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(NAPSA)—It pays to know
what you’ve been paid. By Janu-
ary 31, 2006, every employer that
paid you during 2005 must pro-
vide you with an IRS Form W-2,
Wage and Tax Statement—even if
you worked only a single day. 

You need accurate W-2s to pre-
pare your federal tax return. If
information is incorrect, certain
deductions and credits may be
reduced or disallowed, and tax
refunds may be delayed. The
American Payroll Association, the
nation’s leader in payroll educa-
tion, offers these tips to help
ensure your W-2s are correct: 

1. Update your records. Ver-
ify and update information with
your employer annually, including
your name, social security num-
ber, and address. Report name
changes due to marriage or
divorce, and verify your withhold-
ing allowances are correct.

2. Make sure you get a W-2
from all employers. Every com-
pany that paid you in 2005 must
deliver a W-2 to you.  If mailed, it
must be postmarked by January
31, 2006. If you don’t receive your
W-2 by February 15, contact the
company’s payroll department. Be
prepared to provide your full
name, social security number, and
employee number, if applicable. If
you moved, be ready to provide
your prior and current addresses. 

3. Be certain your name and
Social Security number on
your W-2 exactly match your
Social Security card. If your
name or Social Security number
doesn’t match, contact your pay-
roll department and request a cor-
rected W-2. It’s critical they
match, because errors may affect
the amount of your social security
benefits later in life.  An excep-
tion: It’s okay if your Social Secu-
rity card spells out your middle
name and your W-2 shows your
middle initial.  

4. Look at your last pay
stub for 2005. Check for discrep-
ancies between your last 2005 pay
stub and your W-2. Note that
amounts entered in W-2 Box 1

(wages, tips, and other compensa-
tion), Box 3 (Social Security
wages), and Box 5 (Medicare
wages and tips) may differ from
your year-to-date gross pay.
Deductions for some savings
plans, such as a 401(k) plan,
reduce the amount reported in
Box 1. Pre-tax payroll deductions
for health insurance premiums
and/or flexible spending accounts
will reduce the amounts in Boxes
1, 3, and 5. The 2005 Social Secu-
rity wage base of $90,000 is the
maximum amount that may be
reported in Box 3 and is subject to
Social Security tax. If any
amounts seem incorrect, contact
your payroll department. 

5. Make sure the correct
state and local jurisdictions are
listed on your W-2. Be sure your
W-2 accurately reflects the states,
cities, counties, or any other local
jurisdictions for which you have a
tax liability.  Many calculate tax-
able wages differently from what is
reported in Box 1 and include or
exclude certain wage items or
fringe benefits differently from the
federal government. 

6. Check if you qualify for
any tax credits. Read the back of
the W-2 Copy B to determine if
you are eligible for the Earned
Income Tax Credit, and the back
of Copy C for explanations of
other boxes.

7. Expect a Form 1099-MISC
if you were paid for freelance
or contract work. If you were
paid a total of $600 or more by
any one company for freelance or
contract work, you should receive
a Form 1099-MISC, Miscellaneous
Income. If you don’t, contact the
company’s accounts payable
department.

8. Obtain a new W-2 if you
misplace your original. Re-
quest a “reissued statement” from
your payroll department to re-
place a lost W-2. A fee may be
charged for the replacement.

For year-round information
about your Form W-2 and pay-
check-related topics, visit www.na
tionalpayrollweek.com.

W-2 & You: 8 Tips for Tax Season

(NAPSA)—Hey Moms! Do you
ever feel like no one is listening to
you? Moms in the know can now
share their wisdom and insight in a
way that benefits other moms. 

An exclusive group of women is
being recruited to share insider
information online about the lat-
est products and services in the
realms of home care, personal
finance, pharmaceuticals and
entertainment, including movies,
television and music. 

As members of this special
group, moms will gain inside
information about the latest and
greatest new products and ser-
vices. The moms are asked to
vocalize their opinions on these
products and services. The feed-
back they provide will be used to
shape the products and services of
the future. 

The group is sponsored by
Vocalpoint, a division of Procter &
Gamble. Group members are never
obligated to do or say anything, but
if they have an opinion about a par-
ticular product or service, they are
welcome to share those opinions
with others. There are no obliga-
tions or costs involved and privacy
is guaranteed. 

In addition, as members of the
select group, women receive an
interactive biweekly newsletter
that discusses the latest topics on
current events and trends in the
marketplace.

Moms interested in becoming a
part of this exclusive group can
simply log on to www.vocal
point.com and fill out a short sur-
vey. Once the survey is submitted
and tabulated, those who are

accepted into the program will
receive a sample of the latest
products in beauty care.

“Over the years, Procter &
Gamble has offered products that
help moms run their households
efficiently and economically, and
we’ve often heard back from our
customers about what they liked,
or perhaps didn’t like, about a
particular product,” says Amy
Donges, Vocalpoint marketing
manager. 

“At P&G, we find this consumer
feedback absolutely invaluable in
helping us continuously offer prod-
ucts that best serve the needs of
our customers. By developing
Vocalpoint, P&G has set up a way
for other companies to gain access
to these very vocal and influential
moms to gain access to their
thoughts and feedback as well.”

To learn more about how to be
a part of this program, log on to
www.vocalpoint.com.

Savvy Moms Share Insight And Opinions 

Women across the country are
joining an exclusive group where
all that’s needed to participate is
an opinion.

(NAPSA)—If you live in a dif-
ferent state than a loved one,
you’re not alone. According to a
recent study, one in three Ameri-
can adults now live in different
states than their mothers, and
while they speak on a weekly
basis, 87 percent report they only
see their mother once a month or
less. Of all respondents, 83 percent
wished they could see their family
more often.

The statistics are similarly high
for mothers who want to see their
children and grandchildren more
often, but distance, schedules and
obligations make face-to-face time
difficult. Several years ago, “web-
cams” (or “web cameras”) were the
first to help bridge the gap, but
both required a computer and pic-
ture quality was poor. 

Works Like A Telephone
Today, a new generation of

products has emerged led by the
Motorola Ojo Personal Video
Phone. Some say the stand-alone
video phone may have finally
bridged the gap for consumers
seeking to stay in touch. The Ojo
doesn’t require a computer to run,
it simply plugs into any broad-
band Internet connection and pro-
duces live broadcast quality video
that makes it seem like users are
speaking face to face. The product
works very much like a traditional
telephone. Consumers can even
leave video messages. 

Grand For Grandparents
“My parents live in Florida and

I live in Southern New Jersey.

Because they’re elderly, it’s some-
times difficult for them to travel
north to spend time with the fam-
ily,” said Bette Ann Simon,
Pennsauken, New Jersey. “The
Motorola Ojo lets us have family
time—our parents can see the
kids’ school play outfit or read
them a bedtime story—at any
time they want.”

One of the early users of the
product was tennis star and Wim-
bledon Champion Maria Shara-
pova. Sharapova is constantly on
the road and away from her fam-
ily and friends, and the road can
get lonely for an 18-year-old. 

“Until you try the Ojo you
can’t imagine what a difference
it makes,” said Sharapova. “Win
or lose, it is nice to see my mom,
it is almost like having her in
the room with me. It really is
amazing.”

To learn more, or get a virtual
demo of the product, visit
www.motorola.com/ojo. 

New Video Phone Brings Families Together

IT’S FOR YOU—A new video phone
is bridging the gap with families
who like to keep in touch.

(NAPSA)—A coalition of con-
sumer, nutrition and public
health groups has joined forces
with the U.S. Surgeon General to
drive home an important mes-
sage: How you lose weight makes
a difference in how much you lose
and how successful you will be.
Find healthy weight-loss tips at
www.essentialnutrition.org.

Overactive bladder is a condi-
tion that approximately 33 mil-
lion Americans tolerate on a
daily basis, but they don’t have
to. It can usually be effectively
treated with a combination of
behavioral therapy and medica-
tion such as DITROPAN XL®. For
more information about overac-
tive bladder, call 1-800-682-6532
or visit www.ditropanxl.com.

“Anytime your child has persis-
tent sore throat, even if they do
not have other symptoms such as
a runny nose or fever, you should
call your pediatrician,” said Kel-
ley Taylor, MD, FCAP, a patholo-
gist from Atlanta, Ga. “If left
untreated, strep can develop into
a more serious—and sometime
life-threatening condition, such as
rheumatic fever or kidney fail-
ure.” For more information, about

how to prevent disease, visit the
College of American Pathologists
at www.cap.org.

A mechanical heart pump
called the HeartMate XVE Left
Ventricular Assist Device (LVAD)
is designed to take over the
pumping ability of the left ventri-
cle, pushing blood to the rest of
the body. The HeartMate is the
only device approved by the Food
& Drug Administration (FDA) for
long-term or permanent support
of the heart, also known as Desti-
nation Therapy. For more infor-
mation about heart failure or the
HeartMate XVE heart pump,
please visit www.hearthope.com.

(NAPSA)—Government officials
say home buyers should compare
mortgage types before buying.
Interest rates are rising, increas-
ing payments on adjustable-rate
mortgages. A viable alternative is
a fixed-rate loan with mortgage
insurance, which can be cancelled
after 20 percent equity is built, usu-
ally after three years. Learn more
at www.privatemi.com. 

More than 75 percent of home-
owners surveyed by Pergo said
that the cost of real ceramic tiles
deters them from purchasing that
beautiful tile look. However, ultra-
realistic laminate tiles, like Pergo’s
Accolade Tiles, feature the look
and texture of real ceramic that’s
easier to afford and care for. For
more information on Pergo Ac-
colade Tiles, visit www.pergo.com
or call 1-800-33PERGO.

The official state dog of Mass-
achusetts is the Boston Terrier.

The first permanent European
settlement of Canada was
headed by explorer Samuel de
Champlain in Nova Scotia in
1605.

The tallest structure in the
U.S. is a TV tower in North Dakota
that’s 2,063 feet high.




