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(NAPSA)—Going holiday shop-
ping at the mall used to be as tra-
ditional as hanging mistletoe and
drinking eggnog. But the abun-
dance of easy-to-use catalog and
online shopping options has many
consumers picking out the perfect
gift from the comfort of their own
homes. So what does this mean
for retailers?

Well, if their contact centers
make Santa’s “nice” list instead of
his “naughty” one, it’s likely to
mean less coal and more revenue
in their stockings. That’s because,
in what is predicted to be a slow
shopping season, consumers will
opt to do more business with
retailers that provide the highest
levels of service.

As consumers holiday shop this
year—particularly online or
through catalogs—there are certain
traits that can be found with retail-
ers providing exceptional service.
According to a recent Contact Cen-
ter Satisfaction Index of European
and North American consumers
conducted by market research firm,
Leo J. Shapiro and Associates, con-
sumers who have an exceptional
experience are 33 percent more
likely to do more business with that
company in the future.

Yet the survey found that
company interactions are gener-
ally failing to meet consumers’
expectations. So how will this
affect retailers during the holi-
day season? By potentially
impacting profitability. Nearly 75
percent of consumers who had a
bad experience say they will con-
duct less business with a com-
pany and 60 percent say they
will do much less business.

The good news is, retailers’ con-
tact centers can do a number of
things to significantly improve
satisfaction. Consumers should be
demanding that retailers: 

• Quickly respond to inquiries
or issues;

• Provide accurate and de tailed
product and service information;

• Set expectations for what
will transpire after an interaction;
and

• Transfer knowledge to con-
sumers to enable them to make
informed decisions.

Retailers can easily improve
their tools and training pro cesses,
send consumers to self-service
systems only when they can
address their issues and, when
the time is right, provide the most
appropriate customer service rep-
resentative with the right skills
and resources to help consumers
meet their shopping objectives.

If consumers only do business
with retailers that provide high
levels of customer service, retail-
ers will need to sit up and take
notice or else they will potentially
risk losing valuable business. And
who can afford to do that?

For more information about
how retailers can improve cus-
tomer service  or  to  read the
Contact  Center Satisfact ion
Index in i ts  entirety,  vis it
www.aspectindex.com.

Customer Service Key To Business Success

For many consumers, the choice
of where to shop is decided
based on retailers who provide
exceptional customer service.

(NAPSA)—In a pressure-filled
modern world where youngsters
constantly struggle with every-
thing from alcohol and drugs to
being too thin or too heavy, there
is a book that should be on every
concerned parent’s shopping list.

The book—written by leading
authorities—may be just the
resource that America’s youth
needs to help teens handle diffi-
cult and high-risk situations,
whether experienced personally,
by their friends or with family
members. The authorities? The
125-year-old national children’s
crisis charity KidsPeace and more
than half a million of America’s
teens.

Written in the voice of today’s
young people, “I’ve Got This
Friend Who...” (Hazelden) was
designed to help kids through a
critical time in their lives. That’s
because today’s youngsters face an
array of pressures and dangers
that would have been unimagin-
able to most of us just a genera-
tion ago—dangers that undermine
their peace of mind and sound
judgment every day. And since
young people’s peers know just
about as much as they do, this can
often lead them into trouble that
could have been avoided if only
they—or a friend—had a little
more information about how to
handle things.

“The teen years can be an
exciting and exhilarating time of
self-discovery,” explains Chris
Beckman, TV celebrity and author
of “Clean.” “But they’re also a ter-
rifying time of walking down a
winding road you’ve never walked
before, not knowing where it will
take you or what dangers might
be just around the corner.”

“I’ve Got This Friend Who...” is

a unique “how-to” manual to help
teens and their friends avoid the
dangers of alcohol, smoking,
drugs, eating disorders, self-
injury, and risky behaviors associ-
ated with the perilous adolescent
years. Written in the voice of six
young characters with whom
today’s teens can easily identify,
the book was designed to help
young people at exactly the point
in their lives when they are least
likely to turn to adults for help.

The book is the result of more
than a century of work by Kids -
Peace, its 3,000 doctors and child
care professionals, child and ado-
lescent development experts
and—most importantly—more
than half a million of America’s
teens.

The topics featured—along with
detailed information and coping
techniques—are based on expert
knowledge and the firsthand expe-
riences of actual teens, obtained
through TeenCentral.Net, an inno-

vative, problem-solving resource
designed to help young people
work out stresses and problems
before they become overwhelming.

About TeenCentral.Net
TeenCentral.Net was created in

1998 by KidsPeace, Harvard Med-
ical School’s Dr. Alvin Poussaint,
Brown University Child Study
Center founder Dr. Lewis P. Lip-
sitt and KidsPeace Executive Vice
President Joseph A. Vallone, all
co-founders—with Lee Salk’s
brother, polio vaccine pioneer
Jonas Salk—of the KidsPeace Lee
Salk Center for Research.

Providing anonymous and free
24/7 counseling, TeenCentral.Net
receives more than 2 million hits
each month from teens with
diverse backgrounds in all 50
states, military bases around the
world and 100 foreign countries.
Powered by innovative software
that guides kids through a process
of problem identification, informa-
tion sharing and crisis-resolution
techniques, the site has become
an ever-expanding database of
real stories, revealing what’s actu-
ally happening to our kids, what
they’re feeling, what the critical
trends and hot-button issues are,
and what they’re doing about
them.

Since its founding in Bethle-
hem, Pa., in 1882, KidsPeace, the
National Center for Kids Over-
coming Crisis, has been working
to develop new ideas, programs
and practical strategies to help
millions of children and families
avoid and overcome the kinds of
crises that can strike any child. 

“I’ve Got This Friend Who…”
is available through www.kids
peace.org, by calling 1-800-25-
PEACE, and at bookstores
nationwide.

Helping Teens Cope With Everyday, Real-World Problems

Finally, a book designed to help
youngsters survive the perilous
teen years.

(NAPSA)—It’s almost as if a
lightbulb went on—people are
suddenly aware of the impor-
tance of reducing their energy
consumption. 

As a result, environmentally
conscious Americans are taking
steps to conserve energy at home
and at work by taking actions
such as switching to energy-sav-
ing compact fluorescent bulbs. 

In fact, the House and the
Senate are working on legislation
that, over the next seven years,
would phase out the conventional
lightbulb and replace it with com-
pact fluorescent bulbs—a move
that would not only save con-
sumers $6 billion a year in
energy but also reduce man-made
emissions. 

However, even such a dramatic
move may not outpace the
increasing demand for energy.
With lighting accounting for 40 to
80 percent of a typical commercial
building’s electric bill, switching
to compact fluorescent bulbs may
only be the first step. 

Fortunately, a new device has
been developed to conserve even
more energy. A small, self-con-
tained, easily installed device
known as the EnerLume|EM®,
developed by a Connecticut-based
company called EnerLume Energy
Management Corp., provides a
new alternative. The device
reduces the electricity consump-
tion in most fluorescent fixtures
and can reduce light bills by up to
15 percent or more. It enables cor-
porations and institutions to save

energy by preventing fluorescent
lighting systems from drawing
power that cannot be efficiently
converted into light. 

A bui l t - in  microprocessor
determines  when to  draw
power in such a manner as to
maintain full peak voltage to
maximize light output, while at
the  same t ime reduc ing  the
amount of energy consumed by
the ballast. 

The device draws power when
it is most efficient to do so,
increasing the lighting system’s
efficacy and providing more light
per watt consumed. 

The system is suitable for use
in buildings such as manufactur-
ing facilities, parking garages,
distribution centers, warehouses,
retail spaces and school systems.
It can easily be programmed to
power lighting systems on and off
and allows for remote program-
mability and monitoring by any
authorized computer. 

For more information, visit
www.enerlume.com.

Taking Conservation To Another Level

A new, easy-to-install, energy-
saving product offers dramatic
savings in the cost of lighting.

(NAPSA)—When planning a
vacation, consider locations that
offer high-quality entertainment
at affordable cost. You don’t have
to travel to New York or Las Vegas
to see Broadway-caliber shows.

Cities such as Pigeon Forge,
Tenn., offer families a variety of
entertainment options—from com-
edy to magic to beautiful melo -
dies—that don’t deflate your vaca-
tion budget. 

In Pigeon Forge, visitors can
choose from shows at more than a
dozen theaters, including five din-
ner theater options. 

For instance, The Miracle The-
ater presents a musical re-cre-
ation of the life of Christ featuring
a cast of more than 100 actors,
singers and dancers, live animals
and “flying angels.”

For those interested in seeing
mind-bending magic and illusions,
the Magic Beyond Belief stars
internationally acclaimed Terry
Evanswood. The show features
illusions, close-up magic, sleight-
of-hand tricks and even a 400-
pound white tiger. 

There are plenty of shows fea-
turing incredible vocal talent,
such as Country Tonite Theatre,
Memories Theatre or the Smith
Family Theater. These theaters

audition talented musicians from
all over the country to perform
classic standards as well as
today’s hits.

If you are looking for a dinner
and theater combination, Pigeon
Forge offers everything from mur-
der mystery entertainment to
what’s been called the finest fid-
dling in the South, all accompanied
by a delicious meal. You can also try
Dolly Parton’s Dixie Stampede for
truly unique entertainment.

Located at the foothills of the
Great Smoky Mountains, Pigeon
Forge, Tenn., has all of this and
much more. For more informa-
tion about all attractions and
activities in Pigeon Forge, visit
www.MyPigeonForge.com or call
(866) 258-8495 toll free.

Economical Entertainment OptionsWhen a giraffe is born, it falls
from a height of six feet, usually
unharmed.

Babies are most often allergic
to milk, eggs, wheat, soybean
products and peanuts.




