.Neil, which offers Poster
Guard Compliance Protection, an
automatic poster updating service.
The company employs labor attor-
neys and legal researchers to con-
tinually monitor and properly inter-
pret regulatory changes, and
guarantees its posters are 100 per-
cent compliant with state and fed-
eral employee posting laws. 

10 Tips to Find a Legitimate
Poster Provider:

1) Check with the Better
Business Bureau (BBB) to verify
the seller ’s quality and service
standards.

2) Thoroughly investigate any
business without a BBB rating, as

this may indicate an unproven
track record.

3) Choose a partner that un-
derstands both state and federal
laws. Businesses have to keep
track of up to 16 federal and state
postings issued by up to seven dif-
ferent agencies.

4) Confirm that the seller
employs labor law attorneys to
interpret regulatory changes.

5) Ask for written assurance
that the posters meet exact
agency specifications for font size,
poster size, color and layout.

6) Choose a poster provider
that guarantees unlimited protec-
tion from fines.

7) Before purchasing updated
posters, verify with the issuing
government agency that the
update is truly “mandatory.”

8) Be suspicious of misleading
poster offers that appear to be
from the government.

9) If you are visited by some-
one posing as a government
agent, ask to see credentials.
Never buy posters from a door-to-
door salesperson. 

10) Report fraudulent incidents
to the state attorney general.

In addition, businesses can
ensure they are in compliance
with all federal and state labor
law poster requirements by visit-
ing www.freeposteraudit.com.

Avoiding Labor Law Poster Scams: 
Tips to Save Businesses Time and Money

There are ways businesses can
protect against labor poster scams. 

(NAPSA)—Running a small
business or organization presents
many challenges, including how to
find the time and money to create
successful marketing campaigns.
The right marketing mix can help
build strong relationships with
current customers, clients or
members—who are also your most
valuable prospects. One of the
easiest, effective, and most afford-
able marketing communication
tools available to small businesses
and organizations today is email
marketing.

The first step in developing a
successful email marketing cam-
paign is to find a quality service
that’s the right fit. A reputable
service provider will provide list
management services (opt-in,
unsubscribe, etc.), professional-
looking email templates that are
easy to use, mailing and reporting
functions, and the right reputa-
tion to ensure that your email is
delivered to your recipients.

Using a third-party service is
affordable and will ensure a pro-
fessional look to your email
newsletter. For example, more
than 130,000 small businesses
and organizations turn to Con-
stant Contact to deliver quality e-
mail newsletters to their key
audiences. The company offers
creative and seasonal templates,
affordable monthly plans and a
60-day free trial to try out the
product. To learn more, go to
www.constantcontact.com.

Many small businesses and
organizations across many differ-
ent industries are thriving with
email marketing. From increased
repeat sales to stronger customer
relationships, the benefits are
numerous. They include:

• Launching new programs;
• Inspiring members; and
• Staying connected.

Whether you’re a restaurateur,
travel agent or a religious organi-
zation, starting an active dialogue
with your network can be as sim-
ple as one, two, three. Here are a
few steps to help you get started:

1. Build a list of people inter-
ested in hearing from you. Collect e-
mail addresses and request permis-
sion to send emails at every point of
contact with your current and
prospective customers, clients and
members, both online and offline.

2. Decide what you want to
communicate. Make your email
campaigns useful, relevant, and
interesting. It’s important to send
personalized communications that
address your audience’s concerns
and needs without being too sales
oriented. This will position you as
a source of information and, quite
possibly, an expert.

3. Determine when you want to
communicate. Look at your orga-
nization’s calendar to decide what
information to communicate and
when. Developing a regular sched-
ule will keep customers anticipat-
ing your emails.

For more  advice on how to
grow your business or organiza-
tion using email marketing, go to
www.constantcontact.com/learn
ing-center.

Three Easy Steps To Grow Your Organization

OF SMALL
BUSINESS

Emails can be a great way to
build customer relationships.

(NAPSA)—Medicare prescrip-
tion drug coverage has given many
seniors peace of mind that they will
have access to the medicines they
need. But occasionally, because of
individual plan rules, seniors
might find that the medicine pre-
scribed by their doctor isn’t always
covered. Fortunately, seniors who
encounter this situation have sev-
eral options, and a new brochure
can help them understand what
they can do about it.

The new brochure, titled
“Using Your Medicare Drug Plan:
What to Do if Your Medicine Isn’t
Covered,” is available through
Your Pharmacy Benefit (YPB), a
collaborative consumer education
effort. The brochure outlines the
specific steps people can take to
get their medicines covered.

“Many Medicare beneficiaries
don’t realize that they can appeal
if their medications are not cov-
ered, and can often get coverage
for the medicines they need to
stay healthy, while controlling
their costs,” said Rick Kellerman,
M.D., president of the American
Academy of Family Physicians,
one of the organizations involved
in YPB. “This brochure shows
seniors what actions they can take
if they are denied coverage for a
medication.”  

Patients have the right to
request coverage for their medi-
cines and to appeal Medicare’s
decision if that coverage is denied,
but they must follow a specific
process. The brochure includes

information on that process,
including: 

•Tips on deciding whether to 
start this process
•Explanations of how the
process works
•Definitions of key terms
•A sample appeal letter 
•A step-by-step table of the 
coverage request process
•Additional resources such as 
links to Medicare’s appeal 
forms.
The brochure is available in

English and Spanish through the
Federal Citizen Information Cen-
ter. There are three easy ways to
request copies of the brochure
(publication number 661P):

•Send your name and
address to Publication Num-
ber 661P, Pueblo, CO 81009.

•Call toll-free (888) 8-
PUEBLO (888-878-3256), week-
days 8 a.m. to 8 p.m. EST.

•Visit www.pueblo.gsa.gov to
place your order online or to read
and print these and hundreds of
other federal publications for free.

Other resources provided by
Your Pharmacy Benefit focus on
choosing, understanding and
using prescription coverage.
Through a Web site and free
brochures, YPB offers suggestions
on how to use prescription bene-
fits to their full potential, hints
on how to save money and tips
on what to do when your pre-
scription is denied for payment.
For more information,  vis it
www.YourPharmacyBenefit.org.

New Resource Shows Medicare Beneficiaries What
to do if Coverage for Medicines is Denied

Shop To Stop Global Warming
(NAPSA)—Al Gore’s “An Incon-

venient Truth” and Leonardo
DiCaprio’s “The 11th Hour” chal-
lenged Americans to act on cli-
mate change. Changing light-
bulbs and taking buses help, but
nearly 40 percent of your carbon
footprint (the amount of global
warming pollution you are respon-
sible for) comes from buying
everyday goods and services. 

A new Web site, www.Climate
Cooler.com, let’s you get the same
low prices on 6 million products
from hundreds of the most popu-
lar online stores, and at no cost to
you, the global warming impact of
your purchases is eliminated.

“When you start your shopping
at ClimateCooler.com, we calculate
the global warming impact of your
purchase,” says Michel Gelobter,
founder and 20-year environmen-
tal leader. “The store gives us a fee
and we invest in renewable energy
projects to eliminate the impact of
the purchased product—making
everything you purchase, from
iPods at Apple.com to ‘Harry Pot-
ter and the Deathly Hallows’ at
Walmart.com, carbon neutral.”
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Shopping at  carbon-neutral
stores this holiday season can
reduce your carbon footprint
and help fight global warming.

***
The best time to make friends
is before you need them.

—Ethel Barrymore
***

***
Make all good men your well-
wishers, and then, in the years’
steady sifting, some of them will
turn into friends.

—John Hay
***

***
Be slow to fall into friendship;
but when thou art in, continue
firm and constant.

—Socrates
***

***
Better fare hard with good men
than feast with bad.

—Thomas Fuller
***

***
He that walketh with wise men
shall be wise.

—Solomon
***




