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(NAPSA)—What do today’s
families value? That may depend
on whom you ask. 

While children, teens and adults
may have different priorities, a
recent survey by Grassroots™ and
Harris Interactive found that fam-
ily values appear to be strong
despite the influence of pop culture
and technology. 

Forty-six percent of parents
say their families are tighter now
than when they were children. 

Today’s families typically rely
on and look to each other for the
basics—advice, problem solving,
sharing experiences and learning
right from wrong. Parents are
seen as the problem solvers by 60
percent of children, and 82 per-
cent of teens say they learn right
from wrong from their Moms and
Dads. When asked to identify
their heroes, teens and children
again pointed to parents as the
people they look up to most. 

Celebrities do have a role
Oprah Winfrey won the popular
vote for the first woman president
(25 percent among adults and 35
percent among teens), but overall,
Mom knows best and was cited as
the primary decision maker,
clearly wearing the pants in the
family. 

While results were largely posi-
tive, it did raise several red flags
on issues such as quality time and
intimacy. Families still eat dinner
together; however, they often
watch TV while eating. Parents
suprisingly clocked the most
hours in front of the TV with an
average of 5.8 hours each week-
day, while teens watch 3.7 hours. 

The survey also shows that
parents display less affection as
their children become teens.
While 30 percent of parents say
they hug their children five or
more times a week, 28 percent of
teens say they get hugged less
than once a week. Parents also

say they spend a full hour more
each day with their children than
kids acknowledge. 

The survey was conducted for
Grassroots™, a new line of naturally-
sourced products created for the
entire family. The line includes prod-
ucts for face, body, hair, post-preg-
nancy, babies, kids and even pets.
Blended from pure essential oils,
the products are free of animal ingre-
dients, artificial colors or fragrance
and are not tested on animals. 

For more information, visit
Kohl’s department stores nation-
wide or visit www.grassrootslife.
com or www.kohls.com. 

A Snapshot Of Today’s American Family

Mom wears the pants in the fam-
ily, a new survey shows. 

(NAPSA)—As the Internet con-
tinues to impact our everyday
activities, consumers are finding
that even simple tasks like paying
bills and sending e-mails are eas-
ier with a high-speed Internet
connection. What’s more, it’s
becoming increasingly difficult to
use many other online applica-
tions, like photo-sharing and
music-downloading, without high-
speed Internet.

Recent studies predict that
more and more consumers will
begin to switch to broadband from
dial-up at home. A recent study by
InStat estimates that by the end
of 2006, the U.S. will have 53.2
million broadband subscribers, up
from 37 million at the end of 2004.
In response, BellSouth has intro-
duced simplified pricing for its
BellSouth® FastAccess® DSL ser-
vice. This new pricing offers a
solution for consumers who are
still figuring out the best way to
get online, said a BellSouth
spokesperson.

Under BellSouth’s new FastAc-
cess DSL pricing structure, cus-
tomers’ online experiences are
affordable and simple—to get,
install and use. Customers can
experience the world of high-speed
Internet for only $24.95 per
month, every month, without pay-
ing activation or shipping and
handling fees. 

As consumers’ Internet needs
tend to differ, BellSouth’s tiered-
speed approach provides cus-
tomers with a range of high-speed

Internet services that allow them
to choose the right speed at the
right price to meet their needs: 

• FastAccess DSL Lite is per-
fect for basic Web surfing and
accessing e-mail without the
delays and hassles of dial-up.

• FastAccess DSL Ultra is
ideal for downloading large files,
enjoying streaming video and
online games at super-fast speeds.

• FastAccess DSL Xtreme,
BellSouth’s fastest DSL Internet
service, allows customers to down-
load, surf and game online at
lightning-fast speeds.

BellSouth offers BellSouth
FastAccess DSL for both con-
sumer and business customers.
Consumers and businesses inter-
ested in FastAccess DSL Internet
service can find more information
online at www.fastaccess.com or
by calling 1-888-321-ADSL.

Keeping Your Family Connected
High-Speed Service Made Simple

BellSouth makes it simple for
consumers to experience the
world of high-speed Internet.

BellSouth serves residential customers in the following states: Alabama, Florida, Geor-
gia, Kentucky, Louisiana, Mississippi, North Carolina, South Carolina and Tennessee.

(NAPSA)—Women have a lot to
learn when it comes to staying
heart-healthy, including those
who already have suffered a heart
attack or stroke, according to a
recent survey of 2,700 women,
ages 50 and over.

More than half of the women
surveyed (59 percent) did not
know that HDL is the “good” cho-
lesterol and that LDL is the “bad.”
Eighty-one percent could not
name their good cholesterol or bad
cholesterol numbers. Recent stud-
ies have shown that lowering the
bad cholesterol and raising the
good cholesterol is the most effec-
tive way to prevent heart disease.
However, millions of American
women have low HDL.  

“Driving down high levels of
LDL cholesterol has been a major
focus but we know that low HDL
levels and high triglycerides also
confer significant risk, particu-
larly for women,” said Suzanne
Hughes, R.N., M.S.N., of the Pre-
ventive Cardiovascular Nurses
Association (PCNA). “HDL acts
like a cleaning service for the
blood—carrying the bad choles-
terol away from the arteries and
preventing blockages.”  

It is estimated that 28 million
women have low HDL (less than
50 mg/dL), which puts them at
greater risk for heart disease.
PCNA recently launched the
“What’s Missing in Cholester-
ALL?” campaign to educate
women about HDL cholesterol and
triglycerides, two factors in cho-
lesterol that are often overlooked
in heart disease prevention.

“Women should know that
when it comes to HDL, the higher,
the better,” said Nieca Goldberg,
M.D., Founder, Total Heart Care,
Chief of Women’s Cardiac Care at
Lenox Hill Hospital and best-sell-
ing author of Women are Not
Small Men: Life-Saving Strategies
for Preventing and Healing Heart
Disease in Women.    

Lowering the bad cholesterol
alone fails to prevent 60 to 70 per-
cent of deaths related to coronary
artery disease. In order to reduce
risk for heart attack and stroke as
much as possible, women need to
manage all the risk factors,
including HDL and triglycerides.

It is important to remember
the difference between the good
and the bad cholesterol and to dis-
cuss one’s numbers with a doctor
or nurse. “We tell our patients
that the ‘H’ in HDL is for Healthy
and the ‘L’ in LDL is for Lethal,”
Hughes said.  

For more information, visit a
new Web site, www.RaiseYour
Cholesterol.com, or call 1-877-
HDL-GOAL (1-877-435-4625) for a
free heart health brochure. 

The Good, The Bad And The Unaware

Know Your Target 
Cholesterol Numbers

• LDL: less than 100 mg/dL
• HDL: at least 50 mg/dL for women; 
   at least 40 mg/dL for men
• Triglycerides: less than 150 mg/dL

Remember: For HDL, the higher, the better

(NAPSA)—Nutritionists agree
that a good breakfast is crucial
to fuel the energy level of chil-
dren throughout their day.
Unfortunately, many families
skip breakfast due to hectic
morning schedules.

How do you make sure your
morning routine becomes a
healthy one? It can be as easy as
opening your freezer or refrigera-
tor door. Frozen and refrigerated
foods are quick and easy, tasty
and nutritious, and can help you
and your family get the day off to
a good start.

• Try whole grain
waffles, pancakes
and French toast; top
with frozen berries.

• Mix together
non-fat yogurt, frozen

strawberries, skim milk and
bananas for a delicious smoothie.

• Top a toasted bagel with
peanut butter and serve with fruit.

• Create a peanut butter and
jam-filled waffle sandwich and
serve with orange juice.

• Make a delicious shredded
cheese omelet and serve with pre-
cooked sausage.

• When you are really in a
rush, you can try the many break-
fast bowls and sandwich selec-
tions, ready to heat and serve in
minutes.

The National Frozen & Refrig-
erated Foods Association (NFRA)
observes “Fuel for School” Frozen
and Refrigerated Foods Festival
every October. The Association
suggests that in addition to excel-
lent breakfast selections, you can
look to the cool aisles for healthy
options for school lunchboxes and

after-school snacks, including a
variety of yogurts, cheeses, jellos,
puddings, juices, popsicles, sand-
wiches, pizza snacks and more.

In celebration of the Fuel for
School Festival, NFRA created a
$12,500 Fuel for School Sweep-
stakes. For contest dates, official
rules and an entry form, visit
www.BringUsToYourTable.com.

Here is a delicious Mixed Berry
Topping for your favorite pan-
cakes, waffles or French toast.

Mixed Berry Topping

1 12-oz. pkg. Frozen Mixed
Berries, thawed

1⁄4 cup honey
1⁄8 tsp. ground ginger

Combine ingredients in a
medium saucepan. Over me-
dium-low heat, cook and stir
until warm and well blended.
Serve over frozen pancakes,
waffles or French toast, pre-
pared according to package
directions.

Fuel For School

Pancakes topped with berry
syrup can be a “berry” good way
to get youngsters well fueled for
school.

(NAPSA)—In a poll of parents
of children ages 6-12, nearly 90
percent of respondents reported
that the condition of their chil-
dren’s rooms was a source of
“mess distress.” The Capture Dry
Carpet Cleaning System survey
found that 34 percent cited their
children’s slovenly habits as a fre-
quent source of arguments
between parents and offspring.
For more information, visit
www.captureclean.com.

A first impression can make or
break a business presentation.
People can use a high-quality,
durable product, such as Oxford’s
ViewFolio Plus Twin Pocket
Folder, to frame an attention-
grabbing document in a profes-
sional manner. The folder holds
CDs while showcasing (and pro-
tecting) their hard work. For
more presentation tips, visit
www.pendaflex.com.

(NAPSA)—When it comes to
carpet stains you have to put your
foot down. New Mohawk Smart-
Strand carpets can help keep
things clean because the stain
resistance is built right in. For
more information, visit www.
mohawkflooring.com or call 1-
800-2MOHAWK.

High-quality primers l ike
ZINSSER’s Bulls Eye 1-2-3 stick
to the surface better than ordi-
nary paint and help make your
colors look vibrant and beauti-
ful. For more helpful “tips” for a
professional quality paint job,
visit www.zinsser.com or call
ZINSSER at 732-469-8100.




