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(NAPSA)—Parents: now is the
time to talk to your children
about tough topics, like not smok-
ing. Whether a child is in fifth or
11th grade, it’s likely that he or
she will be confronted with a
smoking-related situation during
his or her school career—and may
have already tried a cigarette.

The good news is that speaking
up about smoking can make a dif-
ference. Research conducted by
Dartmouth Medical School found
that adolescents are less likely to
participate in negative habits and
behaviors, including smoking, if
their parents voice strong disap-
proval of the behavior. So, the cru-
cial assignment for moms and
dads is to talk to their kids and let
them know that lighting up is not
part of the year’s curriculum.

“School can be very stressful for
children. Pressures outside of the
classroom can weigh just as heav-
ily as academic demands do,” says
Dr. Michael Popkin, spokesperson
for “Take 10: Start Talking So Your
Kids Don’t Smoke,” part of Loril-
lard Tobacco Company’s Youth
Smoking Prevention Program.
“Since kids often try out new
behaviors to ease social pressures,
it’s important for parents to take
time out to encourage their kids to
make healthy decisions.” 

Does beginning this dialogue
sound harder than writing a term
paper? Dr. Popkin, author of the
new book Getting Through to Your
Kids, says it only takes 10 min-
utes for parents to start talking to
kids about tough topics. 

Seize Opportunities
to Start Talking

Dr. Popkin offers tips to get
conversation started.

• Don’t lecture. Listen. 
• Seize natural opportunities to

discuss tough topics, like smoking.
• Find out if there is a smoking

section on school grounds. 
• Review athletic competition

rules. Discuss why sports teams
prohibit smoking. 

• Ask if your child’s health or
science class educates kids on
lifestyle topics, such as smoking. 

• Establish consequences, ex-
plain how disappointed you would
feel if your child smoked.

Take the “Take 10”
Challenge Today

To help parents make the com-
mitment to start a dialogue with
their kids, Lorillard Tobacco Com-
pany’s Youth Smoking Prevention
Program has issued the “Take 10”
Challenge, which asks parents to
take a written pledge to discuss
not smoking with their children.
Thousands of moms and dads have
already accepted the Challenge,
and received a “pledge pack” of

free resources to help them start a
dialogue with their kids. Parents
who want to take the pledge can
visit www.2take10.com and fill out
the online form.

Here’s how it works:
• Log on to www.2take10.com

and complete the online pledge
form. 

• Parents without online access
can send a postcard, including their
name, address and phone number
to: “I Want to Take the Pledge” c/o
Rebecca Fried, Weber Shandwick,
676 N. St. Clair, Suite 1000,
Chicago, IL 60611.

• Once parents take the pledge,
“Take 10” will mail a “pledge pack”
that includes tools to help parents
keep their commitment. 

About “Take 10” 
The “Take 10” Program was

developed by Lorillard Tobacco
Company’s Youth Smoking Pre-
vention Program, in conjunction
with Dr. Popkin, to encourage
parents to discuss not smoking
with their children. The program
offers resources including an edu-
cational brochure, an instruc-
tional video for parenting groups
and the 2take10 Web site to assist
parents in beginning this impor-
tant dialogue.

Lorillard Tobacco Company’s
voluntary Youth Smoking Preven-
tion Program is a corporate com-
mitment to address the problem of
underage smoking on a national
scale with initiatives directed at
three influence areas: peer pres-
sure, parental influence and retail
access. The effort includes na-
tional advertising; grassroots com-
munications, retail employee
training and signage to discourage
youth access to tobacco products.

Research Shows Talking To Kids
Can Encourage Them To Stay Smoke-Free

Parents are encouraged to take a
pledge and talk to their kids
about not smoking

(NAPSA)—Everyone knows
wireless phones let users talk with
friends, family and business asso-
ciates from virtually anywhere.
Many may not be aware, however,
of just how efficient wireless
phones can be. Several technolo-
gies included in this update have
recently become available in the
United States and represent the
future of wireless. 

High-Speed Data
1XRTT technology enables

high-speed data connections to the
Internet, corporate intranets and
e-mail. Verizon Wireless offers a
national high-speed data network,
the Express Network(SM), that
gives users wireless Internet con-
nection speeds similar to or better
than those using a dial-up connec-
tion on a home PC. Nationwide,
business travelers and busy lap-
top users can connect to the Inter-
net wirelessly at the fastest
speeds available on a national
network, without having to search
for a phone jack.

Downloadable Applications
Gone are the days when the

only games, ring tones and other
applications were the ones pre-
programmed onto some wireless
phones. Today, users can download
applications onto select wireless
phones over the air. Users can
download games, productivity and
location-based tools and entertain-
ment services without having to
plug in to a computer or visit a
retail store for service or repro-
gramming. For those who want
access to a growing catalog of
games or want constant entertain-
ment and news updates, applica-
tions that can be downloaded over
the air are sure to please. 

The latest wireless phenome-
non is polyphonic ring tones,
which closely replicate actual
songs rather than the single-tone
melodies available on phones of
the past. The ringing of your wire-
less phone may soon sound more
like the radio than the “brrrng
brrrng” of a phone.

Wireless Internet Access
When two experts in their

industry decide to collaborate,
often it’s the consumer who wins.
So when Verizon Wireless and
Microsoft decided to work together
to refine the wireless Internet
experience for its customers, the
result was Mobile Web by VZW
with MSN®, a convenient service

bringing popular Microsoft tech-
nologies to millions of wireless
phone users nationwide. Verizon
Wireless and MSN users can now
access their Hotmail® accounts
from virtually anywhere, instant
message friends and have access
to premium entertainment and
information services.

Text Messaging
Adults who remember the days

of passing notes in class will
understand the biggest craze to
hit wireless phones since speed
dial—text messaging. Any user
with a two-way, text-messaging
capable phone can send messages
that are quick and discreet. Text
messaging is perfect for sending
messages when it’s important to
be brief and discreet. The addic-
tive messaging system is also
appealing because it doesn’t use
up airtime minutes and the per-
message fee is nominal.

Though the trend began overseas,
Americans are quickly catching on,
developing their own text-messag-
ing language of abbreviations and
symbols. “MEET @ *$$ 2NTE”
means “Meet me at Starbucks
tonight,” or tell a friend “RNG L8”
when you’re running late.

This technology update high-
lights just some of the capabilities
of wireless service today. Ameri-
cans are in the midst of witness-
ing the transformation of the
wireless phone from a simple
voice device to a tool people can
use as a resource to retrieve infor-
mation, complete tasks, to enable
a mobile office and as an enter-
tainment provider.

To learn more about these or
other exciting wireless technologies,
go to www.VerizonWireless.com.

Wireless Technology Update

New technology has dramati-
cally increased the capabilities of
wireless phones.

by Jane Seymour
(NAPSA)—Each year, a disease

barely remembered by most Ameri-
cans kills nearly one million chil-
dren, a half million of those in
Africa alone. This fact makes
measles the single leading cause of
death among children in Africa—
more than AIDS, more than tuber-
culosis and more than malnutri-
tion. In a place where health
conditions are extremely poor, liv-
ing conditions are more than diffi-
cult, and access to health care is
minimal, measles can be easily pre-
vented with a simple vaccination.

Virtually every community in
Africa is affected by measles.

• Measles attacks skin surfaces
(gut, cornea, lungs) and attacks
the immune system so children die
of complications from measles
including diarrhea, pneumonia
and blindness.

• Visible signs of measles
include fever, rash, runny nose,
cough, red eyes, red lips, peeling of
the skin, and difficulty breathing.

The Measles Initiative is a
long-term commitment to control
measles deaths in Africa by vacci-
nating 200 million children in 36
sub-Saharan countries, through
both mass and follow-up cam-
paigns, preventing 1.2 million
deaths over five years.

The largest vaccination cam-
paign to date was held during one
week in Kenya. During a single
week in June 2002, 13.3 million
Kenyan children were vaccinated
against the disease. As a result of
the efforts of the Red Cross and
its Measles Initiative partners,

100 percent of the country’s chil-
dren between 9 months and 14
years received the necessary vac-
cinations, which saved approxi-
mately 18,000 lives.

The good news is twofold. First,
measles vaccination is the most
cost-effective public health inter-
vention available for preventing
deaths; it costs less than a dollar
to vaccinate a child against
measles. Second, the success of
the Measles Initiative and part-
nership strengthens other health
initiatives in Africa.

The Measles Initiative is led by
the American Red Cross, United
Nations Foundation, Centers for
Disease Control and Prevention,
World Health Organization and
United Nations Children’s Fund.
Other key players in the fight
against measles include the Inter-
national Federation of Red Cross
and Red Crescent Societies, and
countries and governments affected
by measles.

To learn more, visit the Web
site at www.measlesinitiative.org.

Protecting Africa’s Children From Measles

Measles is one of the most
prevalent—and deadly—diseases
in Africa.

(NAPSA)—Parents may want
to request that their babysitter
has CPR and babysitting training
or any first aid and emergency
courses offered in more than
3,000 American Safety and
Health Institute-authorized
training centers, see www.ashin
stitute.com or call 1-800-246-
5101.

Cooking with T-Fal’s easy-care
nonstick coating with its exclu-
sive ThermoSpot visual heat indi-
cator helps to take the guesswork
out of cooking. The durable non-
stick interior has been designed
for use with metal cooking uten-
sils, making it even easier to use.
Several recipes have been created
that are even easier to prepare
with this cookware, such as
Chicken Paprika and Asparagus
and Couscous. For recipes, visit
www.t-fal.com. For availability,
call 800-395-8325.

According to Old Testament law, a person’s debts were to be can-
celed every seven years and land was to lie unplanted every seventh
year.

***
Make the least ado about your greatest gifts. Be content to act,
and leave the talking to others.

—Baltasar Gracian
***




