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(NAPSA)—A recent survey found
that women are often surprised by
the degree to which menopause can
affect every aspect of their lives.
Learning more about this life tran-
sition may help reduce  potentially
negative aspects. 
According to the “Menopause

Impact Survey,” sponsored by
Teva Women’s Health, Inc. and
conducted by Yankelovich Inc.,
part of The Futures Company, a
majority of women reported their
menopause symptoms negatively
impacted their personal health
and well-being (67 percent), sex
life (58 percent) and relationship
with their significant other (52
percent). 
Women may accept menopause

as a part of life, but a majority
were surprised by the timing of
menopause and the impact it had
on their lives. Two thirds of
women reported being unprepared
for the symptoms and impact of
menopause. Many women experi-
enced hot flashes, night sweats,
emotional symptoms, mood
swings and trouble concentrating,
which negatively impacted their
family, work and social life. 
“While women theoretically

understand that they will experi-
ence menopause, many underes-
timate the symptoms they may
experience and how they will be
impacted physically and emo-
tionally,” says David Portman,
M.D.,  director and principal
investigator of the Columbus
Center for Women’s Health
Research. “Some studies have
shown that women can have
upwards of a dozen moderate-to-
severe hot flashes a day.” 
Menopause also negatively

impacts women on a deeper level
—often affecting their well-being,
confidence and even self-esteem.
Particularly, 87 percent of women

experience anxiety, depression
and mood swings, and these
symptoms negatively impact their
relationships, family life and
career. 
Because every woman is differ-

ent, it ’s important to discuss
potential treatment options with
her health care provider. Even
though only one-quarter of women
have tried prescription hormone
therapy, 65 percent of these
women reported being at least
very happy with the effectiveness
of the treatment.   
Women can go to Copewith

Menopause.com to find the
Menopause Impact Tool, a simple
questionnaire designed to help
facilitate a dialogue between a
woman and her health care
provider. Women can use the tool
and print a one-page analysis for
their next office visit.   
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Many women may underestimate
the impact that menopause can
have on every aspect of their
lives.  

(NAPSA)—Are men more trust-
worthy than women or vice versa?
Are older people more trustworthy
than younger people? Can you trust

some industries more
than others? These
and other trust-
related questions are
answered in a new
study conducted by
Trusted Advisor
Associates, a man-
agement consultancy
focused on the role of

trust in business. 
The data are based on 10,000

responses to the company’s
online Trust Quotient™ quiz—
www.trustedadvisor.com/quiz—
a proprietary self-assessment
instrument that measures trust-
wor thiness as a composite of four
components (credibility, reliability,
intimacy and self-orientation).
The responses were scored on a
scale and combined to produce an
overall trust number rated on a
scale of 100. The study represents
the largest ever on the subject of
trustworthiness, and the implica-
tions of the findings bring some
much-needed definition and tex-
ture to the broader dialogue
around issues of corporate ethics,
integrity and trust.
For example, men and women

achieve nearly equal trust rat-
ings but they get there quite dif-
ferently, the data show. Older
and retired workers rate signifi-
cantly higher on the trust scale
than do younger workers. And
despite popular stereotypes,
trustworthiness varies more at
the personal level than at the
industry level—trust is largely a
personal phenomenon.
“While there’s been a lot said

recently about trust in business,
much of it understates the role of
personal trustworthiness,” said
Charles H. Green, founder of
Trusted Advisor Associates and
developer of the Trust Quotient
and other trust diagnostics.
“Despite the attention we give
issues like metrics, ethics and cor-
porate transparency, the role of
personal trustworthiness in corpo-
rate leadership remains under-
played. Trust starts and ends with
people.” 
• Who are more trustworthy—

men or women?
Overall, there is very little dif-

ference: Women rate as slightly
more trustworthy, at 79.7 vs. 79.0.
However, the differences are
instructive: Women and men score
equally on credibility, and women
have a slight edge in reliability—
20.6 vs. 20.4. The big difference
comes in the factor of intimacy,
where women are 0.5 points
higher—19.8 vs. 19.3. Thus, most
of the gender difference derives
from higher scores at the key fac-
tor of intimacy.
• Does trustworthiness in -

crease or decrease with age?
One of the strongest correla-

tions in the Trust Quotient (TQ)
study is the linking of TQ and age.
The older we get, the more trust-
worthy we are (or at least think
we are). 
• Does trustworthiness vary by

industry or job?

Overall, there are few  dis -
cernible patterns at the industry
level. As a broad statement, those
with jobs requiring high personal
interaction (general management,
training, sales) tend to rate higher
than those in more solitary roles
(supply chain, accounting, legal).
This underscores that trustwor-
thiness is a personal attribute,
distributed broadly across indus-
tries. It also suggests a large
opportunity—no matter what in -
dustry you’re in—to differentiate
by building businesses with
higher concentrations of trustwor-
thy people. 
While most management the-

orists advise people and organi-
zations to focus on strengths
instead of  weaknesses to
improve performance,  these
findings clearly indicate that in
the arena of trust, a different
approach is necessary. 
“Some business leaders make

the case that to improve perfor -
mance, people and businesses
should leverage their strengths
rather than concentrating on fix-
ing their weaknesses,” said Green.
“This makes a great deal of sense
in areas of skills mastery. But
when it comes to trust, the oppo-
site is demonstrably true. By
focusing on their weaknesses,
individuals can make rapid im -
provements in their trustworthi-
ness, and those improvements will
accrue to the industries and orga-
nizations within which they work.
By becoming aware of an imbal-
ance in our trustworthiness
strategies, we can improve our
integrity.”
To take the Trust Quotient quiz

and see how trustworthy you are, go
to www.trustedadvisor.com/quiz.

By focusing on their weak-
nesses, individuals can make
rapid improvements in their trust-
worthiness, and those improve-
ments will accrue to the indus-
tries and organizations within
which they work.

Do People Trust You? A New Study May Explain Why Or Why Not
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(NAPSA)—Nearly one in five
residential landscape architects
is replacing part or all of tradi-
tional grass lawns with veg-
etable gardens, according to a
survey by the American Society
of Landscape Architects (ASLA).
For more information,  visit
www.asla.org or call (888) 999-
ASLA (2752).

**  **  **
The Kentucky Legend Ham

Hotline, open March 15 through
April 30, can help you select, pre-
pare and serve a delectable ham.
The experts at Kentucky Legend
Hams field calls at (866) 343-5058
from 9 a.m. to 7 p.m. Eastern
Time, Monday–Friday. Ham facts
and recipes are at www.specialty
 foodsgroup.com and (800) 925-
3663.  

**  **  **
Sweet, fiber-rich, dried Cali-

fornia Mission and Calimyrna
figs offer a wealth of nutritional
value, including iron, potassium
and calcium. To order figs or find
kitchen-tested recipes,  go to
www.valleyfig.com and www.
 cookscountrytv.com.

(NAPSA)—A study by the
research group Rockman et al
indicates that model hobbies can
help children follow directions,
acquire skills in math, and
improve attention to detail and
perseverance—abilities that can
help them do better in school. To
learn more, visit myhobbyfun.net.

**  **  **
The lifestyle magazine Real

Simple created Real Simple Solu-
tions, an exclusive product line
available nationwide at Bed Bath
& Beyond to help anybody organize
a closet. You can find more tips and
useful items to make life easier
online at www.realsimple.com.

**  **  **
New rules implemented by the

Federal Reserve will change the
kind of information that credit
card companies must provide to
consumers and when they must
provide it. To learn more, visit
www.federalreserve.gov/creditcard.

**  **  **
A new initiative is designed to

advance science, technology, engi-
neering and math education in
the United States by engaging
educators. The Siemens Founda-
tion has created the Siemens
STEM Academy. For more infor-
mation, visit www.siemensstem
 academy.com. 

**  **  **
At A.C. Moore craft stores, you

can Act For Autism by creating a
jigsaw puzzle or adding a dollar at
checkout as a donation to Easter
Seals. Learn more at (800) 221-
6827, www.acmoore.com and
www.actforautism.org. 

***
My mother was the most beau-
tiful woman I ever saw. All I am
I owe to my mother. I attribute
all my success in life to the
moral, intellectual and physi-
cal education I received from
her. 

—George Washington
***

***
By and large, mothers and
housewives are the only work-
ers who do not have regular
time off. They are the great
vacationless class. 

—Anne Morrow Lindbergh
***

***
Have you ever observed that we
pay much more attention to a
wise passage when it is quoted,
than when we read it in the
original author?

—Philip G. Hamerton
***




