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(NAPSA)—Research shows
that when it comes to cell phones,
teens are well connected. Accord-
ing to a recent survey from
Jupiter Research, almost half of
young people ages 13 to 16 own
their own cell phones—and this is
likely to increase over the next
few years.

Fortunately, a mobile phone
can benefit parents as well as
teens. One of the main reasons
parents buy phones for their kids
is safety,  turning a wireless
phone into a virtual lifeline. It
can allow kids a measure of inde-
pendence while giving parents
the security of  knowing that
their children are only a phone
call away.

How to choose that first
phone…

Here’s good news—there are a
growing number of entry-level
phones now on the market that
your teens won’t be embarrassed
to carry—and won’t cost you an
arm and a leg.

For example, if you want a
simple, reliable phone for your
child, consider two new offerings
from Kyocera Wireless: the
Dorado, a stylish “candy bar”
phone; or the KX9, a “clamshell”
flip-phone. Each is designed to
offer the style that kids demand
without sacrificing terrific recep-
tion, long battery life and a com-
petitive price. Kids will like the
color display, polyphonic ring-
tones, two-way text messaging
and other bells and whistles tra-
ditionally found on more expen-
sive phones.

“But I want a camera
phone…”

The prices on camera phones
have come down significantly,
making them a fun, affordable
option for a first phone. Three
camera phones from Kyocera all
offer one-touch, auto-focus cam-
eras with digital zoom and even a
flash. In addition, the Candid also
features screensavers, polyphonic
ringtones and the ever-popular
text messaging. 

One step up the style ladder,
say those in the know, is the
Kyocera K322, ergonomically sleek
with a built-in antenna, external
caller ID, real music ringtones and
“hands-free” Bluetooth wireless
technology. Finally, the Xcursion
offers it all in a larger-screen ver-
sion, including an external color
screen for photo caller ID to actu-

ally see who is calling.
It’s all about the music…
If your teen spends as much

time downloading music as he
does sleeping, then the Slider
Remix may be the phone for
him. Priced more af fordably
than other music phones, the
Slider Remix offers one-touch
access to downloaded MP3 files,
a camera with zoom, and an
MPEG-4 video player/recorder—
along with text messaging, a
wireless browser and other fun
features.

What about phone plans?
For parents who want the safety

and convenience of reaching their
kids without the “surprise” $500
phone bill at the end of the month,
there are some useful new pricing
plans from national and regional
service providers. One option is the
flat-rate local plan, which is ideal
for kids and families whose travels
rarely take them farther than the
semiannual regional soccer tourna-
ment. With flat-rate providers like
Cricket Wireless, kids can talk all
they want for one low price—no
surprises. Also attractive are
prepaid services from youth-centric
carriers such as Virgin Mobile.
With prepaid service, there’s no
long-term contract and costs are
easily controlled because you’re
paying competitive rates for air-
time before it is used, not after.

Now that you are prepared to
purchase a new phone and pick
the right service plan for your
teen, you can rest easy until the
next dreaded question: “Mom,
Dad, can I have a car?”

Helping Your Teen Make The Right Call On A Cell Phone

This popular, affordable camera
phone (left) has zoom and flash,
while the fun “candy bar”-style
phone (right) makes a great first
phone for teens. 

(NAPSA)—Two in three Ameri-
cans are overweight. Experts now
say that weight problems, when
they happen, start young. That’s
why it’s important to find ways to
make exercise fun for your kids.

One way is to incorporate it as
a regular part of family life. Kids
imitate their parents—if they see
you working out, they’ll want to
work out too. Fortunately, it can
be easier than you think to get in
a workout at home, in stolen
moments throughout the day.
Here are some tips on making
workouts part of the normal
household routine:

• Walking is a great way to get
fresh air, meet the neighbors and
build up your legs. Doctors say
walking is one of the most impor-
tant and most overlooked forms of
exercise.

• Make sure your kids have
healthy snacks available to them.
Keep fresh fruit in the house, or
vegetables such as carrot sticks
and celery. Not only is it better for
your kids, but they learn healthy
habits that will carry over into
adulthood.

• Family dinnertime gives
you a chance to connect with
your kids. The family dinner
table is where kids eat more
fruits, vegetables and fiber and
less fried food, soda and satu-
rated fats.

• Don’t worry about setting
aside time for a concentrated
workout. Steal a few moments
throughout the day—jumping
jacks here, skipping rope there—
and your fitness level will show
improvement.

• When you’re watching TV or
using the computer, don’t just sit

there—get active. Even pacing
while watching TV is better than
sitting there.

• Dancing is a great way to
have fun and burn excess calories.
Dance games and video games in
which the “controller” is a vinyl
mat you put on the floor and
points are scored with energetic
dance moves are becoming more
and more popular for both fun and
exercise.

While most such games have
prerecorded music tracks, one,
Dance Factory, available on
PlayStation 2, allows players to
personally choose the music
tracks they want to shake to from
their own music CD collection. 

This means players are no
longer limited to games with pre-
set track lists or music genres.
Mom can dance to Madonna
while the kids tear up the dance
mat with hits from The Wiggles
to High School Musical.

To learn more, visit www.code
masters.com/dancefactory.

Getting Yourself And Your Kids Into Shape

Dancing is a great and fun way to
exercise.

(NAPSA)—Purchasing a new fur-
nace or heat pump may seem like the
last thing you need to do right now—
but is it? For a variety of reasons, a
new heating system may, in fact, be
exactly what you need.

First of all, emerging technolo-
gies may make many of the new
heating systems available today
much more energy efficient than
the furnace or heat pump currently
warming your home. Replacing
aging equipment with new, more
efficient devices can increase indoor
comfort, reduce energy consump-
tion and lower energy costs.

Second, depending on the
equipment you select, you may be
eligible for federal tax credits. The
Energy Policy Act of 2005 provides
valuable tax credits—as much as
$300—to consumers who purchase
qualified high-efficiency heating,
cooling and water-heating equip-
ment. Unlike a tax deduction,
which reduces the amount of
income subject to tax, a tax credit
directly reduces the tax you pay.

The new energy legislation
defines the type of equipment and
the amount of the credit in this
way:

• High-efficiency gas, oil and
propane furnaces and boilers: $150

• High-efficiency central air-
conditioning units, including air-
source and ground-source heat
pumps: $300

• High-efficiency fans for heat-
ing and cooling systems: $50

• High-efficiency water heat-
ers, including heat pump water
heaters: $300.

Finally, heating, ventilation
and air-conditioning (HVAC) con-
tractors may offer their customers
promotions on seasonal equip-
ment. For example, Johnson Con-
trol’s Luxaire® HVAC brand is giv-
ing customers a choice of a cash-
back rebate of up to $1,500, spe-
cial 12-month, no payment/same-
as-cash financing or a 10-year
parts and labor extended war-
ranty plan. The promotion applies
to purchases made between Sep-
tember 1 and November 30, 2006,
on qualifying equipment.

To learn more, visit the Web
site at www.luxaire.com or call
(877) 874-7378.

How Spending Money Can Save Money

(NAPSA)—A new and im-
proved No Sugar Added Chocolate
Powder from Nestlé Nesquik has
a delicious chocolate taste kids
love. It also has only 35 calories
per serving of powder, which is 55
percent less than other flavored
powder and syrup brands, and it’s
specially fortified with 33 percent
more calcium than milk alone,
which helps kids build strong
bones.

**  **  **
California Suncakes are rich in

oats and provide an excellent
blend of complete proteins and
clean carbohydrates. They are 97
percent fat free and supply 30
percent of daily protein and fiber
needs. To learn more, visit
www.suncakes.com, call (800)
830-0309 or write to California
Suncakes, P.O. Box 8688,
Emeryville, CA 94608.

(NAPSA)—Vets say pets may
live healthier and longer if they
stick to a well-balanced and nat-
ural diet. The good news is that a
growing share of dog and cat food
on the market is made from nat-
ural ingredients. For instance,
Wellness makes a complete line of
natural pet food from human-
grade ingredients. The foods,
available at independent pet
stores, contain quality ingredients
such as deboned chicken, whole-
some grains, and fresh fruits and
vegetables. For more information,
visit www.wellnesspetfood.com.

**  **  **
For decades, the Specialty

Equipment Market Association
(SEMA) has been active in anti-
street racing campaigns. Recently,
it launched a coalition of manufac-
turers, aftermarket parts compa-
nies, professional drag racers,
sanctioning bodies, racetracks and
automotive magazines devoted to
safe and legal alternatives to
street racing on a national level.
The coalition is called Racers
Against Street Racing (RASR) and
the message is simple: If you want
to race, go to a track. For more
information, call SEMA at (909)
396-0289 or visit www.rasr.info.

**  **  **
The John James Audubon Cen-

ter at Mill Grove in Audubon, Pa.,
now a National Historic Land-
mark, is the only home in America
that Audubon owned that is still
standing. It includes a 175-acre
wildlife preserve and a complete
collection of his major works,
including the groundbreaking and

world-famous “Birds of America.”
The site also provides a full sched-
ule of bird-watching activities
year-round, for every age and level
of expertise. For details, visit
www.valleyforge.org.

**  **  **
A new bill will help many car

owners avoid a wrenching experi-
ence when they bring their cars
into their favorite repair shop.
The Right to Repair Act would
require the car companies to
make the same service informa-
tion and tool capabilities available
to independents that they provide
their franchised dealer networks.
To learn more, visit www.Right
ToRepair.org.

**  **  **
Your résumé essentially gets

your foot in the door, but if you
cannot market yourself during the
interview, you won’t be remem-
bered and definitely won’t land
the job. So nail the interview
through preparation and practice,
advises Suzanne Murdoch, a Cer-
tified Career Coach with career
Mogul.com, an online career
resource providing résumé writ-
ing and career coaching online.




