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(NAPSA)—The investors’ worry
list is a mile long. Troubling
geopolitical information, appre-
hension about rising interest rates
and multi-decade high oil prices
are overwhelming the encourag-
ing economic, jobs, and earnings
reports. Good and bad news is
traveling faster and receiving
maximum spin by both parties in
this close presidential election
year. Investors engage in unpro-
ductive worrying when they
obsess on today’s news and
attempt to fit each new piece of
economic and company specific
information into a macro outlook.

The current post-speculative
economic environment is unfamil-
iar to everyone and uncertain
enough for a wide variety of macro
outcomes to be plausible, espe-
cially when factoring in large
potential “unknowables” like a
setback in the war on terror.
Investors would do well by their
wallets to leave the big picture to
the pundits and narrow their
worry list to “worthy worries,”
those they can do something
about. Investor surveys consis-
tently reveal concerns about
volatility and taxes and a desire
to get help with both.  

Duncan Richardson, Chief
Equity Investment Officer and
Portfolio Manager of Eaton Vance

Tax-Managed Growth Fund 1.2,
states: “Our investment approach
of broad diversification, active
risk management and tax man-
agement is particularly well
suited for the continued volatility
we anticipate in the equity mar-
kets. Volatility is here to stay. We
believe our patient and valuation-
sensitive approach is the way to
counter the increasingly short-
term focus of the market.”  

Standard & Poors, a provider of
independent investment research,
identified Eaton Vance Tax-Man-
aged Growth 1.0 as one of the five
mutual funds that have histori-
cally outperformed during a rising
interest rate environment. The
five funds mentioned in the study
have outperformed their peers
over the 10-year period through
April 2004 and outpaced them in
1994 when interest rates also
rose.

Are taxes worth worrying
about? An April 14, 2004 Lipper
10-year research study, “Taxes in
the Mutual Fund Industry—2004”
concluded “taxable equity share-
holders are losing up to 24% of
their returns because of taxes,
while taxable fixed-income fund
investors are surrendering up to
45% of their returns to Uncle
Sam’s coffers.” Investor surveys
have shown that many are

unaware of steps that can be
taken to take advantage of provi-
sions in the current tax code. With
the passage of the Jobs and
Growth Tax Relief Reconciliation
Act of 2003, equity investors have
even more incentive to find “tax
friendly” investments. The 2003
Tax Act increased the advantage
of seeking long-term gains (taxed
at 15 percent) over short-term
gains (taxed up to 35 percent).
The Act also increased the attrac-
tiveness of equities for income-ori-
ented investors by making quali-
fied equity dividends eligible to be
taxed at only a 15 percent rate.

Knowing the rules, locating
and holding investments properly
within taxable and non-taxable
accounts can make investing
much less taxing. Periodic loss
harvesting and rebalancing can
keep investors from being at the
mercy of market volatility and the
tax code. Taxes remain a cer-
tainty, but some planning can at
least move them down the worry
list of investors.

As of June 30, 2004, in the
Large-Cap Core Classification,
Eaton Vance Tax-Managed Growth
1.2 (Class A) is ranked by Lipper1

in the second quintile for the
three-month and one-year periods
and in the first quintile for the
three-year period. 

One Less Worry For Investors

1 Source: Lipper Inc. Lipper rankings are based on total return with all distributions reinvested; Lipper Large-Cap
Core Classification contains 1,022 funds YTD. Lipper data do not take sales charges into consideration. It is not possible to
invest directly in a Lipper Classification.

Eaton Vance Corp. is a Boston-based investment management firm whose stock trades on the New York Stock
Exchange under the symbol EV. Eaton Vance and its affiliates manage $88.1 billion in assets as of June 30, 2004, for more
than 100 investment companies, as well as individual and institutional accounts, including those of corporations, hospi-
tals, retirement plans, universities, foundations and trusts.

Before investing in any Eaton Vance Fund, prospective investors should consider carefully the Fund’s investment
objectives, risks, and charges and expenses. The Fund’s current prospectus contains this and other information about the
Fund and is available through your financial advisor. Read the prospectus carefully before you invest or send money.

(NAPSA)—Americans want
more out of their vacations than
stiffly posed photos and souvenir
key chains. In addition to getting
away from the rigors of daily
stress, today’s travelers like to
learn and better themselves while
taking trips away from home. In
fact, according to the Travel
Industry Association of America
(TIA), approximately 30.2 million
adults have taken an educational
vacation to improve a skill or
hobby in the last three years. 

Although the movement to-
ward more enriching travel expe-
riences illustrates people’s redis-
covered dedication to the pursuit
of knowledge, it doesn’t mean
vacationers are choosing lectures
and exams instead of beach time
and exploration. 

One of the easiest and most
popular ways to make a vacation
educational is to take an escorted
tour. Professional tour guides serve
as traveling educators, trained not
only to point out famous land-
marks but also to give behind-the-
scenes cultural insight and local
trivia. Tours like these are avail-
able in almost every corner of the
world. Globus, the world’s largest
escorted tour company, offers
guided tours on six continents in
more than 60 countries.

“Travelers want to return from
a vacation with a feeling of
enlightenment. That’s part of the
joy in truly experiencing another
culture,” says Scott Nisbet, of
Globus. “We have 75 years’ experi-
ence perfecting tours, so our

guests get insider insight into
each destination and attraction
they explore.” 

Even if an escorted tour doesn’t
fit into your next vacation, Globus
has provided tips on how to make
your next trip—be it across the
state or the world—a more enrich-
ing experience:

• Do your homework. After
you’ve selected your vacation des-
tination, it’s important to learn as
much as you can about where
you’re going. Whether you conduct
research online or by way of travel
guidebooks, it’s always wise to
read about the history of your
vacation spot, as well as what will
be happening when you get there.
Some of the most valuable knowl-
edge you bring home from the trip
may originate from your research
ahead of time.

• Play historian and keep a
journal. Set a goal to uncover at
least three little-known facts about
your destination and record them

along with vacation highlights at
the end of each day. If prose writ-
ing isn’t your specialty, just jot
down a couple of bullet points.
You’ll be surprised how quickly the
details leave your memory once
you return home if you haven’t
recorded your experiences.

• Shop creatively. Don’t set-
tle for run-of-the-mill tourist traps
when looking for souvenirs.
Instead, head to a local flea mar-
ket or even a grocery store, and
wander the aisles. Pay particular
attention to the differences in pro-
duce, packaging and brand names.
In addition to possibly discovering
a one-of-a-kind treasure, you’ll
learn how shopping outside your
state or country may be an en-
tirely different experience.

• Stop and smell the roses,
literally. Plan to visit a public
park, garden or beach while on
vacation. Take note of indigenous
plants and compare the sights and
smells to those at home. If appro-
priate, press several leaves or
flowers in your journal to serve as
natural mementos from your trip.

• If you can’t beat ’em, join
’em. Don’t always trust recom-
mendations from other tourists.
Instead, ask the locals about their
favorite hot spots, shops and
restaurants, as well as the best
places to simply sit and watch the
world go by. After all, it is their
hometown.

For more information about
escorted travel or to make reserva-
tions, call (866) 313-2855 or visit
www.globusjourneys.com.

Travel And Learn—Tips To Make Education A Vacation Must

Educational vacations are get-
ting high grades from travelers.

(NAPSA)—Nearly 2.4 million
weddings will take place this year,
so it’s more than likely you’re on
at least one guest list. Nowadays
with many couples throwing non-
traditional weddings (e.g., second
weddings, destination weddings),
as a guest you may be left wonder-
ing what’s expected of you. 

“At The Knot, we talk to couples
all year, and we’re hearing that
despite the changing world of wed-
dings, there are a few basic things
couples consistently want from
their guests,” says Carley Roney,
editor in chief and co-founder of
The Knot (www.theknot.com), the
nation’s #1 wedding resource, and
author of the nationally syndicated
wedding etiquette column “Ask
Carley.”

As an expert on weddings and
everything wedding related,
Roney has several tips to help
guests ensure their etiquette is
picture-perfect, no matter what
type of wedding they attend: 

Rule #1: RSVP on time,
online.

• When you receive an invite,
check the date and RSVP right
away. Popular technology allows
guests to instantly RSVP on the
couple’s wedding Web page as well
as browse for other wedding-
related info. 

Rule #2: Take photos, but
don’t keep them to yourself.

Often, the bride and groom
don’t see their photos for up to two
months after the wedding. Thanks
to technology, you don’t have to
wait until after the honeymoon to
share your prints. Kodak has made
it easy to share photos with the
bride and groom with its new
portable photo printer, the Kodak
EASYSHARE Printer Dock Plus.

• Use your digital camera or
camera phone to produce a stack
of high-quality digital images in
as little as 60 seconds, to give the
couple right away—you don’t even
need a computer so you can print
anywhere!

• While they’re away, log onto
www.ofoto.com, where you can
effortlessly turn those same digi-
tal shots into a hardbound photo
album, like the Ofoto Photo Book,
for the newlyweds to enjoy within
two weeks. 

Rule #3: Don’t bring a gift,
but make sure you buy one
from the registry.

These days, couples are now
registering for everything from
camping gear to their honeymoon!
Thankfully, almost every retailer
from Tiffany to Target to Home
Depot has a wedding gift registry. 

• Log onto giftregistrylocator.
com to find more than 30 stores
where the couple might be regis-
tered and have the gift shipped
directly to their doorstep. Remem-
ber, you have one year to send a
gift, but it’s best to do so within
two months of the wedding.

Tips On Being The Ideal Wedding Guest

As a wedding guest, you can help
make the bride and groom’s spe-
cial day even more memorable.

(NAPSA)—West Virginia 4-H
member Joe Wells wanted to
make sure that teenagers like
himself and adults who ride ATVs
in his state were protected. So, he
organized a rally of 4-H members
and adults who took their con-
cerns over ATV safety to the state
capital in Charleston. They urged
state legislators to enact a law
requiring kids to take ATV safety
classes and wear protective gear
when they ride. It worked. Find
out more about a 4-H Community
ATV Safety Program at www.atv-
youth.org. 4-H is a community of
young people across America who
are learning leadership, citizen-
ship and life skills. To become
part of the 4-H adventure, check
out www.4husa.org. 

It has been estimated that up
to half of all international travel-
ers suffer from diarrhea during
their journey. People who travel to
developing countries of Latin
America, Africa, the Middle East
and Asia are at the highest risk of
developing travelers’ diarrhea.
There is good news for those of us
who wish to avoid a lengthy bout
with the illness. A non-systemic,
GI selective antibiotic called
Xifaxan™ (rifaximin) tablets 200
mg has been approved by the
FDA for the treatment of patients
over 12 years old with travelers’

diarrhea caused by noninvasive
strains of E coli. Treating travel-
ers’ diarrhea can make the differ-
ence of feeling better in a day, ver-
sus missing out on a few days of
your trip. For more information
on travelers’ diarrhea, ask your
physician or go to www.istm.org.

A woman’s hair is often viewed
as an extension of her personality.
In fact, a nationwide survey, con-
ducted by Women’s Rogaine,
reveals that half of all women feel
that their hair is their most
attractive feature. Most women
are not aware that hereditary
hair loss affects 30 million (one in
four) women. Currently, Women’s
Rogaine (topical minoxidil) is the
only hair regrowth therapy
approved by the U.S. Food and
Drug Administration (FDA) to
treat hair loss and thinning hair
in women. For further informa-
tion, go to www.Rogaine.com or
call 1-800-ROGAINE. 




