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(NAPSA)—In a remote commu-
nity on the Navajo reservation in
northeastern Arizona, students
are enjoying doing their home-
work on-line. They’re also access-
ing information about their hob-
bies on the Internet and making
new friends in other towns.

These activities would have been
impossible only a few years ago, if
not for a successful partnership
that transformed the town of Forest
Lake into a “smart community.” 

In fact, Forest Lake was so iso-
lated, it didn’t have e-mail, Inter-
net connections or telephones. So
as a good neighbor, Peabody
Energy helped wire the commu-
nity, working with partners from
the public school district, the
tribal communications company
and the federal government. It’s a
classic example of how mining on
Black Mesa helps build communi-
ties by developing partnerships,
providing in-kind assistance and
injecting direct economic benefits
into area economies. 

For three decades, the com-
pany’s nearby Black Mesa and
Kayenta mines have produced
low-cost energy to feed computers
and light the futures of millions of
families in the Southwest. The
mines are located on Navajo and
Hopi lands. Each year, they pro-
duce about 13 million tons of high-
quality coal for the Mohave Gen-
erating Station near Laughlin,
Nev., and the Navajo Generating
Station near Page, Ariz. 

“The mines are very important
to the Navajo and Hopi,” explains
Tribal Affairs Manager Walter
Begay Jr. “Mining on Black Mesa
provides a stable source of rev-

enue the tribes use to provide
essential services. It also con-
tributes to quality of life by sup-
porting communities and schools.” 

The mining injects $2 million
weekly in direct benefits into
tribal communities from royalties,
taxes, wages and contributions or
more than $2 billion since the
mining began. This revenue pro-
vides 80 percent of the Hopi’s
annual budget and 30 percent of
the Navajo’s general budget. 

Energy from Black Mesa creates
650 jobs on reservation lands, mak-
ing Peabody among the nation’s
largest private employers of Native
Americans. More than 90 percent
of the Black Mesa workforce is
Native American, and employees
earn wages that are seven times
higher than the per capita income
for the Navajo Nation. 

Peabody Energy (NYSE: BTU) is
the world’s largest private-sector coal
company. To learn more, visit the
website at www.PeabodyEnergy.com.

Wiring The World For Navajo Students

In addition to providing jobs
and electricity, an energy pro-
ducer—working with local part-
ners—has linked Native American
students to the Internet.

by Jane Applegate
(NAPSA)—Do you ever wonder

whether you are missing out on
new business because customers
or clients can’t get through to your
office? Then, it’s time to stop wor-
rying and conduct a quick tele-

c o m m u n i c a t i o n s
checkup. 

Personal
First, review your

personal communi-
cations needs. If you
are one of the few
business owners
without a mobile

phone, you might want to consider
taking the leap. Even if you limit
the number of people who have
your mobile number, it pays to be
accessible, especially if you are out
of the office.

Next, listen to your outgoing
voicemail message. Try to update
it frequently, if not daily. Callers
appreciate knowing when they
might expect a return call. Return
all calls within 24 hours. If you
are a consultant, it’s especially
important to let clients know how
to reach you on an urgent matter. 

Employees
Second, review the telecommu-

nications needs of your employees.
Plan to meet with your entire
team, or, if you have more than 20
employees, invite key representa-
tives from each department. Ask
someone to take detailed notes as
you determine the answers to
these important questions: 

• Do we have adequate phone
lines to handle incoming calls to
your department?

• Do you need a mobile phone

or pager to do your job better?
• Is your Internet connection

fast enough to keep up with your
needs? If not, upgrade to DSL
service.

• What suggestions do you
have for improving telecommuni-
cations around the company? 

Customers
Third, ask your team to review

how customers get through to
your business via telephone, 
e-mail and your Web site: 

• Do we have enough incoming
lines so no one ever gets a busy
signal, including a separate line
for the fax machine?

• Do we have a toll-free num-
ber for customers, allowing them
to call at no charge to them?

• Do we respond to every 
e-mail promptly?

• Is our Web site updated fre-
quently with new information,
product offers and staff changes?

Pick a reliable communications
provider that has a diverse prod-
uct portfolio and can be a one-stop
shop for all your needs. An inte-
grated communications provider
like Sprint, for example, provides
data, local, long distance and
wireless services in addition to
recognized levels of customer ser-
vice and satisfaction. 

Finally, remind yourself and
your employees to smile when
answering the phone. It really
makes a difference in voice qual-
ity, energy and enthusiasm.

Jane Applegate is America’s
leading small business expert and
author of The Entrepreneur’s Desk
Reference, published by Bloom-
berg Press.
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(NAPSA)—What do you know
about the “mom” in your life? Is she
an avid shopper, and where does
she shop? Is she fashion-conscious?
Does she like to be pampered?
What is her favorite color? Asking
yourself the right questions about
your mom, spouse, or other female
friend or relative can produce a
wealth of ideas for gifts—gifts that
let her know you’re thinking of her.
Here are some ideas that you can
personalize for your mom.

• Pamper her. According to
research by Spiegel, 72 percent of
women consider their homes as
their place to escape. Splurge on
small luxuries that help her create
a sanctuary in her bedroom or
bath such as a soft, silk blanket,
handmade embroidered sheets, or
lush Egyptian cotton bath towels. 

Over 50 percent of women wish
they had more time for themselves
and more time for relaxing at
home. Encourage her to relax with
spa products, a full body heated
massaging mat, or a foot bath.
Pretty embroidered cotton or silk
pajamas will make her feel femi-
nine and pampered.

• Put a new twist on an old
idea. Rather than choosing the
classics, adorn her with jewelry
that makes a fashion statement.
Rings with large man-made stones
in her favorite or birthstone colors
are fun and unique, and won’t
break your budget. Fashion
watches available in many shapes,
styles, and colors accent any work
or weekend wardrobe. 

• Give the gift of choice. A
gift certificate isn’t something you
buy because you couldn’t think of
anything else; it’s a gift that offers
tons of freedom. Of those expecting
a Mother’s Day gift, nearly 70 per-
cent said they would be pleased to
receive a gift certificate. 

• Focus on a particular
theme. If your mom loves to shop,

present her with a gift certificate
to her favorite catalog placed in a
bright colored tote. Consider giv-
ing a group gift basket with each
family member contributing a gift
certificate for one of her favorite
things: her favorite store, restau-
rant, spa, and movie theater. Then
give her the day off so she can
shop, have lunch, get a facial, see
a movie, all on you. 

• Be creative in the presen-
tation. Wrapping and presenting
can be the difference between a
special gift and one that is ho-
hum. Have your wrapping paper
directly relate to your gift. For
instance, if you’re giving a CD
wrap it in a musical score. Enclose
a handmade card that expresses
the sentiments that went into
selecting the gift.

• Have fun when present-
ing the gift. Hide a small gift in
a bouquet of her favorite flowers
and present it over dinner at her
favorite restaurant. Organize a
treasure hunt with the final clue
leading to your present.

For these and other great
Mother’s Day gift ideas log on to
Spiegel.com, or to order a catalog
call 1-800-345-4500.

Thoughtfulness Is Key In Choosing The Best Gift 

Adorn Mom with jewelry that
makes a fashion statement, such
as these colored cubic zirconia
rings from Spiegel.

Seeing Clearly 
Into The Future

(NAPSA)—Seniors can pre-
serve their sight by detecting and
treating eye disease early through
annual  medical  eye exams.
Unfortunately uninsured seniors
or those on limited incomes are
often not receiving adequate eye
care.

Today at least one-third of
Americans 65 or over have some
form of vision-impairing eye dis-
ease and may experience no symp-
toms, according to the American
Academy of Ophthalmology. To
ensure that income is not a barrier
to adequate prevention and treat-
ment of eye disease, more than
7,500 volunteer ophthalmologists
nationwide are providing medical
eye exams at no out-of-pocket
expense to qualified seniors.

EyeCare America’s Seniors
EyeCare Program is available to
U.S. citizens and legal residents
65 and older who have not seen an
ophthalmologist for at least three
years and do not have eye care
insurance through an HMO or VA.

Seniors or family members can
call the toll-free helpline at 1-800-
222-EYES (3937) at any time for
free information or to be referred
to one of the eye care programs
offered by EyeCare America, a
public service foundation of 
the American Academy of Oph-
thalmology.

The Seniors EyeCare Program
is co-sponsored by Knights Tem-
plar Eye Foundation Inc.

Regular medical eye exams
can help protect your vision—
EyeCare America can help.

For ideas on creating a tropical paradise in your garden and tips on
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Check Out
These Web Sites:

***
We must remember that one determined person can make a sig-
nificant difference, and that a small group of determined people
can change the course of history.

—Sonia Johnson
***

***
Courage is a special kind of knowledge,  the knowledge of how to
fear what ought to be feared and how not to fear what ought not
to be feared.

—David Ben-Gurion
***

***
Show yourself more human
than critical and your pleasure
will increase.

—Domenico Scarlatti
***

***
Pay no attention to what the
critics say; there has never been
a statue erected to a critic.

—Jan Sibelius
***

***
Culture, the acquainting our-
selves with the best that has
been known and said in the
world.

—Matthew Arnold
***




