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(NAPSA)—Getting out of bed.
Climbing stairs. Picking up the
phone. While most people don’t
think twice about these activities,
millions of Americans with an
incurable disease known as rheu-
matoid arthritis (RA) suffer
through these tasks in constant
pain or cannot manage them at all. 

RA causes swelling and stiff-
ening in the joints of the hands,
feet and wrists. It can eventually
destroy the cartilage and bone in
the joints, gradually disabling
sufferers. 

The good news for many RA
sufferers is that a new, easy-to-
use RA treatment is now available
to help fend off the disease. 

Humira, also known as adali-
mumab, works by blocking a pro-
tein that plays a key role in joint
inflammation. The drug is indi-
cated for reducing the signs and
symptoms of RA and inhibiting dis-
ease progression in adults with
moderately to severely active RA
who have had insufficient response
to one or more traditional disease
modifying antirheumatic drugs.

“In my experience with
Humira, some patients see a rapid
improvement in their signs and
symptoms in as early as one week,
which allows them to participate

in normal daily activities,” said
Michael Schiff, M.D., director of
clinical research at the Denver
Arthritis Clinic and clinical pro-
fessor of medicine in the Rheuma-
tology Division of the University
of Colorado School of Medicine.
“Just as important is the ability of
Humira to slow the damage to the
joints that occurs over time.”

Although RA cannot be cured,
the inflammation people with RA
experience can be controlled if rec-
ognized and treated aggressively.

The Convenience of Humira
Patients usually administer

Humira via injection every other
week. Humira comes in a prefilled

syringe specially designed for
patients with limited use of their
hands as a result of the destruc-
tive progression of the disease. 

The syringe has unique plastic
wings that are easy to hold and
that allow patients to self-admin-
ister Humira at home without
having to mix or measure their
medication. An independent panel
of health professionals and people
with arthritis reviewed this
design, which received the Arthri-
tis Foundation Ease of Use Com-
mendation Seal. 

“Humira ended the pain I expe-
rienced with RA and gave me the
energy to participate in activities
I had not been able to partake in,
such as exercise,” said Betty
Timms-Ford of Centennial, Colo.

RA affects more than 2 million
Americans and is most commonly
diagnosed between the ages of 40
and 70. Women account for about
75 percent of all cases.

Experts recommend that indi-
viduals who think they have RA
consult a rheumatologist. Rheu-
matologists specialize in RA and
can determine if Humira is the
right treatment for them. 

Additional information, includ-
ing full prescribing information, is
available at www.HUMIRA.com.

New Treatment Option For Rheumatoid Arthritis Now Available

Important Safety Information
Cases of tuberculosis, frequently disseminated or extra pulmonary at clinical presentation have been observed in patients receiving

Humira. Serious infections and sepsis, including fatalities, have been reported with the use of TNF-blocking agents, including Humira. Many
of these infections occurred in patients on concomitant immunosuppressive therapy that in addition to their underlying disease could predis-
pose them to infections. Other invasive opportunistic fungal infections have also been observed in patients treated with TNF-blocking agents,
including Humira. TNF-blocking agents, including Humira, have been associated in rare cases with exacerbation of demyelinating disease.
The most frequent adverse events seen in the placebo-controlled clinical trials (Humira vs. placebo) were upper respiratory infection (17 per-
cent vs. 13 percent), injection site pain (12 percent vs. 12 percent), headache (12 percent vs. 8 percent), rash (12 percent vs. 6 percent) and
sinusitis (11 percent vs. 9 percent). Discontinuations due to adverse events were 7 percent for Humira and 4 percent for placebo. As with any
treatment program, the benefits and risks of Humira should be carefully considered before initiating therapy.
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(NAPSA)—It’s always a chal-
lenge to run a small business; but
when disaster strikes, life be-
comes even more complicated.
While most business owners have
insurance policies to keep them
afloat in a pinch, many are not
well prepared when a fire, flood or
even e-mail virus, damages the
server that saves inventory lists,
e-mail, electronic catalogs, cus-
tomer records and financial data.

Imation Corp., which has been
making data storage media to pro-
tect electronic files for more than
50 years, wanted to know: How
safe is small business data? The
company recently sponsored a sur-
vey of 200 U.S. small businesses
with 10 to 100 employees and
found mixed news in the results. 

One major concern is that 34
percent of small businesses say
they are doing a “fair” or “poor”
job of moving important business
data backups to offsite locations
on removable media, or they are
not moving it offsite at all. A
backup copy is worthless if it
melts or washes away. Plus, 39
percent of small businesses wait
until they have a problem to
review and test their data backup
and storage procedures—by then,
it may be too late.

Two-thirds of small businesses
feel they do a pretty good job of
backing up their critical elec-
tronic files on removable media
(floppy disk, CD, DVD or tape)—
and they have documented plans
to keep backup files current. But
nearly 19 percent have no formal
procedures for regular backups,
and 17 percent have no formal
disaster recovery process. In fact,
23 percent are not sure if they
could restore critical data if a
major e-mail virus infiltrated
their system. 

“For many small businesses,
losing electronic files means lost
business, or in some cases going

out of business completely,” said
Bob Herman, Imation. “Having
backup files available in case of
disaster, and knowing you can
restore them, is often the differ-
ence between staying in business
and having to shut down.”

Imation offers the following
techniques for small businesses to
ensure long-term data protection: 

• Have a backup plan. Backup
critical data every day to remov-
able media (floppy disk, CD-R/RW,
DVD-R/RW or tape). 

• Perform a full backup at
least once per week. 

• Test your ability to restore at
least quarterly. 

• Store media offsite (far
enough away that a disaster won’t
strike both facilities), in a cool,
dry, safe location. Also keep a full
backup copy onsite.

For more data protection tips,
visit http://www.imation.com/
smallbusinessbackup.

How A Small Business Can Survive
A Data Disaster
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A national survey revealed many
small businesses need improved
data backup procedures to pro-
tect their digital assets from
potential disasters.

(NAPSA)—You can help protect
yourself from identity theft (ID
theft), the fastest growing crime
in the U.S. ID theft remains the
number one concern among con-
sumers contacting the Federal
Trade Commission (FTC). More
than 500,000 people are victim-
ized by identity theft each year,
according to the Privacy Rights
Clearinghouse, and the numbers
keep growing.

ID Theft is...
A crime in which an imposter

steals personal information from a
victim, such as Social Security
and driver’s license numbers, to
obtain credit, merchandise or ser-
vices in the victim’s name. The
individual affected by the crime is
often left with a damaged credit
history and a time-consuming and
often complicated task of restoring
their financial health.

Moving from Prevention to
Recovery and Resolution
Up until recently, many of the

resources surrounding ID theft
have focused solely on how con-
sumers can protect themselves
from becoming victims. But, as a
result of the continuing increase
in ID theft victims, more organi-
zations are developing programs
to help those already victimized
recover their losses, restore their
good credit and resolve their
issues.

Chris Lewis, senior vice presi-
dent and chief privacy officer with
Providian Financial, one of the
largest credit card issuers in the

U.S., says the responsibility for
helping to prevent ID theft lies
both with companies and con-
sumers. “With the ever-increasing
concern in the marketplace over
ID theft, it is critical that organi-
zations continue to educate con-
sumers on ID theft prevention,
offer them choices to strengthen
the protection and privacy of their

personal information, and provide
resources for helping them re-
cover their losses and restore
their financial health.”

Since most victims do not know
that their personal information
has been stolen and compromised,
it’s important for you to actively
protect yourself from becoming a
victim of identity theft. 

Fight Back Against The Growing Crime Of ID Theft

Consumer Tips To Help Prevent Identity Theft 
• Don’t write your personal identification number (PIN) on your ATM/Debit Card. Don’t 
write your Social Security number and/or credit card number on a check.
• When using your ATM, cover your hand when entering the PIN number.
• Ensure that you know the person/entity you are giving personal information to over the 
Internet.
• Order copies of your credit report at least once a year from each of the three major credit 
bureaus, ensuring all of the information is accurate.
• Monitor your accounts and monthly statements thoroughly to ensure that all the activity is 
accurate. If your account statements are late, immediately contact your bank(s) to ascertain if 
and when they were mailed.
• Always thoroughly tear or shred papers containing personal information, such as pre-
approved credit offers.
• Only do business with Internet companies that use a secure form to capture private 
information, such as account numbers or credit card numbers. (The key or lock symbol on 
your browser status bar indicates whether or not a page is secure.)
• Ensure your computer(s) are equipped with anti-virus protection and firewalls to help keep 
trespassers out.
• Shut off/disconnect your computer from the Internet when not in use.
• Avoid purchasing a product from a merchant or an auction site where the deal looks “too 
good to be true,” because it usually is.
• If you suspect your identity has been stolen, immediately contact your financial institutions 
and the police. Consumers also should call the Federal Trade Commission at 1-877-ID-Theft. Learn 
more about protecting your good credit at www.providian.com/creditcare.

(NAPSA)—After nearly seven
decades, America’s famous “Fab
Five” Life Savers combination will
be changing.

More than two million votes
rolled in to overwhelmingly
change the traditional five-flavor
Life Savers roll, with only two of
the original flavors—Cherry and
Pineapple—making the cut. Of
the 11 flavors consumers could
choose from, the three that will be
joining the ranks are Raspberry,
Watermelon and Blackberry.

Americans consume more than
42 million Life Savers candies
every day, and they are vigilant in
their flavorful support. In fact, the
votes for flavors two through five
were close enough to warrant a
recount (Cherry was the #1 choice
by far). Still, Pineapple—which
was nearly axed in 1999—barely
avoided the heave-ho, collecting
18 percent of the vote for a fifth-
place finish.

Interestingly, the three flavors
voted into an early retirement—
Lemon, Lime and Orange—were
three of the original flavors when
Life Savers were introduced in
1924. They paved the way for

Cherry and Pineapple, which
came onto the scene about 12
years later to create the iconic
Five Flavor Roll.

“Through both this vote and
our research, Life Savers enthusi-
asts have told us they would like
to see more variety in the flavors
we offer,” said Mark Sapir, Brand
Director, Life Savers. “We are
changing the way we think about
the 5-Flavor Roll and, as a result,
this new flavor combination opens
the door for additional changes
down the road.”

The new flavor combination is
available in rolls and 6.25 oz. and
13 oz. bags. For fun facts and to
learn more about the new flavors,
consumers can visit the Web site
at www.candystand.com.

Changing An Enduring Flavor Combination

Roll with the changes: New fla-
vors have led to a break-up of
candy’s “Fab Five.”




