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(NAPSA)—An innovative sum-
mer camp may be laying the
groundwork for peace in the Mid-
dle East. Recently, 230 children
(110 Palestinians and 120
Israelis) gathered at Ramat-Gan
Safari in the Middle East for the
“Kids Creating Peace” Summer
Camp.

The mission of “Kids Creating
Peace” in the Middle East Pro-
gram is to bring peace to the war-
torn and divided areas of the Mid-
dle East. To achieve this goal, the
focus is on bringing Palestinian
and Israeli children together for
intensive weekly and summer
camp programs. These spiritual
programs are designed to teach
the tools of sharing, tolerance and
unity to Arabic and Israeli chil-
dren from the most challenged
and uncooperative areas. 

Living A Life Defined By
Tolerance And Dignity

According to Karen Berg,
Founder and Chairman of the
Board of the Spirituality for Kids
Foundation (SFK), “The day will
come when an Arab mother will
feel for a Jewish child and a Jew-
ish mother will feel for an Arab
child.” The camp is a project of the
SFK, together with The Kabbalah
Centre Israel and the Palestinian
Abu Assukar Centre for Peace and
Dialogue. The Mission of the Spir-
ituality for Kids Foundation is to
enable and empower children to
develop into strong, clear-minded,
happy human beings, who are in
control of their destinies, on the
path to achieving their full poten-
tial, living bright and extraordi-
nary lives defined by tolerance
and human dignity.

The summer camp in Israel is
based on a similar program SFK

ran with underprivileged chil-
dren in Los Angeles, New York,
Miami, London, Boston and San
Diego. The Foundation is an
umbrella organization that pro-
vides the funding, research,
development, support, implemen-
tation and management for all of
the Spirituality for Kids pro-
grams and services.

Art A Life Lesson
SFK programs use art and

artistic expression as a medium
for greater learning. The pro-
grams espouse peace and fulfill-
ment as the birthright of all
humanity. Based on an ancient
system of meditation and study,
the modern Kabbalah is described
as the study of the spiritual laws
of the universe that influence our
lives every day and every moment
in order to live in harmony with
those laws.

Last year in Israel, The SFK
Foundation, with the support of
The Kabbalah Centre, launched a
similar camp for Jewish Israeli and
Muslim Israeli children, the suc-
cess of which spurred them on to
attempt to put together this camp.
The organization also aims to cre-
ate centers for children throughout
the occupied territories.

Connecting To The Spiritual
Nature Of The Universe

The Kabbalah Centre—a non-
profit  organization—is described
as the largest, leading educa-
tional organization on the wis-
dom of Kabbalah worldwide. The
organization was created to
transform  people’s lives by help-
ing them understand and con-
nect to the spiritual nature of the
universe. To learn more, visit the
Web site at www.sfk.org or
www.kabbalah.com.

Israeli And Palestinian Children Participate In Peace Camp

A unique summer camp for Palestinian and Israeli children was
designed to help the children to value one another.

(NAPSA)—Sumptuous knits.
Faux fur. Flouncy ruffles. While
this season’s most popular styles
may satisfy all of the senses,
there’s even more for one sense to
savor—the sense of touch.

For example, knits are now
being made with a whole new set
of yarns such as micro chenille
that are dressy and feel delicious
when worn.

“I worked hard to come up with
a boucle blend that’s softer to the
touch, not the least scratchy,” said
Olga Yurechko, executive vice
president of design and merchan-
dising at Designers Originals,
which creates dressy knits at
moderate prices. “And the colors
are gorgeous.”

The new micro chenille blend—
97 percent nylon and three per-
cent spandex—means richness
without the weight and unbeliev-
able softness for maximum com-
fort. 

The blend works well in long-
sleeve V-necks and boat-neck
pullovers in rich colors like teal-
blue, spiced-pink and marigold.
It’s a delight in fringe cardigans,
big-button cardigans and V-neck
pullovers.

“Marilyn collar pullovers are
sure to seduce,” said Yurechko.

While hunting down excite-
ment in your fall wardrobe, you
may also want to consider the
wealth of faux fur available in
ocelot, cheetah, leopard, panther
and lynx prints. 

Even though the prints are
wild, there’s no roughing it. These
vests and cardigans fit in a very
flattering way. 

While the front is faux fur, the
back is a stretchy, comfortable
acrylic knit.

Last, but certainly not least of
this season’s trends: ruffles. Ruf-
fled clothes have become popular

with the style-conscious woman
who wants a more polished look,
says Yurechko.

“Ruffles make things romantic
and Luxelon makes it real is how I
sum up Designers Originals for
Fall 2005,” says Yurechko. “Of
course we’re far more than ruf-
fles—the new fall/winter line of
twin sets, cardigans, ponchos and
sweater blazers is also about bows,
pearls, sequins, fur trims, ties and

other sweet embellishments. It’s
retro but with a very forward feel
thanks to our state-of-the-art
machine-washable fabrics. Easy
care is easy wear.”

New Knits Feel Pretty, Witty And Bright

The power of pretty is evident in
these sweaters with romantic
ruffles.

Oh, baby, it’s a wild world with
these polished faux furs.

(NAPSA)—The next time you
find yourself green with envy, feel-
ing in the pink, or sad and blue,
take a look at the colors around
you. 

Scientists have long known
that colors can affect our moods,
but now they think the colors we
prefer might say something about
our personalities as well. Leatrice
Eiseman, author of several books
on color including Color Answer
Book, explores how we respond
emotionally to color. She says peo-
ple tend to gravitate toward cer-
tain hues when choosing the color
of rooms, clothes and even mobile
phones. Here’s what she says your
favorite colors say about you:

• Red—You have a zest for
life. You like to stay on top of
things. Key words associated with
red are “winner,” “achiever,”
“intense,” “impulsive,” “active,”
“competitive,” “daring,” “aggres-
sive” and “passionate.” 

• Blue—Blue is the color of
tranquility and peace. Although
cool and confident, blues can be
vulnerable. Blues have a high
sense of responsibility and must be
careful of perfectionist tendencies. 

• Green—You are likely to be
stable and balanced. You are a
joiner of clubs and organizations—
especially those that are charita-
ble. You are kind and generous. 

• Black—Black can represent
conflicting attitudes. You may be
conventional, conservative and
serious or you may think of your-
self as rather worldly or sophisti-
cated. Wit, cleverness, personal
security, and prestige are very
important to you. 

• Pink—You are talented,
charming and warm. You also have
drive, however, it’s not an overly
aggressive ambitious streak. You
are most likely the candles on the
table kind of incurable romantic. 

• Prefer Color Mixtures—If
you like lots of different colors, then
you are also a creative type, one
most likely to work professionally
with color. You may have a frag-
mented personality. You are open
and far less rigid than those with
very dogmatic likes and dislikes.

Eiseman says the word has got-
ten out on the significance of color
and that designers now create
styles and products specifically to
meet people’s color preference. She
says even mobile phones—which
have become popular ways for peo-
ple to accessorize and express
themselves—have gotten in on the
act. Sprint and SANYO, for exam-
ple, now make phones in colors
ranging from silver to deep blue
and satin red to forest green—one
of their phones even comes with
changeable color-accent plates for
those who prefer color mixtures. 

Do the colors of a cellphone
really matter? According to Eise-
man, the answer is yes. She says 60
percent of our decision to buy a
product is based on its color.  

For more on the latest mobile
phone colors, visit the Web site
www.sprintpcs.com. 

Speaking Of Colors

Hue Are You? Experts say the
colors we like may say some-
thing about our personalities.

(NAPSA)—According to a
recent survey, only 16 percent of
Americans feel they are “very pre-
pared” should a natural disaster
strike. If you’re not among them,
you can go to Target stores or
online at Target.com to buy a new
First Aid and Emergency Pre-
paredness Starter Kit for
$29.99—of which Target will
donate $10 to the American Red
Cross. Created by Target and the
American Red Cross, these fam-
ily-friendly kits include flash-
lights, batteries, blankets, a radio
and a manual from the American
Red Cross, among other necessi-
ties. The kits even have a “Little
Book of Big Fun”, which is an
activity book and crayons, to help
keep children entertained.

Regardless of where you buy
your hearth product, hire a
National Fireplace Institute®

(NFI) Certified Specialist to
install it. An NFI Certified
installer has passed a rigorous
exam covering important safety
codes, venting, and installation
guidelines. To find a specialty

retailer with NFI Certified staff,
visit www.nficertified.org or visit
www.hpba.org to find a retailer
with certified installers. For more
information about the wide vari-
ety of hearth products, as well as
maintenance and safety tips, visit
www.hpba.org.

New Glad ForceFlex™ Odor
Shield kitchen bags combine odor-
neutralizing technology with a
unique diamond texture that
stretches around large and bulky
items to prevent rips and tears.
For more information, visit
www.forceflex.com.




