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(NAPSA)—Most people depend
on personal computers for so
much in daily life and when the
computer seems sluggish, unre-
sponsive or just generally under-
performing, it can lead to frustra-
tion. Fortunately, if your computer
is misbehaving, there are five sim-
ple steps you can take to help get
it back up to speed.
1.Defrag Your Disk. Com-

puter hard drives get fragmented
when programs are installed and
uninstalled and files are added
and removed. The files end up
scattered around the hard drive so
it’s difficult for the drive to find
everything you want in a timely
manner. The built-in disk defrag-
ment tool can keep your computer
running efficiently.
2.Stay Healthy. Just like

humans, when a computer has a
virus or is infected with spyware,
it becomes sluggish and perfor-
mance suffers. Keep your anti-
virus program up to date and fight
off cyber attackers. Run a full sys-
tem scan every three to six
months. Install an anti-spyware
program, too.
3.Don’t Be a Digital Hoarder.

Whenever you install software
updates, download images, save
music files, edit documents or
browse the Web, your computer
accumulates files and programs,
most of which are unnecessary. Use
the built-in uninstaller to remove
those unneeded files.
4.Blow it Out. Over time, the

inside of your computer will accu-
mulate a “blanket” of dust, which
may result in a temperature rise
inside your computer case. Open
your computer case and blow out
the dust using a canister of com-
pressed air. Be sure to blow air
through all fans in order to thor-
oughly clean them.
5.Upgrade Your Memory.

Many computer performance
issues can be resolved with a do-

it-yourself (RAM) memory
upgrade. Anytime you open your
e-mail, surf the Web, watch a
video, type a paper, play a game
or just plain turn on your com-
puter, the computer is using its
internal memory. When a com-
puter does not have enough inter-
nal memory to properly run its
programs, it becomes slow and
unresponsive.
Installing computer memory is

a fairly simple process that
requires no special tools or skills.
However, finding the correct
upgrade can sometimes be confus-
ing as there are hundreds of thou-
sands of options to choose from.
Crucial.com makes finding and

installing the correct memory
upgrade simple with free, easy-to-
use online tools designed to help
you quickly find a compatible
memory upgrade. Using the Cru-
cial Memory Advisor™ tool, you
choose your computer make and
model from a drop-down menu to
see recommended memory up-
grade options. Or, use the Crucial®
System Scanner tool to automati-
cally scan the computer to deter-
mine the current memory and
view recommended compatible
upgrades.
Visit www.crucial.com for more

tips and information on getting
your computer back up to speed!

Tips OnTaming A Computer For More Speed, LessTrouble

Taming a troubled computer may
be easier than you think.

(NAPSA)—The recession was
tough on many small-business
owners. But new research shows
that many of today’s women-
owned businesses have adapted
and emerged stronger from their
experiences during the tough
economy. “Small Business:
Lessons of the Recession” is an in-
depth look by Chase Card Ser-
vices, the National Federation of
Independent Business, and the
Center for Women’s Business
Research at how women small-
business owners fared during the
recession. The research provides
many valuable insights, including
five innovative ideas that many
women small-business owners can
apply to their business plans no
matter how the economy is doing:
1. Social media is not just for

socializing. It became a valuable
business tool during the recession.
Half the women now use social
media compared to 4 percent before
the recession. Of those surveyed, 56
percent said social media is “very
important” or “important” to their
business. Social media sites are
free platforms that can easily con-
nect business owners to cus-
tomers—a cost-effective way to pro-
mote your business.
2. It’s wise to constantly

examine your customer base.
Although 54 percent focused on
generating new business among
existing customers during the
recession, one in four are now
marketing to a customer base
that’s different from prerecession
targets. Always think critically
about your customer base and
make your decisions on the num-
bers. Targeting new types of cus-
tomers requires a thorough analy-
sis of profit and growth potential.
3. It’s good to become in-

volved in community activities.
Nearly two out of five women-
owned businesses increased their
involvement during the recession
in civic, social or school activities to
increase exposure for their busi-
ness while creating value for their
community. It can be a particularly
cost-effective way to strengthen
sales efforts.
4. It pays to control costs.

During the recession, 45 percent
of the firms focused on controlling
costs as a remedy to the economic
times, while 31 percent concen-
trated on increased sales. Looking
back, 59 percent feel their focus
area was the right choice.
5.The right kind of help can

pay off. Nearly a quarter of
women-owned businesses that
sought outside help to control
costs or increase sales during the
recession had slightly better sales
records than those that did not.
It’s important, however, to do your
research and set expectations;
otherwise, it can cost you more in
the long run.
Small businesses are the life-

blood of many communities in the

United States. Chase Card Ser-
vices uses its financial expertise to
create innovative products that
help small businesses succeed. For
example, Ink from Chase is a port-
folio of business credit cards that
were specifically designed with
small-business owners in mind.
They include everything from flexi-
ble payment options to rewards
programs that they can reinvest in
their business.
To help businesses focus on

what is really important, Chase
created Jot, a mobile application
and online tool that lets business
owners easily track, categorize
and organize business expenses
on the go from an iPhone or
Android device. This is especially
useful for small-business owners
who do not have the time to man-
ually monitor and manage their
expenses, or the resources to hire
someone to do it for them.
To learn more about credit

cards for business owners, go to
www.chase.com/ink. To learn more
about the “Small Business:
Lessons of the Recession” study,
visit www.nfib.com/wobstudy.

Five Innovative Solutions To HelpWomen Small-Business Owners
Grow And Adapt ToToday’s Economy

Many of today’s women-owned businesses are led by recession-
tested entrepreneurs whose experiences provide valuable insight into
the challenges that may await aspiring small-business owners.

(NAPSA)—Outsulation by
Dryvit not only improves the way
a home looks, it can help reduce
energy bills by up to 35 percent
and dampen noise. For more infor-
mation, call (800) 556-7752; in
Canada, call (800) 263-3308; or
visit www.dryvithomes.com.

* * *
The latest trends in floor cover-

ing include lifetime “satisfaction
guaranteed” warranties and car-
pets that maintain their showroom
sheen for years. That’s the word
from the World Floor Covering
Association—the floor covering
industry’s largest advocacy organi-
zation For more information, visit
www.WFCA.org.

(NAPSA)—The MetLife Mature
Market Institute, the company’s
center of expertise in aging,
longevity and the generations, has
resources and tools available to
assist older adults and caregivers
with combating elder financial
abuse. They may be downloaded
from www.MatureMarketInstitute.
com. Metropolitan Life Insurance
Company, NewYork, NY 10166

* * *
Young entrepreneurs can set up

a lemonade stand as part of a pro-
gram designed to help the Toy
Industry Foundation give the gift
of toys and play to children in
need. Learn more at www.Makea
StandforKids.org.

* * *
You may be surprised to learn

you can reduce large amounts of

trash by putting virtually any
type of food—even bones—down a
food waste disposer with advanced
grinding capabilities, such as
InSinkErator’s Evolution Excel®
with three-stage grind technology.
Learn more at www.InSink
Erator.com.

***
I’d rather have roses on my table than diamonds on my neck.

—Emma Goldman
***

***
To be overcome by the fragrance of flowers is a delectable form
of defeat.

—Beverly Nichols
***

***
Flowers...are a proud assertion that a ray of beauty outvalues all
the utilities of the world.

—Ralph Waldo Emerson
***

***
Amorning glory at my window satisfies me more than the meta-
physics of books.

—Walt Whitman
***

***
The violets in the mountains have broken the rocks.

—Tennessee Williams
***

***
Break open a cherry tree and there are no flowers, but the spring
breeze brings forth myriad blossoms.

—Ikkyu Sojun
***

***
Perfumes are the feelings of flowers.

—Heinrich Heine
***

***
The flower is the poetry of reproduction. It is an example of the
eternal seductiveness of life.

—Jean Giraudoux
***

***
Flowers really do intoxicate me.

—Vita Sackville-West
***




