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(NAPSA)—Five teenagers from
across the United States now share
the common bond of surviving a
devastating bacterial infection,
called meningococcal meningitis,
that often strikes adolescents and
young adults. These teens have
come together to fight back against
the disease that almost took their
lives and make sure other families
don’t suffer the same tragedy by
educating about the disease and
immunization.   

Before contracting meningococ-
cal meningitis, these adolescents
and their families knew little or
nothing about the disease, or that
adolescents and young adults are at
greater risk. Adolescents and young
adults account for nearly 30 percent
of all meningococcal meningitis
cases in the U.S. each year. This age
group also is more likely to die from
the infection; one out of four cases
among adolescents is fatal. Most
importantly, these survivors and
their families didn’t know that
immunization is available that
could have protected them from get-
ting meningococcal meningitis.  

While these adolescents sur-
vived, each suffered devastating
side effects from the disease.  They
all underwent amputations that
changed their lives forever, losing
arms, legs, fingers or toes in order
to save their lives. Additionally,
some experienced kidney disease or
hearing loss. Nearly 20 percent of
all meningococcal disease survivors
suffer permanent, long-lasting side
effects.  

These five survivors have united
with the National Meningitis Asso-
ciation (NMA) to form “Together
Educating About Meningitis”
(T.E.A.M.), a new public awareness
program. The goal of the T.E.A.M.
program is to save other families
from suffering from the devastating
effects of meningococcal disease by
encouraging parents and teens to
learn about the increased risk of
meningococcal meningitis, its symp-
toms and prevention approaches to
the disease, including immuniza-
tion. 

Certain lifestyle factors common

among adolescents and young
adults seem to be linked to the dis-
ease, including crowded living con-
ditions, such as dorms, boarding
school or sleep-away camps; irregu-
lar sleep patterns; and the sharing
of items such as beverages, utensils
and lip balm—or anything that
touches the mouth—since the dis-
ease is spread through saliva.  

Early symptoms of meningococ-
cal meningitis often resemble the
flu, such as fever, stiff neck, confu-
sion, nausea, vomiting and ex-
haustion. After the disease has
taken hold, a rash may appear.  The
disease can attack the body very
quickly, and within 24 hours can
result in disability or death.

The vaccination for meningococ-
cal meningitis is highly effective
against the most common strains of
the disease and has minimal side
effects, mostly soreness from the

shot or mild fever. Protection lasts
three to five years. New conjugate
vaccines will soon be available,
which have been shown to create
more powerful, longer-lasting
immune responses.

To learn more about meningococ-
cal meningitis and prevention
methods, visit the National Menin-
gitis Association Web site at
www.nmaus.org. There is also infor-
mation about the T.E.A.M. mem-
bers and their stories.

National Meningitis 
Association (NMA)

NMA is a nonprofit organization
founded by parents of children who
have died or suffered long-term side
effects as a result of meningococcal
meningitis. Its mission is to educate
families, medical professionals and
others about bacterial meningitis
and prevention approaches to the
disease.

Teen Group Has Warning For Others About Deadly Disease

(NAPSA)—The past few years
have seen companies of all sizes
taking steps to cut costs, but it is
hitting small businesses the hard-
est. According to the National Fed-
eration of Independent Businesses,
in 2003 small businesses reduced
spending plans, depriving the
weak economy of a much-needed
boost. Just 28 percent of 588 small
firms surveyed say they plan capi-
tal investments, and the survey
also found small-company opti-
mism remains flat despite rising
stocks and other glimmers of eco-
nomic strength. But the strongest
of these companies have weathered
the economic downturn and are
now growing at a pace faster than
their large business counterparts,
according to a recent report. 

“The small business community
is 23 million strong and includes
half of all private-sector employ-
ees. The key to their growth is
managing costs and resources,”
said Mike Lauricella, SMB analyst
at Yankee Group. 

Small business owners are
dreamers who want to achieve
and are willing to risk failure to
do it. Entrepreneurs need stellar
suppliers who provide value
with simple, convenient, flexible
services. 

For many small businesses,
communication is key to keeping
their dream alive. The Small
Business Administration recently
released figures stating that 75
percent of small businesses are
single-employee companies that
spend a minimum of 60 percent of
their time away from the office.
Those owners are looking for em-
powerment, choices and control
over how they want to communi-
cate. For many, bundling their

communications services together
not only gives them a savings
advantage, but also the benefit of
managing all of their needs with
one vendor. Imagine the time a
small business owner saves by
having voice mail services for the
cell phone and office line being the
same number. Or by processing
and cutting one check every
month for local, long distance,
Internet and wireless services,
instead of four. Companies such as
BellSouth provide these types of
bundled services. 

“I was looking for a communi-
cations solution that could be tai-
lored to the growing needs of my
physician’s practice,” says Elaine
McCarson, practice manager with
the Chattanooga Allergy Clinic.
“The office needed a system that
was flexible. We opened with one
physician and a small staff. Today,
with multiple doctors and a
dynamic practice, BellSouth has
grown with us.”

For more information, visit
www.score.org and www.bell
south.com/smallbusiness.

Small Businesses Need Big Answers

Small businesses save time and
money by having the same voice
mail for cell phones and office
lines.

Note to Editor: BellSouth is available in Alabama, Florida, Georgia, Kentucky,
Louisiana, Mississippi, North Carolina, South Carolina and Tennessee.
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(NAPSA)—Families looking to
enjoy a boatload of fun are casting
their eyes upon the water. That’s
because the newest trend reshap-
ing the boating industry—multi-
passenger watercraft—is turning
weekends and holidays on the
water into a full-blown family
phenomenon. 

Today, 97 percent of all per-
sonal watercraft are multi-pas-
senger vessels, with three-seat
models the fastest growing seg-
ment of the industry, according to
the Personal Watercraft Industry
Association. And with more than
90 percent of Americans living
within an hour’s drive of a major
body of water, families can now
discover a new world of explo-
ration in a unique and exhilarat-
ing way.

New seat designs with added
support and comfort for the rear
passenger, and greater flexibility
in use, such as towing skiers and
carrying camping equipment, help
create the perfect family getaway.
Adding to the overall experience,
Yamaha recently introduced the
industry’s first four-stroke per-
sonal watercraft, which operates
significantly cleaner, quieter and
with greater ease of use than pre-
vious watercraft, according to the
manufacturer.

“Yamaha has invested heavily
in designing our line of WaveRun-
ners with the family in mind,” said
Mark Speaks, president of Yamaha
WaterCraft. “Families have the

freedom to pack a lunch, hit the
water, and experience a whole new
way to spend time together.”

Other features offered on
Yamaha’s new FX High Output
series of WaveRunners include a
security locking system, which
prevents an unauthorized ride,
and a new “Low-RPM Mode”
which reduces the craft’s top
speed with a click of a button via a
remote transmitter.

“Today’s watercraft are afford-
able, easy to store, transport and
maintain,” says Bob Gonsalves of
familyfunonthewater.com. “Enjoy-
ing the water as a family really
gives you the freedom to create
your own individual adventure.”

For ideas on how to create the
perfect family getaway, check out
www.yamaha-motor.com.

Family-Friendly Watercraft Making A Big Splash

CRUISING IN STYLE: Yamaha’s
FX Cruiser High Output delivers
high performance and comfort.

(NAPSA)—Whether it calls for
wallpaper, paint or nails, the key
question for any home improve-
ment project is often, “how much
do I need?” Now, there’s a device
that’s said to help Do-It-Yourself
fans calculate that answer—and it
can fit in the palm of their hand.

The device calculates answers
based on feet and inches and frac-
tions, as well as yards and meters.
It even works in and converts to
precise fractions, such as 64ths.

Called the ProjectCalc Plus, it
features built-in automatic solu-
tion keys for finding the exact
amount of material needed for
just about any home improvement
project, including rolls of wallpa-
per, gallons of paint and number
of tiles. Plus, it can also calculate
how much paneling, drywall, car-
peting, flooring, decking, fencing,
roofing, bricks, blocks, bags of con-
crete, mulch and gravel is needed,
and more.

Unlike the online project calcu-
lators often seen on DIY Web
sites, this palm-sized device can
help consumers save time and
money anytime or anywhere—at
home, in the shop or at your local
home center—and you don’t need
a computer to run it. 

The device can also help to

eliminate the costly errors that
can often occur when conversion
calculations are performed by
hand or a regular calculator. It
also helps users figure areas, vol-
umes and quantities required for
many commonly used building
materials.

The device, which is made by
Calculated Industries, sells for
under $20 and can be found in the
measuring tools department of
major home centers and hardware
stores.

To learn more about this and
other products available from Cal-
culated Industries, call 1-800-854-
8075 or visit www.projectcalc.com.

Go Figure—A New Calculator Aimed At DIY Fans

A tool that can convert between
yards, feet, inches, fractions and
meters is helping do-it-your-
selfers save time and money.

***
And those who were seen danc-
ing were thought to be insane
by those who could not hear the
music.

—Friedrich Nietzsche
***

***
I can think of nothing less plea-
surable than a life devoted to
pleasure.

—John D. Rockefeller
***




