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(NAPSA)—The first wireless
phones were as big as bricks and
about as heavy—and calls were so
expensive, only the affluent could
afford them. And that was only in
the ’80s. Since then, technology
has improved significantly. Wire-
less phones today are the size of a
candy bar, weigh just ounces, and
the cost of the average call has
dropped from more than $2 per
minute to just pennies. Today,
more than 137 million Americans
own a wireless phone and spend
an average of $50 a month on
their wireless service. 

Believe it or not, twenty years
ago, $50 couldn’t buy much in the
way of technology. When the first
printer was introduced, only large
businesses could afford them.
Today, printers are available for
under $50 and the price continues
to fall. While the prices of tech
products have dropped, prices of
most other products have in-
creased: In 1985 four concert tick-
ets cost about $50; today one con-
cert seat—even in the “nosebleed”
section—is at least $50. The aver-
age movie ticket in 1985 cost
$3.15. For $50, 14 friends could go
to the movies, while today it
would cost $112 to treat 14 friends
to a flick.

Today wireless technology is
virtually everywhere in our soci-
ety; service has improved dramat-
ically while costs have lowered.
Twenty years ago a wireless
phone cost almost $4000, while
today a phone can be had for less
than $100. Wireless service is
proving to be a better value now
then ever: In its first few years,
$50 could buy about 25 minutes of
wireless talk time, but for the
same amount of money today, the
average wireless customer can
buy a full month of service, plus
any of the following options:

• Send and receive more than
700 text messages to quickly and
conveniently chat with friends

and family across the country, or;
• Receive more than 950 alerts

with reminders about birthdays or
anniversaries, send daily news,
get sports scores updates or stock
price information, or;

• Download 15 ring tones to
distinguish among incoming
callers—quickly identify when
parents, spouse, co-worker or
friends call by the ring tone you
assign, or;

• Defy boredom when commut-
ing, waiting in line or just when
relaxing by downloading six
games, or;

• Phone insurance protection,
wireless access to Web content,
and Roadside Assistance from Ver-
izon Wireless.

The America’s ChoiceSM plan
from Verizon Wireless gives sub-
scribers the most value. For less
than $50 per month, customers
can talk to friends and family
with no long distance or roaming
fees when they call on Verizon
Wireless’ national network. For
less than $50 per month Verizon
Wireless subscribers have comfort
in knowing they can call for help
if their car breaks down, and that
they are always accessible—if
they want to be—with voicemail
and call waiting. Wireless service
is the ultimate bargain.

For more information on the
wireless plan that’s right for
you, including up-to-the-minute
information about the latest and
most award winning wireless
products and services, check out
www.VerizonWireless.com.

The $50 Question—What’s The Best Value?

Cool Times, Warm Weekends
(NAPSA)—A recent survey

found 65 percent of Americans
spend the weekend working, run-
ning errands or watching TV. For
those looking for a little more,
there are ways to get off the couch

and see America. 
For instance, Hampton Inn

hotels has a “weekends-only” plan-
ning calendar with more than
1,000 activities for those who want
a quick escape. Festivals and
activities are sorted by month,
region and special interest—from
watermelon seed spitting contests
to hot air balloon races.

The site also offers online book-
ers the opportunity to “pack” a
virtual suitcase of fun vacation
items and win them with a dream
weekend getaway. Prizes include a
portable DVD player, digital cam-
corder, portable video game sys-
tem with game pack, GPS/map-
ping system, luggage set, deluxe
golf bag, mountain bike, and the
weekend getaway of your choice.

The calendar is free to use at
www.hamptoninnweekends.com. 

Pack your bags to more than
1,000 “drive to” weekends avail-
able online.

(NAPSA)—We’re having a tech-
nological heat wave.

That’s because America is home
to a growing number of “hot spots.”
Popping up in places such as
restaurants, hotels, public parks,
college campuses and airports, hot
spots are locations where business-
people and consumers can tap into
WiFi—short for “wireless fidelity”
networks—with their notebook
PCs to enjoy a truly mobile com-
puting and communications experi-
ence without the constraint of a
fixed or wired connection.  

“WiFi promises to do for com-
puting what cell phones did for
voice communication,” says Sean
Maloney, Intel executive vice pres-
ident and general manager of the
Intel Communications Group. “It
is eliminating boundaries and
allowing people to access the
Internet and communicate freely
while they’re on the go.”

Intel recently identified U.S.
cities where the unwired trend is
quickly taking off. The most
unwired city in America is Port-
land, Ore., where its residents are
quickly embracing the new
unwired lifestyle, evidenced in
part by the region’s growing num-
ber of hot spots. 

Following Portland on Intel’s
list of the 10 most unwired cities
are San Francisco; Austin, Texas;
Seattle; Orange County, Calif.;
Washington, D.C.; San Diego;
Denver; Ventura, Calif.; and
Boston. The West leads all other
regions with eight metropolitan
areas in the top 10.

Along with the rapid deploy-
ment of hotspots, analysts foresee
dramatic growth in the sales of

wireless-enabled notebook PCs.
Market research firm IDC pre-
dicts that wireless-enabled note-
books will represent 35 percent of
all mobile PC sales in 2003 and 96
percent in 2006.

Intel recently introduced Intel®

Centrino™ mobile technology, a
new mobile technology that inte-
grates wireless capability into a
new generation of mobile PCs that
will bring business users and con-
sumers greater freedom to connect
in new places and in new ways.*
Intel Centrino mobile technology
includes a mobile processor, re-
lated chipsets and integrated
wireless capability.

To learn more about Intel’s
“Unwired Cities” survey, visit the
Web site at www.intel.com.

* Wireless connectivity and some
features may require you to purchase
additional software, services or exter-
nal hardware. Availability of public
wireless LAN access points limited.
System performance, battery life, wire-
less performance and functionality will
vary depending on your specific hard-
ware and software configurations.  

More People Get “Unwired”To The Web

A growing number of “hot-
spots” across the country allow
for wireless Web action.

(NAPSA)—America’s World
War II veterans have waited 58
years for a national memorial
commemorating their service and
sacrifice. Their wait is nearly over.

The American Battle Monu-
ments Commission has announced
that the National World War II
Memorial will be dedicated in
Washington, D.C., on Saturday,
May 29, 2004. 

The Memorial Day weekend
celebration on the National Mall
will culminate an 11-year effort to
honor America’s World War II gen-
eration. The memorial was autho-
rized by Congress in 1993. 

Construction began in Septem-
ber 2001 after several years of
fund raising and public hearings
on the site and design. ABMC
expects construction to be com-
pleted in March 2004.

Two months later, the Smith-
sonian Institution, the Washing-
ton National Cathedral and
Armed Forces ceremonial and
musical units will participate in a
four-day Tribute to a Generation
dedication celebration.

Dedication Ceremony—The
memorial will be formally dedi-
cated on Saturday, May 29, at 2
p.m. Pre-ceremony entertainment
will include live music, video
images of the wartime era, and
historical information about the
memorial. The ceremony will
acknowledge the service and sac-
rifice of the WWII generation, and
recognize the addition of the
memorial to the Mall area as an
important part of the National
Park System. 

WWII Reunion—The Smith-
sonian Institution will produce a

National World War II Reunion on
the Mall. The four-day event (May
27-30) will provide a venue for
members of the WWII generation
to gather together, meet former
comrades, record oral histories,
and enjoy 1940s music and WWII
equipment displays. 

Veterans Salute—ABMC will
present a “Salute to WWII Veter-
ans” at the MCI Center in down-
town Washington, featuring Armed
Forces personnel in a musical and
narrative tribute to veterans.
Three free performances are
planned: afternoon matinee and
evening shows on Friday, May 28,
and an evening performance on
Saturday, May 29. 

Memorial Service—An inter-
faith memorial service is set for
Saturday, May 29, at 10 a.m. at
the Washington National Cathe-
dral. The service will celebrate the
dedication of the memorial and
remember those who made the
ultimate sacrifice.

Specific arrangements for these
and other activities associated
with the dedication will be avail-
able on the memorial Web site
www.wwiimemorial.com and toll-
free number (1-800-639-4992) as
they are confirmed.

National WWII Memorial 
Dedication Plans Take Shape

Dedication of long-awaited
memorial finally drawing near.

(NAPSA)—As successful treat-
ments for cancer are improving
survival rates, patients need to be
proactive and involved in their
overall wellness. A healthy
lifestyle is crucial for all cancer
patients, which includes the
health of their bones. Dr. Linda
Vahdat of Weill Cornell Medical
Center answers questions about
cancer’s impact on bone health.

What impact does cancer
have on a patient’s bones?

Most cancer patients don’t
think about how cancer can affect
the health of their bones. How-
ever, cancer and its treatments
can affect bones in two ways.
Firstly, hormone therapies, which
are commonly used to treat breast
and prostate cancers, may in-
crease the risk of osteoporosis,
even in men. Secondly, sometimes
cancer can spread or metastasize
from its original site to the bone,
resulting in weak and unstable
bones.

How do patients know that
they have bone complications
caused by cancer?

Like osteoporosis, complica-
tions like bone metastases can
occur without symptoms. When
symptoms do occur, pain is usu-
ally one of the earliest.

Of what should cancer
patients be aware?

The bottom line for cancer
patients is body awareness. Can-
cer patients must alert their
physicians to any pain they may
feel as soon as possible. You are
the expert on you. If you feel pain
in your bones that doesn’t go
away, don’t ignore it—let your
healthcare provider know. Early
detection can help decrease the
chances of later complications.

Where can patients find
more information on caring
for bones during cancer?

Cancer Care has developed an
incredibly informative program
about Caring for Bones During
Cancer to provide cancer patients
and their families with accurate
information. For more informa-
tion, you can visit CancerCare.org
or call 1-800-813-HOPE.

Life After Cancer: What Every Cancer Patient
Needs To Know About Better Bone Health

***
If you live to be one hundred,
you’ve got it made. Very few peo-
ple die past that age. 

—George Burns
***

***
An individual is more apt to
change, perhaps, than all the
world around him.

—Daniel Webster
***

***
Character is that which reveals
moral purpose, exposing the
class of things a man chooses
or avoids.

—Aristotle
***




